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W'hat  do  you  do  about  suspicion  of  corruption  in  public  office? 

OC**«<»**.  2  tin 

How  do  you  attack  dishonesty  or  favoritism  when  it  indirectly  affects 
your  taxpaying  pocketbook  and  directly  hits  your  sense  of  fair  play? 

You  may  be  interested  in  the  action  a  couple  of  Daily  News  readers  took  . .  .  and  the  results. 

They  asked  the  Chicago  Daily  Sews  to  investigate. 

One  of  them  said  things  didn't  look  right  in  the  office  of  the  public  administrator  Charles 
J.  Fleck.  The  case  of  Frank  Rozansk.  was  cited  as  needing  investigation. 

The  Daily  News  investigated  and  learned  that  Rozanski  was  a  Polish  immigrant,  a  frugal 
man  who  had  saved  enough  to  be  worth  about  $70,000  when  he  died.  He  left  no  will  and  the 
public  administrator  entered  the  case. 

An  undertaker,  a  political  friend  of  the  administrator,  had  taken  $3,530  out  of  the  estate  for 
the  funeral.  The  undertaker's  wife  bought  two  Rozanski  properties  for  less  than  half  their  value. 
A  "daughter"  of  Rozanski  appeared  to  collect  what  was  left. 

Daily  News  foreign  correspondents  began  a  search  for  the  rightful  heirs  in  Europe.  Daily 
News  reporters  in  Chicago  dug  into  the  public  administrator's  files  and  found  indication  of 
perjury. 

The  state's  attorney  presented  the  facts  to  the  grand  jury,  and  Fleck  and  six  other  persons 
connected  with  the  case  were  indiaed.  Fleck  resigned  under  pressure  from  the  governor. 


A  citizen  who  asked  the  Daily  News  to  investigate  another  case  is  Tim  Canty  Jr.  He  had 
been  solicited  for  a  bribe. 

"1  knew  immediately  what  I  should  do,"  he  said.  "I  called  the  Daily  News." 

Canty  had  been  asked  for  S25<)  by  two  deputy  tax  assessors  in  return  for  the  promise  that  the 
tax  bill  on  the  new  house  he  was  building  would  be  reduced  by  $500  a  year. 

The  newspaper’s  investigation  led  to  the  arrest  of  the  deputy  assessors.  They  were  promptly 
fired,  charged  with  conspiracy  and  bribery  and  have  been  indicted  by  the  grand  jury. 


This  is  the  same  newspaper  that  last  fall  followed  a  reader's  tip  and  brought  about  the  ex¬ 
posure  of  State  Auditor  Orville  F..  Hodge  in  a  $2,500,000  fraud. 


With  your  help  we  will  be  continually  vigilant  in  keeping  the  searchlight  of  publicity 
on  public  servants. 

The  CHICAGO  DAILY  NEWS 


128  Page  3'>2  Folder 


For  more  than  a  quarter  century  the  SCOTT 
3  to  2  ratio  Folder  has  been  acclaimed  by  the 
newspaper  industry.  Over  that  period  con¬ 
tinued  improvements  enable  the  folder  to 
handle  larger  products  at  higher  speed.  FiOgi- 
neering  features  make  it  so,  including  forged 
alloy  steel  gears  with  all  main  bearings  auto¬ 
matically  lubricated  by  power-driven  pumps. 
Folding  cylinders  are  one-piece  alloy  steel. 


The  automatic  clutch,  built  into  main  drive 
shaft,  functions  automatically  to  preclude 
paper  chokes  by  disengaging  the  drive  from 
folding  and  cutting  mechanism,  bringing  the 
press  to  a  Red  Button  stop!  Should  an  over¬ 
load  occur,  folding  operations  are  halted 
although  nipping  rolls  continue  to  turn  and 
discharge  paper  until  all  units  stop. 


Send  for  literature  describing  the  Scott  Folder. 


WALTER  SCOTT  &  CO. 

DmsiON  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  pu:  piaMhM.  n  i. 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 


GREATER  UTICA 


Another  Chapter 
In  Utica's 

Indnstrial  Progress 


Welcomes  Another 


CORPORATION 

•  REMINGTON-RAND  UNIVAC  DIVISION 


INDUSTRIAL 

EMPLOYMENT 


Sperry  Rand  Corporation  moves  into 
the  former  Savage  Arms  plant — one  of 
Utica’s  largest  industrial  sites: 

*  16  Buildings  *  32  Acres 

•  723,000  Square  feet  of  floor  space 


in  the  Utica  area  increased  7.7%  in  Janu¬ 
ary  1957  over  January  1956.  This  was 
the  HIGHEST  GAIN  in  New  York  State 
and  12  TIMES  HIGHER  than  the 
U.S.  increase  during  the  same  period! 


The  Utica  Newspapers  reach 
8  out  of  10  families  living 
in  this  thriving  market! 


Electronic  Data  Processing  Equipment 
will  be  produced  here  .  .  .  another  giant 
step  in  Utica’s  Industrial  Growth. 


Httra  ®bapmr-itapalrl| 


Utica  Daily  Press 

cvenv  MOWNING  EXCEPT  SUNDAY 

Kccocnilinc  Utica  Area  Growth.  ABC  Hai  Juat  Enlarged  the 
Utica  City  Zone.  Present  Estimated  Population  is  137.$24. 


Mambari:  THE  GANNETT  GROUP 
Represantad  by  J.  P.  McKinney  &  Son,  Inc. 
Naw  York  •  Chicago  •  San  Francisco  •  Syracuse 
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LOS  ANGELES  FAMILIES 
SPEND  MORE  THAN 
91  MILLION  ON  CLOTHES  . . 


”  VJlien  The 

mirror-^®'”.® 

comes  home . 


Infants  and  toddlers  .  .  .  schoolboys  and  girls 
. .  .  young  parents  and  the  older  generation  .  .  . 
all  must  be  outfitted  from  head  to  toe  .  .  . 
and  the  307,858  families  who  read  the  Mirror- 
News  fulfill  these  needs  with  an  annual  apparel 
budget  of  $91,677,998.  These  Mirror-News 
reader-families  look  to  their  afternoon  daily 
newspaper  for  more  than  news  and  relaxation. 
Indeed — they  rely  on  their  family-edited 
Mirror-News  for  dependable  information  on  how 
and  where  to  spend  most  of  their  money.  Of 
their  billion-and-a-half  dollars  annual  income, 
they  make  over  260  million  in  automotive 
purchases  . . .  spend  447  million  in  food  stores 
...  46  million  in  drug  stores. 


(Estimates  of  average  family  expenditures  in 
the  Los  Angeles  Metropolitan  Area  (1955)  adjusted 
on  the  Home  Audit  findings  on  family  income 
and  family  size  for  Mirror-News  families.) 


MIRROR-HEWS 


Virgil  Pinkley,  Editor  and  Publisher 


REPRESENTED  NATIONALLY  BY  O  MARA  ft  ORMSBEE  INC 
NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO 


EDITOR  &  PUBLISHER  CALENDAR  ] 

May  5 — The  Associated  Press  of  Georgia,  annual  meeting,  Bon  Air 
Hotel,  Augusta. 

May  5-6— Iowa  Short  Course  on  Newspaper  Circulation,  School  d 
Journalism,  Iowa  City,  Iowa. 

May  5-9 — Carribbean  Area  Press  Seminar,  Internationa)  House,  N*« 
Orleans,  La. 

May  6— Overseas  Press  Club  of  America,  18th  annual  Awards  dinner, 
Waldorf-Astoria  Hotel,  New  York  City. 

May  5-8 — Association  of  Canadian  Advertisers,  42nd  annual  meeting, 
Toronto. 

May  6-8 — Photojournalism  Conference,  first  annual.  University  of 
Miami,  Coral  Gables,  Fla. 

May  8-10 — Pacific  Northwest  Newspaper  Advertising  Executives  A:- 
soclation,  44th  annual  meeting.  Hotel  Gearhart,  Gearhart,  Ore.  I 

May  9-11 — Greater  Weeklies  Associates.  Spring  conference,  Hotel 
Governor  Clinton,  New  York. 

May  10 — United  Press  Newspaper  Editors  of  Massachusetts,  Spring 
meeting.  Hotel  Somerset,  Boston. 

May  10-11  — Eastern  North  Carolina  Press  Association,  Spring  meeting 
Atlantic  Christian  College,  Wilson,  N.C. 

May  1 1 — United  Press  Broadcasters  Association  of  Connecticut,  Sun 
Valley  Acres.  Meriden,  Conn. 

May  12 — Florida  Associated  Press  Newspaper  Members  annual  meet¬ 
ing,  Casa  Linda  Hotel.  Daytona  Beach,  Fla. 

May  12-13 — Kansas  Associated  Press,  annual  meeting,  Manhattan.  Kes. 

May  12-1  4— Institute  of  Newspaper  Controllers  and  Finance  Officers, 
National  Spring  conference.  Atlanta  Biltmore  Hotel,  Atlanta,  Ga. 

May  12-15— National  Newspaper  Promotion  Association,  27th  annual 
convention.  Jung  Hotel.  New  Orleans,  La. 

May  13 — Society  of  the  Silurians,  Spring  dinner,  Waldorf-Astoria 
Hotel,  New  York. 

May  14-15— I  owa  Associated  Press  Managing  Editors,  Spring  meeting, 
Savery  Hotel,  Des  Moines. 

May  14-16 — International  Press  Institute,  sixth  general  assembly.  Carltort 
Hotel,  Amsterdam,  The  Netherlands. 

May  17 — United  Press  Editors  of  Pennsylvania,  Spring  meeting.  Nlttany 
Lion  Inn,  Penn  State. 

May  17-18 — Association  of  American  Editorial  Cartoonists,  first  con¬ 
vention,  Washington,  D.  C. 

May  17-18  — Pennsylvania  Newspaper  Publishers  Association,  Penrsvl- 
vania  Society  of  Newspaper  Editors  and  the  Pennsylvania  Women's 
Press  Association,  joint  meeting,  Nittany  Lion  Inn,  Penn  State. 

May  1 7  -18 — Editorial  Writers  Conference,  North  Carolina  Press  As¬ 
sociation,  Chapel  Hill,  N.  C. 

May  17-19 — ^Texas  Association,  Sigma  Delta  Chi  sixth  annual  conve"- 
tlon.  Western  Hills  Hotel,  Fort  Worth,  Tex. 

May  17-19  — New  Jersey  Press  Association,  annual  advertising  cc'- 
ference  Madison  Hotel,  Atlantic  City,  N.  J. 

May  18-19 — South  Carolina  Assorlated  P'ess  News  Council 
Hampton  Hotel  Cohimhla  S.  C 

May  18-19  — New  England  Dally  Newspaper  Composing  Room  Execu¬ 
tives  Association  Conference,  Ellis  Hotel  and  Winding  Brook  Hotel,  Keere 
N.  H.  Keene  Sentinel  host  newspaper. 

May  20-21 — Chicago  Tribune  Forum  on  Distribution  and  Advert's  rq 
eighth  annual,  WGN  Studios,  Chicago. 

May  20 — New  England  Associated  Press  News  Executives  Assocla*’or 
Spring  meeting,  Parker  House  Boston. 

May  20-31  — American  Press  Institute,  Management  and  Costs  Seminar 
(for  newspapers  under  50,000  circulation)  Columbia  University,  N.  Y. 

May  21 — New  England  Daily  Newspaper  Association,  annual  meeting 
Sheraton-Plaza  Hotel,  Boston. 

May  24-25— Interstate  Advertising  Managers  Association,  Alexander 
Hotel,  Hagerstown.  Md. 

May  24-26— Oklahoma  Associated  Press  Editors  Association.  Sprira 
meeting.  Western  Hills  Lodge  Sequoyah  State  Park,  Wagoner.  Okie. 

May  24-26— Indiana  Associated  Press.  Spring  meeting,  Indianapolis.  Ind. 

May  24-26— North  Carolina  Associated  Press  News  Council,  Sprirrg 
meeting.  Manor  Hotel,  Asheville. 

May  25 — United  Press  Newspaper  Editors  of  Washington  Sta'e 
Yakima,  Washington. 

[  May  25-26— The  Associated  Press  of  South  Dakota,  Spring  meeting 
Mitchell.  S.  D. 

Vol.  !I0,  No.  I'.l.  May  4,  1957.  Editor  &  Puhlisher,  the  Fourth  E^****^ 
published  every  Saturday  with  an  additional  issue—  The  International  Year  Bow 
Number  in  February  by  the  Editor  &  Publisher  Co.,  Inc.  Eiditorial  and  bo^ 
ness  offices  at  Suite  1700,  Times  Tower,  1475  Broadway,  New  York  36,  N.  * 
(Printed  by  Scott  Printing  Co.,  Jersey  City,  N.  J.)  Second  class  mail  privil*^ 
authorized  at  New  York,  N.  Y.  under  the  act  of  March  3,  1879,  with  TItlW 
patented  and  Reiristered  and  Contents  Copyrighted  1957  by  the  Editor  &  Pof 
Fisher  Co.,  Inc.  Annual  subscription  $6.60  in  United  States  and  possessioM- 
and  in  Canada.  All  other  countries  $10.00. 
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Air 


No.  76  in  a  series  of  friendly  talks  . . . 
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At  Last,  Movies’  Upsurge 
Hits  Headlines 


It  is  gratifying  to  us  in  the  movie  business  that  more  and  more  news¬ 
papers  are  at  last  revealing  an  awareness  of  the  movie  industry’s  resurg¬ 
ence.  This  resurgence  started  last  October  with  a  sharp  increase  in  theatre 
attendance,  but  it  is  only  just  now  breaking  into  print. 

On  March  21,  for  instance.  The  San  Francisco  Examiner  printed  this 
headline  over  a  piece  by  Hortense  Morton: 

Movies  Ride  Out  Storm; 

*Best  Days  Are  Ahead*** 

This  was  followed  on  March  30  by  The  New  York  Times,  which  carried 
this  head  on  a  dispatch  from  Hollywood  by  Thomas  M.  Pryor : 

“  *56  Film  Receipts 
Highest  Since  *52** 

True,  two  headlines  can’t  kill  a  cliche,  but  we  in  the  movie  business  are 
confident  other  newspapers  will  soon  realize  that  the  tired  old  yarn  of  the 
movies’  decline  is  no  longer  true  and  that  the  real  live  news  is  the  sharp 
increase  in  movie  theatre  attendance. 

Apart  from  its  news  value,  this  upsurge  in  theatre  attendance  has  this 
added  significance:  more  newspaper  readers  are  going  to  movie  theatres. 
And  from  there,  of  course,  we  go  on  to  this  thought: 

Why  not  give  ’em  more  movie  news  to  read? 


The  Council  oflAotion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.  Y. 
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Af  Last- 


a  new  volume  of  the 


Pulitzer  Prize  Winning  "History" 
that  has  become  one  of  the  great  reference 
works  of  our  time  .  .  .  indispensable  to 
every  publisher  and  editor 


A  History  of 

AMERICAN 

MAGAZINES 

1885-1905 

by  Frank  Luther  Mott 


This  new  book  covers  the  lively  pieriod  when  the  Satur¬ 
day  Evening  Post,  the  Ladies’  Home  Journal,  Collier’s, 
Cosmopolitan,  Literary  Digest,  National  Geographic,  etc. 
came  into  prominence.  With  a  rare  talent  for  salient  quota¬ 
tion,  Mr.  Mott  shows  the  changes  in  social,  political,  eco¬ 
nomic  and  cultural  life  of  the  times— changes  reflected  with 
sharp  immediacy  in  the  magazine  field.  Here  also  is  a  picture 
of  the  men  and  policies  behind  the  magazines— and  of  every 
area  of  human  interest  from  literature  and  politics  to 
women’s  activities,  sports,  humor  and  hobbies. 

Here  is  a  sample  of  the  critical  praise 
heaped  on  the  first  3  volumes: 

American  Historical  Review:  "Innumerable  details  about 
the  editing,  management,  the  distribution,  and  contents  of 
the  magazine  treated  . . .  Delightfully  readable.’’ 

Arthur  M.  Schlesinger:  "An  aspect  of  America’s  intellectual 
past  which  has  hitherto  been  baffling  in  its  complexity.” 

Howard  Mumford  Jones:  "Literary  history  has  never  been 
made  more  entertaining.” 


Mf  Published, 


788  pages  plus  Index. 
32  pages  of  illustrations.  $12.50 


GOOD  NEWS:  Volumes  I,  II,  and  III,  which  have  been  in 
constant  demand  for  many  years,  are  being  reprinted  and 
will  be  available  in  September. 

ORDER  YOUR  COPIES  TODAY 

|~  HARVARD  UNIVERSITY  PRESS,  Dept.  H-1 
I ;  I  79  Garden  Street,  Cambridge  38,  Mass. 

I  DPIease  send  me . copies  of  A  HISTORY  OE  AMERICAN 

{  I  MAGAZINES.  1885-1905  @  S12.5U  each 

I  □  Check  enclosed  □  Bill  Company  □  Bill  me 

I  I  j~l  Please  reserve  copies  of  Vos.  I,  1741-1850  (SIO.OO)  ; 

j  I  II,  1850-1865  (58.50)  . ;  III,  1865-1885  (S9.00) 

I  I  I  In  my  name  and  notily  me  when  they  are  available. 


Company. 

Position 


J^au  £ru/tn  J  (^oit 


^ 

umn 


City . . . Zone 


H  AL  Borland,  my  favorite  writer,  has  written  another  grea  1 
book.  “This  Hill.  This  Valley”  (Simon  &  Schuster),  whick  | 
glowingly  describes  a  year  of  country  living,  Spring  to  Spring. 
The  drawings,  at  once  fanciful  and  fascinating,  are  by  Peter 
Marks.  Mr.  Borland  really  knows  nature,  is  a  child  of  nature, 
lives  with  and  understands  it  and  writes  about  it  with  loving 
intimacy.  (He  writes  those  outdoor  editorial-essays  for  the 
New  York  Times  Sunday  editorial  page.)  More  often  than 
not  his  writing  has  the  power  and  penetration  of  prose  poetry. 
He  has  an  abiding  philosophy  about  the  eternal  certainties  of 
life  and  living.  Some  random  excerpts: 

“I  spent  a  good  many  years  watching  news  tickers  and  rradiai 
each  edition  as  it  came  from  the  presses.  Newspapermen  do  that  is 
automatically  as  they  eat  cold  sandwiches  aird  drink  coffee  from  waied 
paper  cartons  at  their  desks.  But  I  eventually  resigned  that  habit,  along 
with  the  job,  and  both  the  world  and  I  seem  to  continue  unimpaired. 

*  *  *  Winter  starlight  has  the  deep  fireglow  of  eternity,  the  unending 
gleam  of  wonder.  ’To  walk  abroad  on  such  nights  is  to  walk  in  the 
midst  of  infinity.  There  are  no  limits  to  either  time  or  distance,  ex¬ 
cept  as  man  himself  may  make  them.  *  •  *  Time  does  not  cease. 
Change  does  not  end.  There  is  no  place  where  I  can  stand  and  say, 
'This  rock  is  unchanging;  this  moment  is  endless.’  Nor  is  there  any 
place  in  life  where  I  can  stand  and  say.  ‘This  is  what  I  am,  complete 
and  unchanging.’  *  *  *  We  came  to  Weatogue  seeking  a  place  where 
we  could  live  in  close  and  constant  touch  with  simplicities  and  reali¬ 
ties.  We  came  not  to  escape  but  to  return,  to  find  and  to  know  things 
of  which  we  had  been  aware  all  our  lives  but  from  which  we  had  been 
remote  for  too  long.  Living  here  at  the  foot  of  the  mountain  I  haw 
partaken,  in  some  part,  both  of  the  mountain’s  enduring  substance  and 
of  the  constant  change  of  the  river  which  is  the  mountain’s  companion. 

I  Some  of  the  grit  of  this  soil  has  gone  into  me,  and  some  of  the  sweet- 
]  ness  of  this  water;  and  some  of  the  patience  of  the  trees,  too,  I  hope 
'  This  has  become  home,  my  root  soil,  and  I  have  become  a  part  of 
the  very  seasons,  which  is  good.” 

Book  and  author  are  good.  Now,  I  must  hurry  to  the 
I  library  to  find  Mr.  Borland’s  earlier  “An  .American  Year”  in 
!  the  same  vein. 

Lament  of  the  Moderate 

You  can  see  it  in  the  tabloids 
And  some  grownup  papers,  too.  Each 
Uses  blatant  headlines  to  exercise 
The  sacred  freedom  of  screech. 

^  — Roger  J.  Herz 

Redundant  Redundancies 

1  Arthur  L.  Coleman  and  Jack  Magee,  reporters  for  the  San  Antoni 
I  Express  and  News,  made  a  list  of  common  redundancies,  posted  it  ■ 
j  the  bulletin  board,  awaited  results.  They  came.  Here  is  how  the  Ik 
I  grew  with  unnecessary  words  underscored: 

Hot  water  heater,  qualified  expert,  Summer  season,  tm 
facts,  widow  of  the  late,  period  of  time,  old  pioneer  family' 
Easter  Sunday,  New  Year’s  Day,  human  being,  12  noon  or  ndi' 

;  night,  wall  mural,  past  history  or  experience,  old  adage,  currmt 
trend,  slow  down,  speed  up,  refer  back,  reduce  down,  eurrendf 
'  being,  presently  planned,  totally  demolished,  completely  destroyed 
return  back,  heat  up,  consensus  of  opinion,  exact  replica, 

(or  more)  exact,  definite,  accurate,  inefficient,  complete,  unitgM! 
established  precedent,  continue  ore  or  after,  Rio  Grande  RiMt- 
postponed  until  later,  new  innovation,  mental  telepathy,  generd 
conclusion,  unsolved  problem,  whether  or  not,  inaugurate  or  ii* 
troduce  a  new,  most  ideal,  merged  together,  Jewish  rabbi. 

They  also  listed  these  common  usage  errors: 

Imply  for  infer  (and  vice  versa).  Implication  for  inference  (aid 
vice  versa).  Principal  for  principle  (and  vice  versa)  capital  for  capittl 
(and  vice  versa).  It’s  for  its  (and  vice  versa).  Momentarily  f« 
momently.  Comprise  for  compose  or  constitute.  If  for  whether.  Enormity 
for  enormous  size.  Noisome  for  noisy.  Fulsome  for  exaggerated.  Some 
time  for  some  time.  All  American  for  All  America  athletes.  AnticipaR 
for  expect.  Formulate  for  form  or  plan.  Underway  for  under  w^- 
Prior  for  previous.  Masterful  for  masterly.  Ever  for  yet  or  so  far.  W- 
ferent  than  for  different  from.  Secure  for  obtain.  Sustain  for  suffe: 
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Yes!  You  reach  more  of  the  car  buying  families  m  This  is  but  one  of  the  many  NEW  and  revealing 


New  Jersey  with  the  Star-Ledger  and  it's  just  as  true 
for  the  “Big  Three"  in  the  low-priced  field,  all  the 
way  up  to  the  Lincolns  and  Cadillacs.  There  are 
MORE  car-buying  families  in  the  Star-Ledger! 


facts  about  New  Jersey's  big  tri-county  market  area 
revealed  in  our  most  recent  survey.  The  Star-Ledger 
delivers  the  best  and  buyingest  families  at  the 
lowest  cost  to  you!  We'd  like  to  tell  you  more! 


REPRESENTED  NATIONAUY  BY  MOIONEY,  REGAN  AND  SCHMITT,  INC. 

Largest  Sunday  and  Largest  Morning  Circulation  in  New  Jersey! 
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editorial 


Too  Much  of  the  Negative  | 

I 

^  EL,F-CR1TICISM  is  good  for  the  soul  period.  j 

^  Too  much  whining  over  the  problems  of  our  business  can  tleprive  I 

us  of  the  beneficial  effects  of  self-appraisal.  The  moaner’s  bench  j 

doth  tip  with  the  w  eight  of  the  last  deceased  member  of  the  Fourth  | 

Estate.  He  wailed  so  loudlv  that  his  few  remaining  advertisers  and 
subscribers  put  him  out  of  his  miserv. 

We  see  no  rea.son  to  turn  time-tested  mottoes  to  the  wall.  It  pavs 
to  advertise.  He  w'ho  hesitates  is  lost.  Honestv  is  the  best  police.  \ 

Nothing  succeeds  like  success.  These  are  all  positive  admonitions  and  I 

that  is  the  nub  of  this  homily  w'hich  sums  up  an  observation  made  j 

at  last  week’s  gathering  of  newspa]>er  ('xecutives  in  the  Waldorf  i 

fish  bow'l.  I 

What  is  positive,  in  a  public  relations  sense,  about  the  charge  j 

that  newsprint  manufacturers  are  gouging  their  customers  and  selling  ] 

the  newspaper  business  short?  Or  about  the  fight  “at  the  highest 
level”  of  our  government  to  open  up  sources  of  information?  Or  about 
the  disinterest  of  bright  young  people  in  newspaper  careers?  And 
isn’t  the  dispute  over  the  narrow'er  eolunm  only  a  negation  of  the 
newspapers  w'illingness  to  make  the  medium  more  attracti\e  to 
advertisers? 

The  newspaper  business  has  its  headaches  but  it  is  not  so  sick 
that  its  competitors  should  be  invited  to  call  out,  “Is  there  a  doctor  in  j 

the  house?’  Let  the  patient  sit  up  and  realize  his  strength.  A  $4  ! 

billion  industry  that  employs  3(X),000  persons  at  better-than-average  j 

pay,  sustains  the  economy  of  a  neighboring  nation,  performs  more  | 

genuine  public  service  in  one  daily  issue  than  the  other  media  trv  I 

to  match  in  a  year,  and  keeps  the  home  fires  blazing  with  prosperitv 
can  proudly  fle.x  its  muscles  in  public. 

The  promotion  managers  are  up  at  bat  ne.xt.  Some  of  them 
believe  they  have  fashioned  a  plan  to  give  newspapers’  owm  public 
relations  a  positive  swing.  We  hojx^  thev  knock  the  “headache”  pill 
out  of  the  park. 


the  american  editor 


Hold  fast  that  which  is  good, 

- 1  Thcssnioiiiaiis.  t  ;  21, 


Editor  &  Publisher 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged;  The  Journalist 
established  March  22,  1884;  Newspaperdom 

established  March,  1892;  The  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29 
1901;  Advertising,  January  22,  1925. 
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^  ARl.  LINDSTROM  minces  no  words— he’s  a  New  Englander— 
^  when  he  writes  that  “there  are  things  to  be  said  about  journalism 
so  important  that  thought  needs  a  bit  of  elbow  room.”  He  classifies 
“our  journalistic  organs”  ( meaning  E  &  P  and  others )  with  “our  news¬ 
papers”  for  thinking  and  reporting  densely.  In  the  stvlish  prose  style 
which  distinguishes  the  Hartford  editor’s  critique  of  his  cherished 
profession,  (]arl  says,  “We  shear  off  the  |>etals  of  an  idea  and  hand 
on  the  calyx— the  nerve,  the  nub  of  the  news,  the  editorial  wheat 
germ— that’s  all  we  have  time  for.” 

He’s  so  right.  It  has  taken  four  busx'  issues  of  E  &  P  from  ROP 
Color  to  ANPA  (Convention  (fore  and  aft)  to  get  around  to  this 
modest  “welcome,  partner”  to  the  american  editor.  Vol.  1  No.  1  is 
New  England’s  gift  to  the  editorial  mind— a  tranquilizer,  so  to  speak, 
when  editors  are  crying  out,  “O,  deliver  us,  from  the  torments  of  tape, 
type,  prices  and  newsprint.” 

Those  editors  who  still  work  at  thinking  and  writing  are  tireless 
and  all  are  appreciative  of  any  speck  of  permanencv  accorded  their 
literary  labor,  the  american  editor  will  not  want  for  copv. 

Rut  why,  we  wonder,  is  a  lower-case  title  gixen  to  sueh  a  capital 
idea? 
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Washington:  James  J.  Butler,  Manager,  1140 
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Duncan  A.  Scott,  Advertising  Representa¬ 
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Philadelphia:  Joseph  W.  Dragonetti,  1046 
Commercial  Trust  Bldg.  Rit  6-4582. 

London,  England:  Alan  Delafons,  Manager,  23 
Ethelbert  Road.  Birchington,  Kent,  England. 

Paris,  France:  G.  Langelaan,  Correspondent 
48  Avenue  de  Paris,  Vincennes  (Seine) 
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“I’s  very  happy,”  said  Olga,  a  medi¬ 
cal  student,  in  perfect  English,  as  she 
smiled  radiantly.  —  Lunchbiirg  (Va.) 
Itttibj  Advance. 


“But  the  salary  was  good  and  I  have 
a  widowed  mother  living  with  men  so  I 
hesitated.”  —  St.  Joseph  (Mo.)  Sews- 
Presx. 


Mrs.  Smith  attended  a  two  weeks  curse 
of  study  in  advertising.  —  Pensacola 
(Fla.)  News-Journal. 


John  Blank,  assistant  general  fright 
agent  for  the  Santa  Fe  Railway,  an¬ 
nounced  his  retirement. — Kansas  City 
(Mo.)  Star. 

• 

Seven  Democrats  joined  the  Repub¬ 
licans  at  this  joint  to  approve  it. — Buf- 
falo  (N.Y.)  Courier-Express. 


letters 

Should  Newspapers  Be  Neutral? 


Ill  the  humble  opinion  of  one  average 
newspaperman  who  recognizes  th«'  high 
mixture  of  individualism  in  the  profes.sion. 
the  answer  is  a  plain  and  unequivocal 
.spelled  with  capital  letters. 

It  is  self-evident  that  thev  should  all  be 
neutral  in  their  news  columns.  But  it  should 
end  right  there  in  order  to  hax’c  personality 
and  character  and  to  fulfill  the  primary 
obligations  that  rest  on  all  alike. 

There  are  a  few  newspapers  and  news- 
jiapermen  who  thri\-e  on  controversy,  and 
even  antagonism.  Still  fi-wer  deliheratelv 
capitalize  on  opposition.  ( It  is  one  of  the 
few  business  enterprises  in  which  this  can 
1m‘  done. )  But  thev  all  thrive  on  readershiji 
and  seize  on  manv  different  means  of  at¬ 
taining  it.  \ever  satisfied,  the  entire  pro¬ 
fession  coustantlv  strives  to  enhance  or  en¬ 
large  tlu'  interest  of  their  readers.  To  this, 
there  is  no  exception. 

Xevertheless,  the  exprt'ssed  \  iews  of  the 
reading  public  do  not  fuliv  concede  the 
truth  of  this  thesis. 

Thev  freipientlv  h«‘lieve  that  a  ni'wspaper 
is  neutral  when  it  is  nothing  of  the  kind, 
merelv  liecause  it  did  not  hit  hard  enough 
on  some  subject  of  their  own  personal  in¬ 
terest:  and  vice  versa. 

We  know  of  one  newspaper  publisher 
who  deliberately  takes  the  reverse  side  of 
every  public  qjiestion  that  conies  along. 

It  does  not  adverselv  affect  his  cash 
drawer  and  increases  his  readership. 

We  know  of  another  great  newspap'r 
which  colored  practically  everv-thing  it  pub¬ 
lished  to  reflect  the  position  and  personal 
views  of  its  verv  individual  publisher.  Yet 
nobody  could  sav  that  he  did  not  put  out 
a  great  newspaper.  In  fac-t.  it  was  a  veri¬ 
table  “bible”  for  its  subscribers. 

Both  of  these  illustrations  are  rare  ex¬ 
ceptions,  while  the  reflection  of  different 
personalities  are  as  numerous  as  the  sunsets 
of  a  calendar  year. 

By  far  the  great  bulk  of  newspapt'rs  have 
been  in  operation  for  many  years  and  they 
are  staffed  bv  men  and  women  who  have 
gained  many  years  of  experience  in  the 
game. 

Each  one  is  individual  enough  not  to 
accept  the  recommendation  of  others.  Each 
one  must  tr\'  his  own  hand  before  he  is 
satisfied.  Collectively  they  do  not  miss  many 
new  or  different  ideas. 

Experience  has  taught  them  two  or  three 
veiy  fundamental  things: 

1.  It  takes  a  long,  long  time  to  establish 
ch-finiti-  reader  habits. 

2.  Once  established,  they  are  extremely 
hard  to  change.  Therefore  a  “neutral”  or 
even  an  unsatisfactory  paper  can  “live  off 
its  fat”  for  a  long  time,  even  though  it  is 
difficult  to  understand  or  explain. 

These  two  facts  of  life  about  newspapers 
do  explain  why  it  is  well  nigh  impossible 
for  a  new  publication  to  establish  a  hnithold 
against  existing  competition  in  the  same 
field. 

Best  of  all,  decades  of  experience  have 
indisputablv  taught  the  uncomplicated  les- 


.son  that  a  newspaper  mu.st  honestly  state 
its  views  without  fear  or  favor  if  it  hopes 
to  win  respect. 

If  it  does  not  spring  from  courage  or 
moral  persuasion,  both  of  which  arc  about 
average  among  newspaper  proprietors,  it  at 
lea.st  .stems  from  the  direct  lesson  and  proof 
that  it  is  the  only  practical  method  and 
likewise  the  one  that  pays  best. 

It  simplifies  the  lives  and  business  of 
newspapermen— and  also  makes  the  cash 
register  ring  loudest  for  the  rather  even  per¬ 
centage  who  like  it  that  way. 

Duni.EY  Ali-en  White 

Publisher, 

SaiHhiski/  (Ohio)  Rcfiisier-Star-News 

COMH;  KKAUERSniP 

I  was  very  interested  in  a  recent  letter 
by  Philip  H.  Love  of  the  Washington 
( D.C. )  Star  reg.arding  readership  trends  on 
comics. 

I  have  had  the  opportunity  recently  to 
conduct  several  adverti.sement  and  editorial 
readership  studies  on  New  York  news¬ 
papers.  f)ur  findings  indic.ate  that  both  the 
noted  and  thorough  readership  of  panels 
is  higher  than  the  ordinary  comic  strips. 

Mr.  Love  had  a  verv  good  point  when 
he  brought  out  that  comics  should  be  made 
to  kxik  better.  Thi-  smaller  size  in  which 
comics  appear  these  days  is  probably  an¬ 
other  reason  for  the  lower  readership  of 
comic  strips  as  against  panels. 

Stan  M.  Sahoent 

Daniel  Starch  and  Staff, 

Mamaroneck,  \.  Y. 

WEEKLY’S  SEHMCE 

1  read  with  some  amu.scmcnt  in  your 
.April  20  issue  the  story  about  the  Los 
.\ngeles  Times  adding  a  new  suburban 
si'ction  under  the  direction  of  George  M. 
Straszer  and  his  ideas  of  news  coverage. 

.Mr.  Straszer’s  methods  .sound  like  those 
of  a  magazine  editor,  in  vi»:w  of  the  fact 
that  he  apparently  uses  only  feature  stories. 
I  le  should  know  that  weekly  newspapers 
throughout  the  country  run  many  feature 
stories  PLUS  all  the  many  items  that  a 
daily  newspapier  can  not  give  in  a  suburban 
community,  such  as  church  news,  obits, 
(xilitical  activities,  spirts,  clubs,  police  and 
fin?  reports,  society— and  NO  divorce  items. 

Of  course,  when  you  have  a  news  dead¬ 
line  three  days  in  advance  of  publication, 
vou  can’t  run  much  “live  stuff.”  In  fact, 
it  would  be  difficult  for  the  Los  Angeles 
Times  to  do  what  we  did  just  a  week  ago. 
We  took  a  picture  of  the  2,.500.00()th  Ford 
tractor  coming  off  the  a.s.sc-mbly  line  in 
Highland  Park  at  10:30  a.m.  Thursday, 
April  18,  and  had  the  picture  and  story  on 
our  front  page  as  the  press  started  its 
weekly  run  at  1:15  p.m. 

John  P.  Parks 

Editor-in-Chief, 

Highlaml  Parker, 

Highland  Park,  Mich. 
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Another  annual  volume  of  The  New  York 
Times  Index  is  now  going  to  press,  with  over 
1,300  pages  of  information  on  last  year’s 
events  and  the  people  involved  in  them. 

Over  a  half  million  facts  condensed  from  the 
news  that  appeared  in  The  Times  during  1956 
are  in  this  new  volume.  The  material  is  organ¬ 
ized  under  thousands  of  different  headings 
that  identify  subjects,  persons,  organizations 
and  geographical  locations.  Under  each  head¬ 
ing,  the  events  are  listed  and  summarized  in 
chronological  order. 

Of  course,  each  news  reference  is  dated  to 
show  you  when  (and  on  what  page)  the  story 
appeared  in  The  New  York  Times  ...  or  when 
it  may  have  been  mentioned  in  other  news 
sources  you  keep  on  file.  The  thousands  of  skill¬ 
fully  written  news  summaries  give  all  the 
basic  facts  to  save  you  many  hours  of  tedious 
research. 

The  1956  volume  of  The  New  York  Times 
Index  w'ill  be  printed  on  rag  paper,  and  attrac¬ 
tively  bound  in  library  buckram.  It  can  be  pur¬ 
chased  separately  for  $45,  or  with  a  year’s 
subscription  to  the  twice-a-month  Index  at  the 
low  price  of  $70  ...  a  combination  rate  that 
saves  you  $20. 

If  you  have  not  yet  arranged  for  a  copy  of 
this  time-saving  guide  to  the  news  of  1956,  we 
suggest  you  hurry  in  your  order.  Almost  the 
entire  press  run  is  earmarked  for  distribution 
to  current  New  York  Times  Index  subscribers. 
There  won’t  be  many  copies  left ! 

THE  NEW  YORK  TIMES  INDEX 

Times  Squai-e,  New  York  SS,  New  York 
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Every  Saturday  Since  1884- 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Some  Gains  Scored  in  4  States 
In  ‘Right-to-Know’  Legislation 


Information  Laws  Added  by  Kansas. 
No.  Dakota.  Vermont  and  Minnesota 

Four  states  thus  far  this  year  have  legalized  the  people's 
right  to  know. 

But  the  champions  of  the  cause  are  finding  it  a  rough, 
uphill  pull.  A  wide  assortment  of  obstacles  has  been  strewn 
in  their  legislative  paths. 


The  Governoi-s  of  North  Da¬ 
kota,  Kansas,  Vermont  and 
Minnesota  have  signed  bills 
which  carry  out,  in  varying  de¬ 
grees,  the  principles  espoused 
in  the  “model”  freedom  of  in¬ 
formation  statutes  sought  by 
Sigma  Delta  Chi  fraternity  and 
other  battlers  against  secrecy 
in  governmental  affairs. 

Prior  to  this  year’s  lawmak¬ 
ing  sessions  —  several  Legis¬ 
latures  have  not  completed 
their  work  as  yet — nine  states 
had  socalled  “open  meeting” 
laws  on  their  statute  books, 
and  22  had  requirements  for 
public  inspection  of  official 
documents. 

UP  Roundup 

The  progress  report  which 
E&P  presents  herewith  is  the 
compilation  of  memoranda  sup¬ 
plied  by  United  Press  bureaus 
at  the  state  capitals,  within  the 
past  two  weeks. 

Gov,  Orville  Freeman  of  Min¬ 
nesota  signed  two  “Fol”  bills 
this  week.  One  provides  that 
all  state  and  local  government 
agencies,  with  the  exception  of 
the  Pardon  and  Parole  boards 
and  the  Youth  Conservation 
Commission,  mu.st  conduct  pub¬ 
lic  meetings  and  open  their  re¬ 
cords  to  public  inspection. 

The  second  bill  requires  local 
government  subdivisions  to  keep 
their  meetings  open  and  record 
the  vote  on  any  issue  when  it 
is  not  unanimous. 

North  Dakota  enacted  legis¬ 
lation  quickly  after  the  press 
of  that  state  staged  a  “Day” 
in  the  Legislature  and  indoctri¬ 
nated  the  lawmakers  with  the 
wisdom  of  such  laws. 

Gov.  George  Docking  of  Kan¬ 


sas  put  his  signature  to  a  hill 
that  requires  the  opening  to 
public  inspection  of  all  official 
records  that  must  be  main¬ 
tained.  Records  of  juvenile 
courts  are  specifically  closed,  as 
are  adoption  records  and  records 
of  illegitimate  births.  An  “open 
meeting”  bill  was  one  of  three 
other  information  measures 
killed  in  committee. 

The  bill  that  passed  was  char¬ 
acterized  as  “the  most  ineffec¬ 
tual”  of  the  four  offered.  The 
Kansas  legislators  expressed 
fear  of  “idle  curiosity  seekers.” 

Exceptions 

Vermont’s  “right  to  know” 
law  had  a  tortuous  course 
through  the  legislative  halls.  It 
finally  took  a  conference  com¬ 


mittee  to  insert  an  amendment 
which  allows  the  provisions  of 
municipal  charters  to  take 
precedence  over  the  state  law. 

The  adopted  statute  does  not 
prohibit  “secret”  or  “executive 
sessions”  but  it  prevents  them 
from  taking  final  action  on 
most  questions  at  closed-door 
sessions.  A  key  provision  re¬ 
quires  state  and  local  agencies 
to  keep  minutes  and  make  them 
available  to  any  Vennont  free¬ 
man  upon  request. 

Three  exceptions  are  matters 
dealing  with  the  security  of  the 
state,  the  reputation  of  a  per¬ 
son  and  pending  contracts. 

UP  reporters  gave  this  sum¬ 
mary: 

Arkansas 

Two  bills  were  introduced  in 
the  19.57  Arkansas  Ijegislature 
to  do  away  with  closed-door 
meetings.  One  was  sponsored  by 
the  Arkansas  Press  Association, 
w'hich  would  have  prohibited 
any  closed  meetings  with  a 
stiff  penalty  for  persons  con¬ 
ducting  or  attending  such  meet¬ 
ings.  The  bill  was  given  first 
and  second  readings  in  the 


THE  RIGHT  TO  KNOW  is  now  the  law  of  Vermont.  Governor  Johnson 
signs  the  freedom  of  information  bill  in  the  presence  of  Richard  Mc¬ 
Cormick,  UP;  Gordon  Mills,  Burlington  Free  Press;  and  Walter  R. 
Mears,  AP. 
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House,  was  referred  to  a  com¬ 
mittee  and  never  was  called  out 
of  committee.  The  second  bill 
was  sponsored  by  the  Arkansas 
branch  of  the  American  As¬ 
sociation  of  University  Women 
and  dealt  only  with  meetings 
of  the  Federal-State  Merit  Sys¬ 
tem  Council.  This  bill  was  ap¬ 
proved  overwhelmingly  by  the 
Senate  but  died  on  the  calendar 
in  the  House. 

California 

More  than  70  bills  dealing 
with  secrecy  have  been  offered 
in  the  current  session.  Present 
law  provides  that  meetings  be 
open  but  there  is  no  penalty. 
Most  current  bills  would  make 
it  a  mLsdemeanor  to  violate 
their  provisions  and  would  add 
all  state  agencies  to  the  open 
meeting  classification.  There  are 
also  a  number  of  bills  making 
all  records  of  state  agencies 
open  to  public  inspection  with 
many  exceptions,  such  as  in¬ 
come  tax  returns,  in.surance 
beneficiaries  and  banking  re¬ 
cords.  Several  hearings  are 
scheduled  before  adjournment 
.Tune  12. 

Connecticut 

A  proposed  anti-secrecy  bill 
is  in  committee  and  will  be 
redrafted.  State  Senator  John 

H.  Filer  said  a  sub-committee 
will  meet  with  press,  radio  and 
television  representatives  to 
redraft  the  bill  because  of  ob¬ 
jections  it  was  “too  broad.”  'The 

I. «gislature  also  has  a  resolu¬ 
tion  referring  the  whole  matter 
to  the  Legislative  Council.  If 
that  resolution  is  adopted,  it 
would  postpone  action  for  two 
years. 

Colorado 

No  anti-secrecy  legislation 
was  considered  by  the  Colorado 
As.sembly  this  year.  However,  a 
bill  was  pas.sed  requiring  school 
boards  to  hold  announced  “pub¬ 
lic  meetings,”  not  required  in 
the  past.  School  hoards  were 
the  only  political  subdivisions 
in  the  state  exempt  from  hold¬ 
ing  open  meetings. 

Florida 

Senate  Bill  fiO  to  open  juve^ 
nile  court  trials  to  the  public 
is  the  only  measure  before  the 
Florida  Legislature. 

(Covtivned  on  page  7,8 > 


9' 


FCC  Gives  TV  Permit 
To  Herald-Traveler 

Boston 

The  Uerald-Tmvcler  promised  tins  week  to  luive  its  tele- 
\  ision  station  on  tlie  air  bv  Christmas. 

4-2  decision  of  the  Federal  Communications  Commis¬ 
sion  awarded  the  license  to  the  newspapers’  subsidiary, 
WllDlI,  Inc.,  in  a  reversal  of  its  chief  e.xaminer’s  report 
which  favored  another  applicant. 

The  FCC  threw  out  all  re-  ^ 

cent  protests  filed  by  competing  newspaper  operations  should 
ai)plicants  in  support  of  the  ^  demerit,  rather  than  a 

Boston  (ilobe's  petition  for  re-  Picfei'ence  in  the  granting  of  a 
opening  of  the  hearings  to  per-  permit. 

mit  introduction  of  new  ma-  majority  found  a 

terial  bearing  on  the  question  strong  composite  .showing  for 
of  the  Herald-Traveler’s  fit-  newspaper  applicant  on  the 

ness  to  be  a  licensee.  local  factors  of  residence,  civic 

Columnist  l)rew  Pearson’s  participation,  diversification  <)( 
prediction  that  the  Commission  business  interests  of  its  prin- 
would  rule  in  favor  of  the  Her-  •^ipals  and  integration  of  owner- 


GREAT  FALLS! — William  ZadicP$  "Cowpoke's  Dilemma"  in  the  Great 
Falls  (Mont.)  Tribune  takes  the  $100  news  photography  prize  of  the 
Associated  Press  Managing  Editors  Association.  Mr.  Zadick's  name 
will  be  engraved  on  a  permanent  plaque  in  the  AP  executive  offices. 


ald-Traveler  set  off  the  Globe’s 
challenge  early  this  year.  The 
Globe  attached  its  rival  on  the 
general  charge  that  it  was  at- 


ship  with  management. 

I'nited  Shoe  Interest 
Disposing  of  charges  that  the 


tempting  to  create  a  monopolv  i\conti-olled  by 

of  mass  communications  in  the  Corp. 


Globe  Not  Diligent 


the  commission  report  stated 
that  it  is  apparent  from  an  ex¬ 
hibit  in  the  record  that  United 


“Petitioner  Globe,”  said  the  Shoe  Machinery  does  not  own 
FCC,  “has  not  convinced  us  as  much  as  of  the  H-T 

that  it  should  be  permitted  to  stock. 


intervene  in  this  proceeding  at 
such  a  late  date  .  .  .  “To  pei- 


Three  of  the  H-T  directois 
are  associated  with  United,  but 


mit  such  inteiwention  and  a  there  is  no  evidence  in  the  re¬ 
consequent  reopening  of  the  re-  cord  as  to  the  amount,  if  any, 
cord  at  this  stage  of  the  i)ro-  of  stock  they  own  in  United, 
ceeding.  most  persuasive  t  ea-  Sidney  \V.  VVin.slow ,  Jr.  and 
sons  must  be  advanced.  members  of  his  family  hold 

“We  are  of  the  opinion  that  about  23%  of  the  issued  H-T 
petitioner  has  not  been  diligent  stock.  George  U.  15. own  and 
in  this  matter  .  .  .  Moreover,  Kenelm  W.  Winslow  are  other 
assuming  Globe  had  been  dili-  United  Shoe  executives  on  the 
gent  in  bringing  these  matters  H-T  board. 


to  our  attention,  our  deteimi- 
nation  would  be  the  same.” 


The  Commis.sion  acknowl¬ 
edged  that  Robert  B.  Choate,  a 


“Nowhere  in  the  record  of  lifelong  resident  of  the  Boston 
the  proceeding  was  any  evi-  area,  has  executed  the  general 
dence  developed — nor  has  any  policy  of  the  newspapers  and 
allegation  of  fact  been  made  radio  .stations, 
over  the  three-year  period  since  The  majority  report  took 
the  proceeding  began  until  the  si)ecial  exception  to  protestants’ 
filing  of  the  last-minute  plead-  inferences  that  United  Shoe 
ings — indicating  that  the  tele-  Machinery  Corp.  had  been 
vision  grant  sought  was  in-  shown  to  be  monoi)oIy-minded 
tended  to  be  used  adversely  to  by  the  fact  that  it  had  been 
the  interests  of  any  specified  found  guilty  of  violating  the 


individual  or  entity.” 

2  Write  Dissents 
Commissioners  Hyde  and 
Bartley  dissented  from  the 
main  ruling  in  favor  of  WHDH 
and  Commissioner  Craven  ab¬ 
stained  from  voting.  Commis¬ 
sioner  Hyde  said  he  desii-ed 
more  competition  among  the 
media  and  Commissioner  Bart¬ 
ley  said  the  fact  that  the  Her¬ 
ald-Traveler  had  used  its  radio 
station  as  an  “adjunct”  of  the 


Sherman  .\ct. 

‘Solely  Fcunomic’ 

“It  is  worthy  of  note,”  the 
commissioner  said,  “that  the 
court’s  holding  was  not  based 
on  the  fact  that  United  Shoe 
had  engaged  in  predatory 
I)ractices  ...  It  was  a  civil 
action  to  enjoin  certain  prac¬ 
tices.” 

The  court’s  decision  was 
quoted:  “The  violation  with 
which  United  is  now  charged 


depends  not  on  moral  consider¬ 
ations,  but  on  solely  economic 
considerations.” 

The  commissioners  said  they 
were  satisfied  that  the  mutual 
relationship  between  the  news¬ 
papers  and  station  would  bene¬ 
fit  the  public,  particularly  in 
the  matter  of  news  dissemina¬ 
tion. 

WHDH  was  held  to  be  the 
weakest  of  the  applicants  on 
the  factor  of  diversification, 
but  this  reasoning  was  given  to 
the  final  conclusion: 

Other  Competition 

“Consideration  has  been  given 
to  the  combination  rate  prac¬ 
tice  of  the  two  newspapers 
intt  r  se;  consideration  also  has 
been  given  to  certain  indica¬ 
tions  of  mutual  promotion  be¬ 
tween  broadcast  facilities  and 
newspapers. 

“The  presence  of  a  number 
of  competitive  media,  news¬ 
paper  and  broadcasting,  in  the 
same  area,  however,  constitutes 
adequate  refutation  of  the  al¬ 
legation  that  the  ownerships 
and  associations  of  WHDH  com¬ 
prise  a  framework  of  undesir¬ 
able  concentration.” 

Mr.  Choate  said  a  transmit¬ 
ter  tower  will  be  built  in  New¬ 
ton,  Mass,  for  Channel  ii.  Bos¬ 
ton  will  have  three  commercial 
television  stations.  The  present 
ones  are  WNAC-TV,  Channe' 
7;  WBZ-TV,  Channel  4;  and 
one  educational  station,  WGBH- 
TV,  Channel  2,  in  Cambridge. 

Globe  Comments 

The  Boston  Globe,  in  a  lead 
editorial,  “The  Principle  At 
Stake  In  TV  Channel  5,”  signed 
by  “Uncle  Dudley”  said  on 
Saturday,  April  27  that  “it 
has  seemed  to  the  Globe  that  a 
great  deal  of  pressure  was 


brought  to  bear  upon  the  Com¬ 
mission  to  reverse  its  examin¬ 
er’s  report.  The  burden  of  the 
Globe’s  position  was: 

“That  it  is  not  in  accordance 
with  the  Commission’s  policy  to 
have  TV  and  news  sources  in 
the  same  ownership  when  other 
qualified  gi'oups  are  available. 

“And  that  it  has  been  the 
desire  of  the  Herald-Traveler  to 
combine  not  only  its  radio,  TV 
and  its  newspaper,  but  also  to 
combine  the  Globe  and  the  Her¬ 
ald-Traveler,  or  to  eliminate 
the  Globe  as  a  Boston  news¬ 
paper. 

“The  Federal  Communica¬ 
tions  Commission,  nevertheless, 
reversed  its  examiner. 

“The  Globe  will  continue  to 
publish  an  independent  news¬ 
paper  as  happily  as  it  has  for 
the  past  8.')  years.  Uncle  Dud¬ 
ley.” 

Filed  10  Years  .Ago 

The  Boston  Herald  commen¬ 
ted  on  the  award  as  follows: 

“So  now,  almost  10  years 
from  the  day  when  this  appli¬ 
cation  was  filed,  3  years  from 
the  day  the  testimony  was  first 
taken,  1.')  months  after  the 
trial  examiner’s  initial  prefer¬ 
ence,  the  Commission,  after 
long  and  most  searching  delibe¬ 
ration,  has  found  us  worthy  of 
bearing  the  great  burden  of 
public  responsibility  that  goes 
with  the  operation  of  a  tele¬ 
vision  channel. 

“We  accept  the  burden  en¬ 
thusiastically,  because  we  asked 
for  the  job.  However,  we  also 
accept  the  stewardship  of  this 
public  trust  with  complete  hum¬ 
ility. 

“Channel  .')  will  be  a  busine.-is 
operation,  of  course — but  the 
fundamental  purpose  will  be  to 
help  you  and  this  community.” 
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Proposal  for  Red  China: 
Quietly  Open  the  Door 

U.S.  press  association  chiefs  operate  legitimately  in  Commu- 
are  opposed  to  “pool  coverage”  nist  China. 

of  Red  China,  but  one  of  them  “I  think  the  Secretary  is  to 
proposes  a  simple  solution  to  be  commended  for  his  willing- 
the  State  Department’s  di-  ness  to  lift  the  ban  on  Ameri- 
lemma.  can  correspondents  entering 

Through  Editor  &  Publisher  Red  China  if  a  satisfactory  for- 


1  /^1  •  munist  China  that  no  action  \\f  il  O 

would  be  taken  against  the  lat-  W  OrtllY  ODYS 
*  ter  if  they  went  on  their  own  " 

responsibility.  T  T  *  1  >  •  T  T 

.  I  TX  “I  do  not  believe  that  the  00  UlQll  I  U  S6 

T  M  0  I  American  Government  should  ^ 

V.FVF  jjg  expected  to  extend  protec- 

tion  to  American  corerspond-  AAlo  L 

,  ,  i  1  •  .r,  ents  who  visit  the  countries 

operate  legitimately  in  Commu-  Washington 

*1,  o  ♦  •  *  matic  relations.  Reporter  William  Worthy  en- 

I  think  the  Secretary  is  to  *  j  li.  ^ 

be  commended  for  his  willing-  “American  correspondents  tercd  Communist  China  without 
ness  to  lift  the  ban  on  Ameri-  should  go  to  such  countries  displaying  his  passport  and 
can  correspondents  entering  completely  on  their  own  re-  wou  go  un  er  i  c  cir- 

Red  China  if  a  satisfactory  for-  sponsibilities,  and  at  their  own  cumstances,  the  State  Depart- 
miila  ran  ha  found  cisk.  There  would  be  no  lack  of  ments  passport  division  was 


this  week  Kingsbury  Smith  of  mula  can  be  found.  there  would  be  no  lack  ot  .  ,  ,  „ 

International  News  Service  ad-  “This  disposition  indicates  volunteers  if  the  State  Depart-  °  e  course  o  a  six- 

.on,.a,i  this  ^iitro-astion-  that  tha  .cjarvatarv  of  Stata  ment  took  this  position.”  closed  hearing  April  29. 


vanced  this  suggestion: 


that  the  Secretary  of  State 


1.  Open  the  doors  to  China  recognizes  the  righteousness  of 

quietly  —  without  public  an-  the  contention  of  most  members 
nouncement  —  to  those  U.S.  of  our  profession  that  American 
media  desiring  to  send  cor-  newspapermen  and  women 
respondents.  should  have  freedom  to  visit 

2.  Give  assurance  that  no  any  and  every  country  in  the 


Mr.  Worthy  contended  that 
Starzel’s  Position  because  the  paper  was  neither 

^  ,  ,  asked  for  nor  exhibited  he 

Frank  Starzel.  general  man-  ^ot  be  held  in  defiance 


newspapermen  and  women  ager  of  AP,  stated  his  position  ^f  a  restriction  on  its  fact^ 
should  have  freedom  to  visit  on  the  suggestion  for  a  pool  J  ;t3  ^se  in  Red  Luntries. 
any  and  every  country  in  the  reporter  or  reporters  for  Red  tlo 


penalties  would  be  imposed  on  world  with  whom  we  are  not  China  as  follows: 
those  who  go  on  their  own  re-  at  war.  ‘pool’  arra 

sponsibility.  “Mr.  Dulles  has  stated  that  opndimr  American 


porier  or  reporiers  lor  neo  hearing  opened  with  re- 

iina  as  follows:  jection  of  the  Baltimore  Afro- 

“A  ‘pool’  arrangement  for  American  correspondent’s  mo- 


sponsibility.  ,  ,  ‘  sending  American  newsmen  into  tion  to  admit  the  press  to  cover 

This  plan  was  advanced  by  the  problem  is  how  to  limit  the  china  is  impractical.  No  the  session.  It  concludeil  late  in 

the  INS  ^neral  manager,  an  number  of  persons  who  would  organization  or  group  of  or-  the  afternoon  with  promise  of 


experienced  foreign  cori'espond- 
ent  and  Pulitzer-prizewinner, 


apply  for  pei-mission  to  visit  panizations  has  authority  to  act 
China  ‘where  the  Trading  with  for  all  the  publications  and 


a  decision  within  one  month. 


« Mc. c  me  . cu.  w.t.i  fo,.  all  the  publications  and  The  newsman  did  not  rely  ex- 

a  the  same  time  Secretory  of  the  Enemy  Act  still  applies  and  other  media  of  information  in  dusively  on  the  facts  of  his  own 

State  Dulles  conceded  that  it  where  .Americans  already  in  ^he  organizations  en-  action  and  the  resulting  denial 

would  be  impractical  to  obtain  Communist  China  are  being  oewsgathering  have  of  passport  renewal.  Through 

agreement  among  news  media  held  in  Chinese  prisons  as  po-  traditionally  opposed  the  ‘pool-  counsel,  he  made  a  sweeping 

on  imi  ion  o  ina  coveiag. .  litical  hostages.  ,1  v,  f  have  participated  challenge  of  the  department’s 

Dulles-.Sulzberger  Notes  I  he  Secretary  has  said  that  „j^jy  gome  extraordinary  claim  of  right  to  restrict  travel 


'  .iTV,  "'c  V,  M  u  f  have  participated  challenge  of  the  department’s 

Dulles-Sulzberger  Notes  I  he  Secretary  has  said  that  „j^jy  gome  extraordinary  claim  of  right  to  restrict  travel 

Mr.  lJullos,  in  an  exchange  of  J'-poor  arraniement”  !*  "f  »  United  Stales  citiren,  or 

.tresponden^  with  Arthur  :„g^:sLnTa7ren  ot  a  newsman,  m  pe.cet,n,e. 

lays  Sulzberger,  publisher  of  fjjjg  g^ould  he  limited  to  the  _  “Additionally,  any  such  sharp  Contrary  to  Policy 

le  New  York  Times,  said  three  major  .American  news  limitation  would  defeat  the  pur-  i, r  Wniewkf 
United  States  foreign  policy  agencies.  Pose  of  having  direct  reporting  .  Fiances  G.  Knight 

levitably  involves  the  accept-  ....  . _ ,,  _ _  .  from  the  China  mainland.  It  is  Divi.sion  ad- 


Hays  Sulzberger,  publisher  of  this  should  he  limited  to  the  “Additionally,  any  such  sharp 
the  New  y  ork  Times,  said  three  major  American  news  limitation  would  defeat  the  pur- 
“United  States  foreign  policy  agencies.  pose  of  having  direct  reporting 


inevitably  involves  the  accept- 


,  .  •  .  •  .  u  I  think  a  ‘pool’  arrangement  ,  .  , ,  ,  .  , ,  ,  .  . 

ance  of  certain  restraints  by  be  unsatisfactory  for  the  highly  desirable  that  this  area 


the  .American  peojile.” 

“Foreign  policy  and  diplo¬ 
macy,”  he  said,  “cannot  suc- 


following  reasons: — 

“1.  It  would  be  resented  by 


as  all  others,  be  seen  through 
as  many  journalistic  eyes  as 
possible  for  the  full  enlighten- 


vised  Mr.  Worthy: 

“This  action  (temporaiy  de¬ 
nial  of  passport  renewal)  is 
predicated  upon  your  recent 


have  also  their  loyalty  and  2.  It  would  lessen  the  oppor- 
I'atiiotic  duty.  tunities  for  editorial  initiative 

“I  assume  you  are  aware  ^*^^1  free  enterprise  in  the  ga- 
that  the  Chinese  Communist  thering  of  news  about  Commu- 
regime  is  seeking  to  develop  '^'^t  China; 
intercourse  with  us  as  an  in-  “3.  It  would  constitute  a  gov- 
strument  of  its  diplomacy.”  ernment-imposed  discriminatory 


eeed  unless,  in  fact,  it  channels  newspapers  and  magazines  that  listeners  ^>‘hin  Communist 

the  activities  of  our  people,  and  to  send  their  own  cones-  everywhere  in  the  world.”  was  contrary  to 

in  this  respect  newspapermen  Pondents  to  Communist  China;  ‘  known  and  existing  United 

have  also  their  loyalty  and  “2.  It  would  le.ssen  the  oppor-  Limited  by  Economic.s  States  foreign  policy  and  was 

I'atiiotic  duty.  '  tunities  for  editorial  initiative  The  statement  by  Frank  Bar-  “therwise  prejudicial  to  the  in- 

“1  assume  you  are  aware  ^*^‘1  f*"®®  enterprise  in  the  ga-  tholomew,  president  of  UP:  °  1  c  ^  iw”*  w  eu  ^  a 

that  the  Chinese  Communist  thering  of  news  about  Commu-  ..when  I  discussed  this  mat-  Counsel  for  Mr.  Worthy  said 

.  .  ,.  X  J  I  nist  riiina-  w  nen  I  oiscusseu  inis  mac  most  of  the  hearing  was  de- 

regime  is  seeking  to  develop  "'st  China,  Secretary  of  State  v^xed  to  attempts  to  have  him 

intercourse  with  us  as  an  in-  “3.  It  would  constitute  a  gov-  tulles  in  March,  I  agreed  to  promise  not  to^  travel  to  off 
strument  of  its  diplomacy.”  ernment-imposed  discriminatory  take  soundings  with  the  other  jimit  Iron  Curtain  countries  in 

\M^  _ _ iJ  1_  * _  >*acf  ran  ^i*OAr^ran«  n-f  _ _  _  __  _ 1__  * 


tunities  lor  editorial  initiative  The  statement  by  Frank  Bar- 
and  free  enterprise  in  the  ga-  tholomew,  president  of  UP: 


Mr.  Sulzberger  said  he  con-  restriction  on  freedom  of  the  services  on  their  attitudes  the  event  his  passport  is  re- 
sidered  it  would  be  “unjust”  American  press  in  respect  to  toward  limiting  the  number  of  pgwed.  The  lawyers  William  M. 
either  to  omit  the  Times,  which  coverage  of  Communist  China,  correspondents  in  Peiping.  I  Kunstler  and  Row'land  Watts, 
maintains  the  largest  newspa-  “I  recognize  the  problem  con-  soon  established  that  any  such  designated  by  the  American 
per  staff  in  the  world  overseas,  fronting  the  State  Department  program  would  be  impractical  civil  Liberties  Union,  said  the 
or  confront  it  with  the  possi-  in  respect  to  the  lifting  of  the  and  unacceptable  and  so  re-  reporter’s  answer  was  that  he 
bility  of  making  its  dispatches  ban.  No  patriotic  American  cor-  ported  to  Mr.  Dulles.  bad  not  used  a  passport  to 

available  to  everyone  else.  respondent  would  want  Mr.  »i  do  not  believe  that  the  enter  China  and  wouldn’t  use 


or  conrront  it  witn  tne  possi-  m  respect  to  the  lifting  of  the  and  unacceptanle  and  so  re-  reporter’s  answer  was  that  he 

bility  of  making  its  dispatches  ban.  No  patriotic  American  cor-  ported  to  Mr.  Dulles.  bad  not  used  a  passport  to 

available  to  everyone  else.  respondent  would  want  Mr.  »i  do  not  believe  that  the  enter  China  and  wouldn’t  use 

E&P  asked  each  of  the  press  Dulles  to  lift  the  ban  in  such  State  Department  should  place  the  document  contrary  to  its 
association  leaders  to  comment  a  way  that  the  Chinese  Com-  a  limitation  on  the  number  of  terms  —  but  he  would  not 

on  the  suggested  “pool”  system,  munists  could  make  propaganda  American  reporters  the  Ameri-  promise  to  remain  out  of  Red 


Kingsbury  Smith,  vicepresi-  capital  out  of  it. 


dent  and  general  manager  of  .‘i  do  not  believe  the  lifting  to  Communist  China. 


can  press  might  desire  to  assign  territory  if  the  needs  of  his 


profession  required  such  trips. 
Mr.  Kunstler  supplemented: 
“While  the  State  Department 


International  News  Service,  of  the  ban  requires  any  public  “My  own  opinion  is  that  eco-  Mr.  Kunstler  supplemented: 
stated:  announcement  by  the  State  De-  nomic  factors  would  tend  to  “While  the  State  Department 

‘‘It  is  gratifying  to  note  that  partment.  It  could  be  done  by  limit  the  size  of  the  American  has  the  right  to  restrict  pass- 
Secretarj-  Dulles  is  trying  to  simply  advising  those  news  contingent  just  as  it  limits  the  port  use  it  does  not  have  the 
find  a  formula  which  will  per-  media  organizations  which  wish  size  of  the  American  news  right  to  restrict  travel  of  Amor- 


mit  -American  correspondents  to  to  send  correspondents  to  Com-  staffs  in  Moscow.’ 
editor  sc  publisher  for  May  4,  1957 


icans  abroad  in  peacetime.” 
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Facts  &  Opinion  Slow 
11-Pica  Column  Width 

Why  standardization  of  news-  desire  do  not  contemplate  any 
paper  column  widths  at  11  picas  immediate  change, 
is  no  easy  matter  became  evi-  Both  AP  and  UP  tape  circuit 
dent  at  last  week’s  ANPA  con-  transmissions  can  be  set  in  all 
vention.  measures  from  12-ems  down  to 

Both  facts  and  opinions,  vary-  H  ems.  Newspapers  can  reduce 
ing  by  individual  conditions,  column  widths  by  three  points 
rose  up  to  prevent  any  quick  without  purchasing  new  type, 
or  easy  solution  to  the  problem.  Hari-y  T.  Montgomery,  as- 
ANPA  says  advertising  agen-  sistant  general  manager  of  AP, 
cies  would  like  to  provide  one  said  “we  will  do  what  our  mem- 
set  of  plates  or  mats  when  bers  want  us  to  do,  but  we  do 
placing  a  national  campaign  in  contemplate  any  immediate 
newspapers.  change.  Between  600  and  700 

This  week  the  opinion  was  ‘"embers  are  now  using  tele- 
expressed  that  this  basic  rea-  typesetting  sei-vice,  and  the 
soning  was  unsound.  Publishei-s  riumhev  is  continuing  to  grow 
taking  this  stand  maintained  y  ^P  s  director  of 

there  was  no  need  for  newspa-  communications,  expressed  the 
pers  to  reduce  to  the  11  picas  s®™®  view. 

since  they  can  “float”  the  ads  ,  ^ew  type  wou  d  be  require.l 
into  the  larger  space  to  every-  news,.apers  desinng  to  re- 
one’s  satisfaction.  The  reason  widths  by  more 

for  the  narrower  standard  was  ^han  three  points.  Those  who 
to  save  newsprint,  according  to  have  already  reduced  to  11  picas 
this  point  of  view.  Such  sav-  ""l^h  new  fonts  would  be  faced 
ing  was  worthwhile  for  large  line  problem  if 

papers,  but  cost  of  changes  in-  ^he  circuits  were  adapted  to  11 
volved  could  never  be  made  up  .  .  -  „  . 


in  a  lifetime  by  papers  with 
small  circulations. 

Opinion  also  casting  a  dark 
shadow  was  expressed  by  those 
who  insisted  that  the  narrow 
column  was  “too  great  a  sacri¬ 
fice  to  legibility.” 

“Our  readers  deserve  our  fir.st 
allegiance”,  was  how  these  pub¬ 
lishers  spoke. 

Mark  Ferree,  executive  vice- 


AP  gives  the  following  table 


as  a  guide: 
Picas 

1.  c.  count 

12 

118.1 

11% 

118.1 

11% 

115.6 

11% 

115.6 

11% 

113.3-113-1 

11% 

113.2-113.1 

11% 

110.0-110.6 

11 

111.0-110.6 

CONTINUING  IN  OFFICE — Members  of  the  American  Newspaper 
Publishers  Association,  in  annual  meeting  April  25,  voted  by  acclama¬ 
tion  to  keep  these  officers:  Left  to  right — William  Dwight,  president; 
D.  Tennant  Bryan,  vicepresident;  Walter  J.  Blackburn,  secretary;  and 
Mark  Ferree,  treasurer. 

Bureau  Technical  Group 
Improving  Ad  Quality 


Teletypesetter  Corporation, 


president  of  ^ripps-Howard  Chicago,  lists  five  Intertype 
Newspapers  and  chairman  of  Linotype  font.s 

the  specif  ANPA  committee  on 
standardization  of  column 

width,  commented:  They  are:  Intertype’s  Regal 

“It  is  quite  obvious  that  there  a  w/Bd  8  pt.  2368;  Imperial 
are  a  number  of  individual  #1B  w/Bd.  8  pt  2  371;  Imperial 
ideas,  but  the  trend  is  toward  w/It  8  pt.  2374;  Regal  1 

ll-pica  columns,  and  that  trend  :^ib  w/it  8  pt.  2377;  and  Im- 
will  continue.  Between  March  perial  #2B  w/Bd.  9  pt.,  2772. 

I  and  April  17,  27  ANPA  mem-  Linotype:  Corona  w/Bd  #2 

bers  went  to  11  picas.  There  71^  x  62;  Ionic  No.  5  w/bd  #2; 
are  now  121  members  with  this  71^  x  66;  Paragon  2/Paragon 
column  width.”  Bd.  7‘^  x  68;  Majestic  w/Bd 

Latest  complete  breakdown  8  x  636;  Corona  w/Bd  #2 
at  ANPA  of  a  total  of  785  8  x  644;  Corona  w/Erbar  Bd 
member  newspapers  was  105  at  8  x  646;  and  Corona  w/Bd  #2 

II  picas;  120  at  11-3;  388  at  9  x  232. 


11-6;  and  172  at  12. 


To  this  list  Intertype  also 


Typecasters  told  Editor  &  adds  Futura  Book  2  B  with 
Publisher  this  week  there  was  Demibold  6  Pt.  3200. 
no  rush  of  orders  for  new  Cost  is  33  cents  for  each  tele¬ 
fonts  to  meet  the  11  pica  stand-  typesetter  mat.  Publishers  gen- 
ard.  It  was  agreed  this  present  erally  buy  1200  to  1500  mats  as 
situation  could  however,  change  a  font  per  machine,  or  a  maxi- 
quickly.  mum  of  $396  per  machine. 

The  press  associations,  cer-  Both  Intertype  and  Mergen- 
tain  that  they  are  providing  thaler  Linotype  noted  a  trend 
the  teletypesetting  service  the  to  9  pt.  body  type  in  newspa- 
majority  of  members  and  clients  pers. 


Help  is  already  being  given 
both  advertising  agencies  and 
newspapers  by  the  newly  formed 
Technical  Committee  on  News¬ 
paper  Reproduction  of  the  Bu¬ 
reau  of  Advertising,  ANPA. 

Following  the  second  meeting 
of  the  group  April  26,  Vernon 
R.  Spitaleri,  research  director 
for  the  Knight  Newspapers,  and 
committee  chairman,  offered 
“individual  attention”  to  re¬ 
production  problems,  “prefer¬ 
ably  in  advance  of  placement 
of  campaigns.” 

Help  Is  Offered 

“Any  advertiser  or  advertis¬ 
ing  agency  wishing  the  help  of 
this  committee  to  improve  ad¬ 
vertising  reproduction  in  news¬ 
papers  should  state  their  prob¬ 
lem  to  any  office  of  the  Bureau,” 
Mr.  Spitaleri  said.  E.  H.  Burge- 
son  director  of  sales  develop¬ 
ment  has  been  appointed  co¬ 
ordinator  and  liaison  officer  on 
reproduction  problems. 

Mr.  Spitaleri  released  the 
text  of  advice  given  to  an  ad¬ 
vertising  agency  with  regard  to 
a  recent  ROP  color  campaign 
for  a  food  client.  With  the 
name  of  the  product  and  the 
agency  deleted  at  the  commit¬ 
tee’s  request  the  text  stated: 

“Briefly  this  committee  com¬ 
prised  of  top  men  in  their 
fields  agreed  there  were  two 
separate  responsibilities  —  that 
of  the  agency  and  that  of  the 
newspaper. 

“From  your  standpoint  they 
said  you  should  begin  on  the 
premise  that  all  the  material 
you  prepare  should  be  geared 
to  secure  the  best  possible  re¬ 
production  in  the  smallest  news¬ 
paper  on  your  schedule.  You  can 
then  assume  generally,  that  the 


larger  papers  with  more  facil¬ 
ities  will  do  as  good  or  better 
than  the  smaller. 

Large  and  Simple  Copy 

“From  a  copy  or  art  stand¬ 
point,  use  large  simple  illustra¬ 
tions  and  reduce  the  number  or 
preferably  eliminate  all  small 
elements.  (Here  was  cited  a 
small  element  in  the  agency’s 
ad  which  did  not  reproduce  or 
register  well.) 

“If  a  small  element  must  be 
used,  consider  carefully  if  it 
will  serve  your  purpose  to  re¬ 
produce  it  (the  small  element) 
in  the  black  plate.  Do  not  in¬ 
clude  any  unnecsssary  detail— 
actually  in  so  doing,  you  may 
fail  to  convey  the  basic  idea 
you  have  in  mind  as  well  as  to 
present  difficult  reproduction 
problems. 

“For  full  color  reproduction 
in  less  than  full  page  size,  the 
committee  urges  you  to  do  as 
you  did  in  the  second  ad, 
namely,  confine  the  illustrations 
to  three  colors  and  specify  the 
standard  colors.  ( See  report  No. 
7  of  the  Joint  Committee  on 
Newspaper  Printing,  ANPA- 
AAAA.) 

“Secure  the  best  baked  mats 
available  with  pre-make-ready 
on  the  mat  for  the  three  colors. 
The  Super  Bista  Mats  used  for 
your  second  ad  conform  to  the 
requested  standard.  For  the 
black,  it  is  recommended  that 
you  use  a  plastic  plate  sized  to 
permit  %-inch  shrinkage  on  a 
full  page  basis. 

“Then,  you  are  urged  to 
avoid  requesting  changes  in  the 
finished  color  plates  unless  they 
are  truly  significant. 

“We  realize  that  additional 
effort  must  be  made  with  both 
(Continued  on  page  82) 
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Roy  Roberts: 

On  'the  New 
World  Ahead’ 

{Excerpts  from  an  address 
by  Roy  A.  Roberts,  editor  and 
president  of  the  Kansas  City 
Star,  in  acceptance  of  an  award 
for  Distinguished  Service  in 
Journalism  May  S  at  the  Uni- 
vendty  of  Missouri.) 

I  could  regale  you  with  a 
human  story  of  personages  and 
friends,  and  some  enemies,  I 
have  known  over  50  years  as  a 
newspaperman.  I  have  known 
every  President  of  the  United 
States  from  Theodore,  the  first 
Roosevelt,  down  to  Dwight  D. 
Eisenhower.  The  first,  of  course, 
only  after  he  had  retired  from 
the  White  House.  I  don’t  mean 
just  a  nodding  ac(|uaintance 
with  them.  Most  of  them  I 
have  known  rather  closely,  some 
more  intimately  than  others. 

«  «  * 

The  future  is  far  more  fas¬ 
cinating,  yes,  fantastic.  That’s 
what  interests  me,  even  at 
nearlv  70. 


Truly  the  years  ahead  will  see 
a  new  world. 


What  a  great  adventure  it 
will  be  to  live  through  such 
challenging  years,  to  have  the 
task  of  reporting  them,  even  to 
be  a  part  of  them. 

«  «  * 

One  question  is  giving  news¬ 
papers  great  concern,  rightfully 
so.  That’s  the  policy  of  our 
State  department  in  erecting 
barriers  against  newsmen  pene¬ 
trating  Red  China  to  find  out 
what  is  going  on  so  they  can 
tell  the  story  to  the  American 
people. 

*  *  <t> 

It  is  suggested  the  Depart¬ 
ment  might  consent  to  a  pool 
arrangement  for  a  few  men  to 
(to  in,  their  findings  to  go  to  all 
the  press,  A  free  press  means 
not  a  hand-picked  press.  The 
(tovemment  should  be  prodding 
the  press  to  go  in,  not  seeking 
^  bar  such  enterprise.  If  any 
individual  seeking  passport  ac¬ 
creditation  is  subversive,  let  the 
Department  say  so.  But  the 
blackout  on  first-hand  news 
from  China  should  end. 


Over  the  long  pull,  journal¬ 
ism  schools  probably  will  be¬ 
come  graduate  schools.  But  not 
overnight.  I  wonder  if  it 
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wouldn’t  be  worthwhile  for  some 
school  to  toy  with  the  idea  of 
sawing  off  for  one  semester  all 
journalism  education  and  curri¬ 
culum  as  such.  Devote  those 
last  months  in  preparing  you 
for  the  complexities  of  the 
atomic  world  ahead. 

*  «  * 

The  big  metropolitan  papers 
face  a  troubled  future — not  just 
in  costs  and  taxes  but  in  get¬ 
ting  distribution  because  of 
traffic  congestion.  Afternoon 
new'spapers  have  to  go  to  press 
so  early  they  tend  more  to  fea¬ 
tures  and  the  interpretive  and 
entertainment.  Morning  papers. 


with  few  exceptions  the  “weak 
sisters”  of  years  past,  will  dom¬ 
inate  more  generally  the  mass 
wide  territory  circulation  cover¬ 
age  in  the  years  ahead. 

♦  *  * 

Another  and  significant  change 
is  under  way.  That  is  the  mat¬ 
ter  of  newspaper  ownership. 
Taxes  and  the  impossible  bur¬ 
den  of  inheritance  levies  are 
bringing  amazing  shifts  in 
newspaper  ownership.  Some  of 
the  most  powerful  newspapers, 
even  the  chains,  are  headed  into 
trusts  or  pension  fund  owner¬ 
ships  or  are  already  there. 
There  is  no  other  alternative. 
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Can  and  will  newspapers  re¬ 
tain  the  virility,  the  aggressive¬ 
ness,  the  spirit  of  individualism 
that  the  responsibility  of  in¬ 
dividual  ownership  brought  ? 
Frankly,  I  don’t  know.  Some 
may  contend  it  will  bring  more 
objectivity.  I  doubt  it,  without 
the  impelling  drive  of  direct 
personal  ownership. 


Erosion  of  costs  and  taxes 
will  steadily  increase  the  num¬ 
ber  of  one  newspaper  owner¬ 
ship  cities,  already  the  rule, 
instead  of  the  exception.  I 
see  nothing  to  halt  the  process. 

13 
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Weller  Held 
Capt 


AP  Reportei’ 
Battles  to 
Guard  Source 

Geneva 


ive  m 
Soviet  Zone 


Michael  Goldsmith,  Associated 
Press  correspondent,  who  served 
a  day  in  prison  for  refusing 
to  disclose  his 
news  sources  in  ‘£2|||||||||||||H 

was  the  first  Goldsmith 

newsman  to  re¬ 
port  a  previously  secret  espion¬ 
age  investigation  involving  At¬ 
torney  General  Rene  Du  Bois 
and  one  of  his  subordinates. 

Federal  Police  Inspector  Max 
Ulrich.  Mr.  Goldsmith  filed  his 
story  March  20.  Three  days 
later  Mr.  Du  Bois  shot  him¬ 
self. 

Du  Bois  and  Ulrich  were  al¬ 
leged  to  have  delivered  record-  neva  protested  Mr.  Goldsmith’s 
ings  of  Egyptian  Embasy  tele-  arrest.  He  is  a  British  sub¬ 
phone  conversations  to  Col.  Mar-  jgct. 
cel  Mercier  French  intelligence  , 

chief  in  Bern,  last  year.  Mr. 

Goldsmith’s  story  said  Egyp-  VFW  Honors  Daily 
tian  officials  became  suspicious  xhe  Long  Mand  Dailg  Pre8>, 
last  November  about  the  time  selected  to  receive  the 

France  and  Britain  invaded  Outstanding  Citizenship  Award 
Egypt.  of  the  Nassau  County  Council 

Hans  Walder,  Swiss  Federal  of  Veterans  of  Foreign  Wars. 
Examining  Magistrate,  was  put  The  Newhouse  paper  was  cited 
in  charge  of  an  investigation  for  its  “high  devotion  to  those 
of  the  Du  Bois  suicide  and  principles  of  journalism”  which 
called  in  Mr.  Goldsmith  for  contribute  to  a  “better  in¬ 
questioning.  The  reporter  re-  formed”  community,  and  be- 
fused  to  reveal  the  souce  of  his  cause  the  Press  has  maintained 
information  on  the  espionage  “a  fair  and  understanding  ap- 
case  and  was  held  in  contempt  proach  to  the  veteran  and  vet- 
of  court  by  Judge  Walder.  erans’  affairs.” 

Mr.  Goldsmith  explained:  • 

“It  is  not  any  lack  of  good  paith  Award 
will  w'hich  leads  me  to  refuse  Washington 

to  testify,  nor  do  I  wish  to  favor  Washing- 

or  pro  ect  anyone  who  might  correspondent  for  Religious 
be  involved  in  this  investigation. 

“I  am  concerned  with  the  Freedom 

basic  question  of  press  freedom,  American  Journalism 

which  can  only  exist  when  a  this  week  from  Washington 

journalist  has  the  right  to  con-  pilgrimage,  Inc.,  a  churchmen’s 

ceal  his  sources  of  informa- 

tion.”  .=  P-  ^ 


*/*j  n. 


NEWSGAL — Kelly  Greene  was  one  of  several  beauteous  disseminators 
of  news  bulletins  at  ANPA  Convention.  Here,  she  hands  one  of  the 
INS  dally  sheets  to  Thomas  L.  Moran  and  Edward  J.  Lynett  of  the 
Scranton  (Pa.)  Times. 


2  Publishers 
On  Newsprint 
Firm’s  Board 
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50  Newspaper 
Staffers  Take 
Roles  in  Film 

By  Allen  M.  Wiilein 

The  journalism  angle  of 
Paramount’s  upcoming  produc¬ 
tion,  “Teacher’s  Pet,”  is  grad¬ 
ually  assuming  scope  and  di¬ 
mension.  (E&P,  April  20). 

Pioduceis  William  Perlberg 
and  George  Seaton,  bringing  oO 
U.S.  and  Canadian  film  critics 
and  columnists  to  Los  Angeles 
early  in  May  for  a  minimum 
of  one  week’s  participation  in 
new.sroom  scenes,  have  assigned 
N’orton  Mockridge,  city  editor 
of  the  \'ew  York  World-Tele- 
yram  &  Sun,  to  portray  an  as¬ 
sistant  to  Clark  Gable,  who  has 
the  top  male  lead  in  the  roman¬ 
tic  comedy-drama. 

Mr.  Mockridge  will  serve  in 
dual  capacity  of  featured  player 
and  technical  adviser.  An  actor 
and  director  on  the  legitimate 
stage  before  going  into  journal¬ 
ism,  the  New  Yorker  will  re- 
iwrt  to  the  studio  in  advance  of 
rilming  to  advise  on  construction 
of  the  city  room  sets. 

Copy  Girl  Role 

-Additionally,  he  will  work 
with  Director  George  Seaton  to 
in.sure  authenticity  and  realism 
in  the  operation  of  a  city  room 
and  in  the  creation  of  their 
reporter  roles  by  the  out-of- 
town  east. 

editor  ac  PUBLISHER 


Steffi  Skolsky,  daughter  of 
Sidney  Skolsky,  syndicated 
Hollywood  columnist  of  the 
Xeu’  York  Post,  will  be  one  of 
Gable’s  copy-girls.  His  costar 
is  Doris  Day.  (Skolsky  will  also 
have  a  role). 

West-bound  over  the  May  4-5 
weekend  will  be: 

Edwin  L.  Howard,  Memphis 
(Tenn.)  Press  Scimitar;  Carl 
Gartner,  Des  Moines  (la.) 
Reyister  &  Tribune;  Peter 
Eiden,  Salt  Lake  City  (Utah) 
Xeivs;  Ardis  Smith,  Buffalo 
(N.Y.)  Evening  News;  Helen 
Bower,  Detroit  (Mich.)  Free 
Press;  Jay  Carmody,  ICas/tinfir- 
ton  (D.C.)  Evening  Star;  Will 
Jones,  Minneapolis  (Minn.) 
Tribune;  Bernard  Sedley,  Tuc¬ 
son  (Ariz.)  Daily  Citizen;  Myles 
Standish,  St.  Louis  (Mo.) 
Pos  t-Dispa  tch. 

A1  Weitschat,  Detroit  News; 
Walter  Stevenson,  Detroit 
Times;  Theresa  Cone,  Oakland 
(Calif.)  Tribune;  W.  E.  J. 
Martin,  Buffalo  Courier  Ex¬ 
press;  Norman  Nadel,  Colum¬ 
bus  (O.)  Citizen;  A.  S,  Kany 
Dayton  (O.)  Herald;  Frank 
Farrell,  New  York  World-Tele¬ 
gram  &  Sun;  Ed  Chapin,  Cin¬ 
cinnati  (O.)  Times  Star;  Bill 
Barney,  Buffalo  Courier  E.r- 
press ;  Paine  Knickerbocker, 
San  Francisco  Chronicle. 

Ray  Oviatt,  Toledo  (O.) 
Blade;  Leo  Gaffney,  Boston 
(Mass.)  American-Sunday  Ad¬ 
vertiser;  Jacques  La  Roche, 
.Montreal  (Que.)  La  Press;  Bob 
ShieLs,  Calgary  (Mont.)  Her¬ 
ald;  Bob  Battle,  Nashville 
(Tenn.)  Banner;  George 
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Bourke,  Miami  (Fla.)  Herald; 
Pat  Smith,  Phoenix  Arizona  Re¬ 
public;  Nate  Gross,  Chicago 
(Ill.)  American;  Ann  Marsters, 
Chicago  American. 

Bob  Halliday,  Salt  Lake  Trib¬ 
une;  Jack  Gordon,  Ft.  Worth 
(Tex.)  Press;  Alice  West,  Og¬ 
den  (Utah)  Standard;  Tom 
McGowan,  San  Antonio  (Tex.) 
Express;  Ward  Marsh,  Cleve¬ 
land  (0.)  Plain  Dealer;  Dave 
Silverman,  Minneapolis  Star; 
Irv  Kupcinet,  Chicago  Sun- 
Times;  Jerry  Nusbaum,  Newark 
(N.  J.)  Star-Ledger;  Jackie 
Freers,  Indianapolis  (Ind.) 
News. 

Howard  Pearson,  Salt  Laki 
City  Deseret  News;  Frank 
Quinn,  Nete  York  Daily  Mirror; 
Eleanor  Hughes,  Boston  Her¬ 
ald;  George  Christian,  Houston 
(Tex.)  Post;  Tom  Collins,  Chi¬ 
cago  Daily  News;  E.  B.  Rad- 
cliffe,  Cincinnati  (O.)  Enquirer; 
Leon  Forcheimer,  H  o  u  s  t  o  n 
Press;  Ron  Johnson,  Toronto 
(Ont.)  Globe-Mail;  John  Voor- 
hees,  Seattle  (Wash.)  Post-ln- 
'elligencer;  Gene  J'retz,  Little 
Rock  Arkansas  Gazette;  Ed 
Brooks,  .Veil?  Orleans  (La.) 
Times-Pica^fune ;  Ken  Johnson, 
Toronto  Telegram ;  and  this 
writer. 

“Teacher’s  Pet”  is  a  comedy 
by  Fay  and  Michael  Kanin. 
Gable  is  seen  as  city  editor  of 
the  fictional  New  York  Chron¬ 
icle,  with  Miss  Day  enacting  a 
college  journalism  instructor. 

.Major  studios  have  joined 
with  Paramount  and  Perlberg- 
Seaton  Productions  to  make  an 
“industry  effort”  out  of  the 
newsmen’s  visit. 


The  schedule  for  night  host¬ 
ing  is  as  follows: 

May  6:  Columbia.  Dinner  on 
the  set  of  “Pal  Joey.” 

May  7:  Warners.  Dinner  and 
screening  of  “The  Prince  and 
The  Showgirl.” 

May  8:  MGM.  Dinner  at  the 
studio  and  screening  of  “Some¬ 
thing  of  Value.” 

May  9:  Paramount.  Dinner 
and  screening  of  “Beau  James.” 

May  10:  20th-Century.  Dinner 
and  screening  of  “Hatful  of 
Rain.” 

The  entire  party  will  stay  at 
the  Beverly  Hilton. 


(viiild  Out  <»n  8trike„ 
Hoiles  Paper  Publishes 

I.iMA,  Ohio 

The  Linui  News,  afternoon 
daily,  continued  to  publish  this 
week  after  members  of  the 
Newspaper  Guild  went  on 
strike  for  “union  security.” 
The  management  said  “we  will 
continue  to  publish  as  noimal.” 
The  guild  contract  expired  Feb. 
28. 

The  American  Newspaper 
Guild  sent  an  initial  contribu¬ 
tion  of  $10,000  to  aid  the 
strikers.  Differences  between 
the  union  and  management  be¬ 
came  acute  after  the  News  was 
acquired  by  the  Hoiles  family 
several  months  ago. 

Members  of  craft  unions 
whose  contracts  expired  .April 
30  respected  the  guild  picket 
lines.  The  News,  nevertheless, 
brought  out  a  16-page  paper 
the  first  day  of  the  strike.  May 
1.  It  was  several  hours  late. 
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Sears’  Magazine  Effort  May 
Increase  Interest  in  Papers 


‘WeCan’t  Sell  Newspaper  Advertisins  Broiby,  inc., 

1  A  c  Chicago,  was  elected  chairman 

Short;  Hecht  Tells  l-A  Meeting  ?  »J.lve 


J,  Davis  Danforth,  executive 

Bv  Uohert  B.  McIntyre  ^cepresident  of  BBDO,  New 

•  •'  York,  was  elected  vice-chair- 

Wiirnc  SuLPHVR  Springs,  W.  \^a.  man.  Ross  H.  Ryder,  president,  , 
,  ,  D  1  1  e  ’  Ryder  &  Ohieyer,  Inc.,  Oak- 

.\tter  the  many  )ears  of  Sears,  Roebuck  &  Co.  s  pros-  ^alif.,  was  elected  sec- 

perity,  “we  can’t  sell  newspaper  advertising  short,”  Fred  retary-treasurer.  President 
Hecht,  Sears  general  retail  merchandise  manager,  told  the  Frederic  R.  Gamble  continues 
40th  annual  meeting  of  the  American  Association  of  Ad-  another  year. 

vertismg  Agencies  here  last  week.  ^  the  membership 

In  what  amounted  to  an  in-  — - — ; - -  -  - — r-^ - cV,nwo/i  tv.af  notn-lv  aiH 


terim  progress  report  on  Sears’ 


disc.  We  concluded  that  a  na- 


Mr.  Gamble  told  the  meeting 
that  a  survey  of  the  membership 
showed  that  nearly  75%  did 
more  business  in  1956  than  in 


current  neriod  of  exnerimenta  tional  advertising  program  was  ousiness  in  ijoo  man  in 

Zr:urn:S!,n  J,Z7aZ  l  »"»  P.-ovide  our  local  the  pravous  year  aud  that  6.K/, 


vertising  (E&P,  Sept.  15,  ’56, 
page  17),  Mr.  Hecht  told  some 


stores  with  a  back-drop  of  “"^ade  more  money  in  dollars.” 
quality  so  difficult  to  portray  “We  cant  be  sure  yet,  he 


FOR  HELP  received  in  merch»ii. 
disinq  the  Kraft  Foods  advertis¬ 
ing,  George  W.  Bradley,  national 
ad  manager  of  Pasadena  (Calif.) 
Independent,  Star-News,  receivts 
an  appreciation  plaque  from  John 
W.  Geiger,  Kraft  general  managar. 


page  lit,  xnr.  necni,  lom  some  v-  -  dav-out  local  said,  “but  it  looks  as  if  net  “  ,  ,  - ;; - 

600  members  and  guests  that  that  h^^^^  profits  in  1956,  as  a  percentage,  ^^ips  to  help  further  the  nen 

this  kind  of  “back-drop”  adver-  advertising  that  had  to  he  J; ^  program. 


uus  Ki,  U  or  oavK-urop  auver-  , "  .  ,  t  were  close  to  those  of  1955- 

tising  “may  actually  result  in  that  is,  about  5.5%  of  gross  in¬ 


getting  more  people  interested  day’s  cash-register  receipts.  ^  average,  which  is  Aoverusing  Gouncu,  said 

in  our  newspaper  advertising.”  1  must  emphasize,  however,  four-fifths  of  1%  of  hoped  a  considerable  number 


program. 

Mr.  Repplier,  president  of 
the  Advertising  Council,  said 


He  went 
Sears  feels 


on  to  explain  that  that  after  the  many  years  of  jjjjjjjj  i, 
national  advertising  Sears  prosperity,  we  can’t  sell  a,v^„ 


,  j  •  V.  i  »>  Among  members  who  in-  , 

can  supplement  the  job  done  by  newspaper  advertising  short,  volume  of  bollino-  to  selected  foreigners  with 

local  store  promotion.  “As  you  Mr.  Hecht  said.  “As  of  now,  , .  increase  their  ^  knowledge  of  English; 

know,”  Mr.  Hecht  said,  “Sears  possibly  always,  national  mag-  ji  '  capital  sufficiently  at  qualified  agency  will 

local  store  advertising  is  done  azine  advertising  can  only  be  i  ^  ^  keen  pace  with  their  Provide  at  least  one  Fellowship 


of  qualified  agencies  “will  agree 
to  provide  Advertising  Fellow- 


mostly  through  newspapers  and  one  integral  part  of  Sears  en-  Gamble 

circulars,  with  some  local  radio  tire  promotional  picture.  In 

and  television  in  certain  areas,  fact,  this  kind  of  “back-drop”  verified  reports  that  ad- 


for  a  period  of  three  months. 

“The  fellowships  would  in¬ 
clude  a  planned  progiam  of 


W’e  believe  some  permanent  part  advertising  may  actually  result  which  has  passed  the  training  in  advertising 


of  our  annual  expenditure  in  m  getting  more  people  inter-  annual  rate,  seems  "marketing;  and  each  cooper- 


local  media  might  be  better  ested  in  our  newspaper  adver-  ,  .  increase  from’  five  to  ^ting  agency  would  hire  the 

spent  at  the  national  level  to  tising.”  Ho  nHHeH  tRni-  Fellow  assigned  to  it  at  the 


reach  certain  customers  in  a 
way  local  media  cannot.  What 
percent  of  our  total  advertising 


72  Tons  of  Paper 
In  describing  Sears  adver- 


10%  this  year.  He  added  that  Fe”ow  assigned  to  it  at  the 
it  is  clear  that  agencies  have  $20  per  day  or  a  toU 


increased  their  service  charges  cost  to  each  a^ncy  of  $1,800 


percent  ox  our  total  auvert.s.ng  "seiwice  Available  to  its  materially  over  the  last  10  the  advertising  agencies 

budget  this  takes,  we  are  not  ^‘“‘“g  seiwice  ayaiiaoie  lo  us  r»-r.nn,-fir>n  nf  agree  to  such  a  proposal,  Mr. 

yet  prepared  to  s^y.  stores,  Mr  Hecht  noted  that  said,  “our  hope  is  that 

“This  we  do  know,”  Mr.  ^^ch  month  layout  books  are  mcome  derived  from  the^  ^  ^  Government  and/or 

Hecht  continued.  “National  ad-  produced  together  with  the  mat  the  European  Productivity  Ad¬ 
vertising  lets  us  present  to  a  service  the  stor^  need  to  run  more  than  last  vear’  ministration  will  agree  to  un¬ 
great  cross  section  of  con-  ^heir  local  ads.  He  said  tnat  in  imnsnal  mimher  of  derwrite  the  expense  of  travel 

sumers  our  better,  exclusive,  one  year  these  12  layout  book  ,,  to  and  from  the  Fellow’s  home 

trade-named  merchandise,  illus-  editions  use  up  72  tons  of  paper.  •  country.” 


tion  features,  and  rounded  off  tonnage,”  he  said,  “our  mat 


trated  with  outside-of-competi-  “Even  with  this  kind  of  Fellowships  Suggested  The  Advertising  Organiza-  “Oi 

tion  features,  and  rounded  off  tonnage,”  he  said,  “our  mat  Theodore  S.  Repplier,  speak-  tion  Committee  is  one  of  41 

with  stories  of  our  service  and  service  is  highly  flexible,  follow-  ing  as  chairman  of  the  Adver-  private  People  to  People  groups  rt 

guarantee  policies.  These  are  ing  basic  advertising  recom-  tising  Organization  Committee  whose  chairmen  were  appointed  cor 

copy  slants,  at  once  ‘institu-  mendations,  stores  can  run  ads  of  the  People  to  People  Pro-  by  President  Eisenhower  to  1 

tional’  yet  potent,  all  too  often  as  suggested  or  change  them  gram,  suggested  that  ad  agen-  further  international  under-  me 

neglected  at  the  local  level.”  with  minimum  effort.  It  is  a  cies  set  up  Advertising  Fellow-  standing  and  world  peace.  "I® 


neglected  at  the  local  level.”  with  minimum  effort.  It  is  a  cies  set  up  Advertising  Fellow-  standing  and  world  pear 
^  i-x  r.  •  standardized,  yet  not  regi- 

Qua  1  y  ac  -  op  mented,  system  which  allows  T  «  l  *  i  *  O 

Mr.  Hecht  told  how  the  stores  to  merchandise  and  price  lnt0riirD3.niZ3.tlOn  O06n 
greater  portion  of  the  local  ad  locally  Further,  it  holds  to  a 

outlay  by  Sears  is  concentrated  minimum  the  advertising  talent,  A  ^  rl  ^  in  ff  Qm  o  1 1  MoAiirc? m o 
on  traffic-getting,  dollar-pro-  time  and  cost  required  in  retail  -xVlUlll^  kl/llldil  i  iC  WojJdlJt/l  o 
ducing  insertions.  “Only  oc-  stores.  They  pay  on  a  pro  rata 

casionally  can  we  afford  to  basis  for  this  syndicated  serv-  The  metropolitan  daily  news-  and  weekly,  according  to 

show  top-of-the-line  goods  lo-  me,  less  than  4%  of  their  total  paper  may  seek  to  satisfy  “In-  ulation  study  unveiled  1 

cally,”  he  said.  “So,  with  the  advertising  expenditure.”  terrurbian”  man’s  appetite  for  J.  Walter  Thompson  ' 

continually  rising  cost  of  doing  national-international  and  reg-  members  attending  the 

business,  we  must  look  more  New  Officers  ional-local  news  with  “zoned  nual  meeting, 

and  more  to  selling  more  higher  Melvin  Brorby,  senior  vice-  editions,”  or  it  may  “sign  over”  The  study,  a  joint  eff< 

priced,  higher  grossed  merchan-  president  and  director  of  Need-  local  news  to  the  smaller  daily  {Conthmed  on  page 


The  metropolitan  daily  news-  and  weekly,  according  to  a  pop- 
iper  may  seek  to  satisfy  “In-  ulation  study  unveiled  here  by 
rrurbian”  man’s  appetite  for  J.  Walter  Thompson  Co.  for 


national-international  and  reg-  members  attending  the  4-A  an- 
ional-Iocal  news  with  “zoned  nual  meeting. 


The  study,  a  joint  effort  with 
(Continued  on  page  73) 
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By  Robert  B.  McIntyre 


Plant-City  Ads  Offer 
Papers  Big  Opportunity 

By  Kicliard  L.  Jones,  Jr. 

Chairman  of  the  Board,  Bureau  of  Advertising,  ANPA 


Several  weeks  ago,  the  Bureau 
of  Advertising  ANPA  received 
this  letter  from  Nelson  W.  Arm¬ 
strong,  adver¬ 
tising  director 
of  the  Port 
Huron  (Mich.) 
Times  Herald: 

“You  will  be 
interested  to 
know  that  the 
series  of  Muel¬ 
ler  Brass  Co. 
full  pages  is 
Jones  appearing 

in  the  Times 
Herald.  You  will  recall  that  F. 
Granger  Weil,  executive  vice- 
president  of  the  Times  Herald 
Co.  and  I  showed  the  Bureau 
filmstrip  presentation  ‘Beyond 
Our  Walls’  to  the  oific.ials  of 
this  company  last  fall. 

Page  a  Month 

“A  year’s  program  of  a  page 
a  month  resulted  from  our  call 
and  presentation.  This  was  pre¬ 
ceded  by  an  extensive  (opinion) 
sur\’ey  .  .  .  (which)  gave  us 
ample  copy  material  for  a  com¬ 
plete  series. 

“Subject  matter  and  copy 
panels  are  prepared  by  Gran¬ 
ger  Weil  and  myself. 

“I  know  you  will  be  inter¬ 
ested  in  this  sale  as  it  was  a 
direct  result  of  the  original 
Bureau  idea  and  the  filmstrip 
‘Beyond  Our  Walls’.’’ 

2  Significant  Developments 

The  letter — not  in  itself,  but 
as  an  example  of  many  in  the 
Bureau’s  files — points  to  two 
significant  new  developments 
in  the  old  problems  of  plant 
community  relations: 

1)  An  accelerated  interest  on 
the  part  of  industrial  manage¬ 
ment  in  tackling  the  problems; 
2)  A  growing  opportunity  for 
newspapers — newspapers  of  all 
sizes,  in  virtually  all  communi¬ 
ties — to  develop  a  huge  source 
of  untapped  revenue  and,  at 
the  same  time,  serve  as  the 
logical  vehicle  for  betterment  of 
community  relationships. 

Suspicion  and  distrust  of 
their  motives  have  plagued 
many  manufacturers  in  many 
plant  communities  for  many 
years.  While  awareness  of  the 
problem  has  been  growing  for 


a  long  time,  it  is  true  also 
that  only  here  and  there  has 
anyone  displayed  more  than  a 
vague,  half  hearted  inclination 
to  meet  it  concretely 

Within  the  past  few  years  a 
concerted  three-way  effort  has 
been  under  way,  which  may 
well  be  the  answer  to  indus¬ 
try’s  lethargy  in  this  field.  Par¬ 
ties  to  this  significant  new  ap¬ 
proach  are  General  Electric 
Co.,  the  Bureau  of  Advertising, 
ANPA,  and  the  publishers  of 
the  Bureau’s  member  new.spa- 
pers. 

GE  A  Leader 

GE,  by  general  acknowledg¬ 
ment,  has  been  one  of  the  lead¬ 
ers  of  American  industry  in  the 
study  of  employee  and  plant 
community  relations. 

Some  eight  and  a  half  years 
ago,  Lemuel  R.  Boulware,  vice- 
president,  public  and  employee 
relations,  of  GE,  wrote  in 
Editor  &  Publisher  that  “if 
management  is  widely  distrusted 
by  its  employees,  the  fault  lies 
largely  with  management  it¬ 
self.’’  The  major  fault,  he  went 
on  to  say,  was  management’s 
failure  to  communicate  its  ideas 
and  purposes  understandably. 

Over  a  period  of  years,  GE 
has  developed  a  system  of  com¬ 
munication  that  has  won  the  at¬ 
tention  of  many  industrialists. 

Since  a  basic  tenet  of  GE’s 
philosophy  is  that  each  com¬ 
munity  has  its  own  living  habits 
and  its  own  problems,  it  re¬ 
gards  each  plant  community  as 
the  province  of  the  local  GE 
plant  manager.  Each  manager 
is  strongly  urged  to  develop  his 
own  program  of  plant  com¬ 
munity  relations,  guided  by  the 
experience  the  company  has 
gained  in  many  localities  over 
a  long  period  or  time. 

In  General  Electric’s  concep¬ 
tion,  a  basic  tool  in  any  plant 
community  program  is  regular 
advertising  in  the  local  news¬ 
papers.  So  successful  has  this 
policy  been,  that  it  has  assumed 
the  title  role  in  the  company’s 
public  relations  manual  for 
plant  managers — “The  Use  of 
Newspaper  Advertising  in  Plant 
Community  Relations.’’ 

Although  intended  primarily 


for  the  managers  of  its  own 
plants,  GE  promoted  the  ideas 
in  the  pamphlet  to  other  com¬ 
panies  as  well.  In  addition,  it 
produced  a  stripfilm,  “Beyond 
Our  Walls,’’  an  interpretation 
of  GE’s  policy,  which  discussed 
the  urgency  of  the  plant  com¬ 
munity  problem  and  the  need 
for  action  hy  industry. 

Newspapers  Jump  In 

It  was  at  this  point,  in  mid- 
1955,  that  the  Bureau  of  Adver¬ 
tising — and  through  it,  the 
newspapers  of  the  country — 
became  involved  in  the  project. 

The  Bureau’s  involvement  be¬ 
gan  with  a  routine  sales  call 
on  John  T.  McCarty,  GE’s  con¬ 
sultant  on  program  services, 
during  which  the  newspaper’s 
values  as  an  institutional  ad¬ 
vertising  medium  were  pre¬ 
sented  to  him. 

The  Bureau  had  come  to  sell, 
and  remained  to  be  further 
sold! 

McCarty  presented  in  detail 
his  company’s  approach  to  the 
plant-city  program  as  a  man¬ 
agement  function,  to  be  coordi¬ 
nated  with  such  other  manage¬ 
ment  functions  as  production, 
distribution  and  finance. 

The  Bureau  immediately  saw 
in  the  GE  program  a  general 
outline  that  could  be  applied 
almost  universally  throughout 
American  industry.  In  a  subse¬ 
quent  meeting  with  another  in¬ 
dustrial  giant,  the  Bureau,  with 
the  cooperation  of  three  mem¬ 
ber  newspapers,  arranged  for 
McCarty’s  appearance  before 
the  company’s  top  executives. 
These  men,  thoroughly  im¬ 
pressed,  invited  the  Bureau  to 
arrange  a  similar  meeting  for 
the  following  morning  with  the 
executive  committee  of  the  com¬ 
pany’s  board  of  directors. 

Full-Scale  Effort 

Thus  began  a  full-scale  Bu¬ 
reau  effort.  Arrangements  were 
made  with  General  Electric  to 
adapt  the  “Beyond  Our  Walls’’ 
story  to  fit  the  needs  of  member 
newspapers.  At  the  same  time 
the  Bureau’s  own  sales  staff 
embarked  on  a  series  of  show¬ 
ings  to  leading  manufacturers 
and  public  relations  firms,  and, 
having  made  the  new  version 
of  the  filmstrip  available  to 
members,  alerted  the  newspa¬ 
pers  in  each  plant-city  involved. 

The  project  snowballed. 

Decentralization  of  industry 
has  by  now  reached  the  point 
where  thousands  of  cities  and 
towns  are  populated  by  factories 
and  factory-workers.  Thus, 


Hb  Mueler  Stny 


'  Mueller  Brass  Co. 


virtually  every  newspaper  has 
prospects  in  or  near  its  com¬ 
munity  for  a  plant-community 
advertising  program. 

This  wide  adaptability  has 
proved  the  program  eminently 
salable,  with  many  members  re¬ 
porting  successes  like  that  of 
the  Port  Huron  Times  Herald. 
Additionally,  it  has  brought 
many  expressions  such  as  these 
from  the  newspapers: 

“One  of  the  most  successful 
presentations  our  newspaper  has 
ever  made.” 

“Program  excellent — and  not 
difficult  to  sell.” 

“Valuable  tool  in  closing  the 
sale.” 

Linage  Increase 

One  newspaper  showed  the 
film  to  20  executives  of  a  rail¬ 
road  and  secured  a  substantial 
linage  increase. 

Another  sold  a  series  of 
monthly  full  pages  for  “house 
organ”  ads. 

Another  expects  to  sell  a  12- 
page  tabloid  section  to  a  single 
local  manufacturer,  who,  in 
addition,  plans  to  send  reprints 
to  the  wives  of  the  firm’s  2,000 
employees. 

One  large  company,  after  ar¬ 
ranging  for  a  12-week  campaign 
in  10  newspapers  in  one  of  its 
plant  areas,  was  so  impressed 
by  the  initial  results  that  it 
now  plans  to  extend  the  cam¬ 
paign  to  its  other  plants 
throughout  the  country.  And 
this  was  a  company  that  had 
pursued  a  strict  “no-newspaper” 
policy  in  its  advertising. 

In  his  report,  the  publisher 
who  sold  the  campaign  made  a 
significant  point  which  has  ap¬ 
peared  repeatedly  in  members’ 
letters  to  the  Bureau: 

“If  the  local  publishers  will 
get  on  the  ball  with  their  plant 
managers,  I  think  they  can 
(Continued  on  page  18) 
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Martin  Speaks 
For  Advertising 

I  Washington 

When  competition  is  keen  h 
^  is  no  time  to  curtail  advertis¬ 
ing,  Minority  Leader  Joseph  W 
Martin  Jr.,  counselled  the  House 
of  Representatives  in  a  futile 
try  to  have  $:)8  million  restored 
^  to  the  U.S.  Information  Ad- 
j  ministration  budget, 
l  The  House  appropriation- 
►  committee  had  rejected  Presi- 
dent  Eisenhower’s  plea  that 

I  $144  million  be  provided  to 
carry  on  the  foreign  propaganda 
work  this  year. 

Representative  .Martin  agreed 
♦op  much  of  the  criticism  of  in- 
formation  agency  personnel  and 
practices  is  justified  but  he 
pleaded  that  the  weaknesses  be 
corrected. 

Then  he  said:  “For  over  t’>0 
years  as  a  newsboy,  high  school 
reporter,  editor,  business  man¬ 
ager  and  publisher,  I  have  been 
affiliated  with  publicity  and 
propaganda.  So  1  think  1  speak 
.j  with  some  authority.  I  do  know 
^j|.y  that  when  competition  become.' 
;  Qf  keen  it  is  no  time  to  curtail  ad- 
per-  vertising.  It  is  the  concern  that 
ress  increases  its  advertising,  adopts 
ish-  new  methods,  and  gets  out  and 
ther  hustles  that  wins.  This  applies 
hich  jnst  as  truly  to  politics  and 
nts.  world  policy.” 


Plant  City 


(Continued  from  page  17) 


hurry  this  along.  It  must  be  on 
the  publisher  level  to  be  reallp 
effective.” 

Still  in  Infancy 
Despite  the  amazing  record 
to  date,  the  “Beyond  Our  Walls” 
program  is  still  in  its  infancy. 

The  current  year  will  see  it 
burgeon  into  a  high-priority 
activity  for  many  newspapers. 

This  is  apparent  in  the  grow¬ 
ing  demand  from  Bureau  mem¬ 
bers  for  the  filmstrip,  multiple 
copies  of  the  “Use  of  Newspa¬ 
per  Advertising  .  .  .”  booklet, 
and  the  recorded  narration — 
all  of  which  are  made  available 
by  the  Bureau  at  its  cost  price 
of  $5. 

Total  linage  from  this  source 
nationwide  would  be  impossible 
to  estimate.  In  terms  of  the 
individual  newspaper,  however, 
the  Bureau  points  out  that  a 
single  campaign  of  monthly  full 
pages  adds  up  to  the  consider¬ 
able  total  of  almost  29,000  lines. 

Thus  the  possibilities  for  an 
aggressive  publisher  are  huge.  Inauguration  of  a  new 

Moreover,  it  should  be  em-  $15,000,000  Phillips  Pacific 
phasized  that  sizable  additional  Chemical  Company  Plant  in  the 
revenue  is  only  one  reward  the  Tri-City  area,  just  east  of 
reaped  by  the  newspaper  from  Kennewick,  resulted  in  a  wel- 
such  a  program.  coming  issue  by  the  Tri-City 

An  improved  community  is  Herald  which  became  the  largest 
the  goal  of  every  newspaper,  single  issue  in  the  history  of 
Plant  community  advertising  the  newspaper, 
works  toward  that  goal,  be-  A  total  of  74  pages  were  run, 
cause  it  is  of  incalculable  value  exluding  the  Sunday  comics 
in  creating  better  understanding  and  magazine  section.  Forty- 
between  company  and  em-  eight  of  the  pages  were  filled 
ployees,  and  between  company  with  congratulatory  advertise- 
and  community;  and  in  bring-  ments  to  the  new  plant  and 
ing  the  realization  that  in-  with  stories  and  pictures  about 
dustry  is  a  citizen  of  the  com-  the  plant  and  the  Tri-City  area, 
munity  and  a  primary  factor  in  To  get  into  the  spirit  of  the 
its  economic  and  social  life.  edition.  Herald  advertising  so- 
•  licitors  went  about  wearing  tin 

’57  Carpet  Supplement  <=o||?truction  hats  and  their 

.  *  ^  *  *  selling  job  exceeded  anything 

Issued  to  IMewspapers  the  paper  has  yet  had  in  a 
Publication  of  the  1957  edition  single  issue.  A  total  of  5,.‘194 
of  the  Carpet  Institute’s  news-  column  inches  of  editorial  were 
paper  snpplement  was  an-  carried,  3,660  of  it  pertaining  to 
nounced  last  week.  First  in-  the  new  plant  and  7,358  inches 
troduced  last  year  as  a  project  of  advertising, 
of  the  industry’s  public  relations  The  paper  contained  seven 
campaign,  the  supplement  rep-  sections  and  the  first  page  of 
resents  the  Institute’s  largest  each  was  a  “cover  page”  on 
single  promotional  effort  aimed  the  Phillips  company  and  plant, 
at  penetration  of  local  markets.  There  was  color  on  each  lead- 
The  full-size,  four-page  news-  off  page  of  each  section  and  the 
paper  section  will  again  serve  first  page  of  the  Herald  was 
a  dual  function:  (1)  as  a  year-  given  over  to  a  four-color  re- 
lound  vehicle  for  local  letail  production  of  the  plant  and  the 
carpet  promotions,  and  (2)  as  area. 

a  source  of  editorial  material  To  prepare  the  way  editorial- 
on  carpets  for  the  nation’s  ly  for  the  section,  the  Herald 
press.  news  staff  put  in  almost  six 

Copies  of  the  supplement  weeks  of  work,  writing  and 
have  been  mailed  to  the  women’s  editing  stories  and  taking  pic- 
page  editors  and  advertising  tures.  This  made  another  “first” 
managers  of  2,700  papers.  — the  largest  number  of  photo- 


Tri-City  Herald  W  elcomes 
Plant  with  74-Page  Paper 


Della  Air  Lines 

liisuraiiee  Group  Claims  Boosts  Ix)cal  Ajreiil 
‘First’  ill  PR  .Ad  Series  Delta  Air  Lines’  $200,000  ad- 
Woodmen  of  the  World  Life  '“‘•Rising  program  now  under¬ 
insurance  Society  has  scored  f  big  sale-pro- 

.vhat  it  believes  to  be  a  “first”  travel  agents. 

,  •  In  an  unprecedented  effort  to 

in  public  relations  advertising.  .  .  ,  .  •  •  . 

rf.  ,.  refer  travel  inquiries  to  agents. 

The  organization,  worlds  headlining  the  travel 

financially  strongest  fraternal  ^  ^ 

benefit  society,  is  running  full-  jlillion- 

page  advertisements  in  all  daily  Vacation  folders, 

newspapers  m  cities  in  which  telephone  number  is 

it  IS  holding  state  conventions. 

The  advertisements  get  across  ^  .soO-line  ads  featur- 

the  message  that  the  Society  is  Caribbean, 

happy  to  be  m  the  city.  Brief  jjaggau  with  exclusive  ref- 

copy  begins  with  a  salute  to  the  ^.^ence  to  the  agent, 
convention  city,  pointing  out  According  to  George  E. 
the  things  for  which  it  is  best  Bounds,  Delta’s  director  of  ad- 
known.  vertising,  other  ads  in  the  air- 

A  highlight  of  each  conven-  ’ine’s  program  will  also  boost 
tion  is  the  presentation  of  a  travel  agent.  Delta  has 

special  gift  to  the  city  or  one  scheduled  four-color  pages  in 
of  its  institutions.  In  a  box  national  magazines  and  trade 
within  each  advertisement  the  papers  and  over  .5.50  ads  cover- 
public  is  invited  to  attend  these  ing  35  newspapers  in  27  cities, 
presentation  ceremonies.  The  including  four-color  pages  in 
advertisement  is  dominated  by  Chicago,  black  and  white  pages 
a  large  illustration  of  two  in  Cincinnati,  a  series  of  600- 
young  delegates  walking  into  line  ads  featuring  two  vacation 
town.  destinations,  and  two  series  of 

The  first  ad  appeared  March  210  and  140-line  ads,  each  em- 
17.  The  conventions  will  stretch  rhasizing  a  different  vacation 
through  the  middle  of  May.  destination. 
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In  Philadelphia,  buying  begins  at  home 


The  Bulletin  goes  home... delivers  more  copies  to  more  families 
every  seven  days  in  (Greater  Philadelphia  than  any  other  newspaper 


You  plant  your  sales  messages  in  fertile  soil  when 
you  use  the  advertising  columns  of  Philadelphia’s  home 
newspaper— The  Evening  and  Sunday  Bulletin.  And 
you  can  increase  your  sales  in  the  huge  I  f-county 
Greater  Philadelphia  market  by  using  the  added  im¬ 
pact  and  greater  realism  of  R.O.P.  spot  ami  full 
GOLOK— available  in  the  Bulletin— evening  and  Sun- 
ilay— sere//  days  a  week! 


The  Bulletin  exerts  a  powerful  influence  on  the 
buying  habits  of  its  readers.  Philadelphians  like  The 
Bulletin.  They  buy  it,  read  it,  trust  it  and  respond  to 
the  advertising  in  it.  The  Bulletin  is  Philadelphia’s 
home  newspaper. 

Advertising  Offices:  IMiiladelpliia.  sotli  and  Market  Streets  •  New  York. 
3t2  Madison  Avenue  •  Cliieaso.  520  N.  Mieldirnn  venue 
Hepresentatlves:  Sawyer  Fenrnson  Walker  ('nmpany  in  Detroit  •  .\tlanta 
I.OS  Anfteles  •  San  Kram-iseo  •  .Seattle 


In  Philadelphia  nearly  everybody  reads  The  Bnlletin 
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PK  KOUNDUP 

How  Page  Ads  Halted 
Bank  Invasion  of  L.  I. 

Full-page  newspaper  ads  were  munities  as  well  as  in  counties 
a  major  weapon  in  halting  legis-  adjacent  to  New  York  City, 
lation  in  Albany,  N.  Y.,  when  Earlier,  a  New  York  City  com- 
Long  Island  bankers  turned  mercial  bank  had  moved  to 
back  a  threatened  invasion  by  breach  district  lines  through  a 
New  Yoi'k  City  banks  in  the  holding  company  under  federal 
closing  days  of  the  legislative  charter. 

session  just  ended.  Arthur  T.  Roth,  president, 

Newspapers  became  the  battle-  Franklin  National  Bank,  Frank- 
ground  some  time  before  when  lin  Square,  took  full  pages  in 
Brooklyn  savings  banks  took  full  the  New  York  Times,  New  York 
pages  to  argue  that  they  should  Herald  Tribune,  Albany  -  Times 
be  allowed  to  set  up  new  Union,  Buffalo  News  and  Bchen- 
branches  to  “follow  their  custom-  ectady  Union-Star. 
ers  into  the  suburbs.”  A  bill  was  The  ads,  which  were  in  the 
introduced  that  would  permit  form  of  an  open  letter  to  Gov. 
this  in  the  various  upstate  com-  Harriman  and  the  Legislature 


over  Mr.  Roth’s  name,  were  the  Association  Inc.,  representing  20 
collaborate  effort  of  Franklin  independent  community  banks  1 
Bank’s  public  relations  vicepres-  in  that  area,  followed  with  an-  I 
ident,  Harold  V.  Gleason,  and  of  other  open  letter  to  HarrimaE  | 
Tex  McCrary,  Inc.,  public  rela-  and  the  legislators,  using  full  I 
tions,  and  Dean  C.  Wolf  Asso-  pages  in  the  New  York  Times  | 
ciates,  of  Boston,  the  bank’s  ad-  and  the  New  York  Herald  Trib-  | 
vertising  agency.  une.  The  impact  was  felt  ; 

Copy  and  layout  were  pro-  throughout  the  state,  especially 
duced  under  the  gun  in  what  Albany, 
was  virtually  a  newsroom  op-  Dn  the  penultimate  day  of  the 
eration.  With  the  complexion  of  legislative  session.  Assembly- 
affairs  in  Albany  changing  even  nien  who  voted  down  the  sav- 
as  the  copy  was  written,  the  ads  i^'S®  bank  branch  bill  (51  to  87) 
were  revised  up  to  deadline  to  quoted  on  the  floor  directly  from 
make  the  message  pertinent  and  tearsheets  of  the  ads.  The  day 
timely.  The  last  ad  was  not  before,  bank  holding  companies 
fully  ready  until  5:00  p.m.  on  had  been  banned  by  vote  of  both 
the  day  before  publication,  yet  houses  until  May  1,  1958,  by  this 
it  made  all  editions  in  morning  so-called  “runaway  legislature.” 
papers.  • 

Support  for  Mr.  Roth’s  stand  |i  j  a  j 

accrued  from  upstate  and  Long  LJ  111110(1  i\Cl 
Island  community  bankers.  The  pv  •  tt  a 
Nassau  County  Clearing  House  UriV0  UTgCCl 


IDir  San  liitgo  )lnion 

AND 

Evening  Tribune 


San  Fra.ncisco 

Constant  national  advertising 
presentations  on  an  industry¬ 
wide  basis  are  urged  for  weekly 
newspapers  by  Seymour  Sterl¬ 
ing,  publisher,  Sanger  (Calif.) 
Herald  and  past  president. 
Newspaper  Publishers  Associ¬ 
ation. 

“If  we  do  this  consistently 
and  intelligently  we  should  be 
able  to  hold,  and  possibly  in¬ 
crease  over  a  period  of  time, 
the  national  linage  we  now 
enjoy. 

“If  we  fail  to  compete  with 
other  media  in  telling  our  story 
I  fear  we  may  join  the  ranks 
of  the  forgotten  man  or  media 
in  the  national  field,”  he  added. 

Mr.  Sterling’s  statements 
were  in  response  to  an  Editob 
&  Publisher  request  for  his 
views  of  the  general  advertising 
trend  as  obtained  during  state¬ 
wide  travels  during  his  1956 
CNPA  presidency.  He  confined 
his  expression  to  the  weekly 
field. 

“My  best  infoimation  is  that 
even  agency  and  client  do  not 
I  yet  know  what  the  future  holds 
I  for  automotive,  which  comprises 
approximately  65%  of  the 
weeklies’  share  of  general  ad¬ 
vertising,”  he  advised. 

Mr.  Sterling’s  experience  also 
shows  the  weeklies  need  to  give 
more  attention  to  servicing  the 
national  advertiser. 


1956  Food  Store  Sales: 
More  Than  $223,000,000 


By  every  economic  yardstick,  San  Diego  ranks 
as  the  Young  Giant  Market  of  the  West. 

Food  store  sales  -  to  cite  just  one  example  - 
totaled  more  than  $225  million  in  1956. 
And  San  Diego’s  dynamic  growth  and  prosperity 
are  deep-rooted  in  a  stable  economy  which 
has  flourished  since  California  began. 

To  reach  and  sell  this  vital,  responsive 
Young  Giant  Market -at  the  lowest  cost 
per  sale  -  advertise  in  The  San  Diego  Union 
and  Evening  Tribune. 


Elmer  E.  Bullis 

Elmer  E.  Bullis,  85,  former 
Chicago  advertising  agency 
space  buyer  who  retired  some 
20  years  ago,  died  in  Evanston, 
Ill.,  April  21.  He  was  formerly 
space  buyer  for  the  old  Lord 
&  Thomas  Advertising  Agency, 
now  Foote,  Cone  &  Belding, 
for  more  than  35  years. 


"The  Ring  VIP  of  Truth" 

COPLEY  NEWSPAPERS 

IS  "Hometown"  Newspapers  covering  Son  Diego, 
Colifornia  —  Northern  Illinois  —  Springfield,  Illinois  —  and 
Greater  Los  Angeles  . . ,  Served  by  the 
COPLEY  Washington  Bureau  and  the  COPLEY  News  Service. 
REPRESENTED  NATIONALLY  BY  WEST-HOLIIDAY  CO.,  INC. 
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$5  millions. 

The  new  90-10  r  Li  h  t 
participation  arr^Pnent 
the  probable  costAo  the  city  dow 
0  aru^M500.000,  instead  o'  the] 
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lise,  Mr.  and  Mrs.  Jack 
9pps,  spoamii  of  the  Bycko 
Imily,  haV^^rRsed  ^^^a  into 
|rvice  as  an  interpreta^w.  am 
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kcko  employment  in  General 
[ivalescent^ospital,  which  they 
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what’s  the  good  word? 

People  in  show  business  (stage,  screen,  radio,  TV)  practically  live  for — and 
by — the  “good  word”  in  newspapers. 

The  newspaper's  “good  word” — about  a  program,  performance,  or  person¬ 
ality — is  featured  in  newspaper  ads  .  .  .  promoted  in  trade  papers  .  .  . 
spread  across  billboards.  It’s  the  goal  and  the  dream  of  a  small  army  of 
publicity  men. 

This  concern  with  what  the  paper  says  reflects  the  authority  the  daily 
newspaper  carries  among  the  people  it  .serves.  Readers  look  to  the  news¬ 
paper  for  what’s  new  and  what’s  good.  They  use  the  daily  paper  when 
choosing  programs  to  tune,  or  brands  to  buy. 

And  people  in  all  lines  of  business  know  it.  That’s  one  of  the  important 
reasons  daily  newspapers  serve  as  a  basic  medium  for  all  advertisers. 


The 


K 


atz  Agencyt  Inc.  Newspaper  Division 


NATIONAI.  ADVERTISING  REPRESENTATIVES 


4~7  MADISON  AVE..  NEW  YORK  22.  N.  Y.  •  CHICAGO  •  I.OS  ANGELES  •  SAN  FRANCISCO  •  ATLANTA  •  DALLAS  •  ST.  LOUIS  •  DETROIT 
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They’re  using  SCAN-A-GRAVERS 


Fairchild  service  is  another  reason  for 
the  5can-A‘Graver's  wide  acceptance 


There  are  more  than  60  Fairchild  hepresentatives  located  in  the 
39  strategically  located  centers  shown  on  the  map.  Experienced 
Sales  Representatives  call  regularly  to  assist  customers  and 
to  offer  helpfnl  information  on  photo-advertising  and 
photo-journalism  applications  that  residt  in  the  newspapers’ 
profitable  nse  of  the  Scan-.\-Ciraver. 

Every  installation  also  is  visited  j^eriodically  by  factory-trained 
Customer  Engineers  who  inspect  the  machine,  check 
its  performance,  incorporate  new  improvements 
and  advise  on  new  technicjues.  Whatever  the 
customers’  needs  for  service  or  counsel  there  is 
u  Fairchild  rejrresentative  nearby  to  help. 


I  EVERYWHERE 

, .  .in  every  state  and  all  of  Canada 


You’ll  find  Scan-A-Gravers  in  every  State  of  the  Union  and  in  every  Province  of 
Canada.  You’ll  find  them  in  the  smalle.st  weeklies,  in  metropolitan  dailies  —  and  everywhere  in 
between.  In  fact,  12%  of  all  newspapers  using  Scan-A-Gravers  in  the  U.  S.  and  Canada  are 
either  small  weeklies  having  circulations  under  2000  or  dailies  with  circulations  over  3.5.(KK). 


This  is  real  acceptance:  it's  not  limited  to  any  size  of  shop  or  an\  type  of  locality. 
Newspapers  —  everywhere  —  are  taking  advantage  of  the  speed,  convenience  and 
economy  of  the  Scan-A-Graver.  They  are  turning  out  high-fidelity  engra\  ings  (juickly  from 
every  sort  of  copy:  photograjihs,  clippings,  drawings,  sketches  and  charts.  They  control 
their  own  sources  of  engravings  and  use  their  own  personnel. 


And,  because  these  engravings  on  Scan-A-Plate’’  are  fle.xihle  and  easy  to  use,  these 
newspapers  have  a  choice  of  printing  methods:  Some  mat;  some  print  direct  —  on 
flat  bed  presses,  or  on  rotary  presses  by  mounting  the  aetnal  engravings 
right  on  the  stereos. 


Good  (piality,  economical  engravings  mean  that  these  papers  use 
more  pictures  to  build  up  circulation  and  sell  larger  ad  space. 


These  advantages  only  partly  e.xplain  why  more  than  .5(KK) 
newspapers  are  using  Fairchild  engravings.  Fairchild 
representatives  will  be  happy  to  show  you  how  you.  too,  can 
use  Scan-.\-Graver  services  jirofitably. 


Write  for  information  on  the  advantages  of  the  Scan-A-Graver 
Lease  Plan  and  Fairchild’s  Customer  Counselling  Service. 
.\ddress  Fairchild  Graphic  Ecpiipment,  Inc.,  88-06  Van  Wyck 
Expressway,  Jamaica  1,  N.  Y.,  Dept.  1(K)-27.\Z. 


Electronic  Engroving  Machines 


0 


i 
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Consumer 
Analysis  Data 
Is  ‘Digested’ 

Portland,  Me 

In  issuing  its  Sixth  Annual 
Consumer  Analysis  this  week, 
the  Portland  Press  Herald-Eve¬ 
ning  Ex-press  came  up  with  a 
new  idea,  to  make  that  publi¬ 
cation  more  attractive  to  ad¬ 
vertisers  and  more  readable  to 
all  who  receive  a  copy. 

In  addition  to  the  Analysis, 
the  newspapers  are  distributing 
a  16-page  Consumer  Analysis 
Digest,  highlighting  some  of 
the  larger  book’s  thousands  of 
brand  preferences  and  market 
facts. 

The  Digest  was  conceived, 
designed  and  edited  by  Bob  H. 
Collins,  promotion  manager,  of 
pocket-size,  its  contents  are  in¬ 
dexed  on  the  front  cover.  Terse¬ 
ness  is  the  keynote  for  the 
presentation  of  market  facts. 

Mr.  Collins  employs  more 
than  30  teasers  through  the 
use  of  intriguing  titles  in  the 
cover  index.  For  instance  the 
reader  is  invited  to  learn  that 
there  are  10,569  hungi-y  dogs 


in  the  Portland  area,  with  this 
nifty:  “Going  to  the  Dogs,  Get¬ 
ting  Rich”  —  Page  6. 

The  fact  that  92%  of  the 
area’s  residents  use  headache 
remedies  is  indexed,  “People 
Have  More  Headaches  Than 
Anyone,” —  Page  14.  And  a 
Consumer  Analysis  finding  that 
deodorants  for  men  are  pene¬ 
trating  the  market  is  indexed  as 
"He-men  Don’t  Smell  That 
Way,” — Page  7. 

In  preparing  the  Digest,  Mr. 
Collins  edited  data  compiled  and 
used  by  Gerald  A.  Kilbride,  ad- 
vertisiug  consultant,  at  a  series 
of  luncheons  and  dinners  for 
Portland  area  retailers,  whole¬ 
salers  and  national  firm  rep¬ 
resentatives.  Kilbride  employed 
this  material  as  a  guide  to  flip- 
card  presentations  highlighting 
the  Analysis  contents. 

Staff  artist  George  A  Elliot 
and  Staff  Cartoonist  William 
Clark  assisted  in  production  of 
the  Digest  in  a  single  day. 


Dun  Koplik  Die:» 

Daniel  M.  Koplik  executive 
vicepresident,  American  Public 
Relations  Association,  died  in 
Washington,  D.  C.,  April  26, 
following  a  long  illness.  He  was 
59. 


THE  LOWDOWN  on  why  Foote,  Cone  &  Belding  was  appointed  to 
help  market  the  new  Edsel  car  was  told  by  Bruce  E.  Miller,  account 
executive,  to  the  Detroit  Chapter,  American  Association  of  Newspapor 
Representatives.  Left  to  right:  John  D.  Burke,  Hearst  Advertising 
Service;  James  B.  Jones,  Scripps-Howard;  Albert  E.  Remington  and 
Mr.  Miller  of  FC&B;  and  Robert  Erickson,  Moloney,  Regan  &  Schmitt. 


Newspapers  Part 
Of  Cheese  Drive 

Chicago 

The  .American  Dairy  Associ¬ 
ation’s  1957  October  Cheese 
Festival  will  include  advertis¬ 
ing  promotion  in  newspapers, 
magazines  and  television,  plus 
a  two-week  radio  spot  com¬ 
mercial  campaign,  and  local 
newspaper  mat  service,  includ¬ 
ing  color  ads. 

The  use  of  color  in  news¬ 
paper  Cheese  Festival  ads  has 
been  adopted  in  order  to  take 
advantage  of  the  natural  ap¬ 
petite  appeal  of  cheese  and 
cheese  dishes,  said  ADA.  Full- 
page,  full-color  ads  will  ap¬ 
pear  in  the  food  sections  of 
more  than  30  major  metropoli¬ 
tan  dailies. 

• 

Piihlicily  Awards 

The  National  Religious  Pub¬ 
licity  Council’s  annual  awards 
of  merit  were  given  recently  to 
the  following:  St.  Louis  (Mo.) 
Post-Dispatch,  Charlotte  (N.C.) 
Observer,  Oakland  (Calif.) 
Tribune,  and  their  church  edi¬ 
tors.  Honorable  mention  was 
voted  to  the  Pott st own  (Pa.) 
Mercury. 


EDITOR  a: 


Wales  ISew  Director 
Of  State  Publicity 

Albany,  N.  Y. 

Wellington  Wales,  former 
newspaperman  and  magazine 
editor,  will  become  director  of 
the  division  of  state  publicity 
in  the  Commerce  Department 
May  8.  The  post  pays  $13,310. 

Mr.  Wales  formerly  worked 
for  the  New  York  Times,  the 
Boston  (Mass.)  Herald  and  the 
United  Press.  He  was  manag¬ 
ing  editor  of  the  Auburn  Citi¬ 
zen  -  Advertiser  for  five  years. 
From  1955  to  1957  he  was  man¬ 
aging  editor  of  Woman’s  Day. 
• 

Ad  Sizes  Increased 

Newspapers  will  be  one  of 
the  vehicles  for  Eastman  Kodak 
Co.’s  extensive  summer  ad 
campaign.  Insertions  are  ap¬ 
preciably  larger  than  last 
year’s.  Kickoff  ad  on  the 
Brownie  Star  Cameras  for  ex¬ 
ample,  is  1600  lines — twice  the 
size  of  1956  ads.  Follow-ups  are 
also  increased  in  size.  Larger 
format  will  enable  Kodak  to 
emphasize  more  products.  Tie- 
in  mats  for  use  by  photo  re¬ 
tailers  are  being  sent  to  all 
newspapers  scheduled. 

• 

Straw  Hat  Event 

Fort  Smith,  Ark. 

The  Southwest  American  and 
Fort  Smith  Times  Record  re¬ 
cently  conducted  a  spring  sales 
event  built  around  “Straw  Hat 
and  Summer  Shoes  Days”  pro¬ 
claimed  by  the  Mayor. 

• 

Tri-City  Boat  Show 

The  Tri-City  Herald,  Pasco, 
Wash.,  netted  a  total  of  19,040 
lines  of  advertising  with  a 
special  Boat  Edition  published 
in  connection  with  the  first  boat 
exhibition  held  in  the  Tri-Cities 
(Pasco  Kennewick  Richmond). 
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NATIONALISM 
in  the 

MIDDLE  EAST 


ANTHONY  NUTTING 

12  instolimenti 

Starts  May  12 


Taik 

about 

series 


Well-known  statesman, 
the  Rt.  Hon.  Anthony  Nutting, 
writes  an  authoritative, 
eye  witness  account  of  the 
stories  behind  today's  headlines 


Here  are 
four 

upcoming 

aries 

your  readers 
will 

talk  about 


NELIDA  RIVAS 

10  installments 

Starts  May  19 


by  the  dictotor's  child  mistress, 
Nelida  Rivas.  It's  sensational. 


A  series  of  historic  importonce 


CHIAIVG  KAI-SHEK 

12  instollments 

Starts  June  12 


own  story 
of  momentous 
world  events 


SOVIET  I 
RUSSIA  S 
IN  CHINA 


JOEY  ADAMS 

10  instollments 

Starts  Jaly  8 


by  comedian  Jooy  Adorns. 

Light  summer  reading 
.  .  .  a  downpour  of  loughs. 


New  York  36,  N.  Y. 
PEnnsylvonio  6-4000 
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Saturday 
Linage  Deal 
Catching  On 

Elizabeth,  N.J. 

The  advertising  director  used 
the  Geiger  counter  of  initiative 
and  found  a  mother  lode  of 
linage  right  where  he  predicted 
it  would  appear — the  Saturday 
Edition. 

Last  June,  John  K.  Lake, 
head  of  the  advertising  staff  of 
the  Elizabeth  Daily  Journal, 
saw  the  possibility  of  added 
business  in  Saturday  papers  and 
started  laying  the  groundwork 
for  a  comprehensive  program 
that  is  now  paying  off. 

The  program,  hailed  by  par¬ 
ticipating  merchants  as  a 


genuine  lioost  to  sales,  was 
outlined  by  Mr.  Lake  and 
carried  out  under  the  direction 
of  Jack  Tilson,  retail  advertis¬ 
ing  manager  for  the  Journal. 

Began  with  Testimonials 

The  first  step  was  to  gain 
the  confidence  of  the  retailers 
on  the  real  worth  of  advertis¬ 
ing  on  Saturday. 

“VV'e  had  a  definite  advantage 
on  this  score,”  said  Mr.  Tilson, 
“as  we  already  had  several  good 
accounts  that  had  found  Satur¬ 
day  linage  paid  off  in  added 
Monday  business.” 

“At  the  outset  we  obtained 
testimonials  from  the  selected, 
small  group  of  Saturday  faith¬ 
fuls.  In  display  ads,  featuring 
pictures  of  the  merchants,  we 
gave  first-person  accounts  of 
their  successes. 

“In  addition  to  the  ads  we 


alerted  every  member  of  our 
staff  to  talk  up  these  testi¬ 
monials  and  urge  others  to 
board  the  bandwagon,  empha¬ 
sizing  the  outstanding  Monday 
business  results,”  Mr.  Tilson 
said. 

“Interest  in  the  program  was 
immediate,  but  linage  results 
took  more  time.”  he  pointed 
out. 

Tabloid  Offer 

The  next  step  was  keyed  to 
what  the  Journal  could  offer 
potential  Saturday  advertisers 
that  was  unusual  in  this  area. 
The  answer  was  the  tabloid 
supplement. 

As  an  incentive  for  adver¬ 
tisers  to  buy  a  16-page  Satur¬ 
day  tabloid,  Mr.  Lake’s  plan 
called  for  the  Journal  to  give 
the  first  page  free.  If  the  pur¬ 
chaser  agreed  to  a  one  color 
display  on  the  last  page  he 


The  HERALD  Is  The  COLOR 
LEADER  In  All  47  States  ‘ 

('‘Not  including  Texas!) 

The  Monterey  (Calif.  I  Peninsula  Herald  published  more  paid  color  advertising  in 
19.56  than  the  weekday  editions  of  any  newspaper  in  47  states  under  .30,000  circula¬ 
tion.  (Based  on  linage  figures  in  E&P  s  HOP  Color  Issue).  IT  RANKED  NTMBER  1 
in  color  linage  for  newspapers  published  in  cities  under  2.5.000  population. 


Number  of  color  ads 
Lines  of  color  ads 


255 

285,166 


360 

383,644 


569 

595,994 


A  Leader  In  QUALITY,  TOO! 

The  Herald  yields  to  no  other  paper  when  it  comes  to  quality  of  reproduction. 
Herald  color  “know-how”  dates  back  over  a  period  of  25  years  for  spot  color  and 
to  1949  for  full  color.  It  was  the  first  smaller  daily  to  make  its  own  color  separation 
plates  and  publish  advertising  and  editorial  process  color  on  a  routine  basis. 

The  Herald  is  one  of  the  world’s  most  colorful  newspapers.  It  is  Monterey 
County’s  No.  1  paper,  delivering  the  largest  share  f>f  the  countv’s  families. 

It  covers  fabulous  Monterey  Peninsula. 

More  than  20,000  circulation  daily  in  the  sister  cities  of  Monterey,  Pacific  Grove. 
Carmel,  Seaside,  Del  Key  Oaks  .  .  .  Pebble  Beach.  Carmel  Highlands,  Carmel  Valley. 
Marina.  Big  Sur. 

Kepresentecl  nationally  by:  Gilman,  Nicoll  &  Rulliman. 


JHontercu  i^cninsula  licralb 


Allen  Griffin,  Publisher 


Monterey,  California 


ember  of  our  was  offered  one-color  on  page  I 
I  these  testi-  one  of  the  tabloid.  I 

ge  other.s  to  Provisions  also  were  made  for 
^agon,  empha-  the  selling  of  four-page  stand- 
nding  Monday  ard  size  sections  on  Saturday, 

’  Mr.  Tilson  Under  this  setup  half  of  the 
first  page  was  offered  free. 

I  program  was  The  plan  also  includes  an 
linage  results  editorial  format  on  lead  page.- 
”  he  pointed  with  stories  and  pictures  about 
the  particular  advertiser. 

Offer  More  than  100,000  lines  of 

was  keyed  to  Saturday  plus  advertising  were 
il  could  offer  carried  in  the  last  four  months 
ly  advertisers  1956.  For  the  first  three 
I  in  this  area,  months  of  1957  Journal  sales- 
s  the  tabloid  men  have  sold  117,600  lines  of 
plus  Saturday  business, 
ve  for  adver-  • 

16-page  Satur-  RQP  Color  Folder 

ffWe  Civeii  Advertisers 
)urnal  to  srive  _ 

se  If  the  pur- 

0  a  one  color  Detroit  Free  Press  has 

last  page  he  Published  a  ROP  color  folder 
-  giving  details  of  how'  adver¬ 
tisers  can  “take  advantage  of 
Free  Press  experience  with 
ROP  color  to  obtain  maximum 
I  I  IC  sales  impact.” 

B  ■  This  folder  (standard  filing 

shape  and  size)  contains  me- 
^  chanical  requirements,  outline 

of  the  ways  in  which  the  paper 
helps  advertisers  achieve  qual- 
ity  in  their  ads  and  several 
“case  histories”  of  results 
achieved  by  full-color  ads.  Since 
March  24,  1954,  the  Free  Press 
.  .  .  has  printed  nearly  300  full-color 

Using  m  pages 

I  circula-  • 

MBER  1  J.  M.  Mathes  Dies; 

Started  with  Ayer 

James  M.  Mathes,  chairman 
of  the  board  of  J.  M.  Mathes, 
—  Inc.,  New  York  ad  agency,  died 

,9  April  28  of  a  heart  ailment  in 

his  Greenwich,  Conn.,  home.  He 
was  68. 

Mr.  Mathes  began  his  adver¬ 
tising  career  with  N.  W.  Ayer 
&  Son,  Philadelphia.  He  was 
made  a  pai-tner  in  1919.  While 
iHiirtinn  Ayer,  Mr.  Mathes  recog¬ 

nized  the  value  of  radio  as  an 
olor  and  ad  medium  and  was  as.'-ociated 

rparation  with  many  early  radio  pro¬ 

grams. 

He  left  Ayer  in  1933  to  form 
erey  his  own  agency  which  he  served 

as  president  until  last  year, 

when  he  became  chairman. 

• 

c  Grove.  Benton  &  Bowles 

■I  Valley.  Drops  Stndebaker 

Benton  &  Bowles  this  week 

announced  resignation  of  the 
Studebaker-Packard  account,  ef¬ 
fective  July  5. 

The  move  was  made  follow¬ 
ing  a  disagreement  with  Curtiss- 
Wright  Corp.,  which  holds  the 
mortgage  on  the  S-P  Corp.  S-P 

.  is  due  to  market  a  new  “econo- 

ilitornia  g^jj  jj,. 

_  800  “in  the  near  future.” 
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Two  Hundred  Thousand 
Across  the  Board 


'This  is  Lester  C.  Kimmell,  longtime  member 
of  The  Star’s  advertising  art  department.  Every¬ 
thing  about  Kim  is  absolutely  different  from  any¬ 
thing  about  anybody  you  know.  Kim  was  born 
on  Christmas  day,  1880,  in  Pueblo,  Colo.,  a 
fact  to  which  he  attaches  much  importance. 
“They  told  me  Santa  brought  me  ’’  Kim  says.  “I 
was  delighted.”  He  feels  the  festive  birth  date 
influenced  his  whole  life  and  gave  him  a  gay 
outlook  and  bonhommie  that  have  never  failed 
him. 

For  most  mortals,  age  seventy-seven  is  life’s 
evening  at  least,  but  for  Kim  it’s  only  5:30  in  the 
morning.  At  this  incredible  hour  he  bounds  out 
of  bed,  hurls  aloft  a  window  and  goes  through  15 
minutes  of  violent  inhalations,  bends,  stretches 
and  bone-jarring  contortions.  He  then  goes  to 
the  kitchen  and  fixes  his  own  breakfast.  This 
consists  mainly  of  a  cereal  he  prepares  himself 
by  grinding  up  whole  wheat  grain.  The  wheat 
he  buys  at  a  feed  mill  in  50-pound  lots.  Over  this 
hearty  mash  he  spreads  honey  or  brown  sugar. 
He  drinks  coffee  only  on  Sunday. 

For  thirty-five  years  Kim,  a  trim,  six-foot, 
178-pounder,  has  eaten  lunch  daily  at  the  Myron 
Green  cafeteria,  most  of  the  time  at  the  same 
table.  Diet  and  exercise,  he  believes,  are  essential 
to  physical  vigor  and  real  longevity.  He  walks  at 
least  five  miles  each  day.  On  his  2-hour  lunch 
period  he  sometimes  walks  from  The  Star  north 
through  the  downtown  and  north  end  districts, 
thence  across  the  Intercity  Viaduct  to  Kansas 
City,  Kansas.  During  gas  rationing,  he  walked 
to  and  from  his  home,  a  distance  of  10  miles. 

His  erect  figure  and  confident  stride  attract 
considerable  attention.  “Sometimes  I’m  saluted,” 
he  relates.  “They  take  me  for  a  doctor  or  minis¬ 
ter,  I  suppose.  Maybe  even  the  law.” 

Kim  works  at  the  same  desk  and  drawing 
board  at  which  he  started  in  1905.  The  bulging 
desk,  joints  unglued  and  veneer  peeling,  is  peri¬ 
odically  hammered  together  and  braced  under¬ 
neath  by  the  maintenance  staff.  The  drawing 


Le>lrr  Kimiiirll,  dean  of  Tlie  Slur's  eoinnierrial  art  staff. 


board  is  gently  rounded  with  use  and  its  surface 
chewed  away  by  a  million  thumb  tack  pricks. 
Kim  refuses  to  surrender  either. 

Kim  got  his  start  on  The  Star  by  giving 
another  lad,  whose  hold  on  the  organization  had 
become  precarious  through  debt  and  novel  out¬ 
side  pursuits,  50  dollars  to  quit  so  he  could  take 
his  place.  Over  the  52-year  period  he  has  turned 
out  perhaps  200,000  drawings.  He  prides  himself 
on  executing  jobs  with  minimum  time  and  effort, 
leaving  laborious  cleanup  to  the  router’s  tool. 

In  his  hurry  to  meet  deadlines,  Kim  some¬ 
times  overlooks  details.  He  has  created  several 
six-fingered  hands  and  once  produced  a  court¬ 
ship  scene  in  which  a  young  girl  on  a  sofa  was 
fervently  embraced  by  a  youth  with  three  arms. 
One  arm  encircled  the  girl  amidships;  another 
rested  in  his  lap;  a  third  disappeared  over  the 
sofa  back  (“I  forgot  to  white  one  out,”  Kim  ex¬ 
plained). 

Kim,  a  man  of  sporting  tastes,  has  owned 
numerous  classic  motor  cars.  He  now  drives  a 
ponderous  Packard  twin-six,  acquired  second¬ 
hand  19  years  ago.  He  plays  the  piano  and  violin, 
and  is  an  associate  member  of  the  Kansas  City 
Philharmonic  association.  Mrs.  Kimmell  teaches 
piano,  and  a  daughter  is  in  the  violin  section  of 
the  Kansas  City  Philharmonic. 

Artists  may  come  and  artists  may  go,  but  in 
the  opinion  of  admiring  fellow  workers  Kim, 
like  Tennyson’s  brook,  will' go  on  for  ever.  He 
is  another  reason  why — 
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50-Page  Issue 
Marks  Store’s 
100th  Year 


GRAND 

ISLAND 


RD  CITY 
MARKET 


CLOSE  SECURITY — Hal  V.  Manzer  (left),  advertising  director,  the 
Oreganian,  and  Jack  Cohen,  advertising  director,  Meier  &  Frank  Co.. 
Portland  department  store,  closely  scrutinize  the  special  two-color, 
44-page  section  recently  run  in  the  Oregonian. 


On  the  following  morning,  ac-  Brooklyn  Weeklies 
cording  to  Jack  Cohen,  adver¬ 
tising  director  for  Meier  &  torill  Assoeialioil 
Frank,  the  results  were  over-  Formation  of  Greater  Brook- 
whelmmg.  In  the  first  five  Weekly  Newspaper  Associ- 

minutes  after  the  store  opened,  Flatbush  Ave.,  Brook- 

officials  estimated  some  10,000  j  Y.,  was  announced 

shoppers  elWed  their  way  week.  Purpose  of  the 

through  the  doors.  This  kept  up  ..^o  serve  the  same  ad- 

all  day  and  consequently  the  de-  ^^rti-sing  purposes  as  the  de¬ 
partment  store  did  the  biggest  Brooklyn  Eagle.” 

volume  of  business  in  any  one  ,  ... 

day  during  its  100  year  his-  ,  Charter  members  are:  Broofc- 
.  r  lyn  Spectator,  Kings  Courier, 

Brooklyn  Graphic,  Broadway 
.\ews,  Greenpoint  Home  News, 
Smith  Named  President  Bay  News,  Long  Island  Graphic, 
Of  Calkins  &  Holden  the  Leader  and  the  Astoria 
Paul  R.  Smith,  formerly  vice-  Times. 
president  and  creative  director,  ^ 

has  been  named  president  of 

Calkins  &  Holden.  He  succeeds  Harlow  Joins  Metro 
Harold  L.  McClmton,  who  re¬ 
signed  recently  after  a  manage-  Harry  T.  Harlow  Jr.,  former- 
ment  dispute  and  became  presi-  ly  with  Sawyer  -  Ferguson- 
dent  of  Reach,  McClinton  &  Co.  Walker  Co.  and  Curtis  Publish- 
J.  Sherwood  Smith,  board  ing  Co.  has  joined  Metropolitan 
chairman,  called  the  dispute  Sunday  Newspapers,  Inc.,  as  a 
with  Mr.  McClinton  “unfortu-  member  of  the  Chicago  comics 


Papers  Credited 
For  Sales  Boom 

Rochester,  N.  Y. 

The  use  by  E.  W.  Edwards 
&  Sons  department  store  of  13 
full  pages  of  ads  in  the  Sunday 
Democrat  and  Chronicle  plus 
smaller  reminder  insertions  in 
Monday  morning  and  evening 
editions  of  the  Times-Union,  at 
a  total  cost  of  $8,162.50,  has 
been  credited  with  netting  the 
store  $400,000  on  its  annual 
warehouse  sale  for  a  gain  of 
18%  over  last  year. 

In  addition,  the  store  spent 
$1,500  on  80,000  pieces  of  di¬ 
rect  mail  and  $600  on  radio-TV 
spots.  The  sale  was  also  men¬ 
tioned  on  two  weather  shows 
and  a  half-hour  show. 

Highlights  of  the  two-day 
sale  shows  the  following  quan¬ 
tities  of  merchandise  were  sold: 
$48,000  worth  of  major  appli¬ 
ances;  .370  typewriters  and 
calculating  machines;  a  carload 
of  maple  furniture;  five  car¬ 
loads  of  mattresses;  and  “ter¬ 
rific  results”  on  furs  and  sport¬ 
ing  goods. 


*C.S.I.  24%  Above  State  Avg. 
♦Farm  Income  Double  Natl.  Avg, 


One  claims  — 
if  3  of  5  Nebraska  Homes 

if  2,746  of  Grand  Island’s 
6,300  homes. 


Coverage 


®ranb  ilalanfi 
Sailn  JlnbepfuifFut 

with  18,652*  circulation 
“PLUS”  COVERAGE 
97.4%  hall  county 
66.4%  7-COUNTY  TRADE  AREA 


l^e  ^ecjins  atForiy 

by  ROBERT  PETERSON 


These  Ads  Stick 

Walla  Walla,  Wash. 

Special  stickers  attached  to 
tear  sheets  containing  major 
general  advertising  copy  are 
making  retailers  extra  consci¬ 
ous  of  advertising  in  the  Walla 
Walla  Union-Bulletin.  Mailings 
extend  into  southeastern  Wash¬ 
ington  as  well  as  northeastern 
Oregon.  Such  ads  are  “like 
money  in  the  bank,  because 
newspaper  advertising  sells 
best,”  one  type  of  U-B  sticker 
suggests. 


E9ESHI  THIS  POPULAR  weekly  feature  glori¬ 
fies  the  years  after  forty  and,  through  tips  on 
profitable  hobbies,  travels,  leisure-time  pursuits,  and 
retirement  planning,  helps  readers  find  greater  happi¬ 
ness  in  maturity. 

For  sampist  and  rata$  writs 

B  Bemns  at  Foitv  is  west  44th  st.,  n.y.c 


A  STAUFFER  PUBLICATION 


ARTHUR  H.  HAGG  A  ASSOCIATES 
National  Keprasentativa 
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DaJJasNews  readers 
have  MORE...spend  MORE 

and  there  are 
MORE  of  them ! 
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In  Dallas’  Cily  &  Reiail  Trade  Zone: 

MOST  DALLAS  STORES’  CHARGE-ACCOUNT 
CUSTOMERS  PREFER  THE  NEWS! 


STORE 

A 

B 

c 

D 

E 

F 

G 

H 

1 

J 

%  SUBSCRIBE 

TO  NEWS 

84 

72 

73 

78 

79 

85 

70 

72 

77 

79 

%  SUBSCRIBE 
to  2nd  PAPER 

50 

60 

50 

58 

51 

55 

56 

59 

52 

58 

1956  Contunyr  tnv^nfory,  Don  C,  Clark  II  A  >^ssocior«s 


In  Dallas’  Dul-of-Town  Market: 

91,000  out-of-town  customers  in  the  Dallas  Market 
have  active  charge  accounts  in  one  or  more  Dallas 
Charga-Plate  stores. 

92,000  out-of-town  families  in  the  Dallas  Market  sub¬ 
scribe  to  The  Dallas  Morning  News. 

One  Dallas  store  says  95%  of  its  out-of-town,  charge- 
account  customers  subscribe  to  The  News! 

Out-of-town  customers  are  responsible  for  35.2%  of 
Dallas’  retail  sales  volume! 


This  predominance  of  News  subscribers 

among  Dallas’  charge-account  customers,  in  Dallas  and  the  larger 
Dallas  Market,  is  further  proof  of  the  greater  buying  power  of  News 
readers.  The  Department  of  Agriculture  and  the  Federal  Reserve 
have  established  that  people  with  the  wherewithal  to  buy,  buy  more. 
CONCENTRATE  your  advertising  in  The  Dallas  News,  GET  The 
News’  20%  larger  circulation  and  selective  quality  coverage  of 
Dallas  and  the  larger  Dallas  Market  —  and  SELL  MORE! 
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ONLY  THE  DALLAS  NEWS 

COVERS  THE 

BIGGER  DALLAS  MARKET 


CRESMER  U  WOODWARD,  Inc.  •  National  Representative 

New  York  •  Chicago  •  Detroit  •  Los  Angeles  •  San  Francisco  •  Atlanta 
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Doomed  Hero 
Of  This  Book 
Is  Consumer 


THE  HIDDEN  PERSUADERS.  By 
Vance  Packard.  New  York.  David 
McKay  Co.,  Inc.  266  pp.  ?4.00. 


With  motivational  research 
well  on  its  Or\vellian  way  to 
manipulating  the  subconscious 
mind  of  the  American  consumer, 
Mr.  Packard  boldly  probes  the 
moral  implications  of  the  work 
being  done  by  the  “depth  boys” 
or,  as  the  author  calls  them, 
“the  hidden  persuaders.” 

The  i)hrase  that  a  man  is  his 
own  worst  enemy  could  have 
been  coined  for  the  “hero”  of 
this  book — YOU  the  consumer. 
But  Mr.  Packard’s  hero  hasn’t 
got  a  chance  against  the  “head 
shrinkei’s.” 

Thinking  consumers  who  read 
this  fascinating  book  on  the 
type  of  research  that  seeks  to 
learn  what  motivates  them  in 
making  purchases  may  well 
fume  when  they  learn  how 
easily  their  emotions  are  turned 
on  and  off  like  water  faucets — 
often  without  their  knowledge. 

In  fact,  this  book  which  tells 
why  men  think  of  a  mistress 


Brush- 
Moore 
newspapers' 


7  locally - 
influenced 
Ohio 
marketsli 


Th«  Cftnton  Repository.  The 
Merion  Star,  The  Salem  News.  The 
Steubenville  Herald-Star.  The  Portsmouth 
t.  The  fronton  Tribune.  The 
East  Liverpool  Review. 


PROPER  AD  LAYOUT  was  the  general  topic  of  a  clinic  sponsored  bi 
Illinois  Daily  Newspaper  Markets  at  Cairo.  Left  to  right — Hal  Culp 
Quincy  Herald-Whig;  George  Williams,  general  manager,  IDNM;  Leo' 
Ronnel,  of  J.  Walter  Thompson  Co.;  and  Mrs.  John  C.  Fisher.  Calrc 
Evening  Citiien. 


when  they  see  a  convertible, 
why  some  children’s  TV  shows 
take  sly  swipes  at  parents,  and 
why  men  take  refuge  by  smok¬ 
ing  cigars,  just  to  name  a  few, 
could  spark  a  consumer  revolt 
against  adverti.sers  who  have 
geared  campaigns  to  the  depth 
approach  by  using  strategies 
inspired  by  their  hidden  per¬ 
suaders. 

Throughout  the  book  Mr. 
Packard  cites  practices  and 
techniques  which  he  strongly 
believes  “very  definitely  raises 
questions  of  a  moral  nature  that 
should  be  faced  by  the  |)er- 
suaders  and  the  public.” 

Among  these  questions  are: 
What  is  the  morality  of  the 
practice  of  encouraging  house¬ 
wives  to  be  nonrational  and  im¬ 
pulsive  in  buying  the  family 
food;  What  is  the  morality  of 
playing  upon  hidden  weaknesses 
and  frailties  to  sell  products? 
Specifically,  what  are  the  ethics 
of  businesses  that  shape  cam¬ 
paigns  designed  to  thrive  on 
these  weaknesses  they  have  <li- 
agnosed? 

In  many  of  its  aspects  thi.- 
book  could  be  ranked  with  the 
all-time  great  horror  stories  for 
Mr.  Packard’s  picture  of  the 
depth  boys  at  work  contains  the 
same  hopeless  horror  found  in 
a  chiller  —  with  one  vital  dif¬ 
ference.  Mr.  Packard’s  picture 
is  real. 

It  will  impress  or  startle  you 
in  ratio  to  the  .seriousness  with 
which  you  take  it.  In  the  ab¬ 
sence  of  evidence  to  the  contra¬ 
ry,  Mr.  Packard  who  worked 
for  a  while  on  the  Bout  on 
(Mass.)  Globe,  switched  to  AP 
Features  and  then  to  Crowell- 
Collier,  must  be  pi-esumed  to 
be  writing  eainestly.  There  are 
times,  though,  when  it  does  seem 
that  he  might  be  having  just  a 
little  fun  with  the  depth  boys. 

The  Hidden  Persuaders  is 
bound  to  cause  a  lot  of  talk  both 
in  and  out  of  advertising  circles. 

— R.  B.  McI. 


BBDO  Names 
Brower  as  GM 

Charles  H.  Brower  has  been 
elected  general  manager  of  Bat¬ 
ten,  Barton,  Durstine  &  Osborn, 
Inc.,  and  vice- 
chairman  of  the 
executive  com¬ 
mittee  upon  the 
joint  recommen¬ 
dation  of  Bruce 
Barton,  chair¬ 
man  of  the 
board,  and  Ber¬ 
nard  J.  (Ben) 
Duffy,  presi¬ 
dent. 

Mr.  Brower, 
who  joined  the  company  in  1928, 
has  been  executive  vicepresi¬ 
dent  in  charge  of  creative  serv¬ 
ices  since  194(5.  He  became  a 
member  of  the  executive  com¬ 
mittee  in  1951,  and  is  a  member 
of  the  agency’s  plans  board. 

A  graduate  of  Rutgers  Uni¬ 
versity,  of  which  he  is  now  a 
life  trustee  and  governor,  Mr. 


Brower  taught  school  before  he 
became  a  copywriter  for  the 
George  Batten  Company,  pre¬ 
decessor  to  BBDO. 

At  the  same  time  BRb(j 
named  three  vicepresidents: 
Ralph  Major  .Ir.  for  public  rela¬ 
tions,  Ben  Gedalecia  for  re¬ 
search,  and  Henry  J.  Payne-,  an 
ait  director. 

Mr.  Duffy  continues  to  make 
progress  in  recovering  from  a 
heart  attack  suffered  several 
months  ago.  He  is  at  his  hone 
in  Rye.  N.  Y. 

• 

5  Awarded  AFA 
Service  Plaques 

The  Advertising  Federation  of 
.\merica  has  awarded  three  d  s- 
tinguished  service  plaques  tn 
three  advertising  leaders  who 
helped  to  make  National  Aelvei- 
tising  Week  in  February  the 
most  successful  in  history,  with 
over  $2,000,000  in  time  ami 
space  contributed  to  the  event. 

Plaques  were  given  to; 
Thomas  D’Arcy  Brophy,  na¬ 
tional  chairman  of  Advertising 
Week  for  1957  and  chairman. 
Kenyon  &  Eckhardt,  Inc. ;  John 
P.  Cunningham,  president  of  the 
task  force  agency,  Cunningham 

6  Walsh ;  and  Eugene  McKin. 
vice  chairman  of  the  nationa! 
committee  and  advertising  man¬ 
ager,  Western  Farm  Life,  Den¬ 
ver. 

• 

Carlson  Leaves  ‘Olds' 

L.  F,  Carlson,  director  of  ad¬ 
vertising  for  Oldsmobile  Divi¬ 
sion  of  General  Motors  Corp- 
retired  April  .”0.  Mr.  Carlson, 
who  started  his  business  career 
on  the  ad  staff  of  the  Tacoma 
(Wash.)  News-Tribune,  joined 
Oldsmobile  in  1942. 


Everything  in  Baltimore 
revolves  around 
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For  the 
Six-Months 
Period  Ending 
March  31st . 

HIGHEST 

CIRCULATION 

IN 

DETROIT  NEWS’ 
HISTORY! 

The  newspaper  that’s  been  Detroit’s  greatest 
advertising  medium  for  over  thirty  years,  now 
has  more  readers  than  ever  .  ,  .  469,389  week¬ 
days,  and  585,667  Sundays.* 

The  Detroit  News  concentrates  this  great  cir¬ 
culation  in  the  densely-populated,  volume-business, 
six-county  trading  area.  Here,  buyers  depend 
mainly  on  DETROIT  newspapers  for  shopping 
information  .  .  .  and  here,  98%  of  Detroit's  retail 
business  originates. 

*subject  to  A.B.C.  audit 

The 

Detroit  News 

WEEKDAY  CIRCULATtON  469,389  •  SUNDAY  CIRCULATION  585,667 


Chicago  Office  ,  .  435  N.  Michigan  Ave.,  Tribune  Tower 
.Miami  Beach  .  The  Leonard  Co.,  31)  Lincoln  Rood 


31 


CLASSIFIED  CIJMC 


OFFERING 


Contract  Rates 


Want  Ads  Hit  New 
Revenue  Peak  In  ^56 


LARGER  QUARTERS  for  the  Cincinnati  Times-Star  classified  de¬ 
partment  are  on  the  ground  floor  (formerly  on  the  fourth  floor). 
The  move  followed  complete  renovation,  installation  of  modern 
equipment,  air  conditioning,  etc. 


media  over  which  classified  Editor  Goes  Doicn 
holds  sway  as  a  revenue  getter?  i  c  tr  T  • 

Is  there  even  a  segment  of  the  jpeiling  1  est 
Bureau  of  Advertising  devoted  Memphis,  Tenn. 

wholly  to  the  task  of  safeguard-  Friends  are  kidding  Editor 
ing  the  magnificent  classified  Edward  J.  Meeman  of  the 
edifice  and  developing  it  fur-  Memphis  Press-Scimitar  about 
ther?  his  spelling.  He  went  down  on 

These  are  not  rhetorical  ques-  the  word  “desiccate”  in  a  re- 
tions.  They  require  answer.  The  cent  spelling  match  at  the 
answers,  as  we  all  know,  are  Rotary  Club  luncheon.  Mr. 
negative  and  therein  lies  an  Meeman  spelled  it  “dessicate" 
unforgivable  error  of  omission,  —two  s’s  and  one  c  instead  of 
While  classified  has  no  im-  two  c’s  and  one  s.  The  words 
mediate  rival  on  the  horizon,  it  were  given  out  by  13-year-old 
does  have  an  envious  cousin  Stella  Kee,  winner  in  the  Press- 
known  as  the  “Yellow  Pages.”  Scimitar’s  annual  Mid-South 
This  particular  kin  is  not  only 
envious,  but  it  is  ambitious  and  • 

rich.  The  “Yellow  Page”  pro-  u  i  i 

motion  that  is  currently  ap-  Honor  Carl  Murphy 
pearing  in  most  cities  on  car  Baltimore,  Md. 

cards  and  in  newspapers  as  well  Carl  Murphy,  president  of 
as  in  national  magazine  ads  Afro-American  Newspapers,  was 
where  it  is  getting  a  free  ride  honored  recently  at  a  testimon- 
should  alert  the  newspaper  ial  civic  dinner.  The  occasion 
fraternity  to  the  folly  of  letting  marked  his  35  years  as  presi- 
their  multi-million  dollar  classi-  dent  of  Afro-American  and  40 
tied  nugget  drift  instead  of  es-  years  with  the  company.  Alumni 
tablishing  a  true  and  purposeful  of  Morgan  State  College,  of 
course.  which  he  is  chairman  of  the 

A  $500,000  budget  could  start  board,  presented  an  apprecia- 
a  classified  sales  and  research  tion  plaque, 
organization  on  its  way.  This 
would  nick  the  industry  for  ap¬ 
proximately  8/10  of  a  mill  per 
dollar  of  classified  revenue.  It 
would  seem  like  a  prudent  in¬ 
vestment  at  this  point. 


Wfeconsm  Rapids  Daily  Tribune 


Rapid^DailyJribttne 


^Mscon^.Rairids  Da^Tribune 

Represented  Nationally  by 
SCHEERER  &  CO. 


On  Distaff  Side 

Cleveland 
Miss  Jean  Dudash,  who  re¬ 
cently  graduated  from  Dyke  and 
Spencerian  College  in  Cleveland, 
has  been  named  assistant  to 
Eve  and  Mae  Keleher  in  the 
woman’s  department  of  the 
Rex  F.  Wagner,  former  editor  Cleveland  News. 
of  the  Jvneau  (T.  A.)  Daibi  , 

Alaska  Empire,  joined  the  |  p-i  I  u  » 

Chronicle’s  editorial  staff.  He  l.iliurcn  rOSl 
will  take  over  the  news  de.sk  San  Francisco 

now  handled  by  Wally  Smith  Philip  Sinnott,  veteran  San 

who  will  remain  on  the  staff.  Francisco  newsman  formerly 
Mr.  Wagner  was  telegraph  edi-  NEA  manager  at  San  Fran- 
tor  of  the  Riverside  Dailp  En-  cisco,  has  taken  executive  sec- 
terprise  for  seven  years.  He  is  retaryship  of  Catholic  Charities 
a  graduate  of  journalism  of  the  for  the  Archdiocese  of  San 
University  of  Nebraska.  Francisco. 


Your  Boat  and  Mine 

By  J.KENNETH  WHITTEKER 
W  Technical  Editor  of  “THE  RUDDER" 


Informative  weekly  column  for  the  30,000,000  news¬ 
paper  readers  interested  in  this  fastest  growing 
sport.  Saturday  p.m.,  600  words  mat  illustration. 
Write  or  wire  for  rates  and  samples. 

STARBOUND  FEATURES 

9  Murray  Street  New  York  7,  N.  Y. 
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The  modern  way  gets  you  there  faster 


Dees  your 
representative? 


Story,  Brooks  &  Finley  offers  all  this; 


IVXoDERN  METHODS  sell  more  newspaper  space,  too. 
That’s  why  Story,  Brooks  &  Finley  keeps  adding  new 
personnel,  new  research  and  promotion  techniques 
to  its  expanding,  dynamic  organization. 
It  pays  off  for  the  newspapers  we  represent. 


Take  a  look  at  the  check  list.  Are  you  getting 
all  this  from  your  national  sales  force? 


INCORPORATED 
Newspaper  Representatives 
230  Park  Avenue,  New  York  17,  N.Y, 


COMPLETE  SALES  COVERAGE.  Coast-to-coast, 
Canada  to  S.  America.  Ten  strategic  offices,  S.B.F. 
owned  and  operated. 

□ 

MANPOWER.  A  well-balanced,  enthusiastic  staff 
of  self  starters! 

n 

COMPLETE  RESEARCH  DEPARTMENT.  Continuously 
developing  sound  facts  for  new  presentations,  sales 
plans  and  methods. 

n 

FULL  TIME  PROMOTION.  Market  data  books, 
timely  brochures  and  letters,  prepared  by  our  own 
art  and  printing  departments. 

SPECIAL  ROTO  &  COLOR  DEPARTMENTS  for 

Sunday  magazines,  comics  and  R.O.P.  color. 

— 1 

INDIVIDUALIZED  SELLING.  Every  paper,  every 
market  said  on  its  special  merits. 

NEWSPAPERS  EXCLUSIVELY.  No  radio,  no  TV,  no 
divided  responsibility. 

□ 

DIVERSIFIED  MARKETS.  Let  us  show  you  how  this 
pays  off  for  you  in  new  business! 

For  EXTRA 
HEAVY  DUTY 


<SCO../A/C. 


Abitibi  Head 
Cites  Factors 
In  Mill  Costs 


Uregonian 
Sues  Union 
For  Pressmen 


Toronto 

American  dollar  discounts, 
new  wage  increases  and  a 
higher  income  tax  are  cost 
problems  that  beset  the  news¬ 
print  producer,  stockholders  of 
Abitibi  Power  &  Paper  Co. 
heard  at  their  annual  meeting 
here  April  11. 

Douglas  W.  Ambridge,  presi¬ 
dent  and  general  manager,  gave 
this  rundown  of  the  situation: 

“Since  the  beginning  of  the 
year  the  discount  on  U.S.  funds 
has  been  close  to  4%%.  This 
is,  of  course,  a  tremendous 
handicap  to  any  company  like 
our  own  which  depends  for  its 
revenues  largely  on  sales  made 
in  the  United  States  and  paid 
for  in  American  funds.  The  net 
loss  during  1956  due  to  the  dis¬ 
count  on  American  dollars  was 
very  nearly  two  million  dollars 
and  during  this  same  year  the 
average  discount  on  American 
funds  was  approximately  1.6%. 

“The  cost  of  production  of  all 
our  products  continues  to  in¬ 
crease.  On  May  1,  1957  an  in- 


to  the  workers  in  the  mills  be-  r»  i»  i  .  i  _ _ Za  xu  • 

comes  effective  On  Sentember  Consolidated  union  pi  cssmen  under  their  own 

comes  ettective.  Un  September  i  apami..  international  union  law,  under 

1,  19o7,  a  similar  increase  in  Laramie.  Wyo 

wages  for  the  workers  in  the  “Increasing  production  costs  labor  law  ” 

woodlands  goes  into  force.  Both  were  given  as  the  reason  this 

these  increases  are  provided  for  week  for  consolidating  the  Jobs  For  Pressmen 

in  the  current  contracts  with  Republican-Boomerang  and  the  Mr.  Frey  explained  that 

the  Unions  and  both  are  in—  Bulleltn^  several  weeks  ago  the  presS" 

creases  of  about  b%.  Beginning  May  1  there  will  men’s  international  had  asked 

“On  top  of  all  this,  the  Gov-  be  one  daily  paper,  the  Boom-  jbe  Oregonian  to  find  jobs  for 
emment  of  Ontario  chose  this  erang,  published  evenings.  The  members  who  were  out  of  work 
time  to  increa.se  its  levies  upon  (circ.  3,100)  has  been  because  of  suspension  of  the 

mornings,  except  magazines  and  closing  of  the 
T»  jg  pj.jjjj.jjjg  pijjjjj  jjj  Springfield. 

Ohio.  Since  the  newspaper  is 
running  more  than  50  overtime 
shifts  a  week,  it  had  the  jobs 
for  these  unemployed  pressmen 
if  they  would  come  to  Portland. 

Accordingly,  it  sent  its  fore¬ 
man  to  Springfield  where  he 
conferred  with  union  officials 
and  returned  to  Portland  with 
four  pressmen,  traveling  at  the 
expense  of  the  company.  On 
™  their  arrival  they  presented 
their  international  union  travel- 
ing  cards  and  received  working 
permits  from  the  Portland  local 
ecretary. 

Mr.  Frey  contended  these 
men  should  have  been  put  to 
work  at  once,  since  work  was 
available,  under  the  law  of  the 
international  union,  the  con¬ 
tract  between  the  company  and 
the  union  and  federal  labor 
law. 

But  the  chapel  chairman 
(union  steward)  he  said,  acting 
under  the  direction  of  the  local 
union  executive  board,  refused 
to  permit  the  foreman  to  hire 
any  of  the  men.  After  three 
days  they  became  discouraged 
and  left  Portland,  he  said. 

Both  Earl  Hays,  president  of 
the  local,  and  Harold  Bamberg, 
chairman  of  the  executive 
board,  denied  the  local  has  been 
guilty  of  any  unfair  labor 
practices. 

EDITOR  a:  PUBLISHER  for  M.y  4.  195" 


industry  in  general  and  the  published 
pulp  and  paper  industry  in  par-  Monday, 
ticular.  The  imposition  of  a  (circ.  2,6( 
corporation  income  tax  of  11%  evenings  except  Saturday, 
by  the  Government  of  Ontario  R-  K.  Allbaugh  is  publ 
means  that  Federal  and  Ontario  fil'd  Tracy  S.  McCracke 
income  taxes  together  total  president  of  Laramie  b 
49%,  a  rate  2%  higher  than  papers, 
in  any  other  province.  Not  • 

satisfied,  however,  to  tax  the  .  nyiE'  d  •••  „ 
pulp  and  paper  industry  on  the  ^  “E  Positions 
same  basis  as  they  tax  all  in-  Dallas, 

dustry,  the  Government  of  On-  Bill  Werley,  former  slot 
taiio  increa.sed  the  logging  tax  on  the  Dallas  News  and 
on  the  pulp  and  paper  com-  man  on  San  Francisco  Ne\ 
panics  outrageously.  In  the  now  managing  editor  of 
case  of  Abitibi  the  logging  tax  Vernon  (Texas)  Record. 


Nince  1926^lhe  first  founded  and  still  the  first 

BREAD  LOAF 

RITERS’  CONFERENCE 
August  14>28 


MONARCH  n  ROLLER  BEARING 

MATRIX  ROLLER 

Now  plants  with  long,  continuous 
operating  schedules  can  turn  out 
highly  accurate  dry  mat  mouldings 
with  the  Monarch  II  Roller  Bearing 
Matrix  Roller.  It’s  built  specifically 
for  extra  heavy  duty  .  .  .  has  one 
piece  side  frames  .  .  .  one  piece  13" 
diameter  forged  steel  cylinders  and 
extra  heavy  bed  plate ...  all  designed 
to  give  it  the  sturdiness  and  rigidity 
you  need  for  unbeatable  dry  mat 
moulding.  For  lighter  duty,  but 
equally  precise  work,  use  the  Mon¬ 
arch  III.  For  information,  call: 


For  information  write; 

BREAD  LOAF 
WRITERS'  CONFERENCE 
MiddUbury  College 
Middlebury  IS,  Vermont 


Director:  John  Ciardi 

Fiction  &  Non-Fiction:  Kay  Boyle. 
A.  B.  Guthrie  Jr..  William 
Raney,  William  Sloane,  Mildred 
Walker 

Foe  try:  Leonie  Adams 
Juvenile  Literature:  Eunice  Blake 

Special  Lecturers:  Robert  Frost. 
Lincoln  Barnett,  Catherine  Drink¬ 
er  Bowen,  David  McCord,  Win¬ 
fred  van  Atta.  Richard  Wilbur 


34 


n 


Thank 


NATIONAL  CARTOONISTS  SOCIETY 

for  choosing 

HERBERT  L  BLOCK 

("Herblock”) 

as  ”the  Outstanding  Cartoonist  of  1956” 
the  first  time  this  coveted  REUBEN  has  ever  been  given 
to  an  editorial  cartoonist 


(j^^HALLSy, 


y.JJrw. 
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City  Editor 
Seminar  On 
For  2  Weeks 


Knight  Sets 
Off  Debate 
On  Presidency 


Twenty-six  city  editors  and 
assistant  city  editors  begaii 
a  two  -  week  seminar  at  the 
American  Press  Institute,  Co¬ 
lumbia  University,  April  211. 

Members  of  the  seminar  are: 

W.  F.  Clingman  Jr.,  Whist  cm- 
Salem  (N.  C.)  Journal. 

William  J.  Coulter,  Kitchener- 
Waterloo  (Ont.)  Record. 

W.  A.  Damtoft,  Charlotti 
(N.  C.)  Observer. 

William  R.  DeBourke,  lV'o»- 
cester  (Mass.)  Telegram. 

Robert  P,  Dolan  Jr.  Oreen- 
field  (Mass.)  Recarder-GazetU 

Gordon  K.  Englehart,  Louis¬ 
ville  (Ky.)  Courire-Jourital. 

G.  D.  Fallis,  Tulsa  (Okla.i 
Tribune. 

Robert  G.  Fichenberg,  Biny- 
harnton  (N.  Y.)  Press. 

Robert  J.  Fischer,  Rocheste, 
(N.  Y.)  Democrat  and  Chronicle 

Joseph  F.  Gilroy,  Scranton 
( Pa. )  T imes. 

Stuart  O.  Hale,  Providenct 
(R.  I.)  Evening  Bulletin. 

Eugene  F.  Hampson,  Plain- 
field  (N.  J.)  Courier-News. 

Carl  L.  Jensen,  .  Cincinnati 
(0.)  Times-Star. 

Howell  M.  Jones,  Atlanta 
(Ga.)  Constitution. 

Len  Kolasinski,  New  Castle 
(Pa.)  News. 

Lenord  U.  Kreuger,  Buffalo 
(N.  Y.)  Evening  News. 

Clancy  Lake,  Birmingham 
(Ala.)  News. 

Robert  Monahan,  Rockford 
(111.)  Register-Reimblic. 

R.  M.  Pearson,  Windsor  (Ont.) 
Daily  Star. 

Ralph  Schmarsow,  Lu  Salle 
(Ill.)  Daily  News-Tribune. 

William  R.  Schultz,  Lu  ncuster 
(Pa.)  Intelligencer  Journal. 

William  T.  Shelton,  Arkansas 
Gazette,  Little  Rock. 

William  W.  Sorrels,  Memphis 
(Tenn.)  Commercial  Appeal. 

Rollin  C.  Steinmetz,  Lan¬ 
caster  (Pa.)  Sunday  News. 

Will  C.  VVeng,  New  York 
Times. 

F'rank  A.  Zeigler,  Williams¬ 
port  (Pa.)  Snn-Gazette. 


Chicago 

An  unusual  debate  on  a  vital 
question  has  been  carried  on  for 
several  weeks  on  the  editorial 
page  of  the  Chicago  liaily 
News. 

On  April  6  in  his  “Editor’s 
Notebook,”  John  S.  Knight,  edi¬ 
tor  and  publisher  of  the  News 
and  other  Knight  newspapers, 
discussed  the  problem  of  presi¬ 
dential  disability  and  whether  ^  '-“**“■6  e""’" 

the  constitution  contains  the  Capitol  Press  Kooni  Bronze  plaques  and  $10( 

machinery  for  dealing  with  it.  .Authorized  by  Law  '^HAS77VG‘^'Tr/BUjVE  Burl 

The  editorial  brought  re-  Augusta.  Me  lames,  editor  (winner  for  no^ 

sponses  from  eminent  authori-  A  bill  formalizing  the  presen’  metropolitan  dailies), 
ties  on  constitutional  law.  These,  practice  of  furnishing  space  and  DAVID  CITY  BANNER 
along  with  comments  from  lay-  facilities  in  the  State  House  for  PRESS,  A.  H.  Morton,  pub 
men  were  printed  in  the  “Let-  the  press  between  legislative  Usher  (winner  for  towns  ovei 
ters  to  the  Editor.”  sessions  was  signed  Apr.  1(5  by  .>,oO()  population). 

Brainerd  Curie,  professor  of  PAPILLION  TIMES,  Georg, 

Imw  at  the  Universitv  of  Chi-  present  law  sets  aside  a  p  Miller,  publisher  (winner  foi 

t  1  noo  1  fnr  plarifi  room  for  press  use  dur-  towns  between  1,000  and  2,00( 

cago,  cited  a  need  fo  clarifi-  sessions.  The  new  act  di-  population). 

cation  of  the  disability  provi-  ^ects  that  suitable  facilities  be  HAKRISOS  SUN,  George  A 
sions  in  the  constitution.  The  allocated  during  sessions  but  darke,  publisher  (winner  foi 
following  day  Philip  B.  Kur-  does  not  specify  the  location,  qq,,  p^puia 

land,  professor  of  law  at  the  At  other  times,  the  act  says.  ^jon). 

same  university,  suggested  that  such  facilities  may  he  allocated.  Ak-Sar-Ben  Governor  Jes 
new  legislation  is  needed  *  L.  Thurmond  also  gave  Awar, 

Three  days  later  Harold  C.  Mort*  Efficiency  Merit  Citations  to  the  Ori 

Havighurst,  dean  of  the  North-  Detroit  lla^ne  Herald  and  No'rti 

western  University  School  of  ^he  Detroit  News  has  in-  ‘‘^°;^^  J^f'^8ravh-BulleHn 
Law  proposed  a  legislative  act  stalled  three  more  Linotypes,  it  ,ash  awards  went  to  fTur  news 
creating  a  special  tribunal  that  was  announced  by  Robert  L.  papers  in  recognition  of  project 
could  render  a  decision  on  the  Jones,  assistant  general  inan-  benefiting  their  home  commu 
issue  of  disability.  ager.  They  are  a  Linotype  HARRISON  SUh 

William  W.  Crosskey,  pro-  Comet  and  two  Model  29  Mixer  j^yONS  .MIRROR-SUN,  ORI 
fessor  of  law  at  the  University  Ln^otypes.  They  replace  old  and  SHELTON  CLIP 

of  Chicago,  continued  the  de-  l^ne-casting  equipment.  The 
.  r  -1  ■  •  1.-  .IV  *  Comet  will  be  used  for  setting 

bate  on  April  19,  insisting  that  ^i^ssified,  market  and  news  .  , 

Congress  has  no  authority  to  composition.  The  two  Mixers  Syndicate  roniieil 
act  and  that  presidential  dis-  put  lines,  classified  dis-  Li.n'Coln,  Nel 

ability  is  strictly  a  judicial  play  and  agate,  and  regular  Articles  of  incorporation  fo 
issue.  news  matter.  Indenendent  News  Features 


REUNION  after  28  years— Grady 
Cole,  left,  and  Brodie  Griffith, 
right,  two  trail-blaiing  newsmen 
of  the  South,  on  the  occasion  of 
WBT's  35th  anniversary.  Griffith, 
executive  editor  of  the  Charlotte 
(N.C.)  News,  assigned  Cole  to  a 
radio  newscast  in  1929;  Cole 
went  on  to  become  nationally- 
known  commentator. 


Precision  Plates  for 

_ I—  BLACK  and 

COLOR 


Spokane  Daily  Chronicle 


The  Spokane  Market  is: 

4  times 
as  big  as 
it  looks! 


inland 


a  distinctly  different  market  meriting 
exception  to  metropolitan  area  concept 


IDAHO 


Total  Spokane  Market 

Effective  Income  Jl,922^n,000 

Retail  Sales  *1,287,109,000 

Families  344,000  (Ibpulation  1,108,200) 

The  Spokesman-Review  and  Spokane  Daily 
Chronicle  reach  5  out  of  10  families. 


If  you’re  measuring  markets  by  met¬ 
ropolitan  areas,  better  mark  down  the 
Spokane  Market  as  an  exception.  Met¬ 
ropolitan  data  just  begin  to  reveal  the 
full  strength  of  this  vast,  isolated  mar¬ 
ket.  And  a  look  at  the  chart  opposite 
tells  you  why.  By  any  index  you  use- 
population,  income,  retail  sales  — the 
Spokane  Market  adds  up  four  times  as 
big  as  its  metropolitan  area.  And  cov¬ 
erage.^  That’s  exceptional,  too.  For 
you  sell  it  all  when  you  "A”  schedule 
Spokane’s  two  big  daily  newspapers— 
The  Spokesman-Review  and  Spokane 
Daily  Chronicle. 


Retail  Trading  Zone* 

Effective  Income  *1,186,913,000 

Retail  Sales  *  760,034,000 

Families  201,800  (Ripulation:  643,100) 

The  Spokesman-Review  and  Spokane  Daily 
Chronicle  reach  8  out  of  10  families. 


■  Metropolitan  Spokane 

Effective  Income  *319,983.000 

Retail  Sales  *338,221,000 

Families  87,300  (Ibpulation  267,800) 

The  Spokesman-Review  and  Spokane  Daily 
Chronicle  reach  10  out  of  10  families. 

Tet4Ui  sn  ammUitu 

tipmittm.  hmstholds.  tmom.  ides.  Sdes  Mdmafmmt.  /9)6.  CmulMim.  ABC  Ambt  Riport.  March  31,  i936 
*24  aa^ltte  totnttr  thaum  LdUest  data,  wlh  txaptm  ef  aradattm.  anatatlabU  fer parti  efcmntm  dtpmd  hj  ABC 


Cover 

the  Inland  Empire 
like 

the  sunshine 


1  out  of  C 

2  families 


Advertismg  R^irrstntalim:  Crtsmer  &  U'oodward.  Inc.  Sunday  Spokesman-Revitw  carries  Metro  Sunday  comics  and  This  V'eek  magazine. 
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Smaller  Dailies  Offer 
Ideas  on  Mail  Renewals 

By  (ieorjie  A.  Brandenburg 

Two  ideas  came  out  of  the  man  reporting  on  the  15,000  to 


under  15,0(!0  circulation  group 
at  the  Central  States  circu¬ 
lators'  meeting  that  are  ap¬ 
plicable  to  new'spapers  of  all 
sizes.  Here  they  are: 

(1)  Howard  Sweitzer,  Tra¬ 
verse  Citii  (IMich.)  Record- 
Eagle,  is  using  a  regular  state¬ 
ment  for  his  renewal  notice  to 
mail  subscribers.  He  reported 
excellent  results.  He  sends  one 
notice  about  15  days  prior  to 
expiration  in  the  form  of  a 
regular  statement  or  bill.  He 
follows  up  with  a  card  at  ex¬ 
piration.  but  he  has  found  his 
percentage  of  renewals  under 
the  statement  system  to  be  as 
good,  if  not  better  than  his 
previous  series  of  letters. 

Inserts  Letter 

(2)  Robert  Bauer,  Muscatine 
(lowal  Journal  and  News 
Tribune,  is  inserting  a  letter 
to  his  retail  trade  area  sub¬ 
scribers  whose  subscriptions  are 
expiring  inside  the  paper  the 
day  before  expiration.  Gist  of 
the  letter  reminds  subscribers 
of  the  expiration  dates  and  that 
the  paper  will  be  stopped  if 
subscription  not  renewed.  He 
gives  subscribers  an  opportu¬ 
nity  to  jihone  collect  to  the 
jiaper  to  continue  their  sub¬ 
scription  if  they  haven’t  al¬ 
ready  mailed  their  renewal  in 
response  to  a  previous  mailed 
notice. 

Highlights  from  roundtable 
discussions  of  other  circulation 
groups  ai  the  Central  States 
convention  follow” 

George  Evans,  News-Gazette, 
Champaign-Urbana,  Ill.,  chair- 


50,000  ^up: 

“Raising  single  copy  and 
weekly  carrier  rates  seemed  to 
be  the  first  and  most  important 
topic  of  conversation.  Consen¬ 
sus  for  the  best  time  to  raise 
rates  W'as  in  the  Summer. 

The  average  age  for  carriers 
was  13  most  members  stating 
that  age  was  lower  than  5  to 
10  years  ago.  Average  jirofit 
per  route  was  $5  to  $7  .  .  . 
Daily  and  Sunday  routes,  and 
daily  only  routes.  Older  carriers 
were  being  lost  to  super  mar¬ 
kets,  etc.,  for  part-time  em¬ 
ployment. 

K.  P.  Jen.sen,  Mhineapolis 
Star  and  Tribune,  chairman  re¬ 
porting  on  newspapers  over 
50,000 : 

Trips  Still  Popular 

“The  best  type  of  offer  for 
carriers  was  trips.  Merchandise 
was  a  fair  second  and  cash  a 
very  poor  third.  Most  of  the 
offers  were  for  securing  new 
orders,  a  few  were  on  an  in¬ 
crease  basis.  Orders  were 
generally  verified  by  a  telephone 
crew. 

“One  newspaper  has  a  10 
l)age  booklet  w'hich  is  given  to 
their  district  managers  who  go 
from  door  to  door  selling 
parents  on  the  benefits  of  route 
work;  also  making  it  possible 
for  their  sons  to  buy  a  bicycle 
at  the  paper’s  cost  on  a  pay-as- 
you-go  plan  of  $1.25  i)er  week. 

“Two  newspapers  were  main¬ 
taining  motor  route  tubes,  such 
as  painting  and  replacing  tubes 
damaged.  Three  charged  for 
po.st  and  tube,  and  the  rest 


ewspaper 

plants 

new  plants  •  modernizations  •  extensions 

ENGINEERS -ARCHITECTS 

ftotion  16,  Ma».  New  York  17,  N.  Y.  Spartanburg,  S.  C. 

316  Stuart  Struct  41  East  42r.d  Street  Atontgomery  Bldg. 

Brochure  available  on  request 


SCHOLARSHIP — Finn  Moller,  14,  who  came  to  this  country  from 
Denmark  in  1954,  receives  a  $250  California  Newspaperboy  Founda¬ 
tion  scholarship  from  Bernard  J.  Ridder,  publisher  of  the  Pasadena 
Independent  Star-News.  He  scored  points  in  delivery,  collection, 
sales,  and  an  essay.  Finn  could  speak  only  a  few  words  of  English 
when  he  first  came  here. 


gave  the  motor  route  subscribers 
tube  and  post  free.  Three  of  the 
newspapers  used  a  throw-off 
system  whereby  they  do  not  use 
a  tube  for  motor  routes.  Five 
charged  more  for  MR  service 
than  home  delivery  service. 

“Most  newspapers  have  their 
motor  routes  collect  for  two 
months  at  a  time;  although 
thei’e  was  some  discussion  that 
.some  were  collecting  for  periods 
uj)  to  a  year  in  advance,  in 
which  case  it  was  necessary  for 
them  to  carry  a  security  bond 
on  the  motor  route  driver, 
which  cost  about  $5  a  year. 
This  cost  was  to  be  paid  by  the 
driver.  When  asked  if  motor 
routes  were  paying  their  way 
.  .  .  answer  a  Big  No. 

“On  street  and  dealer  sales, 
several  were  putting  papers  on 
buses  for  sale.  The  bus  com¬ 
pany  generally  gets  part  of  the 
profit.  However,  it  was  found 
that  it  was  almost  impossible 
to  estimate  the  number  of 
papers  to  put  on  each  bus,  and 
returns  ran  quite  high.” 


C.imilalioii  Strides 
Made  by  New  Daily 

Lancaster,  Calif. 

Moves  to  pace  the  growth 
attained  within  its  first  six 
months  of  daily  publication  are 
announced  by  the  Antelope 
Valleg  Ledger  Gazette,  pub¬ 
lished  by  W.  J.  Valentine. 

These  include  remodeling  and 
partitioning  of  business  and 
advertising  offices  and  the  open¬ 
ing  of  a  Palmdale  office  for 
classified.  The  circulation  of 
4,20o  as  a  weekly  has  now  be¬ 
come  more  than  5,500  daily, 
reports  William  R.  Cass,  re¬ 
cently  advanced  from  classified 
to  advertising  manager. 

Jerry  Bellaine,  formerly  of 
the  Bend  (Ore.)  Bu'letin,  has 
been  added  to  the  advertising 
staff.  Ann  Fredericks  has 
joined  the  staff  as  manager  at 
Palmdale. 

• 

lN*<*k  Filled  S500; 
StMileiice  Suspended 


Dperalion  Itiiild-Up 
Sold  to  204  Papers 

As  of  Apiil  1,  “Operation 
Build-Up,”  sales  training  pro¬ 
gram  offered  by  International 
Circulation  Managers  Associa¬ 
tion,  had  been  sold  to  204  news¬ 
papers,  according  to  Ray  W.  Gil¬ 
liland,  chairman  of  the  ICMA’s 
sales  promotion  committee. 

“The  bulk  of  the  creative 
work  has  been  completed  by 
Phillips  Associates,”  said  Mr, 
Gilliland.  “Copy  will  be  ap¬ 
proved  by  the  Operation  Build- 
Up  Committee  prior  to  May  1, 
when,  it  is  expected,  the  print¬ 
ing  will  begin.  It  is  hoped  that 
shipment  of  the  sales  training 
kits  will  be  made,  starting 
June  1.” 


Seymour  Peck,  39,  who  told 
the  Senate  Internal  Security 
Committee  he  had  been  a  mem¬ 
ber  of  the  Communist  Party  but 
refused  to  name  associates  in 
that  organization,  has  been  fined 
$500  and  given  a  30-day  sus¬ 
pended  jail  sentence. 

A  copy  editor  on  the  New 
York  Times  Sunday  Magazine, 
Mr.  Pock  said  he  joined  CP 
while  working  on  the  New  York 
Star  but  left  the  party  several 
years  before  he  took  the  job 
with  the  Times.  He  told  the 
Senators  he  could  not  “in  good 
conscience”  publicize  the  names 
of  other  persons.  A  grand  jury 
indicted  him  and  the  U.S.  Dis¬ 
trict  Court  jui-y  convicted  him 
March  26.  Appeal  has  been 
noted  on  a  First  Amendment 
issue. 
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Weekly  puts  PEP  into  pages 


with  Speed  Graphic^  Pictures 


Richard  Yager,  Photog* 
rapher  •  Reporter,  the 
weekly  Martsfield 
(Mass.)  News. 


Photographer-reporter,  Richard  Yager  of  the  weekly 
Mansfield  ( Mass.  >  News,  enlivens  the  pages  of  his  paper 
with  exceptionally  fine  and  newsworthy  photos.  Of 
course,  he  uses  a  4  x  5  Speed  Graphic  camera.  This  far¬ 
sighted  use  of  photographs  has  achieved  a  lively  interest 
among  News  subscribers  plus  increased  circulation  and 
advertising  revenue.  Mr.  Yager's  photography  has  defi¬ 
nitely  paid  off  ! 

Dick  Yager  is  no  slouch  with  a  Speed  Graphic.  In  the 
past  three  years.  Yager’s  photographs  have  brought  his 
paper  seven  New  England  Weekly  Press  Association 
awards,  and  he  has  received  two  national  awards  in  1956, 
the  Sigma  Delta  Chi  and  National  Editorial  Association 
best  news  picture  awards. 

Dick  says:  weekly  press  })hotographer,  like  any 


other  news  photographer,  must  be  ready  24  hours  a  day 
for  whatever  comes  along.  A  4x5  Speed  Graphic  has 
been  my  good  right  hand  man  on  every  assignment  during 
the  past  five  years  with  the  Mansfield  News.  My  Graphic 
is  always  ready  to  go  when  the  ‘right  moment’  arrives.” 


Sparkle  ond  youth  of  Mansfield  drum  mojorette  is  caught  by  two  flashes. 
1  2(X)  ot  f  16,  using  o  K2  filter. 


An  eye  for  composition  it  demonstroted  in 
"Winter  loce".  1  ^100  ot  f/ll  with  K2  filter. 


^oth  Anniversary — 


A  bit  of  humor  lifts  "Hot  Seot"  out  of 
the  ranks  of  common-ploce  pictures. 


"Girders"  make  on  interesting  pottern  dur 
ing  construction  of  high  school  gymnosium 
1/100,  f/16. 


All  pictures  mode  with  4x5  Speed  Graphic  by  Richord  Yager, 
Courtesy  of  Monsfield  (Moss.)  News. 


/ y /'...  *  _ .. 
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N.  Y.  Times 
Payroll  Now 
$86,000  Daily 

Payroll  of  the  Neiv  York 
in  lOofi  was  $31,440,700, 
an  increase  of  $2,897,000  over 
1955.  The  average  weekly  pay¬ 
roll  was  $602,300  or  more  than 
$86,000  each  day. 

Since  1949  the  annual  pay¬ 
roll  has  gone  up  $11,930,700, 
or  61%. 

The  statistics  were  revealed 
in  the  annual  report  of  Arthur 
Hays  Sulzberger,  president  until 
last  week,  when  he  became 
chairman  of  the  board,  and 
publisher. 

Last  year  was  the  first  year 
in  which  the  staff  exceeded 
5,000.  The  total  was  5,124,  an 
increase  of  266  over  the  pre¬ 
vious  year,  including  part-time 
employes  The  staff  was  thus 
divided:  Mechanical  de])art- 

ments,  3,058;  commercial  de- 
l)artments,  1,194;  news  depart¬ 
ments,  872.  In  addition  there 
w’ere  257  employes  of  Times 
Fac.simile  and  89  of  WQXR, 
making  a  grand  total  of  5,470. 

Business  Soars 

Circulation  soared  to  new 
levels,  in  November  reaching 
663,990  weekdays  (Monday- 
Friday)  and  1,301,422  Sundays, 
Mr.  Sulzberger  reported.  Ad¬ 
vertising  linage  increased  to 
54,060,574,  a  gain  of  4,523,220 
lines  over  1955. 

The  Times  used  199,139  tons 
of  newsprint,  17,597  tons  more 
than  were  required  in  1955. 
This  paper  cost  $25,945,669,  an 
increase  of  more  than  $2,952,788 
over  the  previous  year. 

The  weekday  edition  of  the 
Times  in  1956  averaged  55.4 
pages  and  cost  4.7c  per  copy 
for  paper  and  ink  alone.  On 


BEFORE 

you  are  accused  of 


by  comment,  picture,  mis¬ 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  loss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you. 


WRITE  FOR  DETAILS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 


Sunday  the  average  size  was 
382.5  pages  and  the  cost  for 
paper  and  ink  was  26.6c.  At 
the  present  new  contract  price, 
papers  of  the  same  size  cost 
the  Times  4.8c  weekdays  and 
27.4c  Sundays. 

Last  year,  the  Times  ]ia!d 
$4,256,332,  of  which  $3,592,821 
represents  voluntary  payments, 
into  benefit  funds  for  employes 
and  the  employes  paid  $1,015,- 
944  into  those  funds. 

“Even  a  small  recession  in 
one  or  two  major  classifications 
of  advertising  could  sharply 
cut  our  revenues  while  expenses 
went  on  almost  unchanged,” 
warned  Mr.  Sulzberger.  “This 
is  a  constant  threat  to  our 
profits  which,  at  best,  are 
modest  for  a  business  with  the 
scope  and  overhead  of  the  New 
York  Times.” 

• 

Mrs.  Perkins  Wins 
Singular  Honor 

The  Escondido  (Calif.)  Daily 
Times- Advocate  was  judged  the 
best  daily  newspaper  in  the 
United  States  edited  by  a 
woman  and  won  a  first  place 
award  for  Eloise  Duvel  Per¬ 
kins,  its  news  editor,  in  the 
annual  writers’  contest  spon¬ 
sored  by  the  National  Feder¬ 
ation  of  Press  Women.  An¬ 
nouncement  of  winners  was 
made  at  the  concluding  banquet 
of  the  federation’s  20th  annual 
convention  April  19  in  San 
Antonio,  Tex. 

Winning  prizes  is  nothing 
new  to  Mrs.  Perkins.  In  last 
year’s  sixth  annual  Press 
Awards  contest  sponsored  by 
the  San  Diego  Chamber  of  Com¬ 
merce,  she  was  judged  the 
writer  of  the  best  news  story 
in  San  Diego  County.  She  also 
won  four  first  prizes,  includ¬ 
ing  two  for  editorials  and  two 
for  news  stories,  in  this  Spring’s 
judging  among  members  of  the 
California  Federation  of  Press 
Women. 


Breakfast  Briefs 

An  old-timer  is  one  who  can 
remember  the  days  when  a  team¬ 
ster  feathered  only  the  end  of 
a  horse  whip. 


As  the  tiansatlantic  travel 
season  approaches  we  are  told 
not  to  let  the  Suez  crisis  deter 
us.  Even  England  and  France 
are  preparing  to  welcome  all 
American  tourists  except  John 
Foster  Dulles. 

From  the  Cleveland  Plain  Dealer 


COMBINATION  of  Ken  Molino's 
photography  and  Jack  Lucey's  art 
work  makes  attractive  localized 
style  copy  in  the  San  Rafael 
(Oalif.)  Independent  •  Journal. 
Sketches  are  made  by  Lucey  on 
the  double-weight,  dull-surface 
prints.  Molino  poses  models 
against  a  white  background,  uses 
miniature  camera. 

‘No  Censorship’ 

III  Wartime  Order 

Washington 
Wartime  control  of  communi¬ 
cations  priorities  has  been 
delegated  by  President  Eisen¬ 
hower  to  the  Office  of  Defense 
Mobilization  with  a  “no  censor¬ 
ship”  restriction  which  de¬ 
clares  : 

“Nothing  in  this  order  shall 
be  construed  as  authorizing 
the  exercise  of  any  authority 
with  respect  to  the  content  of 
any  station  program  or  of  com¬ 
munications  transmitted  by  any 
communications  facility.” 

Communications  controls  are 
made  subject  to  Presidenflal 
order  by  the  terms  of  the 
Communications  Act  of  19,34. 
The  rules  governing  priority  of 
movement  of  messages  can  be 
effective  only  during  the  con¬ 
tinuance  of  a  war  in  which  the 
United  States  is  engaged,  and 
only  after  proclamation  by  the 
President  that  a  state  of  w’ar 
involving  the  United  States 
exists. 

• 

Employes  Take  Over 

Colorado  Springs,  Colo. 
The  weekly  IVeefe  End,  estab¬ 
lished  in  November,  1955,  by 
Constantine  and  Ann  Poulos,  is 
now  employe-owned.  Mr.  and 
Mrs.  Poulos  said  they  plan  “to 
do  a  little  traveling”.  Billy 
Green  has  been  named  publisher 
of  the  paper. 


Full  Control 
Of  Knoxville 
Daily  Settled 

Knoxville,  Tenn. 

Full  and  exclusive  control  of 
the  Knoxville  Journal,  morning 
daily,  has  been  vested  in  the 
widow  of  Roy  N.  Lotspeich, 
late  publisher,  by  a  decision  by 
Rhea  County  Chancery  Court. 

Chancellor  Glenn  W.  Woodlee 
approved  an  agreement  between 
the  litigants  in  which  Mrs. 
Lotspeich  was  given  the  ftO'/c 
block  of  stock  which  was  in  the 
estate,  and  the  remainder  of 
the  estate  was  given  to  nephews 
and  nieces  of  the  late  Mr. 
Lotspeich.  They  include  John 
P.  Carter  Jr.,  former  viceinesi- 
dent  of  the  Journal. 

Mrs.  Ethel  Moore  Lotspeich 
already  held  in  her  own  name 
a  large  block  of  stock  in  the 
Journal.  The  remainder  of  the 
estate  consisted  mostly  of  real 
property  located  in  Knoxville, 
and  the  court  said  the  gross 
value  of  the  estate  was  ap¬ 
proximately  $1,7.50,000. 

Included  in  the  real  estate  is 
the  building  occupied  by  the 
Journal,  and  the  settlement  ap¬ 
proves  the  lease  on  the  build¬ 
ing  which  currently  has  eight 
years  to  run,  and  provides  for 
a  10-year  extension. 

Attorney’s  fees  and  guardian 
ad  litem  fees  of  approximately 
$100,000  were  allowed  by  the 
court  in  the  case  which  Mr. 
Carter  brought  more  than  two 
years  ago  in  an  effort  to 
qualify  in  the  ownership  of  the 
Journal. 


Unclassified  Tours 
At  Atomic  Works 

Richland,  5Va.-:h. 
Reporters  and  photographers 
from  magazines  and  newspapers 
will  have  their  first  glimp.^e  at 
behind-the-barricades  operations 
of  the  Hanford  Atomic  Works 
Operation  May  8-9  and  13. 

The  Atomic  Energy  Commis¬ 
sion  said  the  tour  will  not  in¬ 
clude  plutonium  production 
facilities  but  will  be  limited  to 
laboratory  and  test  units  in¬ 
cluding  test  and  experimental 
atomic  reactor  sites. 

Unclassified  tours  for  all  news 
media  have  been  set  up.  Photog¬ 
raphers  will  get  first  opportu¬ 
nity  on  a  two-day  visit  May  8 
and  9  to  be  followed  by  report¬ 
ers  on  May  13.  A  strict  release 
date  has  been  imposed  by  the 
AEC  to  give  all  an  equal  break. 
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W  csterii  Union  marks  the  19th  year  of 


its  sliareholcler  interview  program 


Western  Union  interviews  shareholder  Leonard  Ross 


Inlerviewcr:  Leonard,  as  a  new  Western  Union  share 
owner,  j)erhaps  you  have  some  (juestions  about  the 
Company? 

Leonard:  Well  —  asking  questions  instead  of  answer¬ 
ing  them  is  a  welcome  change.  1  have  read  your 
annual  report  and  latest  quarterly  report  which 
give  me  the  financial  information  I  wanted.  But  I 
am  curious  about  one  thing  .  .  . 

Interviewer:  What’s  that? 

Leonard:  This  call.  Does  Western  Union  call  personally 
on  other  share  owners,  too? 

Interviewer:  We  certainly  do.  In  fact,  we  were  the 
first  company  to  begin  such  a  program — almost  20 
years  ago.  And  share  owners  say  they  like  the  idea. 

Leonard:  It  seems  to  me  that  you  not  only  give  a 
share  owner  a  chance  to  get  all  the  information 
he  wants,  first  hand,  but  you’re  also  treating  him 
like  the  oivner  he  is. 

editor  8C  publisher  for  May  4,  1957 


Since  1939,  thousamls  of  shareholders,  like  Leonard 
Boss  (w  inner  of  S16 1,0(K)  on  television  for  his  knowleilge 
of  the  stoik  market*)  have  lunl  a  unique  opportunity 
to  ask  questions  and  make  suggestions  to  their  manage¬ 
ment.  We  Indieve  this  program  continues  to  make 
W  estern  Union  a  lietter  company,  both  for  its  share¬ 
holders  and  its  employees. 

*Top prizes  on  "The  Sh  i,()(X)  Chnllenpe”  and  "The  Rip  Surprise" 


(IS) WESTERN  UNIONS 

TELEGRAM 


ON  ANY  OCCASION  . . . 
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Jury  Frees 
Reporter  in 
Liquor  Plot 

Tulsa,  Okla. 

Nolen  Bulloch,  Ttilsa  Tribune 
crime  and  political  reporter, 
was  acquitted  in  U.S.  District 
Court  April  24  of  charges  he 
conspired  to  violate  federal 
liquor  laws  in  dry  Oklahoma. 

He  was  one  of  20  persons  in¬ 
dicted  two  months  ago  by  a 
federal  grand  jury.  His  acquit¬ 
tal  was  ordered  by  Judge 
Royce  Savage  after  six  days  of 
trial.  During  this  time  70  gov¬ 
ernment  witnesses  were  on  the 
stand. 

The  Tribune  in  a  page  one 
editorial  by  Jenkin  Lloyd  Jones, 
editor,  said  in  part: 

clumsy  effort  to  destroy 
a  fine  reporter  and  to  blacken 
the  reputation  of  what  we  hope 
is  a  great  newspaper  has  fal¬ 
len  on  its  face  .  .  . 

A  ‘Crusading  Paper’ 

“The  shabby  parade  of  boot¬ 
leggers,  prostitutes  and  hood¬ 
lums  which  the  district  attorney 
had  promised  would  reveal  Bul¬ 
loch  as  the  mastermind  of  the 
Tulsa  underworld,  couldn’t  even 
connect  him  with  the  plot. 

“What  was  left  was  this. 
Three  bootleggers,  all  of  whom 
had  been  repeatedly  exposed  by 
Bulloch  in  the  Tribune  and  who 
had  ample  cause  to  hate  him, 
claimed  Bulloch  had  shaken 
them  dowm.  Two  of  the  gov¬ 
ernment’s  witnesses  couldn’t 
get  their  stories  to  jibe  within 
six  blocks  or  six  months.  An¬ 
other  cheerfully  confessed  to 
perjury  before  a  previous  grand 
jury.  Still  another  prosecution 
witness  was  threatened  with 
perjury  charges  by  the  prose¬ 
cution,  itself  ...” 

The  editorial  commented  on 


testimony  by  Sid  Steen,  manag¬ 
ing  editor  of  the  Tulsa  World, 
who  had  testified  at  the  trial 
that  he  arranged  a  secret  meet¬ 
ing  prior  to  the  grand  jury 
session  between  district  At- 
toiney  Crawford  and  Bill  Ed¬ 
wards,  Tulsa  bootlegger  and 
star  government  witness. 

“The  Tribune  is  in  debt  to 
Mr.  Sid  Steen,”  the  editorial 
continued.  On  cross-examination 
Mr.  Steen  described  the  Tribune 
as  a  ‘crusading  newspaper’  and 
said  the  Tulsa  World  was  not. 
Thank  you,  Mr.  Steen. 

“What  is  a  crusading  news¬ 
paper?  Well,  we  hope  it’s  not 
a  long  nosed,  lint-i)icking,  fault 
tinder.  But  we  like  to  think  of 
a  crusading  newspaper  as  a 
little  like  a  ship’s  pump.  Every 
city  has  its  elements  of  sin  and 
graft,  just  as  every  ship  leaks 
a  little.  If  there  were  no  pump 
a  ship  would  eventually  fill  up 
and  sink.  By  the  same  token, 
if  a  newsjiaper  doesn’t  blow  the 
whistle  from  time  to  time  on 
the  rowdy  element  you  will 
eventually  have  a  town  ruled 
by  a  wealthy,  arrogant  and  vio¬ 
lent  underworld.  That’s  no  place 
to  bring  up  your  kids  .  .  . 

“We  are  happy  about  the 
people  who,  by  attempting  to 
ruin  Nolen  Bulloch,  were  ap¬ 
parently  laying  for  the  Tribune. 
May  they  always  tr>'  to  fit  us  to 
a  frame.” 

Boys  Are  Thankful 

Waltham,  Mass. 

The  Boys’  Club  of  Waltham 
recently  dedicated  a  special 
plaque  in  its  five-year-old,  mil- 
lion-dollar  building  in  honor  of 
Thomas  J.  Murphy,  managing 
editor  of  the  Waltham  Xews- 
Tribune  who  was  leader  in  the 
club’s  building  and  development 
campaign.  Alexander  T.  Skakle, 
publisher  of  the  News-Tribune, 
was  one  of  the  club’s  founding 
directors.  The  paper  served  a 
leading  role  in  the  fund  drive. 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


ACB  maintains  a  com¬ 
plete  S-months’  file 
of  each  subscribing 
newspaper  which  con¬ 
tains  a  master  record 
of  every  checking 
copy  furnished  and 
when  it  was  sent. 


Service  Offices 


United  Press 

THE  3-R>R-1  SERVICE 


•  NEW  YORK  •CHICACO 

^  ' 

•  COLUMBUS  •  MEMPNIS 

•  SAN  FRANCISCO 

sr*.  V  . 

THE  ADVERTISING 
CHECKING  BUREAU,  INC 


•  World  Coverage 

•  Big  Byline  Features 

•  Regional  News 


Juvenile  Court 
A  Regular  Beat 

New  Ha\t:n,  Conn. 

The  Xew  Haven  Register  has 
become  the  first  newspaper  in 
Connecticut  to  cover  sessions  of 
a  Juvenile  Court. 

On  request  of  the  Register, 
Fred  1).  Faulkner,  juvenile 
judge  of  Connecticut’s  Second 
District,  agreed  to  permit  a 
reporter  to  cover  weekly  ses¬ 
sions  of  the  court.  His  only 
restrictions  were  that — as  pro¬ 
vided  in  state  statutes — names 
and  closely  identifying  circum¬ 
stances  be  omitted. 

The  Register  assigned  Mrs. 
Lillian  (Kit)  Reed  to  cover 
Juvenile  Court  as  a  regular 
beat. 

After  the  first  account  of  the 
court  proceedings,  Judge  Faulk¬ 
ner  said  he  was  pleased  with 
the  results  and  that  five  would- 
be  foster  parents  who  had  read 
the  news  story  had  called  him, 
.seeking  children  to  take  care  of. 
• 

Chicaffo  Tribune  Lists 
“Top  10’  Universities 

Chicago 

The  Chicago  Tribune,  after 
more  than  three  months  of  in¬ 
tensive  study  and  in  collabora¬ 
tion  with  leading  U,  S.  edu¬ 
cators,  has  launched  a  series  in 
which  the  “greatest  universities 
and  colleges”  in  the  nation  are 
listed. 

The  series,  written  by  Ches- 
ly  Manly,  veteran  Tribune  re¬ 
porter  and  analyst,  began  April 
21,  listing  the  top  10  univer¬ 
sities;  first  10  co-educational 
colleges;  10  best  men’s  colleges 
and  best  10  women’s  colleges. 

Mr.  Manly  visited  all  10  of 
the  top  universities,  and  three 
of  the  leading  colleges,  travel¬ 
ing  more  than  7,000  miles  by 
airplane  and  automobile.  The 
top  10  were  listed  as  Harvard, 
Yale,  California  (Berkeley), 
Chicago,  Columbia,  Princeton, 
Michigan,  Cornell,  Wisconsin, 
Stanford. 

• 

Old  Weekly  Folds 

Trenton,  Ont. 

The  weekly  Brighton  Ensign, 
one  of  Canada’s  oldest  one- 
family  newspapers  discontinued 
publication  with  the  April  2o 
issue.  Its  circulation  and  name 
have  been  acquired  by  the 
Trenton  Trentonian,  a  weekly 
established  last  December.  Deci¬ 
sion  to  close  the  Ensign  was 
made  by  Miss  Maragaret  Rose 
Lapp,  fourth  member  of  the 
Lapp  family  to  operate  the 
paper. 


Duke  Shoop 
Dies;  K.C.  Star 
Bureau  Chief 

Washington 

Duke  Shoop,  52,  chief  of  the 
Kansas  City  Star’s  Washington 
Bureau,  died  at  Garfield  Hos¬ 
pital  April  27.  He  had  suffered 
from  an  abdominal  ailment 
which  placed  him  on  the 
“critical”  list  almost  one  month 
ago. 

Born  Russell  T.  Shoop,  he 
became  “Duke”  while  attending 
the  University  of  Mis.'iouri 
School  of  Journalism.  Presidents 
Roosevelt,  Truman,  and  Ei-on- 
hower  and  more  than  a  score 
of  Cabinet  members  who  knew 
him  on  a  “first-name  basis,” 
actually  didn’t  know  his  first 
name.  That  was  equally  true 
of  newspaper  associates  who 
came  to  know  the  newsman  dur¬ 
ing  more  than  25  years  of  s<  rv- 
ice  to  the  Star. 

He  left  college  without  wait¬ 
ing  to  earn  a  degree;  joined 
the  reportorial  staff  of  the 
Kansas  City  Star  and  worked 
for  no  other  newspaper.  He 
was  elected  to  the  Board  of  the 
Kansas  City  Star  Co.,  in  lf>52. 

He  was  born  into  a  newspaper 
family.  His  parents,  Mr.  and 
Mrs,  Jesse  C.  Shoop,  published 
a  weekly  at  Abington,  III., 
Duke’s  native  town. 

Mr,  Shoop  was  a  personal 
friend  and  apartment  hou.<c 
neighbor  of  Capt.  Dwight 
David  Eisenhower,  long  before 
the  name  had  political  signifi¬ 
cance.  The  army  officer  was  on 
duty  in  Washington.  T.  Edgar 
Hoover  broke  his  “no  party” 
rule  to  attend  informal  sessions 
at  the  Shoop  apartment.  Presi¬ 
dent  Roosevelt  called  him  “The 
Dutchman,”  and  frequent  y 
asked  him  to  remain  after  pre.-.- 
conferences  for  “no-news”  talks. 

As  a  war  corresjiondent  in 
North  Africa  in  1944,  Duke  was 
in  a  party  that  was  ambushed 
by  the  Germans  but  libeiated 
after  several  hours. 

Mr,  Shoop  was  a  fornur 
president  of  the  Gridiron  Club. 
He  had  been  a  member  of  the 
National  Press  Club  since  lli.!4. 
• 

Pollard  Steps  Down 

Columbus  Ohio 

Director  James  E.  Pollard 
of  the  School  of  Journalism  at 
Ohio  State  University  has  a.sked 
to  be  relieved  to  devote  more 
time  to  teaching.  He  has  been 
director  since  1938.  No  succe.-- 
sor  has  been  named  to  the 
directorship. 
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Man's  electro-mechanical  partners  are  bringing  his 
ideas  to  life  faster... better. ..at  less  cost 

Today  one  of  industry's  most  formidable  tasks  is  to  shaver.  And  Al'TONETICS’  data  processing  equip- 
streamline  and  shorten  the  time-consuming  process  ment  can  simulate  a  wide  range  of  operational 
that  transforms  ideas  into  exciting  new  products.  missions,  as  well  as  solve  the  most  involved  mathe- 
Never  in  man's  history  has  this  embryonic  period  matical  problems  in  minutes  instead  of  days, 
needed  to  be  shortened  more  than  now  — when  tech-  AuTONETics’  ability  to  save  time  and  money 
nological  superiority  could  very  well  be  the  world’s  between  concept  and  product  delivery  is  reflec  ted  in 
best  hope  for  peace.  every  area  of  its  electro-mechanical  technology: 

And  nowhere  is  this  challenge  being  met  more  flight  controls,  inertial  navigation,  armament  con- 
energetieally  than  in  the  development  and  produc-  trols,  computers,  and  other  complete  systems  for  the 
tion  of  automatic  control  systems  at  Altonetics.  military  and  industry. 

For  instance.  A  Mw///— a  new  automatic  machine-tool  For  detailed  information,  or  for  employment  in 

system  invented  by  Al’Tonetics— often  turns  the  this  dynamic  field— write:  Altonetics.  Dept.  K-7d, 
engineer’s  rough  sketch  and  mathematical  notations  91.50  E.  Imperial  Highway,  Downey,  California, 
into  prototype  parts  more  rapidly  than  he  could 
reach  the  blueprint  stage  with  previous  methods. 

Standardized  “postage-stamp”  circuits  allow 
engineers  to  nux  kup  even  highly  advanced  designs 

almost  as  simply  as  they  would  plug  in  an  electric  A  DIVISION  OF  NORTH  AMERICAN  AVIATION,  INC. 
AUTOMATIC  CONTROLS  MAN  HAS  NEVER  BUILT  BEFORE 
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February  latt  year.  This  it  a  gain  of  $1,297,644 

or  10.7  pet.  .  .. 

Collection  of  state  taxes  in  the  eight  months 
of  the  current  fiscal  year— July  through  February 
-reached  a  record  of  $86,472,189.  The  gain  was 
nearly  $4.5  million  or  5.4  pet.  over  the  same 
period  in  the  previous  fiscal  year. 

Motor  fuel,  gross  ton-mile  and  inheritance 
and  gift  tax  collections  all  showed  substantial 
gains  in  February,  Theobold  said. 
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Airport  Buildup 
Studied  For  Jets 


Empire  Sets  i 
Fast  Pace  in  ^ 
IndustryBoom 

The  Rocky  Mountain  | 
Kmpire  K  expanding  In*  p 
•  duNlrially  at  a  pare  con-  ^ 
ftiderably  more  rapid  than  M 
the  nation  as  a  whole,  the  ^ 
bureau  ol  business  re¬ 
search  at  the  Vnlversity  jg 
of  Colorado  reported.  ^ 

Between  1M7  and  1954,  | 
it  said,  the  mountain  states 
ha<l  a  33.5  pot.  IncreaM-  in  | 
the  number  of  manufao-  | 
t  u  r  i  n  K  establishments,  k' 
where  the  nationai  aver-  | 
age  increase  was  IB.tl  pet.  1 
And  in  the  iast  three  | 
years,  up  to  Jan.  1,  1957, 
j  Colorado  has  been  aver- 
i  aRinK  10  new  plantseact^ 


By  GEORfiE  McWILLIAMS 
Denver  Post  Staff  Writer 

A  plan  to  expand  Stapleton  field  at  a  cost  of 
s  about  $30  million  to  handle  jet  passenger  planes  has 
been  r^mmended  at  a  meeting  of  city  officials  and 

^  airli^a^or  Nicholson  immediately  notified  air  lines 
serving  Denver  they  will  have  to  bear  the  entire  cost 

liof  the  modernization  program.  - - - - 

I  He  proposed  creation  of  j  _ 
i' airport  authority  for  Denver  io.PM  - 
:i  handle  the  expansion  and  W  §  |UII9 

y  financial  arrangements.  i  / 

i  -KEEP  STAPLETOV  IM 

"  i  The  plan  to  expand  Stapleton  ■  l|1 

field  to  handle  airliners  of  the  ■■■ 

?  j  future  was  outlirred  in  a  report  .  ^  — 

I  by  James  C.  Buckley.  New  York  ■  M 
P  transportation  consultant.  Jwllwl  wWwII 

I  Buckley  said  months  ol 

1  study  showed  It  w  o  u  1  d  be  By  LEON.kRD  LAIWEN 

f-  cheaper  lor  Denver  to  keep  Denver  Post  Stall  Writer 

Stapleton  and  extend  its  run-  plans  for  a  $6  million 

I  of  f 
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1  proved.  i 

The  Buckley  report  said  the 
I  iwo  major  problems  in  use  ol , 
I  jetliners- length  of  runways  and 
I  noise — can  be  solved  within  the  | 
■  program  calling  for  expansion 
of  Stapleton. 

SAFETY  MARGIN 
A  study  of  jet  requirements 
lithe  report  added,  shows  that  the 
leton 


past  the  »«a  million  mark  In 
the  metropolitan  area. 

The  May  Co.  plans  were  the 
third  revealed  in  a  month  for 
new  suburban  shopping  areas. 
Construction  is  under  way  on 
$4.5  million  -Westminster 
Plaza"  and  a  $3  million  Perl- 
M-ck  center  near  the  Valley 
Highway  and  N.  Federal  Blvd. 

Studies  of  the  new  May  Co. 
first  acquired  in  Sep- 


■r.'SdtbiiJN 


FAIRCHILD 


So.  Bend  Paper  11 

Promotes  Two  • 

South  Bend,  Ind. 

Two  promotions  on  the  news 
and  editorial  side  of  the  South  Dean  on  UNESCO 
Bend  Tribune  were  announced 

this  week  by  Franklin  D.  Schurz,  Washington 

editor  and  publisher.  Paul  E.  Burton  W.  Marvin,  dean  of 
Neville,  managing  editor,  has  the  William  Allen  White  School 
resigned  to  join  the  staff  of  the  of  Journalism  of  the  University 
Buffalo  (N.  Y.)  Evening  News,  of  Kansas,  has  been  given  a 
June  1.  Presidential  appointment  to 

John  F.  Carroll,  city  editor,  UNESCO.  Dean  Marvin  is  one 
has  been  named  assistant  to  the  ®f  four  members  added  to  the 
editor,  and  John  Powers,  edi-  group  which  is  advisory  to  UN 
torial  assistant,  has  been  ap-  educational,  scientific  and 


VioMKN’s  \^'kar  Oaily's  fore¬ 
cast  of  summer  fashion  trends  was 
mailed  this  week  to  approximately 
3.000  newspapers,  radio  stations 
and  other  consumer  media. 


The  U.  S.  ^'orld  Trade  Fair  al 
Coliseum  recently  was  important 
event  for  readers  of  Fairchild 
publications.  More  than  6.3  Fair- 
child  editors  and  reporters  were 
on  hand  to  cover  the  two-week 
show  for  the  company’s  seven 
publications. 


Milt  Hover — from  Los  Altos 
(Calif.)  Neivs  to  advertising 
staff.  Mountain  View  (Calif.) 
Register. 


Leanne  Iwan,  former  wom¬ 
en’s  editor  of  the  Fremont 
(Neb.)  Guide  and  Tribune — to 
assistant  public  relations  direc¬ 
tor  of  Creighton  University, 
Omaha. 


Men’s  Wear  Magazine  shows 
gain  for  first  four  months  1957 
over  same  period  last  year  in  both 
number  of  advertising  pages  anil 
revenue. 


William  D.  Bien,  former 
business  editor  of  the  Richmond 
(Va.)  Netv  Leader — to  financial 
and  business  editor  of  the  Ft.  Charles  H.  Taylor  Sr.,  Daw- 
Lauderdale  (Fla.)  Daily  News,  son  County  Herald,  of  Lexing- 
Mrs.  Romola  Metzner,  former  ton — named  president  of  Ne- 
fashion  editor  of  the  Albany  braska  Press  Advertising  Serv- 
(N.  Y.)  Times-Union  —  to  the  ice  at  its  annual  meeting. 

News  staff  as  women’s  and 

^  4c  i(c 

fashion  editor. 

Ed  Apking,  editor  of  the 
Ord  Quiz — elected  president  of 
Nebraska  Press  Association 
during  the  83rd  annual  conven¬ 
tion  in  Lincoln. 


Carroll 


Powers 

pointed  assistant  managing  edi¬ 
tor.  Mr.  Powers  will  move  up 
to  ME  when  Mr.  Neville  leaves. 

Mr.  Carroll  has  been  with  the 
Tribune  since  1937,  having  pre¬ 
viously  been  with  the  Logans- 
port  (Ind.)  Pharos-Tribune.  He 
served  as  a  reporter  before  be¬ 
coming  city  editor  of  the  Trib¬ 
une.  Mr.  Powers,  a  graduate  of 
Notre  Dame  University,  was  a 
member  of  the  news  staff  prior 
to  his  appointment  as  editorial 
assistant  a  year  ago. 

Mr.  Neville,  a  member  of  the 
Tribune  staff  since  1939,  has 
served  as  reporter,  political 
writer  and  spoi'ts  editor  before 
becoming  managing  editor  at 
the  Tribune. 


Three  Fairchild  newspapers 
among  winners  in  Associated 
Business  Publications  first  busi- 
nesspaper  promotion  competition. 
Awards  given  Home  Furmshincs 
Daily,  IX'omen’s  Wear  Daily, 
Daily  News  Recoro  at  Hotel 
Roosevelt  luncheon  .April  29. 


James  J.  Doyle — to  chief  of 
the  editorial  staff  of  the  Provi¬ 
dence  (R.I.)  Journal-Bulletin. 
He  formerly  worked  for  the 
Holyoke  (Mas..)  Daily  Tran¬ 
script-Telegram  and  joined  the 
J-B  state  staff  in  1942. 


Wade  Fairchild,  publisher 
Electronic  News,  has  appointed 
James  Chapman  as  advertising 
sales  promotion  manager,  effective 
May  1. 


Ronald  A.  Monk,  formerly 
sports  editor  of  the  Birmingham 
(Eng.)  Mail  —  appointed  sports 
editor  of  the  Prince  Rupert 
(B.C.)  Daily  News.  His  wife, 
Patricia  Monk,  also  joined  the 
paper  as  a  reporter.  She  was 
previously  reporter  on  the 
London  Star. 


James  T.  Keating,  manager 
of  the  Baltimore  branch  fac¬ 
tory — elected  a  director  of 
Bingham  Brothers  Company, 
suppliers  to  the  printing  busi¬ 
ness. 


Increase  in  subscription  rate 
from  $1.00  to  $2.00  a  year  goes 
into  effect  on  Si'permarket  News 
on  July  15. 


The  current  school  season  is 
just  coming  to  a  close  but 
Women’s  Wear  Daily  is  already 
looking  ahead  to  next  fall.  On 
May  1,  annual  Back-To-School  sup¬ 
plement  was  published,  the  biggest 
such  section  in  history  of  paper. 


Ben  M.  Poulten,  veteran 
state  house  reporter  for  the 
Paivtucket  (R.I.)  Times — hon¬ 
ored  by  the  Rhode  Island  Gen¬ 
eral  Assembly  for  his  comple¬ 
tion  of  25  years  in  that  job. 


Agnes  Pfeiffer  —  new  re¬ 
porter  for  the  Klamath  Falls 
(Ore.)  Herald  and  News  in  the 
Sprague  River,  Ore,  area. 


Promotion  of  Daily  News  Rec¬ 
ord  as  number  one  publication  in 
its  field  is  subject  of  16-page,  two- 
color  mailing  piece  out  last  week. 


Edgar  J.  Foss,  publisher  of 
the  Yreka  (Calif.)  Siskiyou 
Daily  News — elected  to  board  of 
directors  of  Chamber  of  Com¬ 
merce. 


7  East  12fh  St.,  New  York,  N.Y. 

Publishers  of 

Daily  News  Record,  Electronic 
News,  Footwear  News,  Home 
Furnishings  Daily,  Men's  A^  ear 
Magazine,  Supermarket  News, 
Women’s  Wear  Daily.  Direc¬ 
tories,  Books. 


Herbert  Pickman,  former  re¬ 
porter,  Brooklyn  Daily  Eagle, 
and  more  recently  in  motion 
picture  promotion  work — named 
director  of  special  events  for 
Warner  Bros.  Pictures  Inc., 
New  York. 


editor  of 


SURPRISE — Ernest  J.  Bowden,  left,  80-year-old  religious  - 

the  Syracuse  (N.Y.)  Post-Standard,  receives  a  $100  check  from  the 
Rev.  Bruce  Roberts,  executive  secretary  of  the  Council  of  Churches, 
and  the  Rev.  Arnold  S.  Westcott,  chairman  of  the  Civic  Lenten 
series.  The  ministers  praise  Mr.  Bowden  for  "the  singular  ability  of 
making  a  sermon  look  like  a  sermon  in  print  ...  a  true  older 
brother  and  esteemed  interpreter  of  the  pulpit." 
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Jack  Rrayley,  chief  of  bu¬ 
reau  of  Canadian  Press  for  the 
Atlantic  area  returned  to  Hali¬ 
fax,  N.S.  after  three  months  in 
the  Middle  East  covering  Can¬ 
adian  troops  in  the  United  Na¬ 
tions  Emergency  Force. 


Ulric  Belt,,  former  chief  of 
the  Washington  bureau  of  the 
LouifiviUc  (Ky.  i  Courier  Jour¬ 
nal — chairman  of  the  Public  Af¬ 
fairs  Committee  of  Freedom 
House  He  is  with  2nth  Century- 
Fox  Film  Co. 


Stern  Appointed 
To  Editorial  Post 

Statesville,  N.  C. 

J.  P.  Huskins,  president  and 
general  manager  of  the  States¬ 
ville  Daily  Record,  Inc.,  an¬ 
nounced  that  managerial  duties 
in  the  paper’s  news  departments 
are  to  be  assumed  gradually  by 
Robert  L.  Stern,  now  a  member 
of  the  reportorial  staff. 

Mr.  Stern  replaces  Henry  P. 
Bilyeu,  who  was  managing  edi¬ 
tor  of  the  Record  and  Landmark 
since  September  1955.  Mr.  Bil¬ 
yeu  resigned  to  accept  a  post 
with  the  Jefferson  Standard 
Life  Insurance  Co. 

*  *  * 

Mrs.  Hf.i,en  M.  Hunt,  col¬ 
umnist  foi-  the  Chester  (Pa.) 
Times — the  1957  award  for  out¬ 
standing  civic  service  from 
Franklin  Lodge  .5.3,  Free  and 
Accepted  Masons. 

*  *  * 

Bob  Nelson  —  from  Pekin 
office  of  Peoria  (Ill.)  Joumnl 
Star  to  headquarters  staff, 
writing  “Around  the  Heart” 
series  on  Central  Illinois  per¬ 
sonalities. 

♦  ♦  ♦ 

Jack  A.  Meckstrotii,  editor, 
Ohio  State  Journal  —  a  Colum¬ 
bus  Junior  Chamber  of  Com¬ 
merce  plaque  in  appreciation  of 
his  28  years  as  a  trustee  of  the 
Columbus  Public  Library, 

*  *  * 

Carl  W.  Larsen,  former  Chi¬ 
cago  newsman  and  USIA  rep¬ 
resentative  —  named  executive 
a.'isistant  for  public  information 
at  Argonne  National  Lalwra- 
tory,  Illinois. 

*  *  * 

Mel  Corvin,  for  three  years 
with  the  San  Francisco  (Calif.) 
Chronicle  and  three  years  with 
the  San  Francisco  ((ialif.)  Ex¬ 
aminer — to  P.  K.  Macker  and 
Co.,  public  relations,  San  Fran- 
<'isco. 

{Continued  on  page  48) 


Les  Barry,  former  United 
Press  and  Burlington  (Vt.) 
Itailg  Eews  staffer — to  publicity 
head  of  Paillard,  Inc. 

*  *  * 

Delfin  Gonzales  has  retired 
as  advertising  manager  of  La 
Prensa,  New  York.  Alan  S. 
Marci's,  a  marketing  consult¬ 
ant  in  the  Spani.sh-speaking 
field,  is  now  in  charge  of  the 
advertising  and  promotion  de¬ 
partment  of  La  Prensa. 

*  *  * 

Alexander  P.  Bock — named 
assistant  treasurer  of  United 
Press.  He  has  been  general  ac¬ 
countant  since  1955;  joined  up 
in  ID.*)?  and  was  comptroller  for 
South  America. 


COLLEGE  AND  YOU 

“.  .  .  iHtc’rc’.sting  to  high  school  juniors 
and  seniors  and  to  jrarents  as  well  .  .  .  ” 

This  comment  from  Tulane  University  to  the  New  Orleans  Times- 
Picayune  is  typical  ot  the  reception  this  helpful  series  it'  jrettinK 
everywliere. 

1 2  Instalments 
Hott)  Ready  for  Release 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Des  Moines  488  Madison  Ave..  N.Y.C. 
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%009 
Drug  Stores 
Report 

$5,251,791,000  in  sales. 
And,  this  does  not  in¬ 
clude  a  possible  billion 
dollars  more  in  drug 
store  products  sold  in  de¬ 
partment  stores,  food 
stores,  variety  stores,  gen¬ 
eral  merchandise  stores, 
etc.  It’s  a  neighborhood 
business  therefore  must 
be  sold  to  the  druggist's 
neighbors  and  friends. 
$1,138,337,000  sales 
come  from  markets  over 
50  0,000  population, 
$856,502,(K)0  from  mar¬ 
kets  under  2,500  popula¬ 
tion  and  the  next  highest 
block,  $616,892,000  from 
markets  in  the  10,000  to 
25,000  population  level, 
etc.,  etc. 

Since  sizable  sales  po¬ 
tential  is  everywhere  in 
ail  sizes  of  communities 
and  rural  areas,  only 
newspapers  provide  the 
means  to  sell  everywhere 
at  one  time.  On/y  news¬ 
papers  reach  every  drug¬ 
gist,  all  his  neighbors,  all 
his  customers,  all  his 
store  managers,  all  his 
clerks,  all  his  suppliers 
at  one  time  every  day. 

56,000.000  prople  demand  it 
that  way,  pay  for  it  and  will 
not  tolerate  being  tuned  out 
while  the  commercials  are 
on.  In  faet  most  women 
(spending  85c  of  every 
family  dollar)  shop  the  com¬ 
mercials  in  newspapers  be¬ 
cause  only  in  newspapers  do 
they  get  the  full  story  every 
day.  Proven  best  for  your 
retailer  .  .  .  newspapers  are 
best  for  you. 

mu  • 

KUIPERS 

&  Mmm\ 

INC. 

Naw  York,  Chicago,  OatroH, 
Atlanta,  Charlotta,  Dallai, 
Kaniat  City,  Oklahoma  City, 
San  Franciaco 
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Personal 

(Continned  from  page  47) 

Albert  B.  Fink — to  the  new¬ 
ly  created  post  of  circulation 
director  of  the  Honolulu  (T.H.) 
Star  Bulletin.  He  has  exper¬ 
ience  in  circulation  with  the 
Los  Angeles  Mirroi'-Xeivs,  the 
former  Los  Angeles  Daily  Xeu's, 
San  Antonio  Evening  \en\s  & 
Eji-press,  and  San  Franciseo  Call 
Bulletin.  Joe  Gomes  retains  the 
jiosition  as  circulation  manager. 

9|c  4c 

A.  C.  Spectorsky,  former 
litei’ary  editor  of  the  Chicago 
(Ill.)  Sun — to  advertising  di¬ 
rector  of  Playboy  Magazine. 

He  Itt  ift 

John  C.  Fitch,  formerly  in 
the  classified  advertising  de¬ 
partment  of  the  Tampa  (Fla.) 
Daily  Xexes  and  classified  ad¬ 
vertising  manager  for  the 
Clarksburg  (W.Va.)  Exponent- 
Tclegx'am — to  classified  ad  man¬ 
ager,  of  the  Mesa  (Ariz.)  Trib- 
une,  replacing  Clavsin  C. 
Strickler. 

*  *  * 

Will  Taylor,  former  adver¬ 
tising  manager  of  the  Marlboro 
Herald  -  Advocate,  semi-weekly 
at  Bennettsville,  S  C. — named 
advertising  manager  of  the 
Chapel  Hill  (N.  C.)  Xeivs 
Leader,  succeeding  L.  M.  PoL- 
LANDER,  who  resumed  full-time 
duties  with  the  journalism  de¬ 
partment  at  the  University  of 
North  Carolina. 

*  *  * 

J.  H.  S.  MacDonald,  former¬ 
ly  manager  of  sales  of  Mersey 
Paper  Co.,  has  become  a  vice- 
president  of  Bowater  Paper  Co. 
in  New  York.  Mersey  is  now  a 
member  of  the  Bowater  Organi¬ 
zation.  • 

Desk  Switch 

Cleveland 

Edward  Wilson  of  the  Cin.~ 
cinnati  Times-Star  has  joined 
the  Cleveland  (Ohio)  News 
copy  desk. 


C  fefi£>-^^"c^tinjhousc 
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-IN  58  CITIES  OVER  THE  U.  S.  A. 

you'll  find  qualified,  factory  trained  men 
...  all  on  24  hour  coll.  For  day  or  night 
service  coll  CUFFSIDE  4-7500, 

CtolfiMtslinghouse 

ClINf  EliCTRIC*  MANUFACTUtINO  COMPANY 
3405  W«tt  47tlt  Ctiko90  33,  M«no*t 
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Publisher  Greeted 
On  a  Red  Carpet 


Springfield.  111. 
When  Robert  Curry,  pub¬ 
lisher  of  the  Redondo  Beach 
(Calif.)  Daily  Breeze,  stepped 
from  a  plane  on  arrival  here, 
he  was  flabbergasted  when 
greeted  by  a  band,  the  mayor 
and  about  100  people  carrying 
signs  reading,  “Welcome,  Sen- 
atoi-  Curry.” 

Mr.  Curry  explained  that  he 
had  just  come  to  spend  two 
days  with  his  former  California 
associate,  F.  S.  Haynes,  pub¬ 
lisher  of  the  Illinois  State  Jour¬ 
nal  &  Register. 

Mr.  Curry  recalled  that 
several  months  ago  Mr.  Haynes 
invited  him  to  come  to  Spring- 
field  and  jokingly  promised  that 
he  would  loll  out  the  red  carpet. 
Mr.  Haynes  delivered. 

• 

Roy  Piiik<*rloii’s  Trip 
Makes  Special  Seelioii 

Ventura,  Calif. 
The  Ventura  Star-Free  Press 
published  a  special  tabloid  travel 
section  April  19  devoted  to  a 
compilation  of  articles  received 
from  Editor  Roy  Pinkerton  on 
his  30,000  mile  trip  through 
•Asia. 

The  travel  section  included 
])hotographs,  stories  and  maps 
lepresentative  of  the  stops  made 
on  the  tour  by  Mr.  Pinkerton, 
who  was  one  of  a  grouji  of  30 
newspapermen.  The  trip  was 
arranged  by  and  on  behalf  of 
the  U.S.  Society  of  Editors  and 
Commentators. 

The  section  was  pre.seiited  to 
the  20,000  subscribers  of  the 
Press  as  a  “bonus”. 

• 

Mystery  Critic 

Curtis  W.  Casewit,  Denver 
(Colo.)  Post,  has  received  a 
special  Edgar  Award  from  the 
Mystery  Writers  of  America 
*  for  mystery  criticism  in  1950. 


1 1  you  have  international  business 
interests  associated  with  publishin9, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under.” 


(Obituary 


Harold  E.  W heller,  50,  for- 


Edith  Adams,  05,  seciety 
writer  for  the  Toronto  (Ont.) 
Globe  and  Mail;  April  20.  She 
became  a  society  writer  of  the 
Mail  and  Empire  in  1928  and 


mer  reporter.  North  Adams  continued  when  that  newspaper 


(Mass.)  Transcript ;  .\pril  16. 

4i  4c 

El.moke  a.  Bourbeau,  63, 
copy  editor  for  the  Milwaukee 
(Wis.)  Journal  for  almost  33 
.vears;  .April  17. 

*  »  ♦ 

Lee  Sulu.mo.n,  81,  formerly 
assistant  political  editor  of  the 
Philadelphia  (Pa.)  hupdrer  and 
later  political  editor  of  the  old 
Philadelphia  ( Pa. )  Record; 
April  22. 

♦  ♦  ♦ 

Lot  isi;  Weu'K,  8D,  news¬ 
paperwoman  for  50  years; 
■April  22.  .After  serving  on  three 
other  San  Francisco  dailies,  she 
liecame  society  editor  for  the 
San  Francisco  (Calif.)  News 
and  later  garden  editor.  She  le- 
tiied  in  1953. 


He.nky  C.  Brubaker,  56,  city 
editor  of  the  Lancaster  (Pa.) 
New  Era  for  29  vears;  April 
27. 


IS  Hamilton  St.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  $330 
ITrite  for  sample  copy. 


WiLLiA.M  S.  Anni.n,  62,  edi¬ 
torial  writer  and  columnist  for 
the  Berkshire  Eagle  in  Pitts¬ 
field,  Mass.,  of  a  heart  attack; 
April  26.  He  started  writing  his 
weekly  column,  “Our  Berk- 
shires”,  for  the  Eagle  in  1941. 

iMNiEL  M.  Koflik,  58,  execu¬ 
tive  director  of  the  American 
Public  Relations  Association, 
after  a  long  illness;  April  26. 
He  graduated  from  Columbia 
University’s  school  of  journal¬ 
ism.  He  was  sports  reporter  for 
the  Acte  York  Tribune  and  later 
financial  editor  of  the  Journal 
of  Commerce. 

*  * 

Rev.  Dr.  G.  Warfield  Hobbs, 
80,  newspaj/er  editor  who  be¬ 
came  a  Protestant  Episcopal 
priest;  April  24.  He  was  a  for¬ 
mer  editor  of  the  Baltimore 
(Md.)  Sunday  Sun  and  city  edi¬ 
tor  and  managing  editor  of  the 
old  Philadelphia  (Pa.)  Ptiblic 
Ledger. 

♦  4t  ❖ 

Millard  S.  Purdy,  41,  assist¬ 
ant  public  relations  director  of 
the  Pineapple  Companies  of 
Hawaii,  a  position  he  held  since 
February,  when  he  resigned 
from  the  Honolulu  (T.H.)  Star- 
Bulletin;  April  26.  He  was  the 
S-B  political  writer  for  eight 
years,  and  with  the  Pacific 
Coast  editor  of  the  Wall  Street 
Journal. 


was  amalgamated  with  the 
Globe  in  1936. 


James  F.  Carroll,  66,  asso¬ 
ciate  editor  and  chief  editorial 
page  writer  of  the  Dayton 
(Ohio)  Journal-Herald  since 
1943.  From  1920  to  1924  he 
was  editorial  writer  and  editor 
of  the  Sioux  City  (la.)  Tribune 
and  editor  of  the  editorial 
pages  of  the  W’orcester  (Mass.) 
Telegram  and  Evening  Gazette, 
1924-42;  April  7. 

Henry  A.  Montgomery,  69, 
former  Detroit  (Mich.)  Times 
and  News  editor,  after  a  lengthy 
illness;  March  30. 

Maude  Henry 

Tou.do,  Ohio 

Mrs.  Maude  Wood  Henry,  the 
first  newspaperwoman  here  and 
once  assistant  manager  of  the 
Chicago  Orchestra,  died  April 
21.  She  was  91. 

Mrs.  Henry  was  a  reporter 
for  the  Toledo  Blade  from  1891 
to  1895,  covering  strikes  and 
other  news  events  in  a  period 
when  the  newspaper  field  was 
virtually  clo.sed  to  members  of 
her  sex. 


Mrs.  .\iiiiie  Weidiier 

Jersey  City,  N.  J. 

Mrs.  Annie  Weidner,  76,  for¬ 
mer  society  and  political  re¬ 
porter,  died  April  21  in  the 
Staten  Island  Hospital.  She  was 
with  the  Jersey  Observer  for  40 
years  until  it  merged  in  19ol 
with  the  Jersey  Journal.  In 
recent  years  she  has  been  a 
correspondent  for  the  New 
Brunsxeick  Home  News. 


ant  Episcopal  Williulll  F.  Clisey 

.u®  VVilliam  F.  Casey,  72,  former 

the  BaPimore  London, 

-n  and  city  edi-  ^  jj  2,,.  He  gave  up  a 

P  ^  ‘career  in  the  theater  for  jour- 
(  a.)  u  ic  He  went  to  work  for 

the  Times  in  1913  and  worked 
his  way  up  through  the  foreign 
RDY  41  assist-  news  desk  to  become  editor  in 
jns  director  of  1948. 

Companies  of  Mr.  Casey  retired  in  1952  be- 
n  he  held  since  cause  of  ill  health, 
he  resigned  • 

u  (T.H.)  Star-  EJjtJi  Adams  Dies 
16.  He  was  the 

•iter  for  eight  Toronto 

h  the  Pacific  Edith  .Adams,  65,  society 
he  Wall  Street  writer  with  the  Globe  and  Mail, 
died  April  20. 
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It  took  30,000  of  these  to  tunnel  the  Hudson  River 


BETHLEHEM  STEEL 
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These  are  tunnel  segments.  Some 
30,000  of  them  were  used  in  the 
walls  of  the  new  tube  of  the  Lincoln 
Tunnel.  Most  of  the  segments  w'ere 
made  of  cast  iron,  suitable  for  por¬ 
tions  of  the  tunnel  that  go  through 
the  mud  and  silt  of  the  river  bed. 
Some  were  made  of  steel,  and  were 
used  in  the  sections  that  go  through 
solid  rock. 

These  segments  fit  together  some¬ 
thing  like  bricks  in  a  wall,  except 
that  they  are  curved  and  bolted  to 
form  a  cylinder.  The  joints  are  calked 
with  lead,  and  the  inside  is  coated 


with  concrete  to  make  the  tube  per¬ 
manently  watertight. 

This  cylinder,  or  tube,  is  31  ft  in 
diameter  and  carries  a  dual-lane  road¬ 
way  connecting  New  York  City  with 
New  Jersey  and  points  west.  It  will 
increase  the  Lincoln  Tunnel’s  annual 
capacity  by  30  pet,  a  boon  to  com¬ 
muters  and  the  motoring  public. 

Bethlehem  Steel  Company  cast 
anil  machined  the  segments  for  this 
big  project  just  as  it  made  those  for 
the  earlier  tubes  of  the  Lincoln,  Hol¬ 
land,  Brooklyn- Battery,  and  Queens- 
Midtown  tunnels  of  New  York; 


The  New  Jersey  portal  of  the  Lincoln  Tunnel,  with  the  new 
tube  shown  at  the  right.  This  tube  b  1  Vi  miles  long,  and 
will  carry  an  estimated  10  million  vehicles  a  year.  It  b 
owned  and  operated  by  The  Port  of  New  York  Authority. 


bethiIehem 

srpi 


Chi.  American 
Staff  Changes; 
Aims  Listed 

Chicago 

A  number  of  changes  in  edi¬ 
torial  staff  assignments  on  the 
Chicago  Anurican  were  an¬ 
nounced  this  week  by  Edward 
P.  Doyle,  executive  editor.  They 
include: 

Hal  Thompson  becomes  finan¬ 
cial  columnist  and  is  relieved 
of  his  dut'es  as  financial  editor. 
Thomas  Michelmore  has  trans¬ 
ferred  from  the  night  side  to 
become  financial  editor. 

•John  L.  Sullivan  is  night  edi¬ 
tor  and  .Tohn  Corkell  is  assist¬ 
ant. 

Robert  Kipp  has  been  trans¬ 
ferred  from  the  women’s  de¬ 
partment  to  become  swing  man 
on  the  news  and  copy  desks. 
Don  DeMichaels  moves  from  the 
night  side  to  replace  Mr.  Kipp 
as  women  s  editor. 

Dan  Tucker  is  leaving  the 
copy  desk  to  assume  a  newly- 
created  position,  assistant  edi¬ 
torial  writer,  working  with  Ray 
Knotts,  chief  editorial  writer. 

Expanded  Operations 

“In  the  case  of  Hal  Thomp¬ 
son  and  Dan  Tucker,”  said  Mr. 
Doyle,  “the  assignments  ai-e  the 
result  of  expanded  editorial  op¬ 
erations  made  possible  by  our 
new  owner  the  Tribune  Co. 


local  stories. 

2.  Strong  local  series. 

3.  A  bright  i)aper  thruugli- 
out,  with  emi)hasis  on  amusing 
heads  and  humorously  treated 
stories  whenever  possible. 

4.  Strong  appeal  to  women 
and  their  interests. 

i).  Emphasis  on  second  day 
stories  embodying  interpreta¬ 
tion,  new  angles  and  human  ap¬ 
proaches  to  developing  stories. 

6.  The  daily  magazine  treat¬ 
ment  of  stories,  features,  pic¬ 
tures.  Since  we  can’t  compete 
in  sp<‘ed  with  radio  and  TV  we 
must  exploit  the  advantages  in¬ 
herent  m  the  newspaper. 

7.  And,  a  personal  plea,  a  pa¬ 
per  edited  so  that  in  style, 
grammar,  heads,  makeup  and 
choice  of  news  and  pictures, 
though  it  has  broad  general  ap¬ 
peal,  it  will  not  alienate  any 
discriminating  individual  or 
group  of  readers. 

• 

McCulclieon  Arl 
Given  Purdue  U 

Chicago 

Mrs.  .John  T.  McCutcheon, 
widow  of  the  late  Chicago  Trib¬ 
une  editorial  cartoonist,  has 
presented  Purdue  University 
with  a  collection  of  drawings 
and  momentos  of  her  late  hus¬ 
band,  a  graduate  of  Purdue. 

Mr.  McCutcheon  died  in 
1949,  having  retired  from  the 
Tribune  in  194G,  after  43  years 


142-Pg.  Issue 
On  5()th  Year 
Of  Inter  Lake 

Kai.ispell,  Mont. 

The  laigest  single  edition  of 
a  newspaper  ever  printed  in 
-Montana,  a  142-page  .'iOth  anni¬ 
versary  Progress  Edition,  was 
published  April  28  by  the  Daily 
Inter  lAike  in  celebration  of  the 
start  of  the  newspaper’s  50th 
year  of  publication  as  a  daily. 

Eighty  pages  of  the  news- 
pai)er  were  devoted  to  high¬ 
lights  in  the  news  of  the  last 
■  >(l  years  as  taken  from  the 
newspaper’s  own  files  and 
photographs  of  early  scenes 
furnished  by  subscribers. 

Eight  pages  of  the  edition 
were  devoted  to  the  newspaper 
and  another  eight  to  the  tele¬ 
vision  industry. 

It  took  almost  1(1  tons  of 
newsprint  to  print  the  9,000 
copies,  2,000  more  than  the 
paper’s  normal  press  run 

The  newspaper  contained  8,- 
-lOO  inches  of  local  display  ad¬ 
vertising. 

All  of  the  woik  (»n  the  edition 
was  done  by  regular  staff  mem¬ 
bers.  The  mechanical  depart¬ 
ment  set  about  5%  of  the  type 
on  overtime,  the  rest  on 
“straight”  time,  but  there  was 
no  adjustment  of  the  regular 


volume  of  the  newspaper  to 
permit  typesetting  for  the  spe¬ 
cial  edition.  The  staff  estimated 
that  the  edition  contained  more 
than  11,000  inches  of  news 
matter. 

It  was  a  “labor  of  love”  for 
W.  E.  O’Leary,  mechanical  su¬ 
perintendent,  who  this  August 
will  complete  42  years  of  serv¬ 
ice  with  the  Inter  Lake. 

In  charge  of  overall  prcMluc-  | 
tion  was  W.  B.  Sweetland,  editor 
and  publisher.  Supervising  news 
and  pictures  was  Bob  I’aulos, 
managing  editor;  advertising,  B. 

E.  (Bye)  Jensen,  advertising 
director;  mechanical  production, 
Mr.  O’Leary;  press  work,  Don 
Hartman,  foreman;  and  circu¬ 
lation,  Bill  Johnson,  manager. 

Mr.  O’Leary  had  the  honor  of 
presenting  the  first  copy  off  the 
press  to  Mrs.  Guy  Clatterbuck 
and  Mrs.  Arthur  Carlson, 
granddaughters  of  the  late  C. 
O.  Ingalls,  founder  of  the  week¬ 
ly  Inter  Lake  in  1889. 


Teachers’  Pay  in  Open 

New  Baltimore,  Mich. 

William  Gail,  editor  of  the 
Anchor  Bay  Beacon,  argued 
with  school  board  officials  for 
tw’o  weeks  before  winning  his 
point  that  teachers’  .salaries 
should  be  published.  From  now 
on,  the  board  promised  to  re¬ 
lease  minutes  of  the  meetings 
showing  the  salary  schedules. 


Since  the  financial  department  with  the  paper.  The  collection  J  gy  Thiine 

added  full  market  tables,  de-  has  1,190  pieces,  including  *  ^ 


"Watch  your  step  .  .  .  the  publisher  is  going  to  inquire  if  any  one 
would  like  to  work  in  sports.  One  tinte  I  said  yes,  and  spent  the 
rest  of  the  day  caddying  for  himi" 


Attention! 


MAGAZINE  PUBLISHERS 

We  offer  you  full  facilities 
plus  centralized  location  for 
printing,  binding  and  mail¬ 
ing  your  periodical  publica¬ 
tion,  either  sbeet-fed  multi¬ 
color  letterpress,  offset  or 
web-fed  offset.  Ample  paper 
supplies  available. 

For  detailed  information, 
write  M.F.A.  Publishing  De¬ 
partment,  203  South  7th, 
Golumbia,  Missouri. 


tails  of  makeup  and  editing 
have  created  an  additional  work 
load.  It  became  apparent  that 
Mr.  Thompson  could  not  do 
justice  to  both  his  column  and 
the  editing  work.” 

“The  Chicago  American  has 
one  of  the  great  opportunities 
in  the  history  of  the  newspaper 
business,”  Mr.  Doyle  added.  He 
listed  aims  as  follows: 

Stress  Local  Coverage 
1.  More  and  better- written 


more  than  1,000  original  car¬ 
toons  drawn  by  the  famed 
Hoosier  cartoonist. 


Sell  Radio  Station 

Concord,  N.C. 
Radio  Station  WEGO  has 
been  sold  by  A.  \V.  Huckle  and 
Elizabeth  Huckle  to  Robert  R. 
Hilker  of  Belmont,  N.  C.  Mi. 
Huckle  is  president  and  pub¬ 
lisher  of  the  Concord  Tribune. 
The  sale,  negotiated  by  Black¬ 
burn  &  Company,  involved  a 
price  of  $102,000. 


50 
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Psst!  He  needs  an  expert 


and  brokers  in  business  for  themselves,  to 


And  \\  hene\er  you  need  dependable  advice  on 
insurance  there’s  an  expert  always  available  — 
your  local  agent.  He  knows  hxal  conditions, 
too,  and  is  accjuainted  with  problems  like  yours. 

It  is  the  business  of'  a  Cajiital  Suxk  Company 
agent  or  broker  to  see  that  you  get  the  proper 
insurance  coverage  and  to  help  you  if  you  have 
a  claim  under  your  policy. 

He  is  one  of  200,000  independent  local  agents 


serve  you. 

Your  local  agent  is  nearby.  He’s  handy  when 
you  need  him  fast.  You  can  talk  to  him  any 
time.  He  will  see  that  you  have  the  right  kind 
of  insurance  and  the  right  amount,  whether 
it’s  fire  or  any  other  insurance.  So,  for  ([uality 
insurance  service,  see  your  indejiendent  local 
Capital  Stock  Company  agent. 


Standard 

Dro1«<tion 


ixrv  1  iwix/vij  wr  riixiL  u  iM^rjivvv  rvi  i  iijIvo  .u- 

-  For  quality, look  forthtssym- 

A  Sewice  Organization  Maintained  by  220  Capital  Slock  Fire  Insurance  Companies  hot.  Only  an  indrpnidmt 

Capital  Stork  Company  agent 

85  John  St.,  New  York  38,  N.  Y.  •  222  W.  Adams  St.,  Chicago  6,  ill.  •  jf>5  California  St.,  San  Francisco  4,  Calif.  ot  broker  may  display  it. 
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ANPA— TKAFFIC  DKPAKTMKM 

Motor  Carriers  Cut 
Costs  for  Newspapers 


HIGHLIGHTS 

Motor  and  rail  carriers  are  becoming  serious  competi¬ 
tion  for  railroads  in  newsprint  transportation. 

Motor  carriers  cut  costs  for  newspapers  because  they 
can  quote  rates  for  delivery  direct  to  publishers’  plants, 
instead  of  to  railhead,  where  additional  costs  mount  up  for 
hauling. 

Inadequate  I'.  S.  supply  of  box  cars  caused  shortage 
in  Canada  during  the  past  year,  but  ANI’A  obtained  sub¬ 
stantial  relief. 

Reduced  rates  on  carload  shipments  of  paper  winding 
cores  have  now  been  approved  by  all  railroad  rate-making 
territory  jurisdictions. 

ANPA  was  responsible  for  establishing  first  transcon¬ 
tinental  piggy-back  rate  for  railroad  hauling  of  printing 
presses. 


Foreword 

Since  the  195(5  convention  the 
Traffic  Depailment  has  been 
most  active,  ilany  projects,  of 
benefit  to  the  newspaper  pub¬ 
lishing  business,  were  handled. 
In  addition  to  routine  duties,  a 
number  of  proposals  affecting 
publishers  on  a  broad  front 
have  also  been  handled,  such  as 
formal  and  informal  proceedings 
before  the  Interstate  Commerce 
Commission  and  railroad  rate¬ 
making  l)odies;  supply  of  box 
cars;  strikes  on  railroads,  tug¬ 
boat  operation  and  longshore¬ 
men;  and  proposals  dealing  with 
rates  on  newsprint  and  printing 
presses.  Special  services  like¬ 
wise  have  been  rendered  to 
members  on  an  individual  basis. 
The  Department  has  the  confi¬ 
dence  of  transportation  agencies 
of  every  character  and  is  fre¬ 
quently  consulted  by  them  when 
they  contemplate  action  which 
might  affect  newspaper  interests. 

Public  transportation  in  the 
U.  S.  and  Canada  is  subject  to 
intense  internal  competition. 
Railroads  still  command  a  large 
volume  of  each  country’s  traffic, 
but  are  seeking  relief  from  rate 
regulation  to  permit  greater 
competitive  freedom  to  eliminate 
progressive  traffic  erosion. 

Before  the  ICC 

Sept.  27,  195G  Eastern  and 
Western  railroads  filed  petition 
with  I.C.C.  for  a  lof^o  increase 
in  frieght  rates  and  charges 
within  Eastern  and  Western  ter¬ 
ritories.  Petition  was  amended 
Nov.  7  seeking  an  immediate  7‘/b 


interim  increase  on  general  com¬ 
modities,  including  newsprint. 
I.C.C.  awarded  the  Ea.stern  rail¬ 
roads  an  increase  of  7%  and 
the  Western  railroads  5%,  with 
0%  applying  interterritorially. 
Southern  railroads  were  not  in¬ 
cluded.  The  increases  were  made 
effective  on  both  U.S.  and  Ca¬ 
nadian  shipments  of  newsprint 
Dec.  28,  195(5.  Later  Southern 
railroads  were  granted  an  in¬ 
crease  of  5%  effective  Feb.  23, 
1957.  Petitions  of  .Ian.  11  and 
Feb.  1,  1957  were  filed  by  East- 
eiTi  and  Western  railroads  seek¬ 
ing  an  additional  Increase  of 
lo^e  to  bring  the  rate  of  return 
to  approximately  6%  and  to 
strengthen  their  capital  struc¬ 
ture.  I.C.C.  set  up  special  rules 
of  procedure  for  filing  Verified 
.Statements  by  parties  in  opposi¬ 
tion.  .-VNPA  prepared  and  filed 
Verified  .Statment  March  11,  in 
opposition  to  the  proposed  in¬ 
creases. 

.\ug.  18,  19.5G  ANP.C  petitioned 
the  I.C.C.  for  suspension  of  the 
carriers’  reciuest  for  increased 
demurrage  rules  and  charges  to 
l)ecome  effective  Sept.  1,  195G. 
Petition  was  granted  and  pro¬ 
ceedings  assigned  I.&S.  6646. 
•CNPA  appeared  as  a  witnesses 
in  opposition  to  the  carriers’ 
re<|uest.  The  case  has  not  yet 
been  decided. 

Railroads 

The  principal  method  of  ship¬ 
ping  newsprint  continues  to  be 
by  railroad,  but  their  position 
is  being  attacked  by  motor  and 
water  competition,  because  the 


railroads  consider  newsprint  to 
be  captive  traffic.  Newsprint 
freight  rate  increases  continue. 
They  now  represent  an  impor¬ 
tant  part  of  the  newsprint  price 
structure  and  have  reached  a 
level  in  which,  in  some  instances, 
they  exceed  the  value  of  the 
service  of  the  railroads.  We 
have  intensified  efforts  to  com¬ 
bat  all  increases  sought  by  rail¬ 
roads  in  the  U.  S.  and  Canada 
affecting  newsprint  and  have 
participated  in  each  Ex  Parte 
proceeding  before  Interstate 
Commerce  Commission  in  which 
such  issues  have  been  raised. 
While  not  successful  in  having 
newsprint  exempted  .4NP.\  has 
softened  the  impact  of  freight 
rate  increases  by  convincing 
I.C.C.  that  a  lesser  amount  than 
that  sought  should  be  prescribed. 
ANPA  will  continue  to  oppose 
freight  rate  increases  where 
justified. 

Water  Services 

•Movement  of  newsprint  via 
water  continues  to  increase. 
During  1955  it  amounted  to  2,- 
058,851  tons  as  compared  with 
approximately  1,889,485  tons  for 
1954.  Notwithstanding  this,  rail¬ 
roads  have  made  no  attempt  to 
arrest  this  inroad  upon  their 
revenue  by  establishing  water 
competitive  rates.  The  move¬ 
ment  of  newsprint  by  vessel  is 
generally  performed  by  private 
or  charter  arrangement  and  con¬ 
sequently  such  rates  are  not 
subject  to  the  increases  author¬ 
ized  by  I.C.C.  or  the  Board  of 
Transport  Commissioners  for 
Canada.  It  appears  seasonable 
to  assume  that  continued  in¬ 
creases  in  railroad  freight  rates 
will  inevitably  accelerate  the 
movement  of  newsprint  via 
water,  which  will  eventually  re¬ 
sult  in  railroad  revenue  loss 
rather  than  gain.  It  is  also  con¬ 
ceivable  that  with  completion  of 
the  St.  Lawrence  Seaway  and 
deepening  of  the  Welland  Canal 
scheduled  for  1959,  there  will  be 


further  diversion  of  newsprint 
to  water. 

.Motor  Truck  Services 

Movement  of  newsprint  via 
motor  truck  in  the  United  States 
and  Canada  continues  to  in¬ 
crease.  During  1955  it  amounted 
to  171,570  tons  as  compared 
with  106,024  tons  in  1954.  This 
increase  in  tonnage  is  due  to 
several  factors.  The  principal 
one  is  that  some  of  the  major 
motor  carriers  publish  rates  on 
newsprint  from  mills  to  pub¬ 
lishers’  plants  on  the  same  basis 
as  the  prevailing  railroad  sta- 
tion-to-station  rates.  This  elimi¬ 
nates  local  trucking  costs  and 
provides  available  competitive 
means  of  transportation  when 
railroad  operation  is  suspended 
by  strikes  or  weather  conditions. 
Eventually  it  may  be  possible  to 
force  the  railroads  to  provide 
piggy  -  back  service  for  news¬ 
print,  which  would  benefit  pub¬ 
lishers  through  elimination  of 
destination  trucking  costs. 

Safe  Driving  Campaign 

Efforts  to  encourage  greater 
safety  of  operation  on  the  high¬ 
ways  for  vehicles  used  in  the 
distribution  of  newspapers  con¬ 
tinues  to  show'  good  results.  The 
17th  annual  Campaign  was  be¬ 
gun  Jan.  1,  1957.  Our  objective 
now  is  to  reduce  property  dam¬ 
age  and  bodily  injury  premium 
ratings  in  cities  of  less  than 
100,0(>0  population.  Newspapers 
enrolled  have  benefited  from  a 
promotional  and  public  relations 
standpoint.  Large  savings  have 
also  been  made  in  vehicle  main¬ 
tenance  as  the  result  of  careful 
driving.  Newspapers  are  high 
in  praise  of  this  operation.  The 
number  of  accidents,  deaths  and 
injuries  reported  over  the  years 
have  been  low  in  the  light  of 
the  excessive  daily  exposure  of 
circulation  vehicles  to  traffic 
hazards.  The  campaign  is  popu¬ 
lar  and  its  participants  are  en¬ 
thusiastic.  More  than  50%  of 

(Continued  on  page  54) 


APPRECIATION — For  malcing  an  annual  promotion  around  June 
Dairy  Month,  the  Fort  Smith  (Ark.)  Southwest-Times  Record  received 
an  Appreciation  Award:  Left  to  right — John  R.  Holmes,  American 
Dairy  Association;  R.  T.  Bentley  Jr.,  general  manager  of  the  news¬ 
paper;  and  Ken  Keltner,  Sugar  Creek  Creamery. 
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How  Standard’s  explorers  help  find  the 
iB30  gallons  of  oil  you’ll  need  this  year 


Oil  geolvyists  probe  the  ocean  floor  for  duos  to  potential  new  oil  fields 


THE  OCEAN  FLOOR  is  the  newest  frontier  in  our  search 
for  oil  to  help  meet  the  growing  demand  of  motorists,  home 
owners,  farmers,  industry  and  the  Armed  Forces. 


Last  year  Standard’s  scientists  explored  millions  of  acres 
offshore  and  on  land  in  the  Western  Hemisphere.  Once  again 
we  discovered  new  oil  deposits  that  will  help  supply  the 
830  gallons  of  petroleum  everyone  in  the  U.  S.  will  use  this 
year . . .  and  the  1000  gallons  they’ll  need  by  1965. 


With  oil  becoming  increasingly  difficult  and  expensive  to 
find.  Standard  is  investing  more  and  more  in  exploration . . . 
$119,000,000  last  year.  That’s  one  way  we  can  find  new  oil 
to  help  keep  ahead  of  the  nation’s  growing  need  for  products 
from  petroleum. 


STANDARD  OIL  COMPANY 

plana  ahead  to  serve  you  better 


OF  CALIFORNIA 


Progress  in  the  M^est  means,, . 

U.  S.  oil  reserves  must 
continue  to  keep  pace  with 
rising  demand 


1946  1948  1960  1962  1964  1966 


Daily  U.  S.oil  consumption  has  risen  from 
5  million  barrels  in  1 946  to  9  million  bar* 
rels  in  1956  and  is  expected  to  reach 
1 2'/2  million  by  1 965. 


Traffic 

(Continued  from  page  52) 


the  participants  have  been  en¬ 
rolled  since  inception  of  the 
campaign  in  1941.  Statistics  for 
the  1956  Campaign  and  the  list 
of  winners  in  the  various  divi¬ 
sions  are  published  in  report  on 
the  ANPA-ICMA  Safe  Driving 
Campaign. 

Box  Car  Supply 
Shortages  of  box  cars  for  load¬ 
ing  newsprint  were  frequent 
during  the  past  year,  particu¬ 
larly  in  eastern  Quebec.  The 
principal  reason  for  the  Cana¬ 
dian  box  car  shortage  was  in¬ 
adequate  U.  S.  supply.  Improper 
distribution  of  available  boxes, 
climatic  conditions  and  railroad 
strikes  also  contributed  to  the 
service  difficulty.  The  number 
of  Canadian  box  cars  in  the  U.  S. 
in  excess  of  U.  S.  box  cars  in 
Canada  became  critical  during 
the  closing  months  of  1956. 
Working  individually  with  the 
railroads  interested  in  handling 
newsprint,  and  in  cooperation 
with  the  Car  Service  Division, 
Association  of  American  Rail¬ 
roads,  railroad  operating  execu¬ 
tives,  and  members  of  the  At¬ 
lantic  States  Shippers  Advisory 
Board,  we  succeeded  in  obtain¬ 
ing  relief.  Special  conferences 
were  held  with  operating  offi¬ 
cials  of  some  of  the  large  east¬ 
ern  railroads,  and  the  Chair¬ 
man  of  the  Car  Service  Division, 
.4.A.K.,  as  to  acceptance  by  Ca¬ 
nadian  National  Railway  of  Ca¬ 
nadian  Pacific  Railway  box  cars 
for  loading  newsprint  when  the 
latter  railroad  was  on  strike. 
Close  contact  is  maintained  with 
the  railroads  and  newsprint 
mills  to  insure  cooperative  ac¬ 
tion  when  shortages  occur. 

Improved  Box  Cars 
Carrier  competition  and  ad¬ 
vances  in  the  field  of  technology 
have  led  to  advances  in  railroad 
plant  services  and  efficiency 
through  application  of  scientific 
methods  of  operating  personnel, 
accounting  and  other  phases  of 
railroad  operation.  Little  has 
been  done  to  improve  the  rail¬ 
road  box  car.  Continuous  pres¬ 
sure  is  being  exerted  on  both 
American  and  Canadian  rail¬ 
roads  to  build  general  all-pur¬ 
pose  box  cars  designed  to  insure 
good  outturn  condition  of  lading 
at  destination.  These  efforts  are 
meeting  with  success.  Not  only 
have  railroads  built  box  cars  in¬ 
corporating  impact  shock  ab¬ 
sorbing  devices,  but  many  ship¬ 
ping  groups  have  been  making 
suggestions  similar  to  those  ad¬ 
vanced  by  the  ANPA  Traffic 
Department.  The  A.A.R.  Freight 


Claiiii  Division,  at  the  sugges¬ 
tion  of  the  Chairman  of  the 
Committee  for  the  Prevention  of 
Damage  to  Newsprint  Paper, 
adopted  a  resolution  recommend¬ 
ing  that  operating  officials  of 
various  railroads  build  box  cars 
designed  to  eliminate  longitud¬ 
inal  impact  shock  and  vertical 
oscillation. 

Damage  to  Newsprint 
Report  of  the  appointment  of 
the  Committee  for  the  Preven¬ 
tion  of  Damage  to  Newsprmt 
Paper  was  made  at  the  1956 
Convention.  Second  meeting  of 
the  Committee  was  held  in  Chi¬ 
cago  Sept.  11,  1956.  The  Com¬ 
mittee  declared  as  its  objective 
reduction  of  damage  to  news¬ 
print  through  the  cooperation  of 
producer,  transporter  and  con¬ 
sumer.  Resolution  endorsing  con¬ 
struction  by  railroads  of  general 
all-purpose  box  cars  designed  to 
eliminate  longitudinal  impact 
shock  was  also  adopted.  A  sub¬ 
committee  was  appointed  con¬ 
sisting  of  John  L.  Blake,  F.  R. 
Keenan  and  L.  R.  Vaines  to 
study  factors  causing  damage 
to  newsprint  between  producing 
point  and  pressroom.  The  sub¬ 
committee  is  seeking  $45,000.00 
to  finance  engineering  research. 
The  next  meeting  is  to  be  held 
in  New  York  City  this  month 
and  the  sub-committee  will  re¬ 
port  as  to  whether  it  is  feasible 
to  make  the  contemplated  study. 

Rates  on  Newsprint 
Two  general  and  one  specific 
readjustments  of  rates  on  news¬ 
print  were  accomplished  during 
the  past  year.  The  first  was 
within  the  Southeast  and  from 
the  Southeast  to  the  Southwest, 
and  in  the  reverse  direction, 
which  will  reduce  actual  trans¬ 
portation  costs  by  several  hun¬ 
dred  thousand  dollars  annually. 
The  next  was  a  further  down¬ 
ward  readjustment  in  rates  on 
newsprint  from  Pacific  Coast 
mills  to  Trans  -  Continental 
Group  J  points  including  Denver 
and  Salt  Lake  City.  Finally 
rates  were  established  via  the 
Port  of  Jacksonville  to  Louis¬ 
ville. 

Newsprint  Surveys 
At  the  request  of  the  promot¬ 
ers,  two  comprehensive  surveys 
were  made  to  determine  probable 
freight  rates  on  newsprint  from 
proposed  mill  locations  at  Pal- 
atka,  Florida,  and  Silt,  Colorado. 

Rates  on  Winding  Cores 
In  reporting  in  1956,  we  ad¬ 
vised  our  proposals  to  establish 
the  newsprint  rate  in  the  re¬ 
verse  direction  on  carload  ship¬ 
ments  of  paper  winding  cores, 
minimum  weight  36,000  pounds, 
were  not  fully  approved.  All 
railroad  rate  -  maldng  territory 


jurisdictions  have  now  approved 
them.  Dec.  1,  1956  the  new  basis 
became  effective  from  U.  S.  ori¬ 
gins  to  U.  S.  mills.  Canadian 
railroads  are  awaiting  concur¬ 
rence  from  their  American  con¬ 
nections  before  making  the  basis 
applicable  on  cores  returned  to 
Canada. 

A  second  objective,  publication 
of  the  same  basis  from  Far  West 
newspapers  to  Pacific  Coast 
mills,  has  been  realized  in  part; 
reduced  rates  were  established 
on  cores,  carload,  from  Group  J 
points  including  Denver  to  Pa¬ 
cific  Coast  mills  based  on  the 
newsprint  rate  in  the  reverse 
direction.  We  are  continuing 
efforts  to  have  rates  on  cores, 
carload,  in  all  territories  estab¬ 
lished  on  this  formula. 

Rates  on  Presses 

Establishment  of  railroad  pig¬ 
gy-back  rates  on  carload  move¬ 
ments  of  printing  presses  from 
the  four  principal  press  manu¬ 
facturers  in  the  U.  S.  continues 
to  meet  with  success.  Additional 
rates  have  been  established  to 
Denver,  Colo.;  San  Antonio, 
Texas;  Santa  Ana,  Calif.;  Pitts¬ 
burgh,  Pa.;  Cleveland,  Ohio;  and 
Rock  Island,  Ill.  Piggy  -  back 
rates  to  other  destinations  are 
pending.  ANPA  was  responsible 
for  establishment  of  the  first 
Trans  -  Continental  piggy  -  back 
rate  in  railroad  history,  effective 
Oct.  22,  1956.  Initial  actual 
movement  was  made  March  1, 
1957.  Publishers  report  consider¬ 
able  savings  through  elimination 
of  destination  trucking  costs  by 
use  of  this  class  of  railroad 
service. 

ANPA  has  also  been  active  in 
handling  printing  press  ship¬ 
ments  in  all-rail  station-to-sta- 
tion  service,  as  well  as  by  motor 
truck,  for  some  members. 

Application  has  been  filed  with 
Trans-Continental  carriers  under 
Proposal  D-4382  to  reduce  the 
present  all-rail  station-to-station 
rate  on  printing  presses  to  re¬ 
flect  recent  reductions  made  in 
Trans-Continental  all-rail  class 
rates  effective  Sept.  1,  1956. 

Rates  on  Supplements 

ANPA  has  cooperated  with 
supplement  manufacturers  in 
establishing  a  reduced  basis  of 
rates  on  newspaper  supplements 
from  Herty,  Texas,  to  points  in 
Southwestern  Territory.  The 
Greyhound  Bus  Lines  sought  to 
increase  rates  on  supplements 
in  Illinois  but  with  the  help  of 
Chicago  Newspaper  Publishers 
Association,  ANPA  succeeded  in 
having  this  carrier  withdraw 
the  proposed  increases.  This  re¬ 
sulted  in  considerable  savings 
to  publishers  who  must  pay  full 
transportation  costs. 

Following  baggage  car  rate 


adjustments  negotiated  during 
1949,  there  have  been  no  other 
general  proposals  advanced  by 
carriers  to  increase  rates,  not¬ 
withstanding  petitions  of  the 
railroads  in  Ex  Partes  196  and 
206  to  obtain  increases  in  excesi 
baggage  rates  and  milk  and 
cream  shipments. 

Informal  Complaints 
The  last  of  the  Informal  Com¬ 
plaints  filed  on  behalf  of  some 
New  York  City  publishers  seek¬ 
ing  relief  from  dock  storage 
charges  which  accrued  during 
1946  and  1948  as  the  result  of 
truck  strikes  have  been  success¬ 
fully  concluded.  No  cases  involv¬ 
ing  Informal  Complaints  are 
now  pending.  As  the  result  of 
this  action,  publishers  saved  ap¬ 
proximately  $9,000. 

Freight  Bill  Auditing 
During  1956,  a  total  of  5,730 
freight  bills  were  received  from 
32  newspapers  for  auditing,  of 
which  3,836  bills  have  been  re¬ 
turned.  ANPA  collected  $1,640.72 
in  overcharges.  Members  are 
again  urged  to  take  advantage 
of  this  Traffic  Department  au¬ 
diting  service. 

Miscellaneous  Services 
Inquiries  received  during  the 
past  year  reached  a  peak.  Sub¬ 
jects  covered  every  transporta¬ 
tion  phase.  Analysis  was  made 
of  many  thousands  of  rate  pro¬ 
posals  to  determine  their  pos¬ 
sible  effect  on  the  newspaper 
publishing  business.  Action  on 
many  proposals  was  taken.  Each 
year  our  tariff  files  increase.  We 
now  have  in  excess  of  3,500 
tariffs  on  file  constantly  checked 
to  detect  rate  changes  affecting 
publishers’  interests. 

R.  A.  Cooke,  Manager 


Trade  Fair  Section 

The  Axahi  Evening  Eewn, 
English  -  language  edition  of 
Asahi  Shimbun,  published  a  40- 
page  section  keyed  to  the 
Fourth  Japan  International 
Trade  Fair,  May  5-19  in  Tokyo. 
An  Overseas  Air  Edition, 
printed  on  fine-grade  paper,  is 
being  distributed  among  adver¬ 
tising  agencies  here  by  Uni¬ 
versal  Publishers  Representa¬ 
tives,  500  Fifth  Ave.,  New  York. 


S8(),000  for  Station 

Albany,  Ore. 

Sale  of  Radio  Station  KWIl.. 
by  Publisher  R.  R.  Cronise  of 
the  Albany  Democrat-Herald  to 
Larry  Gordon  for  $80,000  was 
announced  this  week.  Black¬ 
burn  &  Company  handled  th« 
financing  of  the  transaction. 
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*Nonfat  (tirim)  milk,  4  OM.,  raductt  lh»  Fal  vafua  fo  0.1  gm.  and  thn  Cholnstnrol  valun  to  0.35  mg. 
**Basnd  on  compotifm  avorago  of  brnakfatt  etroalt  on  dry  woight  ban's. 


Bowes,  A.  deP.,  anJ  Church,  C.  F.:  Food  Values  of  Portions  Commonly  Used.  Sth  ed.  Philadelphia:  A.  deP.  Bower,  1956. 
Cereal  Institute,  Inc.:  The  Nutritional  Contribution  of  Breakfast  Cereals.  Chicago:  Cereal  Institute,  Inc.,  1956. 

Hayes,  0.  B.,  and  Rose,  G.  K.:  Supplementary  Pood  Composition  Table.  J.  Am.  Dietet.  A.  33:26,  1957. 


This  Food  Serving  is  Low 
in  Fat  and  Cholesterol 


Nutrition  and  medical  authorities  seem  to  be  in 
reasonable  agreement  that  reduction  in  the  fat 
intake  of  the  diet,  provided  the  diet  is  in  proper 
balance,  increases  the  chances  for  maintaining 
health  and  enjoying  a  longer,  healthful  life. 

A  food  serving  consisting  of  1  ounce  of  ready-to- 
eat  or  hot  cereal,  4  ounces  of  whole  milk,  and  1 
teaspoon  of  sugar  has  a  well-merited  place 


among  those  considered  for  reducing  the  fat  in¬ 
take  in  the  diet  as  shown  below.  Not  only  is  this 
portion  low  in  fat  and  low  in  cholesterol  hut  its 
nutritional  contribution  of  essential  nutrients  and 
calories  is  in  proper  balance.  Thus  the  cereal  and 
milk  serving  merits  inclusion  in  dietary  regimens 
planned  for  the  purpose  of  reducing  the  fat  in¬ 
take  in  the  daily  diet. 


Nutritive  Composition  of  Average  Cereal  Serving 

Cereal,  1  oz. 
Whole  Milk,  4  oz. 
Sugar,  1  teaspoon 

Cereal** 

1  oz. 

Whole  Milk 

4  oz. 

Sugar 

1  teaspoon 

Calories 

203 

104 

83 

16 

Protein 

7.3  gm. 

3.1  gm. 

4.2  gm. 

Fat 

5.3  gm. 

0.6  gm. 

4.7  gm.* 

Carbohydrate 

32.2  gm. 

22  gm. 

6.0  gm. 

4.2  gm. 

Calcium 

0.169  gm. 

0.025  gm. 

0.144  gm. 

Iron 

1.5  mg. 

1.4  mg. 

0.1  mg. 

Vitamin  A 

195  1.  U. 

— 

195  1.  U. 

Thiamine 

0.16  mg. 

0.12  mg. 

0.04  mg. 

Riboflavin 

0.25  mg. 

0.04  mg. 

0.21  mg. 

Niacin 

1.4  mg. 

1.3  mg. 

0.1  mg. 

Ascorbic  Acid 

1.5  mg. 

— 

1.5  mg. 

Cholesterol 

16.4  mg. 

— 

16.4  mg.* 

CEREAL  INSTITUTE,  Inc.  •  135  South  LaSalle  Street,  Chicago  3 
A  research  and  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 
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73  Papers 
Represented  in 
Science  Fair 

WASHINGT(W 
Newspapers  are  making  a 
major  contribution  in  solving 
the  problem  of  the  acute  short¬ 
age  of  scientific  and  technical 
manpower. 

The  newspapers’  share  in  en¬ 
couraging  a  practical  solution 
includes  sponsoring  science 
fairs,  along  with  community 
organizations,  universities,  in¬ 
dustries,  and  scientific  societies, 
and  in  giving  broad  news  cov¬ 
erage  to  science  fair  activities, 
winners,  and  the  National 
Science  h’air. 

More  than  73  newspapers  will 
be  represented  this  year  at  the 
Eighth  National  Science  Fair, 
conducted  by  Science  Seiwice, 
in  Los  Angeles,  May  9-11. 
■About  235  teen-aged  scientists 
will  exhibit  their  award-winning 
projects  at  the  Los  Angeles 
County  Museum,  where  39 
scientists,  including  a  Nobel 
Prize  winner,  will  judge  them. 

Dr.  Glenn  Seaborg  and  Dr. 
Wendell  Stanley,  both  Nobelists, 
will  speak  at  the  awards  lunch¬ 
eon  and  dinner,  and  Dr.  Howard 
Bevis,  Chairman  of  the  Presi¬ 
dent’s  committee  for  the  De¬ 
velopment  of  Scientists  and 
Engineers,  will  also  speak  to  the 
young  exhibitors  and  members 
of  the  official  party. 

The  National  Science  Fair 
has  grown  from  13  regional 
and  state  participating  fairs  in 
1950  to  the  119  areas,  including 
Alaska,  which  will  be  repre¬ 
sented  this  year.  Official  ob¬ 
servers  from  Japan  and  Thai¬ 
land  will  also  be  present  at  the 
Fair. 

Studies  of  previous  winners 
show  that  such  experience  and 
encouragement  have  far-reach¬ 
ing  effects  and  up  to  88%  of 
these  young  people  go  on  to 
professional  careers  as  scien¬ 
tists  engineers,  and  technicians. 
• 

Krapp  Suspends 
25-Year-Old  Weeklies 

Uxbridge,  Mass. 
Rising  costs  of  production 
and  diminished  advertising  reve¬ 
nue  have  caused  suspension  of 
the  Uxbridge  and  Whitinsville 
Times,  weekly  tabloid  serving 
the  two  towns  for  25  years. 

Russell  D.  Krapp  has  been 
editor  and  publisher  since  May, 
1938,  coming  to  Uxbridge  from 
the  advertisig  staff  of  the  New 
York  Times.  He  is  now  assist¬ 
ant  librarian  for  the  Worcester 
(Mass.)  Telegram  and  Gazette. 


CE  Promoted 
To  ME  Position 

Axjrora,  Ill.  I 

Promotions  of  five  members  j 
of  the  Beacon-News  editorial  I 
staff  were  announced  by  Wil¬ 
liam  M.  Hart,  editor  and  pub¬ 
lisher. 

Lewis  S.  Mrkvicka  was  ad¬ 
vanced  from  city  editor  to  man¬ 
aging  editor,  succeeding  John 
.A.  Corkery,  who  died  Nov.  24, 
1956. 

Mr.  Mrkvicka  is  succeeded  by 
Robert  P.  Budler,  former  assist¬ 
ant  city  editor.  Ralph  I.  Hub- 
ley,  wire  editor  since  1948,  has 
been  promoted  to  news  editor. 
.John  J.  Hart  moves  up  to  as¬ 
sistant  city  editor. 

Donald  G.  Weis  has  been  pro¬ 
moted  to  photo  editor. 

Mr.  Mrkvicka  joined  the 
B-N  in  1925.  He  became  city 
editor  in  1955. 

Mr.  Budler  has  been  with  the 
Beacon-News  since  1952.  He  re¬ 
ported  sports  in  addition  to  re¬ 
porting  general  news  prior  to 
moving  to  the  city  de.=k. 

Following  completion  of 
studies  at  Indiana  University 
from  which  he  graduated  with 
a  BA  degree  in  jounialism,  Mr. 
Hubley  became  a  reporter  for 
the  Bedford  (Ind.)  Times.  He 
then  joined  the  Chicago  Bureau 
of  INS  until  becoming  wire  edi¬ 
tor  of  the  Beacon-News  in 
1948. 

Mr  Hart  joined  the  B-N  staff 
in  September,  1955  after  four 
years’  service  with  the  Air 
Force.  He  was  graduated  from 
Loyola  University,  Chicago, 
with  an  M..A.  in  philosophy,  and 
from  Notre  Dame  University 
with  an  A.B.  in  English. 

Donald  Weis  began  his  Bea¬ 
con-News  career  in  1942  as  an 
apprentice  engraver. 

• 

New  Industry 
Effort  Suooessful 

Owosso  (Mich.)  Argns-Press 
is  meeting  with  success  in  its 
campaign  to  bring  new  industry 
to  its  community.  Five  new  in¬ 
dustries,  employing  about  2,000, 
is  the  score  to  date,  according 
to  J.  E.  Campbell,  editor  and 
publisher. 

What  the  paper  did  was  to 
get  behind  formation  of  the 
Industrial  Development  Corpo¬ 
ration.  Stock  was  sold  in  the 
!  corporation  which  used  the 
:  $100,000  raised  this  way  to  buy 
building  sites  for  industrial 
I  plants.  The  land  is  being  given 
,  free  to  industries  which  it  is 
I  believed  will  benefit  the  town. 

’  Mr.  Campbell  is  spending  be- 
-  tween  $150,000  and  $200,000 
'  on  the  Argus-Press  plant 


By  Roy  H.  Coppernd  | 

A  Bill  of  Divorcement  | 

The  idea  that  newspapermen,  for  all  their  supposed  p 
cynicism,  are  romantics  at  heart  finds  some  support  in  1 
their  tender  attitude  toward  compound  verbs,  such  as  | 
has  been,  invst  approve,  will  block.  1 

They  seem  to  see  a  connubial  relationship  here,  and  1 
are  determined  that  nothing  shall  injure  it.  Thus  i 
we  have  a  large  breed  of  editors  and  copyreaders  who  1 
spend  part  of  their  time  plucking  adverbs  out  of  such  i 
elements.  | 

All  the  commentators  on  this  foible,  starting  with  i 
Fowler,  seem  agreed  that  it  is  the  illegitimate  offspring  1 
of  a  disreputable  parent,  namely,  the  split,  infinitive  | 
phobia.  Fowler,  the  spokesman  of  a  more  conservative  1 
age,  even  held  that  there  is  nothing  wrong  with  the  | 
split  infinitive  as  .such.  = 

Numerous  authorities  since  then  have  called  the  1 
fear  of  the  split  infiniti%'e  a  superstition.  The  coup  d»  1 
grace  now  seems  to  have  been  administered  by  an  | 
English  scholar,  Robert  Davies,  in  a  book  entitled  I 
Grammar  Without  Tears.  Davies  shows  how  the  whole  J 
thing  grew  out  of  one  of  numerous  misapplications  of  | 
the  rules  of  Latin  grammar  to  English.  | 

But  back  to  our  subject — the  divisibility  of  com-  | 
pound  verbs.  Look  at;  | 

“The  budget  was  tentatively  approved.’’  | 

“The  matter  was  automatically  delayed."  j 

“Experts  are  now  pinning  their  hopes  on  the  House.’’  | 
The  words  in  italics,  as  will  be  noted,  separate  the  | 
parts  of  compound  verbs,  and  a  large  contigent  among  | 
us  would  wish  them  elsewhere.  Don’t  ask  these  objec-  | 
tors  why.  They  have  no  reason,  except  perhaps  that  | 
someone  once  told  them  that’s  the  way  it  oughtta  be.  | 
Indeed,  the  very  notion  that  reasons  should  support  | 
rules  of  usage  and  grammar  will  strike  them  as  a  | 
rude  surprise  in  itself.  | 

But  consider  these  points:  | 

1.  In  many  sentences,  an  adverb  falls  naturally  | 

among  the  parts  of  a  compound  verb,  and  not  nearly  | 
so  naturally  anywhere  else.  Juggle  the  quoted  sentences  | 
around  and  see  for  yourself.  I 

2.  The  splitting  of  compound  verbs  is  essentially  a  | 

question  of  word-order.  Considerations  of  emphasis.  | 
euphony,  and  meaning,  rather  than  some  meaningless  | 
phobia  should  govern.  f 

3.  It  is  absolutely  impossible  to  be  consistent  about 
keeping  compound  verbs  together,  even  for  those  wil¬ 
ling  to  ignore  nuances  of  emphasis  and  the  like.  Sen¬ 
tences  containing  negatives  illustrate  this:  “I  will  not 
concede  the  election,”  and  “The  decision  will  not,  neces¬ 
sarily  block  action  (Captain  Queeg  to  the  contrary:  “I 
kid  you  not).”  Note  also  questions  like.  “How  has  your 
health  been?” 

A  few  comments  from  Fowler  should  help  to  box 
this  quirk  in: 

“ .  .  .  any  other  postition  of  the  adverb  \  than  among 
the  parts  of  the  verb]  require  special  justification.” 

.  the  prejudice  [against  splitting]  is  entirely 
unfounded.” 

“  .  .  .  the  main  object  of  this  section  is  to  stress  the 
certain  fact  that  there  is  no  objection  whatever  to 
dividing  a  compound  verb  by  adverbs.” 

Editors  who  go  through  copy  carefully  remarrying 
split-verb  constructions  belong  to  the  same  lodge  as 
the  wfeicli-hunters,  who  are  bound  and  determined  that 
which  is  always  preferable  to  that. 

Let  us  try  to  be  as  enlightened  in  our  attitude  toward 
words  as  toward  people,  and  stop  making  them  stay 
married  when  they  would  be  happier  apart. 
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In  our  photographic  department,  manned  by  a  staff  of  lens 
experts,  there  are  hundreds|of  scenic  views  taken  in  western 
National  Parks  and  other  vacation  regions. 

Prints  for  reproduction  are  available  at  no  cost.  Just  write— 

Department  of  Press- Radio-TV  Relations 
Union  Pacific  Railroad,  Omaha  2,  Nebr. 


THIS  IS  NATIONAL  STEEL 


Again  me  earm  gives— 
and  another  canning  cycle  beg 


Through  tin  plate  onr  food  needs  are  met  the  year 
round  —  always  at  a  nutritional  peak 


secretary  of  the  National  Canners 
Association,  points  out,  canned  foods 
are  hard  to  match  for  appetite  appeal, 
too.  “Through  research  in  which  the 
canning  industry  plays  a  major  role, 
crop  yields  have  been  stepped  up 
prodigiously.  And  vegetable  strains 
have  been  greatly  refined,  made  more 
appetizing.” 

Green  itean  Mow  “Stringlesx** 

Examples?  The  green  bean  (some¬ 
times  known  as  the  “snap  bean”  or 
“string  bean”)  is  today  a  stringless 
bean,  far  less  fibrous  than  it  was  even 
a  generation  ago.  And  hybrid  cross¬ 
breeding  today  gives  us  sweet  corn 
with  a  smaller  cob,  deeper  and  more 
succulent  kernels  and  larger  ears,  to 
make  it  ta.stier-  and  economically 
practicable  to  grow.  And  to  can. 


Mechanized  picking,  peeling  and 
processing  machinery,  too — in  which 
the  canning  industry  has  long 
pioneered — is  bringing  about  the  de¬ 
velopment  of  a  uniformity  of  quality 
in  various  species  of  produce.  Thus  a 
maximum  of  the  crop  is  made  usable, 
processing  is  streamlined  and  costly 
waste  in  the  field  is  eliminated. 

Through  canneries  located  in  the 
heart  of  growing  regions,  crops  can  be 
picked,  processed  and  hermetically 
sealed  in  cans  swiftly  and  expertly 
before  harmful  ex|X)sure  to  air  can 
lessen  the  nutritional  value  of  the  har¬ 
vested  produce.  As  a  result,  canned 
fruits  and  vegetables  are  rated  high 
for  taste  and  vitamin  values. 

By  far  the  major  |X)rtion  of  all 
crops  commercially  canned,  says  Mr. 
Campbell,  are  supplied  by  individual 


That  Season 
again.  When 
the  good  earth 
— seeded  and 
tilled  by 


_  man, 

and  slow-rip¬ 
ened  by  sun 

Carlo,  CampMI 

more  begins  to  yield  bountifully  of  its 
fruits  and  vegetables.  Foods  vital  to 
oiu:  dietary  needs. 

And  across  the  U.S.A.  canneries  are 
being  readied— as  they  are  every  year 
at  this  time-  to  see  to  it  that  we  get 
these  foods.  Get  them  in  our  homes 
preserved  at  their  nutritional  peak, 
conveniently  and  abundantly  at  hand 
in  all  seasons. 

As  Carlos  Campbell,  executive 


supplier  of  both  electrolytic  and  hot- 
dipped  tin  plate  for  the  canning 
industry. 

Naturally,  tin  plate  is  just  one  of 
the  many  steels  made  by  National 
Steel.  Our  research  and  production 
men  work  closely  with  our  customers 
in  many  fields  to  provide  steels  for  the 
better  products  of  American  industry. 

For  at  National  Steel  it  is  our  con¬ 
stant  goal  to  produce  still  better  and 
better  steel  of  the  quality  and  in  the 
quantity  wanted,  at  the  lowest  pos¬ 
sible  cost  to  our  customers. 


farmers  under  contract  at  fixed  prices. 
“Even  in  a  vintage  year  when  yields 
far  exceed  expe<‘tations,  canners  still 
buy  up  every  peach,  jjear,  cherry,  pea, 
bean,  tomato,  ear  of  corn  or  what¬ 
ever,  as  c’ontracted  for  —  the  total  out¬ 
put.  Yes,  regardless  of  inventory. 
They  take  the  pric-e  risk,  and  the 
grower  is  assured  a  stable  market  and 
a  dei)endable  cash  income.” 

Nicolas  Apfjert,  the  “Father  of 
Canning,”  won  a  prize  from  Napoleon 
back  in  1809  for  developing  the  first 
primitive  method  for  preserving  food 
in  cans.  The  first  “tin  canister” 
of  iron  coated  with  tin  was  intro¬ 
duced  by  Peter  Durand  in  England  in 
1810.  From  that  humble  beginning, 
the  canning  industry  has  developed 
prodigiously.  Today  the  “tin”  can 
provides  us  with  food  in  immense 
variety — a  balanced  diet  of  our  choice 
the  year  round. 


Mechanized  equipment  and  the  mohility  of 
modern  transport  streamline  tmlay’s  harvest¬ 
ing  of  fruits  and  vegetables,  as  shown  here  in 
a  held  of  spinaeh  soon  to  l>e  cannery  lM>iind. 


NATIONAL 
,  STEEL  j 


NatioiiaPs  Kole 

The  “tin”  can  -  sanitary,  unbreak¬ 
able,  easy  to  store  and  to  keep — is 
actually  about  99%  steel,  tin  coated 
for  corrosion  resistance. 

Vast  quantities  of  tin  plate  are 
needed  to  make  the  more  than  40 
billion  cans  it  takes  each  year  to  bring 
you  the  myriad  products  packed  in 
cans  (the  food  industry  alone  uses 
well  over  half  of  this  total).  And  our 
Weirton  Steel  Comjjany  is  a  major 


OREAT  LAKES  STEEL  «;ORI*«RATION 
WEIRTON  STEEL  COMPANY 
STRAN-STEEL  CORPORATION 
THE  HANNA  EL'RNACE  CORI*ORATION 
HANNA  IRON  ORE  COMPANY 
NATIONAL  MINES  CORINIRATION 
NATIONAL  STEEL  PROIHT-TS  COMPANY 


NATIONAL  STEEL 


Step  hy  automatic  step,  in  this  mo«lem  can¬ 
nery,  cans  are  precisely  filled  with  tomato 
jiiiee.  After  contents  are  salted  and  the  cans 
vaciiuni-sealetl.  final  pasteurization  takes  place. 


CORPORATION 

PITTSBURGH,  PA. 


GRANT  BUILDING 


PROMOTION 

Promoters  to  Hear  More 
On  Plan  For  Industry 

By  T.  S.  Irvin 


Plans  for  a  national  public 
relations  propram  for  U.S. 
newspapers  bepan  to  assume  a 
little  more  definite  shape  than 
just  conversation  this  week. 

Ted  Barrett,  promotion  man¬ 
ager  of  the  Dallas  (Tex.) 
Morning  News  and  president  of 
the  National  Newspaper  Pro¬ 
motion  Association,  conferred 
in  New  York  with  Otto  Silha, 
business  manager  of  the  Minne¬ 
apolis  (Minn.)  Star  and  Trib¬ 
une.  Mr.  Silha,  a  former 
NNPA  president,  has  been 
pushing  hard  for  such  a  pro¬ 
gram. 

Messrs.  Barrett  and  Silha 
canvassed  such  essentials  to 
implementing  a  PR  program 
as:  definition  of  the  job  to  be 
done;  scope  of  the  job;  ways 
and  means  of  financing  it. 

Mr.  Barrett  said  he  is  hope¬ 
ful  of  having  some  specifics  of 
a  plan  to  lay  before  the  NNPA 
directors  when  they  meet  May 
12-16  at  the  27th  annual  NNPA 


convention  at  the  Jung  Hotel, 
New  Orleans. 

“Advancement  of  other  media 
is  being  hastened  by  promo¬ 
tional  and  public  relations  ef¬ 
forts,  cooperatively  applied  and 
financed  in  amounts  adequate  to 
do  a  competent  job,”  Mr. 
Barrett  said.  “Newspapers  have 
been  lagging  in  effectively  sell¬ 
ing  the  basic  concept  and  idea 
of  the  newspaper  to  the  public. 

“It  is  the  unique  respon¬ 
sibility  of  NNPA  to  lead  in 
planning  and  launching  a  gen¬ 
eral  public  relations  program 
for  all  newspapers.  This  pro¬ 
gram  should  be  initiated  and 
executed  vrith  or  without  the 
aid  of  other  organizations  con¬ 
cerned  with  more  limited  as¬ 
pects  of  the  industry. 

“The  plan  would  not  infringe 
on  nor  duplicate  work  being 
done  by  other  groups.  Possi¬ 
bilities  are  broad  and  numerous. 
It  would  keep  Newspaper  Week 
going  all  year.” 


PRIZES,  PLAQUES,  PUFFS 

I  have  undertaken  to  perform  a  service  which  will  be  wel¬ 
comed  by  Promotion  Managers,  appreciated  by  Editors,  cheered 
by  Reporters,  applauded  by  Photographers  and  saluted  by 
Cartoonists.  Editorial  writers  will  say  this  is  as  it  should  be. 
In  short,  I  have  compiled  a  complete  (up  to  now)  84-page 

Journalism  Awards  Directory 

The  object  is  twofold:  I.  To  keep  the  office  bulletin  board 
tidy.  (No  need  to  post  scores  of  descriptive  leaflets,  folders, 
brochures,  etc.  and  keep  them  posted  for  a  year.)  2.  To  open 
the  gates  to  a  gold  mine  of  opportunity  for  Cash  Prizes,  Gold 
Medals,  Bronze  Plaques,  other  meritorious  instruments  for 
boasting.  Fellowships  for  Study,  Foreign  Travel— all  sincere 
tokens  of  public  recognition  for  outstanding  achievement. 

It  will  take  only  the  intuition  of  a  newspaperman  to  detect 
the  spurious  space  grafter.  The  puff  artist  rides  into  the  prize 
ring  on  a  bicycle  built  of  two  phoney  medallions.  Consult  the 
Directory,  beware  the  Pulitzer  impersonator! 

Be  wise.  Buy  now  and  set  your  sights  on  next  year’s  Triple 
Crown  of  Journalism— the  Broun,  the  Sigma  Delta  Chi  and 
the  Pulitzer. 

(Note,  this  is  not  a  mere  index;  it  gives  full  information  on 
eligibility  rules,  entry  deadlines,  donor  identification.) 

Jerome  H.  Walker, 

Publisher, 

Journalism  Awards  Directory 

WHO-You. 

WHAT— Journalism  Awards  Directorv. 

WHEN-Now. 

WHERE-P.O.  Box  434,  Rye,  New  York. 

WHY— Read  above. 

HOW— $5  a  copy. 

(Make  checks  payable  to  Journalism  Awards  Directory) 
P.S.— Ideal  for  Radio-TV  Station  promotion  and  personnel; 
also  for  magazine  writers. 


Doicnlotvn  Parking 

Roanoke  (Va.)  Times  and 
World-News  make  a  good  strike 
for  downtown  shopping  by  run¬ 
ning  a  full  page  showing  the 
folks  how  they  can  find  down¬ 
town  parking  spaces.  The  page 
includes  a  map  of  the  downtown 
shopping  area,  with  new  curb 
spaces  and  off-street  parking 
lots  indicated. 

“Roanoke,”  the  ad  says,  “now 
has  more  than  6,000  spaces 
within  four  blocks  of  Jefferson 
and  Church  alone.”  Can  you 
think  of  a  better  service  for 
both  readers  and  downtown 
merchants? 

More  on  Color 


community  rebuilding  in  this 
country  in  recent  years  is  the 
story  of  how  Lawrence,  Mass., 
changed  in  five  years  from  an 
economic  distress  area  to  an 
aiea  of  diversified  industry, 
progress  and  prosperity. 

And  one  of  the  biggest  ele¬ 
ments  in  the  story  is  the  part 
played  by  the  Lawrence  news¬ 
papers,  the  Daily  Eagle  and  the 
Evening  Tribune,  and  their  pub¬ 
lisher,  Irving  E.  Rogers. 

A  folder  telling  “The  Greater 
Lawrence  Story”  has  been  put 
together  by  the  Eagle-Tribune. 
Copies  are  being  mailed  by  the 
New  England  Newspapers  Ad¬ 
vertising  Bureau,  Statler  Build¬ 
ing,  Boston  16,  Mass. 


Dan  Stern,  PR  director  of 
the  San  Jose  (Calif.)  Mercury 
and  Neivs,  is  just  a  little  miffed 
with  this  space  for  having  sug¬ 
gested,  a  few  weeks  ago,  that 
“newspapers  are  beginning  to 
use  color  in  their  own  in-paper 
promotion.” 

“We  have  been  doing  it,” 
Dan  writes,  “for  three  years, 
classified  included.”  He  sends 
.‘some  sample  pages,  and  they 
are  stunners  —  good  promotion 
made  better  by  the  attention- 
grab  of  color. 

“I  am  in  favor  of  using  color 
whenever  and  wherever  we  can 
do  so,”  Dan  notes.  “Surely  it’s 
the  best  way  to  induce  the  cash 
customers  to  do  likewise.” 

But  one  of  the  smartest  color- 
promotions  we  have  yet  seen  is 
the  one  Charlie  Andrews,  sales 
promotion  manager  of  the 
Naehville  (Term.)  Banner  ami 
Tennessean,  ran  in  his  papers 
a  few  weeks  ago.  It  was  a  sim¬ 
ple  explanation,  illustrated  with 
color  photographs  of  Charlie 
himself,  of  how  a  newspaper 
pr-ints  color.  You  see  a  yellow 
plate,  a  red  plate,  a  blue  plate — 
and  then  the  combination,  a  fine 
color  picture  of  Charlie  spinning 
a  color  wheel. 

Building  Your  City 

One  of  the  great  stories  of 


/n  the  Bag 

Aberdeen  (S.  D.)  American- 
Ncivs  out  with  a  booklet  that 
tells  how  “South  Dakota’s  top 
‘half’  looks  to  Aberdeen  for  its 
news  and  many  living  needs.” 
The  booklet  contains  current 
economic  data  about  the  Aber¬ 
deen  market. 

Los  Angeles  (Calif.)  Ex¬ 
aminer  adds  to  its  current  pub¬ 
lic  service  reprints  one  on  “Fire 
and  You.” 

Oklahoma  City  (Okla.)  Daily 
Oklahoman  announces  publica¬ 
tion  of  a  separate  daily  section 
on  food,  the  Food  Basket,  by 
sending  out,  appropriately 
enough,  a  die-cut  folder  resem¬ 
bling  a  food  basket. 

Persistent  Type 

Albany,  N.Y. 

A  persistent  housewife  won 
$1,250  as  the  jackpot  award 
for  her  solution  to  the  Knicker¬ 
bocker  News  prize  puzzle,  which 
appears  weekly.  She  is  Mrs. 
Helen  Eaton,  who  has  been 
sending  in  several  solutions 
each  week  since  mid- January. 
The  puzzle  is  now  in  its  61st 
week.  With  the  winner,  a  new 
jackpot  was  started  with  $62.50 
in  the  pot. 


PROMOTION  MEN! 

See  for  yourself  what  all  the  excitement's  about. 

Visit  our  suite  at  the  Jung  Hotel  during  the  NNPA 
Convention  and  discuss  Current  Affairs  Films  with 
Ted  Morehouse. 


Newspaper-sponsored  Current 
Affairs  filmstrips  reach  teenagers 
In  school,  stimulate  interest  in 
the  newspaper. 

Effective!  Inexpensive! 


527  Madison  Arenac 
New  York  22,  N.  Y. 
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all  time 


Never  before  has  such  a  high  volume  of  notional 
(manufacturers’)  advertising  been  placed  in  doily 
newspapers.  1  956  showed  a  gain  of  1  4.6%  in  dollar 
volume  over  the  previous  year.  This  is  the  second 
greatest  gain  in  dollar  volume  in  any  period  in  the  history 
of  Canadian  newspapers,  exceeded  only  by  the  gain 
in  1  953,  since  which  time  there  has  been  a  growth 
of  443  percent  in  the  number  of  TV  stations. 

Daily  newspapers’  gain  in  1  956  is  three  times  the  gain  of 
1  955,  and  practically  double  the  five-year  average 
gain  of  the  period  1951-55. 

Newspapers  are  also  without  equal  in  the  retail  and 
classified  advertising  fields. 


' -  ' i  '"'j 


Canadian  Daily  Newspaper  Publishers  Association 


55  University  Avenue  •  Toronto  1,  Ontario  •  I.  H.  Macdonald,  General  Manager 


Big  Saturday 
Paper  Given 
Lively  Boost 


Toronto 

What  is  believed  to  be  the 
biggest  newspaper  promotion 
campaign  ever  launched  in 
Canada  is  now  in  full  swing  for 
the  Toronto  Globe  &  Mail, 
morning  daily,  w’hich  issues  an 
enlarged  Saturday  morning 
paper  of  160  pages  on  May  4. 

Daily  newspapers,  weeklies, 
radio,  television,  billboards, 
streetcar  and  bus  cards,  and 
direct  mail  are  being  used. 

To  publicize  the  new  Satur¬ 
day  weekend  paper  the  Globe 
&  Mail  is  using  27  Ontario 
dailies  with  10  full  page  adver¬ 
tisements  and  eight  1,000  line 
advertisements.  Most  of  the 
full  pages  are  in  color,  two  a 
week  for  five  weeks.  The  dailies 
range  over  almost  all  of  On¬ 
tario,  as  far  north  as  Kirkland 
Lake,  west  to  Sault  Ste.  Marie, 
and  east  to  Kingston. 

Seven  larger  weeklies  and 
semi-weeklies  in  southern  On¬ 
tario  are  also  being  used,  as 
well  as  20  radio  stations  each  2  spot  announcements  daily,  40  poster  billboards  in  other  cities,  department 
carrying  8  spot  announcements  large  painted  billboards  in  the  Transit  advertising  includes  Saturday 


DEDICATION  of  a  plaque  in  memory  of  the  lafe  Frank  Knighf  took  place  April  19  in  the  Charlei- 
ton  (W.Va.)  Press  Club.  The  plaque  designed  by  Robert  Martens,  Charleston  sculptor,  will  be 
placed  in  the  business  office  of  the  Charleston  Gazette.  Mr.  Knight  was  editor  of  the  Gazette  and 
secretary  of  the  National  Newspaper  Promotion  Association.  Left  to  right:  Gov.  Cecil  H.  Underwood, 
NNPA  President  Ted  Barrett  of  the  Dallas  News,  Clarence  W.  Harding  of  South  Betvd  Tribune  and 
Robert  L.  Smith,  publisher  of  the  Gazette. 


WHEM  S’  WY 

Sk  Editor 


Special  Mailing  y  ««  /.I"/® 

staff  will  contribute  to  the 

Direct  mail  is  going  to  Saturday  edition,  which  will  be 
600,000  families  in  Ontario  edited  for  weekend  reading  in 
with  sample  copy  of  TV  Topics,  a  lighter  vein  than  the  week¬ 
weekly  program  schedule  for  day  editions. 

April  27,  week  prior  to  appear-  Color  sections  of  the  new 

ance  of  new  Saturday  paper.  Saturday  paper,  magazine  sec- 
The  direct  mail  also  has  a  six  tion,  youth  section,  TV  Topics, 
page  newspaper  describing  the  and  12  pages  of  comics,  are 
features  which  will  appear  being  printed  in  the  United 
regularly  in  the  enlarged  Satur-  States,  though  mainly  written 
day  paper.  Advertising  is  being  at  Toronto, 
handled  by  the  Toronto  office  Dick  Doyle,  assistant  city 

of  McConnell,  Eastman  &  Co.  editor,  has  been  appointed  edi- 

To  promote  more  carrier  boys  tor  of  the  Saturday  edition, 
in  and  outside  Toronto,  mass  To  explain  the  enlarged  paper 
rallies  are  being  held  in  all  to  its  staff  of  SCO  people,  the 
Ontario  centers  at  moving  pic-  Toronto  Globe  &  Mail  manage- 
ture  theatres.  Each  rally  will  ment  had  a  half-hour  slide 
feature  some  special  movies  and  presentation  prepared  and  this 
sales  promotion,  outline  of  has  been  sho^vn  to  all  the 
premiums  as  well  as  cash  staff  in  six  meetings, 
awards  open  to  carrier  boys  • 

and  junior  salesmen.  First  rally  -i  /-<  •  i 

took  place  at  Toronto  on  April  Guide 

22  at  Massey  Hall  with  tele-  Parade  Magazine,  in  associ- 
vision  stars  in  attendance.  In  ation  with  the  American  Auto¬ 
addition  to  cash  awards  and  mobile  Association,  has  an- 
premiums  special  bonus  prizes  nounced  the  publication  of  its 
are  being  given  for  five  new  1957  Turnpike  Guidebook— a 
customers,  a  fishing  rod;  for  10  26-page  color  guide  to  the  na- 
customers  a  fishing  reel,  and  tion’s  Turnpike  and  express 
for  25  new  customers  a  wrist  highway  system.  Over  100,000 
watch.  Door  prizes  are  also  families  used  Parade’s  1956 
offered  at  the  various  rallies.  Guidebook. 


Office  copies  of  E&P  disappearing?  Worse  yet — 
getting  clipped?  Subscribe  NOW  and  have  E&P 
sent  to  your  home  each  week.  Relax  with  your  own 
"fresh  copy"  without  fear  of  someone  peeking  over 
your  shoulder  or  snitching  your  favorite  readingl 

Name  . 

Address  . 

City . Zone  State 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36,  N.  Y. 

$6.50  a  year,  V.  S.  and  Canada — all  other  countries,  $10.00 


62 


EDITOR  8i  PUBLISHER  for  May  4,  1957 


ED 


Talc*  a  C10S£R  look 
Mr.  Editor  — 


Here's  a  story  behind  the  highway  picture. 

You  are  looking  at  a  microphotograph  of  the 
concrete  in  this  modern,  heavy-duty  turnpike. 

See  those  dark  holes.’  Actually  they  are  tiny 
air  bubbles,  smaller  than  the  head  of  a  pin. 
There  are  billions  of  them  in  every  cubic  foot 
of  the  pavement. 

What’s  the  story? 

As  you  know,  when  liquid  freezes,  it  expands. 
Leave  a  bottle  of  milk  too  long  on  an  icy  door- 
stoop  and  it  will  literally  blow  its  top. 

That’s  where  the  bubbles  come  in. 

The  air  cells  in  "air-entrained”  concrete  pro¬ 
vide  tiny  chambers  for  the  expansion  of  mois¬ 
ture  when  it  freezes.  This  relieves  internal 
pressure  and  enables  the  pavement  to  resist 
freeze-thaw  damage.  Air-entrained  concrete  is 
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also  immune  to  surface  scaling  caused  by  the 
action  of  salt  and  other  de-icing  chemicals. 

To  you  and  your  readers  these  bubbles  mean 
smoother-riding  concrete  streets  and  high¬ 
ways,  longer  life  for  pavements,  even  lower 
maintenance  costs:  bigger  returns  from  road 
tax  dollars. 

Air-entrained  concrete  is  produced  by  use 
of  an  air-entraining  agent  added  to  portland 
cement  or  the  concrete  mixture.  It  is  just  one 
example  of  how  research  has  helped  produce 
the  finest  pavement  in  engineering  history  .  .  . 
the  finest  pavement  your  money  can  buy. 
Cement  and  concrete  research  is  one  im¬ 
portant  job  of  the 

PORTLAND  CEMENT  ASSOCIATION 

33  West  Grand  Avanua,  Chicago  10,  IIHnolt 

A  notional  organization  to  improve  and  extend  the  uses  of  portiand  coment 
and  concrete  . . .  through  scientiRc  research  and  engineering  held  work 


March  Linage 
Off  a  Hair; 
Some  Gains 

March  linage  for  52  cities 
measured  by  Media  Records, 
Inc.,  was  down  in  four  out  of 
the  seven  major  classifications. 
Total  was  off  0.7%  with  240,- 
526,616  lines  against  251,255,155 
lines  in  March  of  1956.  For  the 
year  to  date  the  total  loss  was 
2.2%. 

Gains  were  registered  by  the 
following  classifications:  De¬ 
partment  Store,  5.7%;  Finan¬ 
cial,  9.8%.  General,  which  drop¬ 
ped  a  mere  eight  lines,  re¬ 
mained  unchanged  percentage¬ 
wise. 

Linage  losses  in  the  remain¬ 
ing  classifications  looked  like 
this:  Display,  0.7%;  Classified, 
0.6%;  Retail,  0.6%;  and  Auto¬ 
motive,  5.7%. 

City -by-city  figures  follow: 

AKRON,  OHIO 

1957  1956 

Beacon  Journcil-e  2,422,624  2,380,936 

§  Beacon  Journal-S  1,193,442  1,215,103 

Grand  Total  3,616,066  3,696,041 
lincludes  PARADE,  73,167  lines. 
ALBANY,  N.  Y. 
Knickerbocker 

News-e  .  1,237,593  1,295,673 

Times  Union-m  .  909,886  899,296 

•Times  Union-S  .  .  634,893  509,860 

Grand  Total  2,782,372  2,704,829 
Note:  Timcs-Union  (S)  1957 — ^34,893 
includes  9,721  lines  of  part-run  ad¬ 
vertising. 

Timf>s-Union  (S)  1956 — 609,860  in¬ 

cludes  27,614  lines  of  part-run  adver¬ 
tising. 

•Includes  AMERICAN  WEEKLY. 
61,048  lines. 

ALBIQIEROL'E,  N.  M. 
.Journal-m  .  .  1,285,255  1,452,496 

5Joumal-S  .504.748  412,454 

Tribune-e  .  1,210,231  1,389,762 

Grand  Total  3,000.234  3.254,712 

SIncIudes  PARADE,  73,167  lines. 
ANDERSON.  INO. 

Bulletin-e  .  941,058  1,066..547 

Herald-m  . 694,412  769,932 

••Herald-S  .  314,768  201,114 

Grand  Total  1,950.238  2.037.593 

••Includes  FAMILY  WEEKLY.  44.- 
725. 

ATLANTA.  GA. 


Constitution-m 

1,592.715 

1.597,312 

JournaI*e  ....... 

2,130,926 

2.280,138 

Journal  & 

Constitution-S 

1,156,192 

923,725 

Grand  Total 

4,879,833 

4,801,175 

ATLANTIC 

CITY,  N. 

J. 

Press-m  . . 

680,808 

777,495 

Press-S  . 

155,288 

161,432 

Grand  Total 

836,096 

938,927 

BALTIMORE,  MD. 

*American-S 

776,867 

642,705 

News-Post-o 

1,424,602 

1,614,444 

Sun-m  .  .  .  . 

1,387,360 

1.447,164 

Sun-e  . . 

2,154,065 

2,339,463 

tSun-S  . 

1,684,216 

1,318,260 

Grand  Total  . 

7,427,110 

7.362.036 

•Includes  AMERICAN  WEEKLY, 

61,048  lines. 

tincludes  THIS  WEEK,  89,198  lines. 
BAYONNE.  N.  J. 

Times-e  .  . 357,777  483,889 

BINGHAMTON.  N.  Y. 

Press-e  .  1,169,257  1,231,468 

5Pre8s-S  .  373,694  283,724 

Sun-m  .  378,998  414,016 

Grand  Total  1,921,849  1.929,197 

lincludes  PARADE,  73,167  lines. 


MARCH  Newspaper  Linage — 52  Cities 

(Compiled  b.v  EDITOR  &  Pl'BLISHER  from  Media  Records  Measurements) 


1957 

19.56 

%  of 

E&P 

Linage 

Linage 

1956 

Index 

Total  Advertising 

March  . 

249,526,616 

251,255,155 

99.3 

108.0 

February  . 

207,063,976 

218,,335,051 

94.8 

107.3 

Year  to  date 

667,099,787 

681,790,58.3 

97.8 

Display 

March  . 

186,603,404 

187,969,370 

99.3 

106.9 

February 

153,800,137 

161,710,671 

95.1 

107.0 

Year  to  date 

495,771,657 

.504,372,879 

98.3 

('lassified 

March  . 

62,923.212 

63,285,785 

99.4 

111.2 

February  . 

..  53,263,839 

56,624,380 

94.1 

108.3 

Year  to  date 

171,328,1.30 

177,417,704 

96.6 

Retail 

March 

132,014,612 

132,840,359 

99.4 

105.3 

February  . 

106,211,702 

111.825,787 

95.0 

103.0 

Year  to  date 

348,756,100 

.352,984,1.56 

98.8 

Department  Store 

March  . 

.  49,651,405 

46,972,573 

105.7 

106.1 

February  . 

.38,117,402 

39,700,186 

96.0 

100.1 

Year  to  date 

127,603,477 

126,879,429 

100.6 

General 

March  . . 

36,1.50.016 

36,150,824 

100.0 

107.1 

February 

.30,008,517 

31,488,839 

95.3 

180.6 

Year  to  date 

92.513,613 

94..594.243 

97.8 

.Vutomotive 

March  . 

14,614,563 

15,494,190 

94.3 

118.7 

February  . 

14,364,966 

15,161,119 

94.7 

137.9 

Year  to  date 

41. .534,069 

44,875,427 

92.6 

Financial 

March  . 

.3,824,213 

3,483,997 

109.8 

120.3 

February  . 

....  3,214,952 

3,234,926 

99.4 

123.0 

Year  to  date  . 

....  12.967.875 

11,919.0.53 

108.8 

BIRMINGHAM.  ALA. 

1957  1956 

Post-Herald-m  1,459,652  1,525.692 

News-e  .  2,035,240  2.279,258 

INews-S  .  .  1,041,405  785,944 

Grand  Total  4.536,197-  4,590,894 
Note:  •  "1956  totals  supplied  by  pub¬ 
lisher.” 

News  (E)  1957—2,035,240  includes 

47,551  lines  of  part-run  advertisinfr. 
News  (E)  1966—1,811.521  includes 

92,444  lines  of  part-run  advertisinit. 
tincludes  THIS  WEEK.  89.198  lines. 


BOSTON.  MASS. 

American-e  . 

736,664 

791,13.5 

Record-m  .... 

808,452 

849,031 

•Advertiscr-S 

.  .  441,637 

324,692 

Globe-e  ..... 

.  1,480,183 

1,579,058 

Globe-m  .  .  . 

.  1,207,379 

1,213.295 

Globe-S 

.  1,323,933 

1,031,662 

Herald-m 

.  1,348,023 

1,351,035 

(Herald-S  . 

1,331,446 

1,100,774 

Traveler-e 

.  . .  1,670,161 

1,808.839 

Post-m 

700,504 

Post-S  .... 

387,982 

Grand  Total 

,10,347,778 

11,138,007 

Note:  Boston 

Post  Ceased 

Publish- 

left  October  5.  1956. 

•Includes  AMERICAN  WEEKLY. 

61,048  lines. 

tincludes  THIS  WEEK.  89.198  lines. 
BUFFALO.  N.  Y. 

Courier  Express-m  1,074,418  1,202,954 

•Courier  Express-S  1.234,832  1,009,657 

EveninK  News-e  2,369,680  2,462,701 

Grand  Total  4,668,930  4.675,312 

•Includes  AMERICAN  WEEKLY. 

61,048  lines. 

CAMDEN.  N.  J. 

Courier-Post-e  1,096,311  1.202,564 

CHARLESTON,  W.  VA. 
Gazette-m  1,118,574  1,060,086 

Gazctte-S  .  393,013  292,424 

Mail-e  .  878.792  907,431 

IMail-S  .  350,725  306,764 

Grand  Total  2,741,104  2.566,705 

SIncludes  PARADE.  73,167  lines. 


CHARLOTTE,  N.  C. 

1957  1956 

News-e  .  1,034,443  1.140,542 

Obser\er-m  .  1,511,314  1,446,564 

tObserver-S  680.232  615,213 

Grand  Total  3.225.989  3,202,319 

tincludes  THIS  WEEK.  89,198  lines. 
CHICAGO.  ILL. 

Tribune-m  2,730,828  3,007,483 

Tribune-S  .  .  .  1,889,014  1,608,170 

tDaily  News-e  1.967,461  1,969,659 

American-e  864,950  968,525 

•American-S  442.845  306,877 

Sun-Times-m  .  1,267,502  1.280,879 

!fSun-Times-S  .  659,657  424,669 

Grand  Total  .  9,822,257  9,566,262 

Note:  1957—2.730,828  includes  645,977 
lines  of  part-run  advertising. 
1,889.014  includes  1,044.207  lines  of 

part-run  advertising. 

442,845  includes  285.888  lines  of  part- 
run  advertising. 

1956—3,007,483  includes  684.717  lines  of 
part-run  advertising. 

1.608,170  includes  860.534  lines  of  part- 
run  advertisintr. 

306,877  includes  185,367  lines  of  part- 
run  rdvertisiner. 

•Includes  AMERICAN  WEEKLY. 
61.048  lines. 

tincludes  THIS  WEEK,  89,198  lines. 
SIncludos  PARADE.  73.167  lines. 
CINCINNATI.  OHIO 
Enquirer-m  .  .  1,983.167  1,982,014 

^•Enquirer-S  1,703,182  1,394,166 

Post-e  _  1,499,185  1,624,905 

Times-Star-e  . .  .  .  1,380,944  1,475,229 

Grand  Total  6,566,478  6,476.314 

•Includes  AMERICAN  WEEKLY. 

61,048  lines. 

tincludes  THIS  WEEK.  89.198  lines. 
CLEVELAND.  OHIO 
Plain  Dealer-m  2,199,815  2,255.815 

t^Plain  Dealer-S  2,224,224  1.843.693 

News-e  ..  .  930.364  1.049,816 

Press-e  .  2.679,369  2.854.547 

Grand  Total  8,033,772  8,003.871 

•Includes  AMERICAN  WEEKLY. 

61,048  lines. 

tincludes  THIS  WEEK.  89,198  lines. 


COLUMBUS,  OHIO 

1957 

ISSfi 

Dispatch-e  . . 

.  1,847.772 

1,973,693 

Dispatch-S  ..... 

1,267,687 

1.018,916 

Citiien-e  . . .  . 

677,458 

832.833 

SCitizen-S  . 

406,341 

360,316 

Ohio  State 

Journal-m  . 

671,721 

784.337 

Star-w  . 

66,684 

68,416 

Grand  Total 

4,936,463 

6,038,519 

^Includes  PARADE,  73,167 

linpfi. 

DALLAS,  TEXAS 

News-m  . 

.  1,988,498 

2.164.617 

INews-S  .  .  . 

826,089 

758,969 

Times  Herald-e  . 

2,104,988 

2.431.789 

•Times  Herald-S 

.  841,905 

706.657 

Grand  Total  . 

6,761,480 

6,062.032 

•Includes  AMERICAN  WEEKLY. 

61,048  lines. 

tincludes  THIS 

WEEK,  89,198  lines. 

DAYTON.  OHIO 

Journal-Herald-m 

1,903,840 

1.938,470 

News-e 

2,107,216 

2.290,620 

News-S 

868,397 

718,474 

Grand  Total 

4,869,453 

4.947.564 

DENVER,  COLO. 

Rocky  Mt.  News-m  1,442,888 

1,574,640 

{•Rocky  Mtn. 

News-S  .  ,  .  . 

607,371 

347,687 

Post-e  . . 

.  1,920,894 

2,110,018 

t  Post-S  . 

1,007,298 

708,721 

Grand  Total 

4,878,451 

4.741.066 

{Includes  PARADE,  73,167  lines. 

•Includes  AMERICAN  WEEKLY. 

71,741  lines. 

tincludes  THIS 

WEEK,  89,198  lines. 

DES  MOINES,  IOWA 

Resrister-m 

683,832 

786,116 

Tribune-e  . 

894,384 

997,600 

tReKister-S  . 

602,884 

526,354 

Grand  Total 

2,181.100 

2,310,070 

tincludes  THIS 

WEEK,  89,198  lines. 

DETROIT.  MICH. 

Free  Press-m  .  . 

1,405,938 

1,581,335 

{E'ree  Press-S 

551.605 

488,880 

News-e 

2,281,731 

2,7.54,643 

tNews-S 

.  1,521.476 

1,308,856 

Times-e  . 

1,128,579 

1,409.143 

•Times-S 

530,978 

495,295 

Grand  Total  .  7,420,307  8.038.152 

•Includes  AMERICAN  WEEKLY. 
61,048  lines. 

tincludes  THIS  WEEK.  89.198  lines, 
includes  PARADE,  73.167  lines. 
DULUTH.  MINN. 


Herald-e 
News-Tribune-m 
News-Tribune-S  .  . 

799,008 

591,291 

539,513 

897,923 

615,558 

434,695 

Grand  Total 

1,929,812 

1.948,176 

ELMIRA 

.  N.  Y. 

Advertiser-m 

Star  Gazette-e  . 
••Telegram-S  . . 

429,212 

847,575 

284,180 

454,612 

961.155 

238.925 

Grand  Total  .  1,560,967  1.654.692 

••Includes  FAMILY  WEEKLY. 

44,725 

EL  PASO.  TEXAS 

Times-m 

§Times-S  ... 

Herald-Post-e 

1,274,998 

546,109 

1,339,730 

1,409.013 

438.881 

1,410,888 

Grand  Total 

3.160,837 

3,258.782 

lincludes  PARADE.  73,167  lines. 


ERIE.  PA. 


News-m  .  .  .  . , 

.  1,020,282 

Times-e 

1,134,948 

1.410,658 

§Times-News-S 

543,631 

Times-S 

414.734 

Dispatch-e  .  .  . 

849.209 

Dispatch-S 

397.545 

Grand  Total 

2,698,861 

3,072,146 

Note  :  Dispatch 

ceased 

publication 

January  6,  1957. 

News  Morning 

startetl 

publication 

January  7,  1957. 
linciudes  PARADE,  73,167  lines. 
FOND  DU  LAC,  WIS. 
Commonwealth 

Reporter-e  687,238  753.580 

FORT  WAYNE,  IND. 

Journal  Gazettc-m  1,092,4  1  0  1,180,690 
ISJournal  Gazette-S  623,4  5  2  535.664 

News  Sentinel-e  1,727,023  1,837.793 

Grand  Total  .  3,442,885  3.554.147 

{Includes  PARADE,  73,167  lines. 

(Continued  on  page  66) 
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MODERN  SCHOOLS  IN  THE  WASTELAND 


The  jungle  yields  lo  the  power  of  man  armed  with  modern  science  and  ma¬ 
chinery.  In  the  wasteland  skilled  men  of  Middle  and  North  America  are  together 
creating  banana  plantations  and  thriving  communities.  Well-equipped,  airy 
schools  bring  the  full  benefits  of  education  to  the  children  of  the  workers,  mold¬ 
ing  the  good  citizens  of  tomorrow. 


This  practical  guidance  will  fit  these  youngsters  for  the  tasks  ahead,  operating 
farms,  railroads  and  docks  that  their  fathers  carved  from  the  jungle.  They  will 
inherit  a  strong  economy,  linking  the  rich  lands  of  the  Americas  with  the  mar¬ 
kets  of  the  world.  The  crops  of  today  bring  the  dollars,  machines  and  manufac- 


THIS  LIVING  CIRCLE 
STRENGTHENS  THE  AMERICAS 


United  Fruit  Company  has  been  serving 
the  Americas  usefully  for  56  years— re¬ 
claiming  wasteland,  stamping  out  dis- 


tures  to  make  that  bright  future  a  reality.  ease,  developing  human  skills,  helping 

The  Living  Circle  of  trade  and  communication  guards  the  prosperity  of  the  research,  new  techniques  and  tran^ 

.  ,  riT  rr  1  .  .  poitation,  to  increasc  the  production  and 

Americas.  This  free  way  of  life  oners  the  only  true  security  against  communist  sale  of  bananas  sugar  and  other  crops 


aggression. 


and  expediting  communications. 


United  Fruit  Company 
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NEW  YORK,  N.  Y. 


March  Linage 

(Cimtinued  from  page  64) 


FORT  WORTH,  TEXAS 


1957 

1956 

Sta  r-T  eleg  ra  m-m 

851,055 

973,415 

Star-Telegram-e 

1,708,157 

1,875,429 

§Star-Tciepram-S 

747,000 

686,935 

Press-e 

479,574 

643,097 

Press-S  . 

176.293 

174,920 

Grand  Total 

3.962,079 

4.353.796 

Hncludes  PARADE,  73.167 

lines. 

FRESNO. 

CALIF. 

Bee-e 

1,304,989 

1,423.512 

Bee-S  . 

620,711 

546,731 

Grand  Total 

1,925,700 

1.970.243 

GARY. 

,  i.\i). 

Post-Tribune-e 

1,431,022 

1,489,968 

Post-TribunevS 

368,924 

260.631 

Grand  Total 

1,799.946 

1 .750.499 

GLENS  FALLS,  N.  Y 

Post-Star 

(See  Note)  . 

649,026 

700,621 

Note:  Post-Stai-  Mornintr  sold  in  com¬ 
bination  with  Times  Evening. 

Linage  of  one  edition,  Post-Star 
Morning,  only  is  given. 

GRAND  RAPIDS,  MICH. 

I'ress-f  .  2,021,576  2,259,455 

HAMMOND,  I.ND. 

Times-e  .  .  .  1,253,009  1,236,959 

Times-S  481.996  453,513 

Grand  Total  1,735,005  1,690,472 

HARRISBCRG.  PA. 

Patriot-m  1,397,497  1,486,474 

SPatriot  News-S  445.975  368,319 

Grand  Total  1,843,472  1,854,793 

Note:  Evening  New's  carries  samt* 
amount  of  advertising  as  Morning 
Patriot. 

Hncludes  PARADE.  73.167  lines. 
HARTFORD,  CONN. 

Courant-m  -  .  965,124  934.730 

5Courant-S  918,038  665,925 

Times-e  2.036,158  2,008,547 

Grand  Total  .  3,919,320  3,609,202 
includes  PARADE,  73,167  lines. 
HOUSTON.  TEXAS 
Chronicle-e  .  2,428,868  2,665,668 

•Chronicle-S  ..  1,308.443  1,093,137 

Post-m  1.833,183  1,983,892 

tPost-S  932,637  717,330 

Press-e  .  855,798  925,327 

Grand  Total  7,358,929  7.385,354 

Chronicle  (E) 

Note:  2,428,868  lines  includes  108.491 
lines  of  part-mn  advertising. 

(I.ast  Year)  2.665,668  lines  includes 
132,824  lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 
61,048  lines. 

^Includes  THIS  W'EEK,  89,198  lines. 
INDIANAPOLIS,  IND. 

News-e  1,839,551  1,996,791 

SUr-m  -  1,722,961  1.842,242 

tStar-S  .  .  .  1,303.711  954,537 

Times-e  1,025,494  1,159,470 

5Times-S  424,623  404,878 

Grand  Total  .  6,316.295  6,357.918 

■fincludes  THIS  WEEK.  89,198  lines, 
includes  PARADE,  73.167  lines. 
JACKSON,  MISS. 

Clarion  Ledger-m  .  736,193  882,820 

§Clarion  Ledger 

&  News-S  -  .350,745  316,629 

Daily  News-e  -  631,986  663,155 

State  Times-e  513,630  642,224 

State  Times-S  239,413  203,126 

Grand  Total  2,471,967  2,707.854 

^Includes  PARADE,  73,167  lines. 
JACKSONYTLLE.  FLA. 

Times  Union-m  .  1,826,595  1,938,015 

tTimes  Union-S  777,703  678,393 

Grand  Total  ,  2,604,298  2,616,408 

•Includes  AMERICAN  WEEKLY. 
89,198  lines. 

JERSEY  CITY,  N.  .1. 

Jersey  Journal-e  .  973,308  1,098,379 

Note:  Jersey  Journal-E 
T.  Y.  973,308  lines  includes  168,484 
lines  of  part-run  advertising. 

L.  Y.  1,098,379  lines  includes  183,546 
lines  of  part-run  advertising. 


1957  1956 

Stai-«  _  .  1,615,920  1,804,670 

Star-S  1,161,157  929,403 

Times-m  .  1,775,959  1,928,194 

Grand  Total  .  4,553,036  4,662,267 

KNOXVILLE.  TENN. 

Journal-m  .  ,552.546  677,815 

•Journal-S  432,019  330,584 

News-Sentinel-e  920,589  1,051,682 

§News-SentineI-S  484,923  408,758 

Grand  Total  2,390,077  2,468.839 

•Includes  AMERICAN  WEEKLY, 
61,048  lines. 

^Includes  PARADE,  73,167  lines. 
LAWRENCE,  MASS. 

Tribune  (See  Note)  899,902  910,412 

Note:  Tribune  Evening  and  Eagle 
Morning  are  sold  only  in  combina¬ 
tion. 

Linage  of  one  edition.  Tribune  Evening 
only  is  shown. 

LITTLE  ROCK,  ARK. 

.Arkansas 

Gazette-m  .  .  939.374  1,066,339 

'.Arkansas 

Gazette-S  459.739  387,729  ' 

Grand  Total  .  1,399,113  1,454.068 

Slncludes  PARADE,  73,167  lines. 
LONG  BEACH.  CAUF. 
Indcpendent-m  1,780,965  1,887,876 

5 Independent/  Press- 
Telegram-S  866,590  691,448 

Press-Telegram-e  .  1.818,443  1.965,676 

Grand  Total  .  4.465,998  4.545.000 

Note: 

Independent  (M)  1,780.965  lines  in¬ 

cludes  246,196  lines  part-run  adver¬ 
tising. 

(Last  Year)  1,887,876  lines  includes 
209,359  lines  part-run  advertising. 
Independent /Press-Telegram  (S)  866,- 
590  lines  includes  26,324  lines  part- 
run  advertising. 

Press-Telegram  (E)  1.818.443  lines  in¬ 
cludes  264.196  lines  part-run  adver¬ 
tising. 

(Last  Year)  1,965,676  lines  includes 
209,359  lines  i>art-nin  advertising, 
sincludes  PARADE,  73,167  lines. 

LONG  ISLAND.  N.  Y. 
Newsday-Suffolk-e  1,897.276  1,825,585 

Newsday-Nassau-e  2,236.850  2,077,730 

Grand  Total  .  4,134,126  3,903,315 

LOS  ANGELES,  CALIF. 
Examiner-m  1,839,453  2,070,281 

•Examiner-S  ..  1,217.282  ■  1.049,730 

Times-m  .  3,225,784  3,498,812 

1Time.s-S  .  2,730,146  2,226,005 

Herald-Express-e  .  1.222,172  1,448.942 

Mirror-News-e  .  .  1,477,396  1,515,695 

Grand  Total  11,712.183  11,808.465 
Note:  TIMES  (S)  2.730,146  lines  in¬ 
cludes  546,669  lines  part-run  adver¬ 
tising. 

( Last  Year)  2.225,005  lines  includes 
470,008  lines  part-run  advertising. 
MIRROR-NEWS  (E)  1,477.396  lines 

includes  217.023  lines  part-run  adver¬ 
tising. 

(Last  Year)  1.515,695  lines  includi^s 
40,094  lini-s  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 
71,741  lines. 

•>Includes  THIS  WEEK.  89.198  lines. 


LOUISVILLE,  KY. 


Courier  Journal-m 

1,338,858 

1,5.56,467 

Courier  Journal-S 

1,077,457 

860,313 

Times-e 

1,606,428 

1,791,710 

Grand  Total 

4,022.743 

4,208.490 

LOW  ELI 

..  >’ASS. 

Sun-e 

620,426 

711,213 

••Sun-S 

239,182 

156,403 

Grand  Total 

859,608 

867.616 

••Includes  FAMILY  WEEKLY',  44,725 

LYNN, 

MASS. 

Item-e 

670,880 

690,354 

Telesrrarr.  News-e 

4:18,112 

479.193 

Teleprram  News-S 

182,969 

132,189 

Grand  Total 

1,291,961 

1.301,736 

MEMPHIS,  TENN. 

Commercial 

Appeal-m 

1,920,264 

2,197.197 

-‘Commercial 

Appeal-S 

1,016,286 

763,715 

Press-Scimitar-e 

1,110,662 

1,304,378 

Grand  Total 

4,047,212 

4,266,290 

•Inrlud#-  THIS 

WEEK.  89.198  lines. 

1957  1956 

Record  Journal 

(See  Note)  781,374  815,833 

Note:  Record  Morning  and  Journal 
Evening  are  sold  only  in  combination 
Linage  of  one  edition.  Record  Morning 
only  is  shown. 

.MIAMI.  FLA. 

Herald-m  _  3,487,591  3,636,829 

•Herald-S  1,812,005  1.434,840 

News-e  1,542,670  1,745,433 

tNews-S  _  761,002  685.069 

Grand  Total  7,603.268  7,402,171 

NOTE: 

Herald  M  1957  —  3,487,591  includes 
80,406  lines  of  part-run  adver¬ 
tising. 

1956 — 3,636,829  includes  76,890  lines 
of  part-run  advertising. 

Herald  S  1957  — 1,812.005  includes 
229,898  line  of  part-run  adver¬ 
tising. 

1956  —  1,434,840  includes  206.372 
lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY'. 

61.048  lines. 

tincludes  THIS  WEEK,  89,198  lines. 
MILWAUKEE,  WIS. 

Sentinel-m  .  1,210,459  1,347,565 

•Sentinel-S  501,282  391,416 

Journal-e  3,020,937  3,344,611 

tJournal-S  .  1,869,419  1,507,808 

Grand  Total  6,602,097  6.591,300 
•Includes  AMERICAN  WEEKLY', 

61,048  lines. 

tincludes  THIS  WEEK,  89,198  lines. 
MINNEAPOLIS.  MINN. 

Tribune-m  .  1,474,612  1,482,297 

Star-e  .  2,102.774  2,258.043 

•Tribune-S  .  1,286,949  1,034,583 

Grand  Total  4,864,335  4,474.923 

tincludes  THIS  WEEK.  89,198  lines. 
MODESTO,  CALIF. 

Hee-e  867,211  922.943 

MONTREAL.  CANADA 

tStar-e  .  2,633,266  2.650.850 

Gazette-m  1,471,457  1,514,655 

La  Presse-e  2,672,003  2,729.904 

I>a  Patrie-e  201,309  200,040 

I,a  Patrie-S  286,099  244,700 

Grand  Total  .  7,264,134  7.340.149 

tincludes  WEEKEND  MAGAZINE, 

126.7.54  lines. 

MUNCIE,  IND. 

Press-e  849,174  890,746 

Star-m  869,142  878.330 

••Star-S  321,086  221.508 

Grand  Total  2,039,402  1,990.584 

••Includes  FAMILY  WEEKLY. 

44,725  lines. 


NASHVILLE,  TENN. 


Hanner-e . 

Tennessean-m 

Tennessean-S 

1.305,494 

1,353,279 

728,829 

1,.393.141 

1,428,376 

682.212 

Grand  Total 

3,387.602 

3.503,729 

NEW  HAVEN,  CONN 

Journal  Courier-m 
Rejrister-e 
••Kesrister-S  ,  . 

393,507 

1,468,099 

662.619 

441,219 

1„570.232 

488,692 

Grand  Total 

2,524,225 

2,500,143 

••Includes  FAMILY  WEEKLY. 
44.725  lines. 

NEW  LONDON,  CONN. 

Day-e  .  .  859,731  886,364 


1957 

I  DSC 

Timt'N-m 

2,090,866 

2.167,782 

Times-S 

3.039.573 

2.394.607 

Herald  Tribune-m 

1.073.368 

1.103,670 

tHerald  Tribune-S 

.  1,025,748 

929,161 

Mirror-m 

790,083 

863.729 

Mirror-S 

450,269 

386,819 

#News-m  .  . 

1,445,055 

1.633,466 

#New8-S 

1.827,423 

1.427,149 

Journal  American- 

e  1,002,139 

1.130.389 

*Journal 

American-S 

501,417 

469.984 

Post-e 

1,124,527 

1,2.56,786 

Post-S 

115.308 

98,200 

World  Telei?ram 

&  Sun-e 

.  1,233,854 

1 .382.286 

Grand  Total 

15,719,630 

15,244,028 

NOTE: 

Mirror-ni 

This  Year  790,083  lines  includes 

180,436  lines  of  (lart-run  adver¬ 
tising. 

Last  Year  863,720  lines  includes 

178,976  lines  of  part-run  adver¬ 
tising. 

Mirror-S 

This  Year  450,269  lines  includes 

170.344  lines  of  part-run  adver¬ 
tising. 

Last  Year  386,819  lines  includes 

147.465  lines  of  part-run  adver¬ 
tising. 

News-m 

This  Year  1,445,055  lines  includes 

632,294  lines  of  part-run  adver¬ 
tising. 

Last  Year  1,633,466  lines  includes 
755,322  lines  of  part-run  adver¬ 
tising. 

News-S 

This  Year  1,827.423  lines  includes 

1.338.517  lines  of  part-run  adver¬ 
tising. 

Last  Year  1,427,149  lines  includes 
1,046,378  lines  of  part-run  adver¬ 
tising. 

Journal-American-e 

This  Year  1,002.139  lines  include- 

112,287  lines  <if  part-run  adver¬ 
tising. 

Last  Year  1,130.389  lines  includes 
143,111  lines  of  part-run  adver¬ 
tising. 

Journal-American-S 

This  Year  501,417  lines  include* 
47,952  lines  of  part-run  adver¬ 
tising. 

Last  Year  469,984  lines  include* 
64,483  lines  of  part-run  adver¬ 
tising. 

World  Tel.  *  Sun-e 

This  Year  1.233,854  lines  includes 
247,010  lines  of  part-run  adver¬ 
tising. 

Last  Year  1.382,286  lines  includes 
234.001  lines  of  part-run  adver¬ 
tising. 

•Includes  AMERICAN  WEEKLY. 

61,048  lines. 

tincludes  THIS  WEEK.  89.198  lines. 

#Includes  SPLIT-RUN,  202.122  lines 

in  (m)  and  176,477  lines  in  (S). 

NEW  YORK.  (QUEENS),  N.  Y- 
Long  Island  Press-e  1,554,300  1,621.491 
{Long  Island 

Press-S  668,033  539.736 

Grand  Total  .  2,222,333  2.161.227 

Ilnchides  PARADE,  73.167  lines. 

NIAGARA  FALLS.  N.  Y. 
Gazette-e  1,226,629  1.367,923 

NORFOLK.  VA. 
Ledgei'-Dispatch  & 

Portsmouth  Star-e  1,674,709  2,172,43( 

Virginian-Pilot-m  1,819,941  1,950.056 

Virginian-Pilot  & 

Portsmouth  Star-S  920,53  6  848.095 


NEWPORT  NEWS,  VA. 

Press-m  951,782 

5Press-S  392,707 

Times-Herald-e  932,834 

Grand  Total  .  2.277,323 
Slncludes  PARADE.  73,167  lines. 
NEW  ORLEANS.  LA. 
Times-Picayune-m  2,467,045  2,590,864 

rTimes-Picayune  & 

States-S  1,092,104  974,393 

Item-e  .  936,007  1,077,734 

•Item-S  363,951  431,267 

States-E  1,197,075  1,233,478 

Grand  Total  6,056.182  6.307,736 

•Includes  AMERICAN  WEEKLY, 
61,048  lines. 

^Includes  THIS  WEEK.  89,198  lines. 


Grand  Total  4,415,186  4.970.588 

NOTE  : 

Ledger-Dispatch  &  Portsmouth-Star-e 

1957  -  1,674,709  includes  363.021 

lines  of  part-run  advertising. 

1956  —  2,172,437  includes  664.711 
lines  of  part-run  advertising. 

Virginian-Pilot-m 

1957  —  1,819.941  includes  189.764 
lines  of  part-run  advertising. 

Hl.-ie  —  1,950,056  Includes  172.377 
lines  of  part-run  advertising. 

Virginian-Pilot  &  Portsmouth  Star-S 

1957  —  920,536  includes  186.747 
lines  of  part-run  advertising. 

1956  —  848,095  includes  216.613 
lines  of  part-run  advertising. 

tincludes  THIS  WEEK,  89,198  lines. 

(Continued  on  page  68) 
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Here  Comes  A  New  Way  Of  Life 


That  limrly  truck  moving  tlirou"h  the  ni»ht 
is  a  syinhoi  of  tlie  way  we  live  to<lay.  \V  hat 
you  see,  of  «-ourse,  is  a  luotlern  motor  vehich'. 
What  you  don’t  see  are  the  fresh  ami  packaged 
foods  it’s  carryiii}:  to  some  suhurhan  siioppin» 
center,  there  to  l)e  unloaded  before  openin" 
time  tomorrow  .  . .  It’s  just  one  of  many  trucks 
you'll  prohahly  meet  lu'fore  you  "et  where 
you’re  goiu»  —  and  one  of  millions  continu¬ 
ally  at  work  across  this  country  on  the  ever¬ 
lasting  joh  of  moving  increasing  mountains  of 
merchamlise  of  every  description  to  where 


they’re  needed  .  .  .  Actually  it’s  a  new  way  of 
life,  this  truck  you’re  passing  in  the  night, 
for  with  their  flcxihility  and  speed,  their 
ability  to  go  wherever  there  are  roads,  trucks 
have  changed  our  whole  pattern  of  living. 
To»lay,  heeause  of  trucks,  we  can  live  ami  shop 
wherever  we  please  —  and  mills  and  plants 
can  locate  just  about  anywhere,  too  .  .  . 
America  is  growing  at  a  rate  and  in  directions 
undreamed  of  a  generation  or  so  ago  and 
made  possible  to  a  large  extent  by  the  truck¬ 
ing  industry,  expanding  to  serve  you. 


AMERICAM  TRUCKING  INDUSTRY 

American  Trucking  Associations,  Inc.,  Washington  6,  D.  C. 

THE  SHORTEST  DISTANCE  BETWEEN  TWO  POINTS  IS  A 
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OAKLAND.  CALIF. 

1957  1956 

Tribune-e  1,777.940  1.924.768 

5Tribune-S  .  864.726  814.257 

Grand  ToUl  2.642.666  2.739.015 
Slnrludes  PARADE.  88.413  lines. 
OKLAHOMA  CITY.  OKLA. 
Oklahuman-m  960.226  1,005.592 

Oklahoman-S  .  .  610.680  508.613 

Times-e  . 1.083.231  1.143.514 

Grand  ToUl  2.654.137  2.657.719 
NOTE: 

Times  1.083.231  lines  includes  124.143 
lines  part>run  advertisinK. 

T.ast  Year  1.143.514  lines  includes 
137.288  lines  part-run  advertising. 
OMAHA.  NEBR. 

World-Herald 

(see  note)  .  1.273.660  1.390.983 

World-Herald-S  881.540  742.581 

Grand  ToUl  2.155.200  2.133.564 
NOTE:  World-Herald  sold  in  com¬ 
bination  MorninR  and  Evening, 
linage  of  only  one  edition.  EVE¬ 
NING.  is  shown. 

PASADENA.  CALIF. 

Star-News-e  _  1.148.676  1.034.211 

Star-News-S  .  397.272 

5 1  ndependent-SUr 
News-S  550.655 

Independent-m  1.052.611  1.044.030 

Independent-S  .  262,031 

Grand  ToUl  2.761,942  2.737.544 

includes  PARADE,  73,167  lines. 
PAWTUCKET.  R.  I. 

Times-e  939,250  1,035.024 

PEORIA,  ILL. 

Journal  SUr 

(See  Note)  1.350.203  1,426.260 

^Journal  Star-S  643.779  615.498 

Grand  ToUl  1.993,982  1.941,758 

NOTE:  Journal  SUr  Morning  and 
Journal  SUr  Evening  sold  in  com¬ 
bination.  Linage  of  only  one  edi¬ 
tion —  Journal  Star  Evening  —  is 
shown. 

Slncludes  PARADE,  73,167  lines. 
PHILADELPHIA,  PA. 

Bulletin-e  2.060,093  2,347,465 

+*Bullctin-S  714,933  514.324 

Inquirer-m  .  .  1,852.858  1.884,365 

Inquirer-S  1,788.673  1,513.390 

-News-e  . .  468,769  568.969 

Grand  ToUl  6.885,326  6.828.513 

NOTE:  Inquirer  (M)  1957—1.852.858 
includes  44,646  lines  of  part-run 
advertising. 

•Includes  AMERICAN  WEEKLY. 
61.048  lines. 

tincludes  THIS  WEEK.  89.198  lines. 
PHOENIX.  ARIZ. 

Republic-m  2.095,736  1.959.899 

tRepublic-S  891.211  735.704 

Gazette-e  .  2,019,660  2.695.603 

Grand  Total  5,006.607  5.391,206 

tincludes  THIS  WEEK,  89.198  lines. 
PITTSBURGH,  PA. 

Post  Gazette-m  1,127.726  1,157.113 

Press-e  1,783,858  1.888,967 

tPress-S  1.250,517  948.792 

Sun  Telegraph-e  874.221  991.481 

•Sun  Telegraph-S  .  660.979  532.274 

Grand  ToUl  5.697.301  5.518.627 

•Includes  AMERICAN  WEEKLY. 
61,048  lines. 

tincludes  THIS  WEEK.  89.198  lines. 
PORTLAND,  ORE. 

Oregonian-m  _  1.695,615  1.674.319 

•Oregonian-S  1,081.926  797.306 

Oregon  Journal-e  1.223,456  1,377.676 

tOregon  Journal-S  587.527  468.952 

Grand  ToUl  4.588.524  4.318,253 

•Includes  AMERICAN  WEEKLY. 
70.041  lines. 

tincludes  THIS  WEEK.  89.198  lines. 
POUGHKEEPSIE,  N.  Y. 

New  Yorker-e  847,103  985,511 

••New  Yorker-S  322,430  231.845 

Grand  ToUl  .  1.169.533  1.217.356 
••Includes  FAMILY  WEEKLY, 
44.725  lines. 


PROVIDENCE.  R.  1.  SAN  FRANCISCO.  CALIF.  TORONTO.  CANADA 

1957  1956  1957  1956  1957  I9s« 

Bulletin-e  1.816.718  1,863,586  Chronicle-m  1.070,707  1,167,925  Globe  &  Mail-m  .  1,539,915  1,847252 

Journal-m  948,812  941,219  tChronicle-S  677,477  626,395  Telegram-e  (note)  2,275,918  2.749!8si 

tJournal-S  891.228  683.607  Examiner-m  .  1,779,435  1.984,701  tTelegram-S  333.230 


Grand  Total  .  3.656.758  3,488.412 
tincludes  THIS  WEEK.  89.198  lines. 

QUINCY.  MASS. 

Patriot  Ledger-e  768.065  792.526 

READING.  PA. 

Eagle  (See  Note)  1.116.983  1.184,978 

Eagle-S  .  303,293  254,617 

Grand  ToUl  .  1.419,276  1,439.595 
NOTE:  Eagle  Evening  and  Times 
Morning  sold  in  combination,  lin¬ 
age  of  one  edition.  Eagle  Evening, 
only  is  shown. 

RICHMOND.  VA. 

News  Leader-e  1,672,935  1,830.380 

Times  Dispatch-m  1,345,023  1,505,106 

♦Times  Dispatch-S.  947.399  791.821 

Grand  Total  3.965,357  4.127.307 

tincludes  THIS  WEEK.  89.198  lines. 
ROANOKE,  VA. 

Times-m  1.013,814  989,476 

5Times-S  395,881  348,124 

World-News-e  .  968,086  980.852 

Grand  ToUl  2,377,781  2.318.452 

^Includes  PARADE.  73,167  lines. 
ROCHIISTER,  N.  Y. 

Democrat  & 

Chronicle-m  .  .  1,427,140  1,477.494 

tDemocrat  & 

Chronicle-S  992.732  718.757 

Times-Union-e  1.709,948  1,536,736 

Grand  ToUl  .  4,129,820  3.732.987 
tincludes  THIS  WEEK.  89.198  lines. 
SACRAMENTO,  CALIF. 

Bee-e  1,969,837  2,190.822 

Union-m  573,628  611,078 

••Union-S  416,430  374.871 

Grand  ToUl  .  2.959.895  3,176,771 

••Includes  FAMILY  WEEKLY. 
44,725  lines. 

ST.  LOUIS.  .MO. 

Globe  Democrat-m  1,311,055  1,261,734 

♦•Globe  Democrat-S  772.025  611,109 

Post  Dispa-.ch-e  2,216,773  2,330,362 

5  Post  Dispateh-S  1.397,839  1.204,652 

Grand  ToUl  5,697,692  5,407,857 

NOTE : 

Globe  Demo<’rat-m  1957  —  1,311,055 
includes  185,391  lines  of  part-run 
advertising. 

Globe  Uemo<'rat-m  1956  —  1,261,734 
includes  134,243  lines  of  part-run 
advertising. 

•Includes  AMERICAN  WEEKLY. 
61,048  lines. 

♦  Includes  THIS  WEEK.  89,198  lines, 
li Includes  PARADE,  71,963  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  1.196.020  1.318,738 

•Pionei  r  Press-S  1,055,251  887,098 

Dispateh-e  1,605,994  1,697,531 

Grand  Total  3,857.265  3,903.367 

•Includes  AMERICAN  WEEKLY. 
61,048  lines. 

ST.  PETERSBURG.  FLA. 
Independent-e  987,522  946,550 

Times-m  .  2.159.772  2,049,237 

STimes-S  947,522  798.062 

Grand  Total  4,094,816  3.793,849 

Ilncludes  PARADE,  73,167  lines. 
SAN  ANTONIO.  TEXAS 
Express-m  .  1,504,504  1,628,480 

tExpress-S  .  826,658  710,539 

News-e  1,657,702  1,751,061 

Light-c  1,722,339  1.773.989 

•Light-S  .  804,198  687,120 

Grand  ToUl  6,515,401  6.551,189 

•Includes  AMERICAN  WEEKLY. 
61,048  lines. 

tincludes  THIS  WEEK.  89,198  lines. 
SAN  DIEGO.  CAUF. 


•Examiner-S  .  1.142,213  968,716 

Call-Bulletin-e  726,307  860,443 

News-e  761,124  1,022.940 

Grand  ToUl  6,167.263  6.631,120 

NOTE: 

Chronicle-m  1,070,707  lines  includes 
28,826  lines  part-run  advertising. 
I-ast  Year  1,167,925  lines  includes 
38,569  lines  part-run  advertising. 
Chronicle-S  677,477  lines  includes 
30,929  lines  part-run  advertising. 
Last  Year  626.395  lines  includes 
28,447  lines  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 
71.741  lines. 

♦  Includes  THIS  WEEK.  89,198  lines. 
SAN  JOSE.  CALIF. 


Mercury-m 

Newi*-e 

Mercury-News-S 

1.723,503 

1.768.001 

726,134 

1,549,001 

1,567,616 

557,720 

Grand  Total 

4.207,638 

3,674.337 

SCHENECTADY.  N.  Y. 

Gazette-m  .  . 

Union  Star-e 

1.138,697 

866,143 

1,181.086 

957.564 

Grand  ToUl 

2,004,840 

2.138.650 

SCRANTON.  PA. 

Times-o 

1,027,991 

1,187,486 

SEATTLE.  WASH. 

Post- 

Intelligencer-m 
•  Post- 

Intelligencer-S 

Times-e 

Times-S 

1,204.877 

644,129 

1.702.000 

7.36,933 

1,282,701 

571,472 

1,896,969 

637,457 

Grand  Total 

.  4.287,939 

4,387,599 

•Includi-B  AMERICAN  WEEKLY. 
70.041  lines. 

SHREVEPORT,  LA. 

Journal-o 

Times-m 

Times-S 

1,087.456 

1.280,163 

488.975 

1,119,582 

1.319,792 

430.400 

Grand  Total 

2,856,594 

2.869.774 

SOt’TH 

BEND.  IND 

Tribune-e 

Tribune-S 

1,442,898 

749,993 

1.566.889 

563.327 

Grand  Total 

2,192,891 

2.130,216 

SPOKANE,  WASH. 

Spokesman- 

Rfview-m 

tSnokesman- 

Reviow-S 

Chronicle-e 

968,961 

655,126 

1,064,061 

1.013.311 

570.939 

1,160.473 

Grand  Total 

,  2,688,148 

2,744,723 

♦  Includes  THIS  WEEK,  89,198  lines. 

STOCKTON,  CALIF. 

R.cord-e  1.360.105  1.545.169 

SYRACUSE.  N.  Y. 

Herald  Journal-e  1,721,315  1,807,238 

§•  Herald 

American-S  759,088  592.780 

Post-Standard-ni  990,580  1,136,741 

♦  Post-Standard-S  462.206  327,020 

Grand  Total  .  3,923,189  3,863.779 

•Includes  AMERICAN  WEEKLY. 
61,048  lines. 

♦  Includes  THIS  WEEK.  89,198  lines. 
Mncludes  PARADE,  73.167  lines. 

TACOMA,  WASH. 


News-Tribune-e 

1,331,330 

1,378,648 

News-Tribune-S 

531,723 

495,767 

Grand  Total 

1.863,0.53 

1,874.415 

TAMPA 

.  FLA. 

Tribune-m  . 

1,991,192 

1,866,013 

•Tribune-S 

872,653 

830,829 

••Times-e  . 

697,310 

733,366 

Grand  Total 

3,561.155 

3,430,208 

•Includes  AMERICAN  ' 

WEEKLY, 

61,048  lines* 

••Includes  FAMILY 

WEEKLY. 

44,725  lines. 

SUr-e  .  2,551,084  3,047,974 

Star-W  .  86,671  126.7(tt 

Grand  ToUl  .  6,7  86,8  1  8  7,771,290 

tincludes  Weekend  Magazine  84,619 
lines. 

NOTE:  Telegram-e  1957  —  2.275,919 
includes  103.189  lines  of  part-run 
advertising.  Telegram-S  )>eg»n 
ptihlishing  March  17,  1957. 

TRENTON,  N.  J. 

Evening  Times-e  .  1,117,237  1,303,936 

••Times 

Advertiser-S  422,858  322.807 

Trentonian-m  733,505  8;i6,726 

Grand  ToUl  2,273,600  2,463,469 

••Includes  FAMILY  WEEKLY, 
44,725  lines. 

TROY,  N.  Y. 

Record  (See  NoU)  1,051,063  1,097,375 

NOTE:  Record  Morning  sold  in  com¬ 
bination  with  Times-Record  Eve¬ 
ning.  Linage  of  one  edition. 
Record  Morning,  only  is  given. 


TULSA, 

OKLA. 

Tribune-e 

1,659,944 

1,716,272 

World-m 

1,682,015 

1.761,9(Kl 

World-S 

636.760 

511,859 

Grand  ToUl 

3,978.719 

3.990,031 

UNION  CITY.  N.  J. 

Hudson  Dispatch-m 

776,298 

897.905 

UTICA, 

,  N.  Y. 

Observer  Dispatch-e 
••Observer 

907,540 

940,645 

Dispatch-S 

427,594 

294.514 

Press-m 

1,046,675 

1.066,723 

Grand  ToUl 

2,381,809 

2,301.883 

••Includes  FAMILY  WEEKLY. 

44,725  lines. 

WASHINGTON.  D.  C. 

News-e 

Post  &  Times- 

1.100,497 

1.083.561 

Herald-m 

5*Poat  &  Times- 

2.327,260 

2,406.155 

Herald-S 

1,065,534 

938,020 

Star-o 

2,689,271 

2.870.015 

tStar-S  . 

1,218,179 

976.6(Mi 

Grand  Total 

8,400,741 

8.274,387 

•Includes  AMERICAN  WEEKLY. 
61,048  lines. 

♦  Includes  THIS  WEEK.  89,198  lines. 
SIncludes  PARADE.  73,167  lines. 
WATERBURY,  CONN. 


American-e 

1,142,406 

1.195.651 

Repiiblican-S 

357,880 

310,.507 

Grand  ToUl 

1,500,286 

1.. 506. 185 

WISTCHISTER  COUNTY 

MACY  GROUP.  N.  Y. 

Mamarnneck 

Times-e 

544,768 

546.427 

Mount  Vernon 

Argus-e 

692,299 

763,865 

New  Rochelle 

Standard-SUr-e 

752,000 

818.6.50 

Ossining  Citizen- 

Ri-gister-e 

.555.776 

.556,112 

Peekskill  SUr-c 

407,064 

445.191 

Port  Chester  Item-e 

714,103 

693.642 

Tarrytown  News-e 

572,712 

569.683 

Yonkers  Herald 

SUtesman-e  . 

809.134 

846.241 

White  Plains  Reporter 

Dispatch-e  . 

913,037 

987.390 

Grand  ToUl 

5,960,893 

6.227.204 

WICHITA. 

.  KANSAS 

Beacon-e  . 

951,357 

1,100.134 

•Beacon-S 

431,459 

387,248 

Eagle-m 

1,679.323 

1.76.5.109 

t  Eagle-S 

637,028 

526.318 

Eagle-e 

1.243.926 

1,441.099 

Grand  Total 

4.943.093 

5.219.908 

•Includes  AMERICAN  WEEKLY. 

61,048  lines. 

tincludes  THIS  WEEK,  89,198  lines. 


WINSTON  SALEM.  N.  C. 
Journal  (See  Note)  995,447 
Journal  & 

.Sentinel-S  402,866 


Union-m  .  1,495.982  1,575,522 

5Union-S  969,272  762,741 

Tribune-e  1.963,111  2.089,808 

Grand  ToUl  4,428,365  4,428,071 

^Includes  PARADE.  73,167  lines. 


TOLEDO.  OHIO 

Times-m  1,014,441  1,104,664 

Blade-e  1,896,019  1,930.874 

Blade-S  1,167,606  933,198 

Grand  ToUl  4,078,066  3,968,726 


Grand  Total  1,398,313 
NOTE:  The  Journal  Morning  and 
Sentinel  Evening  are  sold  in  com¬ 
bination.  Linage  of  only  one  edi¬ 
tion,  Journal  Morning,  is  shown. 
(Continued  on  page  70) 
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what  makes 
a  company 
a  good  citizen* 


If  Michigan  is  your  home  state,  chances  are  you  have 
already  seen  this  advertisement.  Or,  if  you  live  in  one 
of  the  other  Midwest  and  Rocky  Mountain  states  where 
Standard  Oil  Company  (Indiana)  products  are  sold,  you 
may  have  seen  an  advertisement  very  much  like  it  with  the 
same  straightforward  information  about  what  determines 
gasoline  prices  in  your  stale.  This  is  the  type  of  factual, 
informative  advertising  so  vital  to  development  of  a  sound 
public  understanding  of  the  oil  business  and  its  products 
and  services. 


What  Determines  Gasoline 


Many  people  may  not  realize  the  number  of  items  involved 
in  the  price  of  gasoline. 

GASOLINE  TAXES.  .\  typical  price  of  Standard  Red 
Crown  Gasoline  in  mid-Michigan  is  23  4  10  cents  a  gallon 
excluding  direct  taxes.  That’s  right!  Only  23  4 '10  cents! 
Direct  state  and  federal  taxes  on  gasoline  total  9  8/10  cents— 
equal  to  42  per  cent  of  the  price  of  the  gasoline  alone— bringing 
the  price  to  you  to  a  total  of  33  2/10  cents. 

DEALER’S  SHARE.  The  dealer,  of  course,  knows  that 
quality  for  quality  he  must  meet  competition  to  attract  and 
hold  business.  At  the  same  time,  he  must  operate  profitably 
to  keep  himself  in  business.  To  do  so,  he  is  entitled  to  a  fair 
and  reasonable  mark-up,  which  is  included  in  the  23  4/ 10 
cents  you  actually  pay  for  the  gasoline  itself.  With  this  he 
supports  himself  and  his  family,  pays  his  taxes  and  his  help, 
pays  for  the  many  services  he  offers  his  customers.  He  makes 
provision  for  all  of  these  items  in  the  few  cents  competition  allows. 

OUT  OF  OUR  PORTION  of  the  23  4/10  cents  you 
actually  pay  for  the  gasoline  itself,  we  find  crude  oil,  transport 
it,  refine  it  and  then  deliver  the  gasoline  to  your  independent 


Standard  IDealer.  And  money  received  from  the  sales  of 
products  enables  us  to  pay  the  wages  and  salaries  of  our  more 
than  51,000  employees,  pay  reasonable  dividends  to  stock¬ 
holders,  and  finance  constant  improvement  in  the  quality  of 
our  products.  For  example,  gasoline  octane  increases  of  the 
past  2  years  added  about  25  million  dollars  per  year  to  our 
continuing  operating  costs.  General  wage  increases  of  slightly 
over  4  per  cent  and  6  per  cent  in  1955  and  1956  increased  our 
costs  about  28  million  dollars  annually.  This  total  of  about 
53  million  dollars  over  1954  is  a  continuing  annual  cost,  and 
is  expected  to  increase  further  during  1957. 

Yet  by  almost  any  yardstick  you  apply,  whatever  necessity  you 
compare  it  with,  gasoline  is  one  of  your  best  bargains  today. 
That  goes  for  quality,  it  goes  for  service,  and  it  goes  for  price. 


^  WHAT  MAKES  A  COMPANY  A  GOOD  CITIZEN? 

Well,  one  measure  of  citizenship  is  o  company's  frankness  in  discussing  subjects 
that  are  of  importance  to  its  customers.  Certainly  price  is  such  a  subject.  And 
we  want  you  to  know  something  about  the  many  and  complicated  economic 
factors  that  determine  the  price  of  gasoline. 


RED  CROWN  GASOLINE 

PER  GALLON 

STATE  GASOLINE  TAX . 

STATE  SALES  TAX . 

FEDERAL  GASOLINE  TAX. . . . 


TOTAL  COST  PER  GALLON. 


Our  averoge  cost  of  drilling  an  oil  well  in  1953  was 
about  $80,000.  Laat  year  the  average  coat  had  risen 
to  about  $106,000.  Many  individual  wells  are  more 
expensive,  some  costing  upwards  of  $1  million. 


The  taxes  you  pay  on  gasoline— equal  to  42%  of  the 
cost  of  the  gasoline  itself — help  to  build  and  maintain 
Michigan’s  expanding  highway  system.  You  pay 
these  direct  taxes  whenever  you  buy  gasoline. 


More  thon  51,000  people  earn  their  living  at  Standard 
Oil.  They,  like  you,  have  had  to  meet  higher  living 
costs.  And  in  the  last  15  years,  their  wages  and 
benefits  have  increased,  on  the  average,  170  per  cent. 


STANDARD  OIL  COMPANY  (INDIANA) 


March  Linage 

(Continued  from  paf/e  *58) 


WORCESTKR.  MASS. 


1937 

1956 

698,405 

559.515 

917.303 

979.387 

1,177,419 

1,230,544 

2,793,127 

2,769.446 

i,  WASH. 

)  848,916 

902,012 

.  340,694 

222,470 

.  1,189,610 

1,124.482 

c  Evening 

and  Her- 

Tek’gram-S 

Tele(fram-m 

(iazette-e 

Grand  Total 


§Herald-S 
Grand  Total 


aid  Morning  sold  in  combination ; 
linage  of  one  edition  only.  Eve¬ 
ning,  is  shown. 

^Includes  PARADE,  71,4ti7  lines. 

YOI  NGSTOX.  OHIO 
V  indicator 

Telegiam-e  .  l.t.SMlG  l,4(i7.711 

^Vindicator 

Telegram-S  uSd.li.SS  831,y92 

Grand  Total  .  2.44.7.050  2.299,703 

^Includes  PARADE.  73.107  lines. 

ADVERTISING  LIN  AGE 
SERVICE 

AI  GLSTA,  GA. 

Chronicle-m 

(Note)  854,302  983.720 

5Chi-onicle-S  334.380  327,721 

Grand  Total  1,188,082  1.311,447 

51957—73,477  lines  PARADE. 

19.50—05.347  lines  PARADE. 

NOTE;  (Chronicle  (m)  sold  in  com¬ 
bination  with  Herald  (c). 

BLUEFIELD,  W.  VA. 
Telegraph-m  (Noti-i  455.008  510,200 

••Telegraph-S  228,310  163,.571 


083,924  079,771 

lines  F  .\  M  I  L  Y 


Grand  Total 
••19.57  —  4474 
WEEKLY. 

NOTE;  Telegraph-m  sold  in  com¬ 
bination  with  Sunset  News-e. 

COLI  MBIA.  S.  C. 

State-m  937,774  1.071,200 

•State-S  544.894  180,474 

Record-e  759,075  870,023 

Grand  Total  2,241.743  2.422,303 

•1957  —  01.254  lines  .\MERICAN 
WEEKI.<Y 

1950  -  51.291  lines  AMERICAN 

WEEKLY. 

HAVERHILL,  MASS. 
Gazette-e  575,051  588,490 

JAMESTOWN,  N.  Y. 
P<»st-Journal-e  823.491  1,000, ;107 

LEMTTOWN.  PA. 

Times-e  (Note)  770,563  780.876 

NOTE;  Sold  in  combination  with 
Bristol  Conrier. 

MONROE,  LA. 


World-m  . 

World-S 

News-Star-e 

685,956 

248,189 

622.255 

739,875 

223.217 

696,830 

Grand  Total 

1,. 5.56,400 

1 .659,922 

PATERSON,  N.  J. 

Call-m 

News-e 

860,382 

1,070,467 

919,604 

1,194,597 

Grand  Total 

1,930,849 

2,114,201 

SALKM 

.  ORE. 

Capital  Joumal-e 
Or(*fi:on  Statesman-m 
Orejfon  Stati‘sman-8 

1.011,830 

783,107 

304.858 

1,073,666 

865.133 

175,664 

Grand  Total 

2,099.795 

2,114.463 

SCRANTON,  PA. 

Tribune-m 

$ScranUmian*S 

487,113 

410,910 

561.594 

358,441 

Grand  Total  898.023  920,035 

51957—73.477  lines  PARADE. 
19.56—05,347  lines  PARADE. 

WILKES-BARRE.  PA 

Kecord>m 

Timus-Leadcr-e 

IndeiK‘ndent-S 

705,288 

1.038.070 

528.285 

771.484 

1.203,631 

448,032 

Grand  Total 

2.271.643 

2,423.1  17 

FIGURES  SUPPLIED 
BY  PUBLISHER 

ABERDEEN,  S.  D. 

1957  1936 


American-News-e  . 

348,670 

307,062 

.\nierican-News-S  . 

170,856 

156,478 

Grand  Total 

519,526 

463,540 

ABILFNK 

,  TEXAS 

Reporter-News-m  . 

822,654 

834,750 

Reporter-N  ews-e 

797,930 

805,994 

Reporter-News-S 

398,006 

321,160 

Grand  Total 

2,018,590 

1,961,904 

ALTOONA,  PA. 

Mirror-e 

982,422 

1,035,489 

APPLETON-NEENAH-MENASHA. 

WIS. 

Post-Crescent-e 

1,382,962 

1.474,956 

BATTLE  CREEK,  MICH. 

Enquirer  &  News-e 

871,979 

1,052,810 

Enquirer  &  News-S 

325.850 

310,198 

Grand  Total 

1.197.829 

1,363.008 

BIG  SPRING,  TEXAS 

Herald-e 

376.278 

434,742 

Herald-S 

298.974 

166.387 

Grand  Total 

675.252 

601,129 

BURLINGTON,  VT. 

Free  Press-m 

726,614 

763,204 

CANTON,  OHIO 

Repos  itory-e 

1.589,994 

1,746,206 

Repository-S  . 

1,047,466 

688,982 

Grand  Total 

2.637,460 

2,435,188 

CARBONDALE-HERRIN- 

MURPHYSBORO.  ILL. 

Southern 

Illinuisan-e 

27,775 

38,119 

Southern 

Illinoisan-S 

4,319 

4,079 

Grand  Total 

32,094 

42,198 

CASPER,  WYO. 

T  ribune-Herald-e 

427,000 

460,082 

Star-m 

319,620 

290,136 

Tribune-Herald  & 

Star-S 

113.386 

86,996 

Grand  Total 

860.006 

837.214 

CHAMPAIGN- 

URBANA, 

ILL. 

Courier-e 

579,348 

691,264 

Courier-S 

253,512 

193,634 

Grand  Total 

832,860 

884,898 

CHILLICOTHE.  OHIO 

Gazette-e 

703.615 

.  837.140 

CORPUS  CHRISTI,  TEXAS 

Caller-m 

1,447,474 

1,487,136 

Times-e 

1,436.372 

1.432,270 

Caller-S 

451.990 

390,306 

Grand  Total 

3,335,836 

3,309.712 

DAVENPORT.  IOWA 

Times-e 

1,128.428 

1 .278,984 

Democ*rat-S 

440,258 

489.174 

Demoi'rat-e 

795,312 

963,200 

Grand  Total 

2,363,998 

2,731.358 

DAYTONA 

BEACH,  FLA. 

News-e 

727.230 

696,108 

News-Journal-S 

241.906 

196,392 

Journal-m 

726.656 

683,438 

Grand  Total 

1,695.792 

1.575,938 

DECATUR.  ILL. 

Herald  & 

Review-me 

.  1,011.108 

1,042.846 

Herald  & 

Review-S 

429,954 

398,750 

Grand  Total 

.  1.441.062 

1,441, -WO 

DENISON.  TEXAS 

Herald-e 

.  357.042 

:378,168 

Herald-S 

138.446 

126,392 

Grand  Total 

495.488 

504,560 

E.AST  LOUIS.  ILL. 

Journal-e 

481, .328 

611,461 

Journal-S 

261,743 

215,498 

Grand  Total 

743,071 

826.959 

GRAND  FORKS.  N. 

D. 

Herald-mi’S 

689.689 

602.716 

GRKEN 

BAY.  WIS 

l*ress-Gazette-e 

1.325.618 

1,399,.594 

GREENVILLE.  TEXAS 

Herald-Banner-t* 

257.796 

234.990 

Herald-Hanner-S 

120,582 

119.140 

Grand  Total  378.378 


GREENWICH,  CONN. 


1957 

1956 

Time-e 

468.902 

521,948 

HUNTINGTON,  W.  VA 

Advertiser-e 

1,032,390 

1.209.288 

Herald  Dispatch-m 

1,075,394 

1,228,110 

•Herald  Advertiser-S 

449,653 

374,715 

Grand  Total 

2,557,437  ; 

2,812,113 

•Includes  AMERICAN  WEEKLY 

60,703  (1957) 

;  51.008  (1956). 

COMIC  WEEKLY  8,165 

(1957)  ; 

6,857  (1956). 

HYANNTS 

,  MASS. 

Cape  Cod  Standard- 

Times-e 

376,698 

393.162 

JOHNSTOWN,  PA 

Tribune- 

Democrat-d 

1,068,788 

1.201.2.56 

KENNEWICK-PASCO-RICHLAND, 

WASH. 

Tri-City  Herald-e 

478.828 

560.420 

Tri-City  Herald-S. 

174,328 

108,829 

Grand  Total 

653,156 

669,249 

KINGSTON,  N.  Y. 

Fre<*man-e 

661.416 

711.354 

LINCOLN.  NEB. 

Star-m 

922,292 

977,172 

Journul-e 

859,502 

898,240 

Journal  &  Star-S 

393,190 

294.154 

(irand  Total 

2,174,984 

2.169.566 

MADISON,  WIS. 

Capital  Times-e 

1,008,224 

1,082,256 

State  Journal-m 

1,052,247 

1.136.450 

estate  Journal-S 

560,252 

454,111 

Grand  Total 

2,620,723 

2.672,817 

^Includes  PARADE.  72,856 

lines. 

MARCHALL,  TEXAS 

News-Messenger-e 

372.498 

160,054 

N  e  ws-  M  essence  r-S 

229,824 

191,394 

Grand  Total 

602,322 

651,418 

MOT.INE-ROCK 

ISLAND. 

ILL. 

ArKus-e 

941.290 

1,059,171 

[)ispatch-e 

1.023.162 

1.188,810 

Grand  Total 

1 .964,452 

2,247,981 

MONTGOMERY,  ALA 

Advertiser-m 

1.128.584 

1,151,486 

Advertiser-S 

4:16,716 

346,080 

Journal-e 

1,092.126 

1,171.660 

Grand  Total 

2,652,426 

2.669,226 

NEW  BEDFORD.  MASS. 

Standard-Times-e 

893.144 

937,398 

§Standard-Times-S 

304,294 

2.52,583 

Grand  Total 

1,197,438 

1,189.981 

SSIncludes  PARADE  72,860 

(1957)  ; 

64.997  (1956). 

NORRISTOWN,  PA. 

Times-Herald-e 

695.023 

880.960 

OGD’KN 

.  UTAH 

Standard- 

Examiner-e 

7.50.820 

802.378 

Standard- 

Examiner-S 

191,858^ 

•  152.384 

Grand  Total 

942,676 

954,672 

••Does  not  include  FAMILY  WEEK- 

LY  linaBTc. 

OIL  CITY-FRANKLIN. 

PA. 

Derrick-m 

491.020 

545,392 

News-Herald-<‘ 

340.929 

340,635 

Grand  Total 

831,949 

886,027 

ORLANDO,  FLA. 

Sentinel-m 

.  1,624,616 

1,578,626 

Star-e 

.  1,536,836 

1,501.948 

Sentinel-Star-S 

676,312* 

•  392,966 

Grand  Total 

3.837.764 

3,473,540 

NOTE: 

1957  —  Total  includes  ^186,610  lines 

part-run  advertisinuT- 

1956  —  Total  includes  228.620  lines 

part-run  advertising:. 

••Does  not  include  FAMILY  WEEK- 

LY. 

PARIS. 

,  TEXAS 

News-e 

.  287.882 

354,620 

News-S 

156.300 

151,415 

Grand  Total 

444,182 

506,035 

PASSAIC-CLIFTON,  N 

.  J. 

Hera  Id-N  ews-e 

1,004.277 

1,148..369 

PENSACOLA,  FLA 

Journal-m 

945,448 

977,564 

N  ews-J  ou  rnal-S 

402.724 

330.106 

News-e 

658,602 

738.346 

2,006,774  2.046,016 


PINE  BLLFF,  ARK. 


1957 

1954 

Commercial-e 

487,995 

•  *Commercial-S 

167.468 

159,6^2 

Grand  Total 

655,463 

702.478 

••Includ*>s  FAMILY  WEEKLY. 

44,562  lines. 

POTTSTOWN,  PA. 

Mercury-m 

872,144 

1.003.240 

RAPID 

CITY,  N.  D. 

Journal-e 

524,832 

559,510 

Journal-S 

199,850 

172,718 

Grand  Total 

724,682 

732,228 

ROCKFORD,  ILU 

Star-m 

1,041,558 

1,0.59,912 

Re{?ister-Republic 

-e  1,612,604 

1.565,536 

Star-S 

.  699,342 

504,364 

Grand  Total 

3,353,504 

3,129.812 

SALISBURY,  N.  C. 

PoHt-e 

495,642 

612.202 

P«>st-S 

201,068 

215.306 

Grand  T<ital 

696,710 

830,508 

SAN  ANGEI-O.  TEXAS 

Times-m 

661,556 

712,390 

Standard-** 

628,068 

685,846 

Standard-Time.'<-^ 

1  302,190 

265.468 

Grand  Total 

.  1,591,814 

1,663.704 

siorx 

FALLS.  S.  D 

.A  iKUs-Leader-e 

649,670 

750,554 

\  rtrus-Leader-S 

245,014 

232.554 

Grand  Total 

894.684 

983,108 

SNYDER.  TEXAS 

News-e 

201,208 

281.876 

News-S 

141,008 

153,;)9S 

Grand  Total 

342,216 

435,274 

SUPERIOR.  WIS. 

Teleeram-e 

574.672 

590,688 

WAUKEGAN.  ILL. 

News-Sun-e 

1,010,436 

1,047.064 

CANADA 


CXLGARY.  ALTA. 

Herald-e  1,598,164  1,604.483 

CHARLOTTESTOWN.  P.  E.  1. 
Guardian-m  398.868  464,233 

CHATHAM.  ONT. 

News-e  667,030  787,558 

GALT,  ONT. 

Reporter-e  710,369  762,113 

GLELPH.  ONT. 

Mercury-e  782,452  776,606 

HAMILTON.  ONT. 

Spectator-e  2,241,804  2,326,494 

KIRKLAND  LAKE,  ONT. 
Northern  News-e  290,673  265.254 

KITCHENER.  ONT. 

Rccord-e  1,187,255  1.221.688 

MEDICINE  HAT.  ALTA. 

News-e  .  .  634,588  525,762 

MOOSE  JAW.  SASK. 
Times-Herald-e  514,376  466.654 

NANAI.MO.  B.  C. 

Free  Press-e  476,876  .507,988 

NORTH  BAY.  ONT. 

Niigget-e  589.673  .564,450 

ORILLIA.  ONT. 

Packet  &  Timea-e  293,463  276,167 

OSHAWA,  ONT. 

Times-Gazette-e  776,285  667.409 

OTTAWA.  ONT. 

JCitizen-e  1,702,935  1,726,623 

tincluding  WEEKEND  Magazine  and 
COMIC  Section. 

PORT  ARTHUR,  ONT. 
News-Chronicle-e  878,906  844.436 

PRINCE  ALBERT,  SASK. 
Herald-e  424,683  403.739 

tll  EBEC,  HUE. 

Chronicle- 

Telegraph-e  394,298  360,117 

l,eSoleil-L’Evenement 
Journal-me  1,441,136  1.585.670 

SARNIA,  ONT. 

Obsetver-e  836,450  865.403 

SUDBURY.  ONT. 

Star-e  897,226  823.964 

TIMMINS,  ONT. 

Press-f  501,232  487.509 

VANCOUVER.  B.  C. 

H>iald-m  4.39.032  425.524 

Province-e  1,752,094  1.601.594 

tSun-e  2,404,766  2,487.884 

tincludes  WEEKEND  Magazine. 
127.<)64  (19.57):  118,734  (19.56). 
WELLAND,  ONT. 

Tribune-.-  825.545  748.247 

WINNIPEG.  MAN. 

Tribune-*-  1.303.3.30  l.:402.69’ 

WOODSTOCK.  ONT. 
.Sentinel-Review-e  605.996  647,234 
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354.130 


Grand  Total 


Good  Newspaper  Buys 


Coming  Up, 

If  you’re  in  the  market  to 
buy  a  sound  newspaper  prop¬ 
erty,  your  opportunity  for  suc¬ 
cess  has  rarely  been  better 
than  it  is  today,  according  to 
Allen  Kander.  president  of 
Allen  Kander  &  Co.,  brokers. 

During  the  next  two  years  he 
foresees  more  good  properties 
on  the  market  than  have  been 
available  for  some  time.  He 
based  his  prediction  on  a  survey 
his  firm  recently  completed  of 
1,000  newspapers. 

“Prices  will  be  high  but  re¬ 
turns  realizable  from  the  invest¬ 
ment  will  make  purchases  very 
much  worth  while,”  he  added 
in  a  post-ANPA  convention 


Kander 

become  a  seller.  He  will  judge 
your  abilities  by  your  consider¬ 
ation  of  his  interests. 

“7.  You  will  spend  more 
dollars  than  you  make  on  some 
transactions.  But  this  is  a  short- 
time  loss;  or  rather,  a  long 
term,  investment  in  good  will. 

“8.  The  man  who  deals  in 
millions  is  no  taller  than  the 
man  who  deals  in  thousands. 
Give  to  each  a  full  measure  of 
service. 

“9.  Learn  the  meaning  of 
the  term  ‘business  confidence.” 
You  will  hear  much  moie  when 
you  are  not  talking. 

“10.  ‘A  good  name  is  more 
to  be  desired  than  riches.’  ” 


Don  Huls  Buys 
(^hadron  Weekl) 

CnADRON,  Neb. 

Don  Huls,  of  Ottawa,  Kas., 
]>urchased  the  Chadron  Record, 
one  of  western  Nebraska’s 
largest  weeklies,  from  the  cor¬ 
poration  which  has  owned  and 
published  the  newspaper  for  10 
years. 

Possession  was  given  May  1 
under  terms  of  an  agreement 
negotiated  by  Marion  R.  Kreh- 
biel  of  Bailey-Krehbiel  News¬ 
paper  Service,  Inc. 

Floyd  C.  Wisner,  publisher  of 
the  Scottsbluff  Daihj  Star-Her¬ 
ald  is  president  of  the  selling 
corporation. 

Mr.  Huls,  a  graduate  of  the 
University  of  Kansas  school  of 
journalism  in  1937,  has  been 


with  the  Ottawa  Daili/  Herald 
ever  since,  advancing  through 
the  ranks  to  the  position  of 
managing  editor  five  years  ago. 

*  ♦ 

William  Snyder  and  Leon 
McCorkle  of  Waldo,  Ohio  are 
the  new  publishers  of  the 
Prospect  (Ohio)  Monitor, 
weekly.  They  purcha.sed  the 
I»aper  from  ,Mrs.  Sherman 
Biggerstaff  who  owned  it  for 
years. 


Oleiiwood  (la.)  Opinion-Trib¬ 
une — sold  by  Kenneth  R.  Ran¬ 
dall  to  Richard  D.  Barton  of 
Harlan,  la.  Mr.  Barton  has 
been  editor  of  two  weekly  pa¬ 
pers  at  Harlan  since  his  gradu¬ 
ation  from  the  University  of 
Kansas  in  19.")0. 


interview. 

The  nine  men  on  the  Kander 
staff  are  making  calls  on 
present  owners  of  properties 
which  Mr.  Kander  believes  will 
be  open  for  sale  discussions.  j 
“The  good  properties  coming  | 
on  the  market  are  largely 
family-owned  newspapers,”  Mr. 
Kander  said.  “With  prices  high 
and  competition  extremely  rig-  j 
orous,  there  is  a  tendency  for  i 
a  number  of  this  type  of  owner  ^ 
to  wish  to  sell.  The  kind  of 
buyer  they  want  is  one  that 
will  measure  up  to  the  high 
standards  of  publi.shing  re¬ 
quired  today.  Those  successfully  i 
publishing  newspapers  today  | 
are  the  ones  most  likely  to  be 
potential  buyers.” 

Rules  for  Selling 
All  of  tbe  Kander  staff  are 
salaried,  which  prevents  high-  | 
pressure  selling,  Mr.  Kander 
pointed  out.  In  a  recent  memo¬ 
randum  to  the  staff,  Mr.  Kander  , 
listed  10  “rules  of  good  be¬ 
havior.”  They  are: 

“1.  Your  function  is  to  em¬ 
phasize  agreement.  You  will  do 
this  by  resolving  differences.  j 

“2.  Your  special  virtues  ■ 
should  be  honesty  and  patience. 

“3.  Nothing  is  worth  selling 
that  isn’t  woilh  buying. 

“4.  You  are  dealing  with 
the  most  sensitive  business  en- 
terpi  ises  in  the  world.  Part  of 
your  obligation  is  to  see  that 
they  are  in  respectable  hands. 

“5.  A  man  who  owns  and 
operates  a  business  develops  a 
natural  affection  for  it.  Remem¬ 
ber  that,  when  he  sells,  he  is 
separating  himself  from  a  way 
of  life  as  well  as  an  enterprise. 

He  wants  to  do  this  with 
dignity  and  in  a  friendly 
fashion. 

“6.  Every  buyer  with  whom 
.vou  do  business  may  in  time 


According  to  Mr.  Webster,  utile 
means  practical,  profitable,  useful.  And, 
according  to  everyone  who  has  used  —  and 
compared  —  the  quality  and  economy  of 
University  Microfilms,  the  word  is 
particularly  applicable. 

Your  newspaper  backfiles  will  be  more 
useful,  when  they  are  on  University  Microfilms, 
because  they  are  easier  to  read.  Images  are 
bright  and  clear. 

You’ll  find  University  Microfilms  are 


economical,  too,  whether  you  choose 
one-page-per-frame  or  lowest  cost 
two-page-per-frame. 


ASK  FOR  THIS  FREE  BOOKLET 


NIVERSITY  MICROFILMS 
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WHISPA  Winners 


into  parts— runs  from  first  to 
last  photo. 

Ohio  AP  Awards 

Winners  in  the  newsphoto 
contest  of  the  Associated  Press 
Society  of  Ohio  were  announced 
recently  as  follows: 

Over  50,000  class  —  George 
Smallsreed  Jr.,  Columbus  I)i$. 
)/atch,  spot;  William  A.  Ash- 
bolt,  Cleveland  Plain  Dealer, 
sport;  Ray  Matjasic,  Plain 
Dealer,  feature  and  series. 

Under  50,000  class — James  E. 
Leasure  Jr.,  Chillicothe  Gazette, 
spot ;  Don  Durant,  Zanesville 
Signal,  sports;  Marjorie  Trost, 
Zanesville  Times  Recorder,  fea¬ 
tures;  Bill  Weith,  Middletown 
Journal,  series. 

MSU  Winners 

“Achievement  in  Photog¬ 
raphy”  awards  were  presented 
to  the  following  first-place  win¬ 
ners  in  the  Michigan  State  Uni¬ 
versity  short  course: 

Douglas  Fulton,  Ann  Arbor 
News,  and  Bob  Bailey,  Manistee 
News- Advocate,  portfolio  and 
spot;  Bayard  Lawes,  Rogal  Oak 
Tribune,  picture  story;  Bernard 
Gold,  Detroit  Times,  features; 
D.  James  Galbraith,  Ann  Arbor 
News,  personalities;  Bettey  Mil¬ 
ler,  Marshall  Evening  Chronicle, 
general  news;  James  Gosen, 
Grand  Haven  Daily  Tribune 
features. 

In  the  weekly  class,  Lothar 
Konietzko,  Inkster  Ledger  Star, 
received  top  recognition  in  port¬ 
folio  and  spot. 


PllOTOGKAPHY 


Picture  Column 


Color  Can  Be  Tricky, 
Kodak  Scientist  Says 


ity  James  L.  Collings 

You  can  be  fooled  by  color. 
What  you  know  about  an  object, 
what  you  expect  to  see — these 
factors  have  much  to  do  with 
colors  as  you  actually  see  them. 

This  is  the  opinion  of  Dr. 
Robert  W.  Burnham,  research 
psychologist  in  Kodak’s  color 
technology  division.  Expecta¬ 
tion  has  something  to  do  with 
the  colors  you  see,  he  told  a 
recent  photo  meeting. 

“You  get  so  you  associate  a 
characteristic  color  with  a 
familiar  object  so  that,  even 
when  the  color  of  the  object  is 
changed,  you  tend  to  see  the 
color  you  are  used  to  seeing,” 
he  said. 

“The  colors  you  remember,” 
he  added,  “are  quite  typically 
not  the  same  as  the  colors  you 
previously  looked  at.  This  is 
certainly  something  for  the 
photographer  to  remember.” 

Dr.  Burnham  said  that  color 
psychologists  generally  do  re¬ 
search  aimed  at  better  under¬ 
standing  of  how  the  eye  sees 
color  because  they  think  this 
information  is  basic  to  under¬ 
standing  the  esthetics  or  ap¬ 
propriate  use  of  color. 

He  cited  a  study  which  re¬ 
vealed  that  a  piece  of  green 
felt  cut  in  the  shape  of  a  leaf 
was  judged  by  observers  to  be 
much  greener  than  the  same 
green  felt  cut  in  the  shape  of 
an  animal.  The  tendency  was 
to  see  the  leaf  as  green. 

“Colors  are  not  simply  wave¬ 
lengths  of  light  or  pigments,” 
he  explained.  “They  depend 
also  on  dynamically  functioning 
eyes  with  their  attached  net¬ 
work  of  nerves.  And  they  are 
based  on  complex  factors  of 
space  and  time.” 

In  an  experiment  he  and  a 
colleague  conducted.  Dr.  Burn¬ 
ham  demonstrated  the  effect  of 
memory  on  seeing  colors.  They 
used  25  colors  in  their  tests. 
All  these  colors,  when  matched 
from  memory,  were  matched 
with  stronger  colors  than  those 
the  observers  had  previously 
looked  at,  except  for  neutral 
grays  which  stayed  about  the 
same. 


contest  of  the  White  House 
News  Photographers  Associa¬ 
tion. 

His  picture,  showing  a  sports 
car  turning  over  and  scattering 
a  bail  of  hay,  also  won  first 
prize  in  the  sports  class. 

Other  top  winners: 

Personalities  —  James  Ather¬ 
ton,  UPN.  His  subject  was 
Mamie  Eisenhower.  She  was  at 
a  Republican  rally  peering 
through  a  slit  in  a  mask  with 
an  “I  Like  Ike”  slogan.  When 
the  President  saw  the  picture, 
he  laughed  and  said:  “That’s  a 
good  picture.  Wait  till  Mrs.  Ike 
sees  that  in  the  papers.” 

Presidential  —  Frank  Cancel- 
lare,  UPN. 

News—C.  Ed  Alley,  UPN. 

Features — Robert  Otey,  AP. 

Pictorial — James  McNamara, 
Washington  Post  and  Times- 
Herald. 

Color — Elwood  Baker  of  the 
Washington  Evening  Star.  Mr. 
Baker  showed  up  without  the 
usual  enlargement  of  his  prize¬ 
winner.  President  Eisenhower, 
who  received  the  winners, 
chuckled:  “That’s  Hamlet  with¬ 
out  Hamlet.” 


Cliff  McNair  of  the  Ventura 
County  (Calif.)  Star  —  Free 
Press  is  doing  a  fine  job  with 
an  idea  created  by  his  dislike 
for  a  word  column. 

It’s  a  picture  column  called 
“Cliff  McNair  Reporting.”  The 
product  came  about  this  way. 
Last  Summer  Jack  R.  McHenry, 
managing  editor,  told  the  pho¬ 
tographer  he  was  expected  to 
do  several  columns  during  the 
vacation  period.  He  was  also  to 
carry  on  as  a  staff  photogra¬ 
pher. 

Mr.  McNair  was  not  enthusi¬ 
astic. 

“I  suppose,”  the  managing 
editor  quipped,  “you  would  pre¬ 
fer  to  do  a  column  in  pictures.” 

“Sure,”  the  photographer 
said.  He  then  outlined  the  way 
he  w’anted  to  handle  the  column. 
Mr.  McHenry  agreed  to  try  it 
at  least  once. 

The  feature  has  been  a  suc¬ 
cess  from  the  beginning  and  is 
now  a  regular  weekly  attrac¬ 
tion.  At  the  top  is  the  photog¬ 
rapher’s  picture;  below,  in  one- 
column  width,  are  one  to  five 
shots  of  what  Mr.  McNair  calls 
the  “little  view.” 

This  means  he  takes  a  simple 
subject  and  makes  a  picture 
story  of  it.  Such  as  the  time 
he  photoed  all  the  items  you 
use  to  combat  a  fly.  Item  1  is 
a  flyswatter.  Item  2  an  in¬ 
secticide,  Item  3  a  folded  news¬ 
paper  and  Item  4 — the  villian 
himself,  a  common  house  fly. 
An  appropriate  sentence — cut 


Wallace  W.  McNamee  of  the 
Washington  Post  and  Times- 
Herald  has  won  the  grand 
award  in  the  annual  news  photo 


APPROVED — President  Eisenhower  is  amused  at  Jamees  Atherton's  prize-winning  photo  of  Mamie  looking 
through  a  pair  of  "I  Like  Ike"  glasses.  He  also  views  other  winners  in  the  annual  competition  of  the  White 
House  News  Photographers  Association:  Left  to  right — Mr.  Atherton,  personalities  class;  Frank  Cancellare, 
presidential  class,  informal  shot  of  Ike  on  the  farm;  and  C.  Ed  Alley,  news  class,  mother  of  Marine  drowned 
at  Parris  Island.  All  three  pictured  here  are  UP  photographers. 
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Interurban 

{Continued  from  page  16) 


Vale  University  and  Fortune 
magazine,  says  there  is  a  con¬ 
tinuous  urban  strip  extending 
fiOO  miles  from  Boston  to  Wash¬ 
ington,  D.  C.,  that  is  recognized 
as  the  first  of  14  similar  inter¬ 
urban  developments  now  rapidly 
growing  throughout  the  country. 
According  to  the  study,  vast 
social  and  marketing  changes 
are  resulting  from  the  forma¬ 
tion  of  these  “Interurbia,”  a 
term  coined  to  represent  an 
agglomeration  of  cities  and  sur¬ 
rounding  densely  populated 
non-farm  counties. 

Half  of  Population 

Interurbia  today  accounts  for 
almost  half  the  country’s  popu¬ 
lation  and  for  more  than  half 
of  retail  sales,  in  less  than  4% 
of  the  nation’s  land  area,  ac¬ 
cording  to  the  Thompson  study. 
It  also  predicts  that  by  1975 
Interurbia  will  spread  to  include 
60%  of  the  population  and  70% 
of  all  retail  sales. 

The  report  emphasizes  the 
speed  with  which  the  Inter- 
urbian  development  is  taking 
place,  pointing  out  how  econo¬ 
mists  have  failed  to  anticipate 
growth  of  population,  purchas¬ 
ing,  home  construction,  and  cor¬ 
responding  changes  in  shopping 
and  living  habits. 

Northeast  Strip  Largest 

The  northeast  Atlantic  strip 
is  said  to  be  the  largest  dem¬ 
onstration  of  the  evolution.  “It 
is  virtually  one  600-mile  city,’’ 
the  report  says,  “from  Maine  to 
Virginia,”  with  only  two 
stretches,  one  of  two  miles  and 
one  of  17  miles,  which  are  not 
part  of  metropolitan  areas.  This 
600-mile  city  comprises  less 
than  2%  of  the  nation’s  land 
area,  21%  of  its  population,  and 
24%  of  its  retail  sales. 

(To  qualify  for  the  Interurbia 
designation,  an  area  must  con¬ 
tain  two  or  more  metropolitan 
areas  with  two  cities  of  100,000 
or  one  city  of  100,000  and  three 
cities  of  25,000;  plus  adjacent 
counties  with  less  than  25% 
farm  population  and  more  than 
100  people  per  square  mile. — 
Ed.) 

The  study  describes  other 
Interurbian  developments  in 
various  parts  of  the  country: 

The  steel  belt  from  the  mines 
to  the  lakes,  from  Pittsburgh  to 
Cleveland;  the  Detroit  g;roup 
extending  from  Lansing  to 
Toledo;  Lake  Michigan’s  in¬ 
dustrial  rivers  connecting  Mil¬ 
waukee,  Chicago  and  Gary;  the 
developing  Interurbia  along 
Puget  Sound.  Another  is  strik¬ 


ing  inland  from  San  Francisco, 
while  Los  Angeles  is  reach  to¬ 
ward  San  Diego.  In  Texas, 
Dallas  and  Fort  Worth  may  ex¬ 
tend  southwesterly  to  San  An¬ 
tonio.  The  St.  Louis  area  may 
reach  toward  the  Chicago  strip. 

Explanation 

In  explanation  for  the  merger 
of  cities,  the  Thompson  report 
points  out  that  both  homes  and 
jobs,  once  fixed,  have  become 
comparatively  movable.  Within 
Interurbia,  labor  forces  do  not 
move  in  steady  one-way 
streams,  but  more  in  a  series  of 
cross  currents.  Factories  have 
moved  out  into  the  country,  it 
says,  to  find  space  needed  for 
expansion  into  efficient  one- 
story  plants. 

The  report  scoffs  at  the  pos¬ 
sibility  that  the  growth  of  Inter¬ 
urbia  might  cause  a  shortage 
of  farmland,  pointing  out  that 
only  20%  of  the  nation’s  land 
area  is  used  for  crops,  another 
30%  for  pasture. 

('ommunications  Media 

Regarding  media  of  com¬ 
munication,  the  study  predicts 
continued  usefulness  of  all  ma¬ 
jor  outlets.  Interurbian  man 
will  continue  to  have  two  major 
appetites  for  news :  one,  national 
and  international;  the  other, 
regional  and  local. 

Radio  is  expected  to  be  forced 
into  simpler,  more  economical 
programming,  making  it  more 
the  vehicle  for  music  and  news. 
More  efficient  TV  networks  are 
anticipated,  as  the  study  points 
out  that  “Today  it  requires  up 
to  13  TV  stations  to  cover 
Northeastern  Interurbia;  elec¬ 
tronically  it  would  be  possible 
to  cover  the  same  strip  with  as 
few  as  five.” 

More  ‘Fragmentation’ 

Many  social,  economic,  and 
marketing  changes  are  expected 
to  appear  in  the  wake  of  this 
physical  transformation.  More 
“fragpnentation”  in  living  con¬ 
ditions  is  predicted,  with  dif¬ 
ferent  communities  catering  to 
different  age  and  income  groups. 
Highlighting  the  separation  of 
families,  the  report  cites  the 
fact  that  tolls  on  the  George 
Washington  Bridge  in  New 
York  reach  their  peak  on 
Mother’s  Day.  The  increasing 
mobility  of  families  produces  a 
strong  “upgrading”  urge,  the 
report  says,  with  people  striving 
for  better  homes  and  more  con¬ 
veniences  with  every  move. 

The  Thompson  report  con¬ 
cludes  with  a  speculation  about 
the  speed  with  which  the 
process  of  Interurbanization 
will  take  place  and  expresses 
certainty  that  fundamental 
changes  will  ensue. 


EDITOR  ac  PUBLISHER  for  May  4,  1957 


The  Worry  Clinic 

—  I  I  Dr.  George  W.  Crane,  Ph.D.,  M.D. 

Leon  J.  Parkinson  pioneered  Dr.  Crane’s 
“WORRY  CLINIC”  in  the  Muncie  PRESS  over 
20  years  ago.  , 

In  late  April,  he  reported  the  following  survey 
of  readership  for  Dr.  Crane’s  dynamic  column: 

Read  Dr.  Crane  Read  him  part  Weekly 

every  day  of  the  time  total 

i  Women  58%  33%  91% 

Men  38%  48%  86% 

,  7(4  and  10(i  newspapers  MUST  offer  top  reader- 

I  ship  features  to  hold  circulation  at  that  price  and 
combat  T-V.  Dr.  Crane  is  ideal  in  thus  appealing 
I  to  BOTH  men  and  women  subscribers  (86%  & 
i  91%). 

j 

j  252  NEWSPAPERS  USE  DR.  CRANE 

21  new  papers  added  Dr.  Crane’s  column  in  the 
I  past  year,  thus  bringing  the  total  to  252.  Why? 

Dr.  Crane  far  outpoILs  all  syndicated  columns  on 
health,  politics  and  “advice”  (Marriage  &  Family). 

He’s  a  “double  doctor”  (Ph.D.  &  M.D.)  and  read¬ 
ers  want  expert  counsel  on  crucial  problems;  not 
flippant  retorts  and  wisecracks. 

I  They  know  Dr.  Crane  is  happily  married,  with 
5  children  and  is  an  active  churchman. 

THE  “INDIRECT  ”  TYPE  OF  POLL 

Editor  Parkinson’s  figures  show  the  “direct”" 
poll  of  Dr.  Crane’s  popularity.  But  the  “indirect” 
poll  is  reflected  in  the  monthly  mail  input  to  Dr- 
Crane  : 

FREE  PRESS  (Detroit)  . .  3,648  letters 

j  REPUBLIC  (Phoenix)  .  994 

I  GLOBE  DEMOCRAT  (St.  Louis)  ..  1,911 

;  CITIZEN  (Columbus)  .  755 

BEACON  JOURNAL  (Akron)  ....  1,056  ” 

(Dr.  Crane  donates  his  time  for  this  non-profit 
I  mail  service  and  the  newspapers  receive  25%  of 
j  the  income  to  defray  their  handling  costs.) 


The  Hopkins  Syndicate 
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The  Lady  Will  Write 
Column  ^All  About  Men 


James  L.  ("ollinj's 

A  men’s-wcar  column  written 
especially  for  women  by  a 
woman  will  be  offered  May  r> 
on  a  weekly  basis  by  Spadea 
Syndicate. 

The  author  is  Charlotte  Mor- 
fjjan,  attractive  ex-newswoman 
who  now  act.<  as  a  retail  con¬ 
sultant  on  how  to  deal  with 
lady  customers.  She  is  con¬ 
sidered  an  expert  in  the  men’s- 
wear  field. 

The  feature,  with  fashion 
sketches,  is  being  written  in 
women’s-page  style  and  from  a 
woman’s  point  of  view,  accor- 
ing  to  Jim  Spadea,  syndicate 
head,  who  added;  “The  column 
cairies  a  regular  question-and- 
answer  format  related  to  the 
kind  of  information  women 
want  about  men’s  apparel 
items.  They  are  the  type  of 
questions  many  women  find  it 
difficult  to  ask  in  men’s  stores 
and  departments.’’ 

He  said  a  column  of  this  sort 
makes  sense  because  “women 
buy  more  than  83%  of  all  the 
shii’ts,  ties,  socks  and  other 
items,  and  accomi)any  men  in 
•dKo  of  all  suit  and  topcoat 
sales.’’ 

Miss  Morgan  has  had  ex¬ 
perience  on  newspapers  and  in 
the  men’s-wear  field.  At  one 
time  in  her  career  she  was 
women’s  editor  of  the  Roches¬ 
ter  (N.Y.)  Denwcrut  &  Chroni¬ 
cle.  She  was  also  fashion  editor 


Charlotte  Morgan 

of  McCaH'.s  and  executive  di¬ 
rector  of  a  men’s  wear  trade 
association. 

Runyon  Service 

Damon  Runyon  Jr.,  has 
started  his  own  news  and  fea¬ 
ture  service  in  Miami,  Fla.  It’s 
called  Pioneer  News  Feature. 

Young  Runyon,  as  editor- 
president,  will  write  two 
columns:  “Runyon  Around’’ 

(about  celebrities,  functions 
and  news  in  South  Florida) 
and  “Roth  Barrels  (contro¬ 
versy).  The  columnist  is  now 
a  special  writer  for  the  Miami 
Daily  News. 


.Milt  Sosin,  also  with  the 
News,  will  handle  “Aviation, 
Today  -  Tomorrow.”  Elsa  Ed¬ 
wards  will  byline  “Let’s  Have 
a  Party”  and  Bella  Kelly  will 
do  a  gossip  column,  “Glamor- 
ama.” 

S wee’’ pea  W alks 

Philip  W.  Porter,  Sunday 
editor  of  the  Cleveland  Plain 
Dealer,  has  scored  a  victory  of 
some  sort:  He’s  put  Swee’pea 
on  his  feet.  No  more  crawling 
around  the  floor  in  his  night¬ 
shirt. 

It  happened  when  Mr.  Porter, 
going  through  advance  proofs 
of  the  “Popeye”  strip  recently, 
decided  Swee’pea  had  been  off 
his  feet  long  enough. 

He  wrote  to  King  Features 
suggesting  that  baby  get  out 
of  the  sack.  Baby  has. 

As  Mr.  Porter  explains  it : 
“I  got  to  thinking  how  ridicu¬ 
lous  it  was  to  have  Swee’i)ea 
still  crawling  aiound  on  the 
floor  in  a  baby’s  nightgown 
when  he  is  supposed  to  be  old 
enough  to  go  to  school  and  do 
homework.  Of  course  a  lot  of 
things  in  comic  pages  are  out 
of  this  world,  but  this  seemed 
to  me  unnecessarily  incongru- 


Creepy  er*‘pes. 


I  he  c  hilliest  thrillers  for  the  icy-hand  fans  are  not 
found  in  fiction  stories . . .  hut  in  the  dark  dossier  of 
headcjuarters'  files— the  rattling  skeletons  of  actual 
murders, solved  and  unsolved, and  mysteries  which 
have  hafiled  the  hest  police  minds... 


. . .  spread  the  clues,  reconstruct  the  celehratecf  crimes,  and  give 
every  reader  a  chance  to  take  a  ringside  seat  as  an  amateur  sleuth. 
The  cases  are  accurately  reported,  illustrated  with  documentary 
photographs,  maps,  and  diagrams ...  and  are  edited  for  the 
home  audience.  The  Justice  series  has  a  national  following  of 
millions... is  a  proven  Sunday  circulation  builder!  For  proofs 
and  prices,  phone,  wire,  or  write  Mollie  Slott.  Manager... 

#/f  T'rihun€»"\€»ir  Ytprii 

Yrihunt*  TfttriTm 


' Best-Dressed'  Dick 

Because  Dick  Tracy  has  been 
“dressed  right  for  all  occasions 
for  more  than  2~)  years,”  his 
creator,  Chester  Gould,  received 
an  unprecedented  award  from 
the  American  Institute  of 
Men’s  and  Boys’  Wear. 

Willaid  W.  Cole,  chairman 
of  the  board  of  directors  of  the 
American  Institute,  praised  the 
propriety  and  good  taste  which 
rule  Dick  Tracy’s  appearance 
.  and  wardrobe. 

I  ^Sniokey  the  Bear' 

“Smokey  the  Bear,”  which 
has  the  distinction  of  being  the 
only  comic  strip  character  au¬ 
thorized  by  Congress,  will  be 
syndicated  through  joint  ar¬ 
rangement  between  the  Forest 
Service  and  Columbia  Fea¬ 
tures,  Inc.,  beginning  June  16 
with  daily  and  Sunday  sched¬ 
ules.  Under  an  Act  of  Con¬ 
gress  the  symbol  can  be  used 
for  educational  commercial  pur- 
'  poses  on  approval  of  the  Secre- 
.  j  tary  of  Agriculture.  Royalties 
I  from  the  strip  will  go  to  the 
I  Forest  Service. 

Mayor  is  Cohiiiiiiist 

Bridgeport,  Conn. 

Mayor  Richard  C.  Lee  of 
New  Haven  is  writing  a  col¬ 
umn  for  the  Bridgeport  Sun¬ 
day  Herald.  Mr.  Lee  was  for¬ 
merly  head  of  the  Yale  Uni¬ 
versity  News  Bureau. 


Pago  Rescued, 
Wins  Full  Page 

San  Rafael,  Calif. 

“Unle.ss  his  friends  rescue 
him,  Pogo  is  on  the  way  out,’ 
a  San  Rafael  Independent-Jour¬ 
nal  editorial  stated. 

Pogo  had  been  dropped  one 
week.  Two  subscribers  had  can¬ 
celled,  four  protested  in  writ¬ 
ing,  six  phoned  complaints. 

Multiply  the  12  notifications 
by  12  and  that  meant  only  144 
subscribei's  out  of  a  24,000  total 
who  might  miss  seriou.sly  the 
comic  page  possum,  the  edi¬ 
torial  said. 

Two  days  later  Pogo  became 
a  front  page  issue.  The  self- 
styled  secretary  of  the  Pogo 
Piotective  and  Perloo  Parlia¬ 
ment  labeled  the  move  as  “the 
utter  collapse  of  culture.”  The 
perpetrator  of  the  plot  was 
acclaimed  a  knot-head. 

“Knot-head’s”  reply  was  to 
report  100  written  protests  w'hich 
“merely  reflected  what  newsi)a- 
permen  already  know  about 
Pogo — his  followers  may  be  re¬ 
latively  few  in  number,  but 
their  loyalty  is  fierce  and  un¬ 
wavering.” 

On  the  fifth  day  after  the 
editorial  warning  the  I-J  re¬ 
ported  four  dozen  new  appeals 
for  Pogo.  One  of  these  con¬ 
tained  24  separate  letters. 

On  the  sixth  day.  Jack  Crae- 
mer,  managing  editor,  gave  a 
full  page  to  the  Hall  Syndicate 
Comic.  That  day’s  strip  covered 
the  page  except  for  a  “comics 
page”  banner  label  and  the 
notation:  “This  is  the  way  the 
1-J  comics  page  would  look 
every  day  if  Pogo  enthusiasts 
had  their  way.” 

Fifty  more  letters  came  in 
over  the  weekend,  and  Mr. 
Craemer  told  E&P  Pogo  was 
staying,  at  least  temporarily. 
But  Pogo  will  not  be  a  full- 
page  “strip.” 


Fischetti  Cartoon 
Takes  Safely  Prize 

The  grand  awaid  in  the  Na¬ 
tional  Safety  Council’s  1956 
Christmas  safety  cartoon  pro¬ 
ject  has  been  won  by  John 
Fischetti,  editorial  cartoonist 
for  NEA  Service,  it  was  an¬ 
nounced  this  week. 

Plaques  for  the  award  were 
presented  to  Mr.  Fischetti  by 
Paul  Jones  of  the  Safety  Coun¬ 
cil  and  to  NEA.  Bruce  Biossat 
chief  editorial  writer,  accepted 
for  the  feature  service. 

Fischetti’s  cartoon  depicted 
a  scythe  on  a  graph  backgrounr 
to  point  up  the  holiday  traffic 
death  toll. 
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$500  to  Spiegel 
On  Housing  Story 

Robert  H 


Lasker  Prize 
To  Robt.  Bird 
For  VD  Story 


Spiegel,  reporter 

^  t  W  for  the  Dea  Moines  (Iowa) 

j  Tribune,  this  week  received  a 

for  a 

segregation  n  1|||  ||q3 
The  n- VX 

the  ‘ 

Foundation.  .  M 

John  ■■  ^ 

editor  of  Har-  ~  ^  ^ 

won  for 

“The  Harm  People 

CARIOONIbf  OF  IHE  YtAK — nerbert  L.  Block  (rierblock)  adds  to  his  attacking  censorship  efforts  of 
laurels  as  a  cartoonist  as  he  receives  the  Reuben  Award  of  the  National  private  organizations. 

the  statuette's  designer,  Rube  Goldberg.  Robert  Penn  Warren,  the 
~  ;  77!^  „  novelist,  also  received  an  award 

'wti  m4>««  ITmma  ,  ,  ,  r  •e 

for  his  article  m  Life  entitled 
“Divided  South  Searches  Its 
Soul.” 

Walter  Gellhorn,  Professor  of 
Law  at  Columbia  University, 
won  the  $500  award  in  the 
book  field  with  his  work,  “Indi¬ 
vidual  Freedom  and.  Government 
Restraints,”  published  by  Louisi¬ 
ana  State  University  Press. 

A  special  award  of  $500  was 
made  to  the  New  York  Timet 
Four  newspaper  writers  and  by  the  Board  of  Directors  of  the 

Foundation  for  its  editorial 
scholars  and  artists  treatment  of  the  Middle  East 
who  received  grants  totalling  crisis  in  1956. 
first  $1,500,000,  from  the  John  Simon  • 


g.  j  lie  health 

during  1956. 

The  three  awards  of  $2,000 
each  announced  by  the  Albert 
and  Mary  Lasker  Foundation 

in  New  York  this  week  went  /'a  C  T*  *  Effective  Page  One  Mai 

to:  vFIl  oUIUC  1  OpiC  over  20,000  circulation — M 

Robert  S.  Bird,  New  York  Daytona  Beach  Fla  under  20,000  circul 

Herald  Tribune,  for  his  series  ’  ‘  — Dai/tona  Beach  Morning . 

of  six  articles  published  in  .  ftories  of  the  surgery  last  ' 

July  on  rising  trends  of  vene-  Mike  Sibole  4- 

real  disease  rates  among  teen-  cancer  victim,  blind  but 

agers  and  adults  in  the  U.S.  top  prizes  in  the  O  trlVeil  IrraUtS 

Roland  H.  Berg,  medical  and  contests  sponsored  by  •  1  C* 

science  editor,  Look  magazine,  tbe  Ass^iated  Press  Associa-  OF  SpCCial  MU 
for  his  article,  “The  State  of  tion  of  Florida  and  the  Florida 
the  Nation’s  Health”,  published  Newspaper  Association. 

in  April.  1956.  He  is  a  former  ^be  awards  were  announced  one  photographer  were  among 

Oklahoma  newspaperman.  i  j  r<  ^ 

Public  Affairs  Department,  Pat  Pinkerton  Or/aado  Eve- 

Columbia  Broadcasting  System  ^  far  reporter,  won  p'  u-t^iii.  a  aw  w  o 

and  Station  WCBS-TV  New  the  human  interest  Guggenheim  Fellowship  Awards  Jesse  Jones  Story 

York,  jointly,  for\he’docu-  writing  contest  and  F.  T.  Mac-  Rates  $600  Reward 

mentary  television  productions,  ^eely  of  Jacksonville  won  top  They  are.  Houston  Tex 

“Out  of  T)arknp<;<5”  and  “Tba  honoi-s  in  a  contest  open  only  Mrs.  Aline  B.  Saarinen,  as-  Houston,  lex. 

Wassaic  Story”  dealing  with  to  AP  staff  writers.  It  was  the  sociate  art  critic.  New  York  Margaret  Davis,  Houston 

mental  illness  and  mental  re-  ^iist  time  that  this  award  had  Times-Studies  of  the  develop-  Press  reporter  was  honored  for 

tardation,  respectively,  and  been  given  ment  of  American  artistic  taste  writing  the  best  local  new^ 

presented  over  the  CBS  network  ..  ^be  Lakeland  Ledger  xvon  from  1876  to  the  present. 

in  1956  first  prize  in  the  spot  news  Dr.  Louis  Decimus  Rubin  Jr.,  She  won  first 

•  writing  contest  for  its  cover-  associate  editor,  Richmond  prize  in  awards 


Chicago  Guild^s 
Page  One  Awards 
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How  to  multiply  your  market 

in  Pennsylvanians  No.  3 


{low  are  your  sales  prospects  in  Pennsylvania?  A  bit  on 
the  slow  side  once  you  get  outside  of  Philadelphia  and 
Pittsburgh?  Then  you’d  better  stop  and  take  stock  of  the 
situation.  You’re  missing  out  on  a  lot  of  healthy  sales 
potential.  But  if  you’ll  listen  to  a  little  friendly  advice,  we 
can  help  you  nail  down  Pennsylvania’s  third  largest  city. 
Take  the  14  cities  listed  below  .  .  .  each  one  is  a  primary 
market  or  key  trading  center.  Put  them  together  and  you’ll 
be  dealing  with  a  sixth  of  all  the  people,  pay-checks,  buying 
power  in  this  busy  and  prosperous  State.  This  is  certainly  a 
target  worth  aiming  at  .  .  .  and  it’s  easy  to  hit  if  you’ll  bear 
in  mind  this  one  important  fact:  50%  of  all  these  high- 
spending  custoniers — nearly  a  quarter-million  families — do 
their  shopping  in  their  own  local  newspapers.  Give  these 
enterprising  hometown  dailies  top  spot  on  your  next  media 
list,  and  you’ll  really  multiply  your  market  in  Penn¬ 
sylvania’s  No.  .3  “City.” 


Sett  Pcnn.sytvaniu’s  i\o.  3  "City’*  ivith 
Thvse  Nvu'itpuperis: 

BEAVKK  FALI.S  NEWS-TRIBUNE  (E)  •  CHAMBERSBUKG  PUBI.1U 

OPINION  (E)  *  COATFSVTLUE  RECORD  (E)  *  CONNELLSVTLLE 
COURIER  (E)  •  INDIANA  GAZETTE  (E)  •  JEANNETTE  NEWS- 
DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  (E)  •  NEW  CASTLE 

NEWS  (E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW  (M) 

•  WARREN  TIMES-MIRROR  (E)  *  WASHINGTON  OBSERVER 

REPORTER  (M&E)  *  WILLIAMSPORT  SUN  GAZETTE  (E)  •  YORK 
DISPATCH  (E)) 


N.  .1.  Court  Forbids 
Picture  of  a  Record 


JERSKY  City,  N.J. 

New  Jersey  newsjiajiers  have 
no  right  to  take  pictures  of  pub¬ 
lic  documents,  according  to  a 
Superior  Court  decision  against 
the  Jersey  Jotir^ial  this  week. 
The  Newhouse  paper  was  em¬ 
broiled  in  a  typically  stormy 
Jersey  City  election. 

The  court  denied  the  Journal 
the  right  to  photograph  the 
voting  registry  signature  of 
candidate  Thomas  Gangemi, 
whose  autograph  has  been  made 
an  issue  in  the  fiercely-fought 
municipal  campaign. 

Before  the  court  ruling,  the 
paper  had  also  been  subjected 
to  picketing  by  partisans  of 
Gangemi  and  his  anti-admini¬ 
stration  ticket.  The  editor, 
Eugene  Farrell,  found  the  court 
rulir.g,  however,  a  far  more 
serious  threat  to  the  paper’s 
advocacy  of  the  incumbent  cause 
than  the  parade  of  lady  placard- 
bearers  in  Journal  Square. 
(E&P,  April  20,  page  154.) 

The  fight  began  when  the 
Journal  published  a  i)age  one 
story  in  which  a  present  com¬ 
missioner,  Joshua  Ringle, 
charged  candidate  Gangemi  with 
having  been  on  the  city  payroll 
as  a  laborer.  The  paper  then 
printed  a  paid  political  adver¬ 
tisement  showing  a  check  for 
$75  from  back  in  11)41.  The 
check  is  made  out  to  an  en¬ 
dorsed  with  the  signature  of  a 
Thomas  Gangemi.  The  candidate 
denied  that  it  was  he. 

In  order  to  find  out  whether 
the  payroll  signature  was  really 
Gangemi’s,  the  paper  tried  to 
get  a  copy  of  his  voting  signa¬ 
ture.  Elections  Commissioner 
William  MacPhail  allowed  the 
reporter  to  look  at  the  record 
but  would  not  permit  a  photog¬ 
rapher  to  take  pictures.  The 
paper  filed  suit. 

Other  State  Laws  Cited 

In  court,  the  Elections  Com¬ 
missioner  told  Superior  Judge 
Joseph  L.  Smith  that  since  this 
was  the  first  such  request  ever 
received  in  the  state  he  didn’t 
know  w’hat  to  do. 

Ijaw'yers  for  the  Journal  on 
the  other  hand,  argued  for  the 
paper’s  right  to  inspect  public 
documents  and  take  pictures. 
Cases  were  cited  in  Michigan, 
Alabama,  Texas  and  New  York, 
in  support  of  the  contention  that 
the  right  to  inspect  implies  the 
right  to  copy. 

Judge  Smith,  a  courthouse 
veteran  whose  bench  tenancy 
dates  from  the  regime  of  the 


late  Mayor  Frank  Hague,  wasn’t 
buying  any  such  ruling  for  New 
Jersey.  Where  there  was  a  right 
to  copy,  the  state  provided  it 
specifically,  he  said. 

Although  he  agreed  that  the 
paper’s  motives  in  taking  the 
picture  were  in  accordance  with 
sound  practice  he  felt  that  “the 
court  should  not  be  called  upon 
to  use  its  judicial  power  for  the 
purpose  of  a.ssisting  the  p'ain- 
tiff  to  obtain  news.” 

The  judge’s  opinion  made  it 
clear  that  where  the  law  of  the 
state  does  not  specifically  pro¬ 
vide  the  public  with  the  right  to 
copy  public  documents  that 
right  does  not  exist. 

“All  the  court  can  do,”  the 
opinion  states,  “is  to  administer 
them  (the  laws)  and  interpiet 
them,  but  not  to  change  them. 
It  is  for  the  Legislature  to  de¬ 
cide  whether  or  not  public  re¬ 
cords  which  are  open  to  inspec¬ 
tion  are  subject  to  copy  by 
photographic  means.” 

The  law  regarding  the  par¬ 
ticular  record  in  question,  the 
voting  record,  reads: 

“The  signature  copy  registers 
shall  at  all  times  except  dur¬ 
ing  the  time  as  above  provided 
and  subject  to  reasonable  rules 
and  regulations,  be  open  to  pub¬ 
lic  inspection.” 

The  court  clearly  upheld,  on 
the  basis  of  the  statute,  the 
Journal’s  right  to  look  at  the 
voting  signature.  But  the  judge 
ruled  “there  is  no  specific 
statutory  requirement  as  to  the 
rights  of  the  general  public,  as 
well  as  newspapers  published  in 
the  county,  to  make  a  photostat 
of  such  public  records  in  the 
Commissioner  of  Registration’s 
offices.” 

As  it  was  argued  in  court  f 
the  right  to  copy  a  document 
is  denied  it  wouldn’t  be  hard  to 
keep  reporters  from  making 
not^  or  ti’jdng  to  duplicate  by 
less  precise  means  than  a 
camera  anything  of  public  in¬ 
terest. 


2  Go  to  11  Picas 

Albany,  N.Y. 

Both  dailies  here,  the  morn¬ 
ing  Tirnes-Union  and  evening 
Knickerbocker  Xetvs,  have 
adopted  the  11-pica  column 
standard.  The  T-U  (Hearst) 
has  changed  to  8>2-pt.  Ideal 
type  for  text  and  revised  some 
head  styles  from  all-caps  to 
upper  and  lower  case.  The 
News  (Gannett)  widened  col¬ 
umn  rules  from  3  to  4  points. 


State  Action 

{Continued  from  payc  9) 

Illinois 

Rep.  Paul  Simon  (D. — Troy), 
a  weekly  newspaper  publisher, 
introduced  an  anti-secrecy  bill. 
The  Legislature  adjourns  June 
30.  A  similar  right-to-know  bill 
has  been  defeated  at  past  ses¬ 
sions.  Chance  for  enactment  of 
the  Simon  bill  is  regarded  as 
slim.  Rep.  Albert  W.  Hach- 
mei.ster  (R. — Chicago)  said 
public  hearings  in  the  Hodge 
scandal  investigations  by  the 
State  Budgetary  Commission 
would  have  prevented  investiga¬ 
tors  from  obtaining  as  much  in¬ 
formation  as  they  got.  He  said 
making  those  investigations 
public  would  have  given  per- 
.sons  wanted  for  questioning  an 
opportunity  to  disappear. 

Indiana 

The  Indiana  Legislature  ad¬ 
journed  March  14  after  the  only 
anti-secrecy  bill  before  it  had 
been  defeated  by  the  State 
Senate.  This  was  identical  to  a 
bill  which  was  pocket  vetoed  by 
then  Gov.  George  N.  Craig  after 
passage  by  the  1955  session. 
The  bill  would  have  allowed  live 
or  recorded  broadcasts  of  pub¬ 
lic  hearings  held  by  public  ad¬ 
ministrative  bodies,  and  de¬ 
clared  such  permission  to  he 
the  public  policy  of  the  state. 

Massachusetts 

.■V  new  draft  of  an  open-meet¬ 
ing  measure  has  been  present¬ 
ed  to  the  Legislative  (Commit¬ 
tee  on  State  Administration. 
David  Brickman,  editor  and 
publisher  of  the  Medford 
(Mass.)  Daily  Mercury  and 
Malden  Evening  Xeu's,  said  he 
and  two  other  members  of  an 
informal  re-d''afting  committee 
ironed  out  some  differences  in 
the  wording  of  the  bill.  The  bill 
requires  open  meetings  of  all 
governmental  groups  from  the 
state  to  the  local  level  with  the 
exception  of  the  executive  coun¬ 
cil,  judicial  bodies  and  commit¬ 
tees  of  the  Legislature. 

Michigan 

A  bill  providing  that  all 
County  Board  of  Supervisor 
meetings  shall  be  open  to  the 
public  has  passed  the  Senate 
and  is  now  in  committee  in  the 
House. 

Nevada 

A  series  of  freedom-of-the- 
press  bills  were  introduced  in 
the  Nevada  Legislature.  The.-^e 
provided  that  all  meetings  and 
records  of  state  agencies,  coun¬ 
ty  and  municipal  governments 
were  to  be  open  to  the  public. 


The  original  measures  providtd 
for  executive  sessions  but  that 
provision  was  amended  out  be¬ 
fore  the  bills  passed  in  the 
Assembly  and  were  sent  to  the 
State  Senate.  The  only  opposi¬ 
tion  came  from  the  director  of 
the  State  Welfare  Department, 
who  feared  the  measures  might 
make  some  privileged  records 
public.  Although  all  state  sen¬ 
ators  claimed  to  favor  the 
measures,  none  were  reported 
out  of  committee.  This  un¬ 
doubtedly  was  a  result  of 
strained  relations  between  the 
Senate  and  press  over  a  bill 
to  relax  gambling  control,  in¬ 
troduced  and  passed  in  the 
Senate  and  in  the  Assembly, 
but  vetoed  by  the  governor. 

Pennsylvania 

House  Bill  800,  requiring  that 
all  government  records  be  open 
to  inspection,  and  Senate  Bill 
224,  requiring  that  all  govern¬ 
ment  agency  meetings  be  pub¬ 
lic,  are  being  studied  by  legi.sla- 
ti%’e  committees  and  may  be 
revised  before  being  brought  up 
for  a  vote.  Both  bills  are  strong¬ 
ly  endorsed  by  the  Pennsylvania 
Newspaper  Publishers’  Associa¬ 
tion.  House  Bill  800,  in  fact, 
was  sponsored  by  two  associa¬ 
tion  members  who  also  are  leg¬ 
islators. 

Tennessee 

The  Tennessee  Legislature  at 
its  1957  session  passed  an  open- 
records  bill  and  Gov.  Frank 
Clement  signed  it.  A  compan¬ 
ion  bill  for  open  meetings  was 
dropped  after  opposition  de¬ 
veloped.  The  new  open-recoi-ds 
law,  sponsored  by  the  Tennes¬ 
see  Press  Association,  exempts 
records  of  patients  in  state  hos¬ 
pitals  and  records  of  the  state 
military  department  which 
might  involve  security.  The 
open-meeting  bill  ran  into  op¬ 
position  because  some  leaders 
thought  there  should  be  pro¬ 
visions  for  executive  sessions 
of  boards  and  commissions.  The 
Tennessee  Press  Association 
decided  to  push  for  the  open- 
record  bill  this  year  and  to  wait 
on  the  open-meeting  measure 
until  another  session. 

Texas 

Three  bills  dealing  with  anti- 
secrecy  were  offered  the  Texas 
Legislature.  One  opens  politi¬ 
cal  conventions  to  repre.senta- 
tives  of  the  press;  one  requires 
that  meetings  of  the  meetings 
of  boards  and  commissions  be 
open;  one  makes  public  records 
public.  (Some  Texas  officials 
have  refused  to  let  reportei^ 
see  public  records.)  The  bill 
concerning  political  conventions 
has  been  passed  and  awaits  ap- 
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proval  by  the  Roveinor.  The 
others  are  in  committee.  The 
Texas  Press  Association  has 
been  pushing  these  bills,  part 
of  15  proposals  the  association 
offered  as  “better  government 
bills.”  The  session  ends  May  8 
and  little  hope  is  held  for  the 
other  two  anti-secrecy  bills. 

Wisconsin 

The  Wisconsin  State  Senate, 
by  a  17-14  vote,  killed  a  mea¬ 
sure  providing  that  “all  Senate 
committee  hearings  shall  be 
open  to  the  public.”  .\nother 
measure  states  “that  this  Leg¬ 
islature  place  itself  on  recor<l 
as  being  opposed  to  the  deter¬ 
mination  of  public  questions  in 
secret  caucuses,  executive  ses¬ 
sions  and  other  manner  of 
closed  meetings.”  This  bill  is 
backed  by  the  United  Press 
New.spaper  Editors  of  Wiscon¬ 
sin  and  has  some  chance  of 
passage.  Another  measure  in 
Senate  committee  provides 
“every  committee  hearing, 
meeting  and  executive  session, 
including  those  of  joint  com¬ 
mittees,  .shall  be  open  to  the 
public.”  Another  measure  in 
Senate  committee  states:  “It  is 
declared  to  be  the  public  policy 
of  this  state,  that  all  citizens  of 
this  state  are,  unless  otherwise 
provided  by  law,  at  all  times 
are  entitled  to  full  and  com¬ 
plete  information  regarding  the 


Senate  committee  nrnvidps  HAPPENED  HERE — Reporters  cover  the  Thursday  morning  discussion  and  general  business  meeting 

•  of  the  ANPA  for  the  first  time.  Main  topics  were  column  widths,  journalism  personnel  recruitment, 

“every  committee  hearing.  newspapers  of  the  future. 

meeting  and  executive  session, _ _ 

including  those  of  joint  com¬ 
mittees,  .shall  be  open  to  the  IVT  '\T  TVT  T  dealer  organization, 

public.”  Another  measure  in  L^.1.1^0WS  1  V  day  newspapers  was  $830.(54  and  The  study  concludes:  “We  of- 

Senate  committee  states:  “It  is  o  .  1  T-kl  .  ^hibits  only  to  dem- 

declared  to  be  the  public  policv  Stlirlv  HmStS  to  $385.71  an  increase  of  onstrate  the  unmatched  domm- 

of  this  state,  that  all  citizens  of  UiantO  only  lfi.7^f.  or  about  3%  a  year,  ance,  frequency  and  noarket 

this  state  are,  unless  otherwise  IT  *  U  i  “Certainly  nothing  unexpected  saturation  that  can  be  achieved 

provided  by  law,  at  all  times  High  LOStS  1"  f,  Pfod  of  rising  prosper- 

are  ,„,i,W  to  full  and  CO,.-  ^  ^  •WhiuTTh.t  ry  XN” 

Plete  information  regarding  the  Advertisers  problems  ,n  out-  Nothing  ^Jat  any  ad^er  ^  ^ 

affairs  of  government.”  Penalty  meeting  spiraling  TV  talent  and  couldn  t  have  predicted  ^  the  same  degree  of  sat- 

frtr  fVt«x  1.  •  £.  nroHuotion  c*fmts  wViipH  in  tVip  311(1  pltinncd  for  ovor  3  lonjj*  ^ 

for  the  latter  measure  is  a  fine  proaucTion  costs,  wnicn  in  me  i  .  ,  uration  can  be  obtained  throuirh 

r.f  ior.  (toA/v  AA  j  •  -I  A  last  five  vears  have  soared  as  term  period.  Obviously,  not  the  uiauon  can  oe  oncairieu  inrou^n 

<.f  .<2.)-.$200  or  90-day  jail  term  last  n\e  years  nave  soarca  as  i  increase  that  would  newspapers  in  all  markets 

for  officials  who  violate  it.  stressed  in  s’ofl  of  increase  that  wouiri  country  ” 

a  study  unveiled  last  week  by  force  anyone  to  accept  co-spon-  x-  „  x„  xy,/  Vo.,.a* 

*  the  A’cic  York  News  at  the  an-  sorships.  or  cut  his  commercial  Reaction  to  the  News  pres- 

Brooks  Re^i^iis  nua/  meeting  of  the  BurcL^of  in  half  or  in  f|uarters.”  ri^^Igencfes^har heen’^enthSJf 

Robert  J.  Brooks  has  resigned  Advertising,  ANPA  (EP,  April  The  study  also  rips  into  “im-  ®a„^the^1east  Many 

from  the  Chicago  office  of  27,  page  140).  balanced”  coverages  and  “un-  conSd  Mr 

Story,  Brooks  &  Finley,  Inc.  He  Presented  by  Herbert  M.  ^the'^notworS’^ton  Steele  for  permission  to  use 

was  .secretary  and  vicepresident.  Steele  Sr.,  sales  promotion  di-  netwoiks  top  figures  in  their  local 

John  Piner,  with  SB&F  for  30  rector  of  the  News,  the  study  TV  shows.  areas 

years,  was  made  manager  of  cites  chapter  and  verse  on  TV’s  “Despite  all  its  glamor  and 

the  Chicago  office,  effective  May  “unpredictable,  runaway’  costs”  showmanship,”  the  study  savs.  * 


newspapers  in  all  markets 
across  the  country.” 

Reaction  to  the  News’  pres¬ 
entation  from  newspapers  and 


Britcm  Employed 

Albany,  N.Y 


cites  chapter  and  verse  on  TV  s  “Despite  all  its  glamor  and 
“unpredictable,  runaway  costs”  showmanship,”  the  study  says. 

which  make  it  “virtually  im-  “'TV  must  stand  on  its  own  feet  A"eilOV  Exeeillive 

possible  to  plan  a  firm  budget,”  as  an  advertising  medium,  mea-  _  „  *^1.  /  ,  r|#R 
and  suggests  that  “adequate  use  sured  against  the  same  yard-  *  linlistier  S  (Tiliee 


of  new’spapers”  offer  a  more  sticks  applied  to  other  media — 
•  economical  and  more  resultful  costs,  balance,  coverage.  Where 


Vancouver,  B.  C. 
.1.  Lawrence  Dampier,  43,  has 


1957  Tlarkel  Guide  Gorreetion 


Tony  Burton,  28,  a  reporter  investment  of  the  advertising  does  network  TV  stand?  It  is  been  named  assistant  publisher 
on  the  Lorulon  (Eng.)  Mirror,  budget.  characterized  by  unpredictable  of  the  Vancouver  Sun,  publish- 

has  landed  a  job  as  a  reporter  Comparing  increased  TV  and  constantly  vising  costs,  im-  er  Donald  Cromie  announced 
on  the  Knickerbocker  News  costs  with  increased  cost  of  balance  from  market  to  market.  April  30.  He  succeeds  the  late 

here.  He  said  he  plans  to  .stay  newspaper  space  over  the  past  and  coverage,  even  with  a  top  Sam  Cromie. 

in  the  United  States  at  least  five  years,  the  News’  study  show,  that  leaves  more  of  any  Mr.  Dampier  wa.s  executive 
iwo  years.  show’s  how  in  1951  the  combined  market  missed  than  reached.”  vicepresident  of  McCann-Erick- 

- - - — -  The  study  goes  on  to  show  son  advertising  agency  of  Mont- 

1957  Tlarkel  Guide  (  xOrreetiou  how  the  same  amount  of  money  real.  Before  joining  the  agency 

TexHrkana  (Ark.)  p.ire  33.  (Tex.)  page  457.  eorreot  #17.  Retail  Sales.  invested  in  newspaper  Space  in  1954  he  had  been  an  execu¬ 
te  read  as  follows :  w’ould  provide  unprecedented  tive  with  the  Lever  Brothers 

ARK.— TEX.  (<’ombine«l)  saturation  of  the  market  never  organization  in  Canada  and  the 

17— Retail  Sales  (add  $000)  (Corporate  Limits-  before  attempt'’d  with  newspa-  United  States. 

per  adverti.sin  r.  It  would  pro-  During  the  second  World  War 
„  ,  j  I  \  vide  unparalleled  impact  on  the  he  served  six  years  in  the  Can- 

Food  r:  .  I.-  tx  1,  ..  jssjx  buying  public,  to  .say  nothing  of  adian  army,  taking  part  in  the 

r-en.  Mdse.  *20  (^'o'.ssl))  AppareT  *56  (  1,7.57)  the  tremendous  lift  and  mer-  Normandy  landing  on  D-Day 

41  (  3,175)  Automotive  3.5  (  .5.4:13)  chandising  value  of  such  a  cam-  and  European  action  with  the 

'mbr.HHwr  '”9  }  t'osoi  PruKs  2..  I  2.223)  advertiser’s  sales  Third  Division. 


Texarkana  (Ark.)  page  33,  (Tex.)  page  457,  corres-t  #17,  Retail  Sales 
to  read  as  follows: 

.\RK. — TEX.  ( oombinefl ) 

17 — Retail  Sales  (add  $000)  (Corporate  Limits-  - 
1054  Censiia)  723  Stores,  Sales  $63,310;  Employe*‘s 
2.046:  Annunl  Payinll  >'6.501. 


of  Stores  and  (Salehs) 


Kood 

1*0.  Mdse. 

furniture 

9»aoline 

'.mbr.HHwr 


IS.5  ($12.1130) 
20  (  9.3S9) 

41  (  3,175) 

lUI  I  ti.404) 
29  (  1.090) 


Kat-Drink 

Apparel 

Automotivi 

Drugs 


lit)  ($  3,SS4) 
56  (  1 .7.57 ) 
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AGENCY  SHARES  CADILLAC  AWARD — Ernest  A.  Jones,  (right) 
president  of  MacManus,  John  &  Adams,  advertising  agency  for  Cadillac 
Division  of  General  Motors  Corp.,  receives  bronze  trophy  from  Gordon 
F.  Chelf  of  Philadelphia  Inquirer,  chairman.  Plans  Committee  of  Bureau 
of  Advertising,  ANPA.  Agency's  trophy  is  similar  to  one  presented  to 
James  M.  Roche,  general  manager  of  the  Cadillac  Division,  which  was 
named  "National  Newspaper  Advertiser  of  the  Year."  Cadillac  and 
agency  were  cited  for  outstanding  use  of  the  newspaper  medium  in 
developing  prestige  for  the  Cadillac  name  and  product. 


WHO  BUT  HEDDA  could  model  a  hat  better?  Red  Motley  po*" 
proudly  beside  the  famed  Hollywood'ian,  Hedda  Hopper,  who  is  w***- 
ing  one  of  the  400  Sally  Victor  chapeaux  given  to  ladies  who  attend** 
Parade's  convention  party. 
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Machinery 
Use  Causes 
A  Stoppage 

Detroit 

Union  opposition  to  automa¬ 
tion  resulted  in  a  work  stop¬ 
page  by  paperhandlers  that 
canceled  four  editions  of  the 
Detroit  News  and  two  editions 
of  the  Detroit  Times  April  29. 

The  stoppage  originated  at 
the  News  when  the  members  of 
Local  10,  Detroit  Paper  Han¬ 
dlers’  and  Plate  Handlers’ 
Union  refused  to  work.  Robe  i  t 
C,  Butz,  executive  secretary  of 
the  Detroit  Newspaper  Pub¬ 
lishers  Association,  said  the  dis¬ 
pute  was  over  reduction  of  the 
work  force  in  the  News’  news¬ 
print  warehouse  in  the  main 
bailding. 

Mr.  Butz  explained  that  man¬ 
agement  had  installed  three 
new  high-lift  trucks  to  facilitate 
the  handling  of  newsprint.  This 
permitted  a  reduction  in  the 
work  force  he  said. 

“The  work  stoppage  was  a 
strict  violation  of  the  contract 
between  the  union  and  the  three 
Detroit  newspapers,”  he  said. 
“Certain  changes  were  made  in 
the  operation  of  the  warehouse 
due  to  the  introduction  of  new 
machinery  which  made  the 
original  complement  of  men  un¬ 
necessary.  The  management 
was  operating  strictly  within 
the  contract  at  all  times.” 

Bart  Piscatello,  president  of 
Local  10  and  a  paperhandler  at 
the  Times,  declared  the  stop¬ 
page  resulted  from  “a  change 
in  operation  to  where  the  com¬ 
pany  took  the  position  that  it 
could  unilaterally  cut  down  the 
complement  of  men  working 
without  going  through  the  pro¬ 
cedures  of  the  contract.” 

Union  members  said  the  com¬ 
pany  sought  to  reduce  the  main 
plant  warehouse  force  from  15 
to  10  men  and  that  the  union 
nought  a  compromise  on  a  work 
force  of  13  men. 

The  union’s  contract  is  with 
the  DNPA. 

In  early  afternoon,  work  was 
resumed  after  the  paperhan- 
Jlers’  international  president, 
Thomas  E.  Dunwody,  advised 
a  return  to  work  “under  pro¬ 
test  without  prejudice  to  the 
union’s  position.” 

The  News  missed  two  morn¬ 
ing  editions  —  the  City  and 
Home — and  two  afternoons  — 
the  5-Star  and  Baseball  Extra. 
The  Times  missed  its  first  two 
editions — the  8-Star  and  one 
Red  Line. 


i 


BoA  Board 
Re-elects 
Jones,  Weil 

Richard  L.  Jones  Jr.,  presi¬ 
dent  of  the  Newspaper  Printing 
Corp.,  Tulsa  was  reelected 
chairman  of  the  board  of  the 
Bureau  of  Advertising,  ANPA, 
at  a  meeting  of  the  board  in 
New’  York.  The  board  also  re¬ 
elected  Louis  A.  Weil  Jr.,  of 
Grand  Rapids  as  vice-chairman. 

At  the  Bureau’s  annual  meet¬ 
ing,  held  previously,  five  in¬ 
cumbent  members  of  the  Board 
were  reelected  for  second  three- 
year  terms  and  four  new  di¬ 
rectors  were  chosen. 

DODGEM  AND  SCOOP  'EM— The  game  it  played  adroitly  by  Harold  „  Reelected  were  Harry  S. 
Clements.  London  Daily  Express  photographer,  who  emerges  from  the  Bunker,  Speidel  Newspapers; 
newspaper  office  shrouded  in  an  overcoat.  Rival  newsmen  thought  it  <!•  D.  Funk,  Santa  Monica 
was  Dr.  John  Bodkin  Adams,  who,  having  just  been  cleared  of  a  murder  (Calif.)  Outlook;  James  L. 
charge,  went  to  the  Express  to  arrange  for  his  personal  picture  diary.  Knight,  Miami  Herald;  H.  M. 
The  Doctor  left  the  office  when  other  cameramen  were  gone.  Peterson,  New  Britain  (Conn.) 

,  ,  Herald;  and  Jack  Tai-ver,  At- 

..  Adams  lania  Journal  Constilutim. 


Dr.  Adams 
May  Sue  U.  S. 
Magazines 


pc-s  mentioned  Dr.  Adams’ 
name  in  connection  with  the 

widely-publicized  investigation  New  Directors 

into  the  “Eastbourne  deaths,”  vr  j-  x  -i  m 

several  carried  “unrelateil”  directors  are  Orv.l  E. 

stories  about  Adams  in  adjoin-  . 


In  addition  to  Mr.  Jones  and 
Mr.  Weil,  the  following  officers 
were  elected:  Frank  G.  Morri¬ 
son,  Pittsburgh  Press,  secre¬ 
tary;  P.  B.  Stephens,  New 


Magazines  Ipa.?  oLtieTknd^RepX” 

O  brinksmanship  in  other  ways.  t  d  i  oa.  •  t  a. 

,  mL  a.a.  1.  a.  a  J-  Halo  Steinman,  Lancaster 

London  The  attorneys  have  not  yet  vrea^gnaners  Pa  •  and  G  Gor- 

Attomey  for  Dr.  John  Bod-  drawn  up  statements  of  claims  Jon  Strong,  B^sh-Moore  News- 
kin  Adams,  recently  acquitted  specifying  the  particular  storie.s  steinman  was  a 

of  the  murder  of  one  of  the  ^  past  member  of  the  board. 

"  wiluT;  Ss.  U  di'Ji.s'iinT  I"  -ddition  U,  Mr.  Jones  nnd 
coTsfdeirg  Tibef  oH-llmits'  U,  the  press.  Mr.  Weil  the  following  omcers 

Newsweek  and  Life  magazines,  •  ^  Fra^  G.  Morri- 

they  told  E&P  this  week.  ^on,  Pittsburgh  Press,  secre- 

Last  week  they  served  three  Leaving  GWA  tary;  P.  B  Stephens  Nei. 

of  Britain’s  six  “popular”  Announcement  that  Tom  ^ork  News,  treasurer,  Harold 
morning  papers  with  libel  Delaney,  general  sales  manager,  E,  Cassill,  Spokane  (Wash.) 
writs:  Dailg  Mirror,  Daily  Mail,  Greater  Weeklies  Associates,  Spokesman  -  Review,  assistant 
and  Newschronicle.’  ’  Has  resigned  to  take  over  secretary;  Harold  G.  Kem, 

rg,,  j  .  ,  ..  the  advertising  department  of  Hearst  Newspapers,  H.  M. 

The  doctors  attorney  said  ^^e  Newton  (N.J.)  HeroW  will  Peterson,  New  Britoin  (Conn.) 
they  also  consider  the  respect-  ^  B  Scud- 

“  ®  ^  ^  *"i  i,  1  ”  -sociation’s  spring  conference  der,  Newark  (N.J.)  News,  as- 

Evenmg  StaM  as  “likely  York,  May  9-11.  sistant  treasurers, 

target  for  libel  actions.  ’  ' 

Newsweek  already  faces  a 

contempt  of  court  charge  for  „  fi ft n  f  1/7  / 

its  coverage  of  the  Adams  trial  U 1 1 1  sUtf  f  1 1  ICi  t 

last  month.  It  reported  that  - - - 

17  of  his  patients  had  left  the  .  ,  ••  •• 

doctor  a  total  of  $90,000  in  •  IN©gotl3tlOnS 

the  past  20  years.  This  sort  of  ,  Appraisdls  •  Financing 

background  is  illegal  under  ^ 

Britain’s  strict  law.  Ot 

issurwa^Ttopp^ed^l^^^  Newspaper,  Radio  &  Television  Properties 

trial  judge  warned  the  jurors  .  _ ,  _  , 

against  foreign  publications  BLACKBURN  &  COMPANY 

distributed  here. 

Life  and  the  British  papers  Washington,  D.  C.  Atlanta 

cited  jeopardized  themselves  by  jJcrv'^HARVFf  ClIfFORd'^'^ MARSHALL 

the  way  they  handled  the  po-  \  -u- 

lice  inquiry  last  August  Al-  STerling  3-4341  JAckson  5-1576 

though  none  of  the  British  pa-  _ _ _ _ _ _ _ _ 


Confidential 


Appraisals 


Negotiations 


Financing 


Newspaper,  Radio  &  Television  Properties 

BLACKBURN  &  COMPANY 


Washington,  D.  C. 
JAMES  W.  BLACKBURN 
JACK  V.  HARVEY 
Washington  Building 
STerling  3-4341 


Atlanta 

STANLEY  WHITAKER 
CLIFFORD  B.  MARSHALL 
Haalay  Building 
JAckson  5-1576 
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Ad  Quality 


{Continued  from  page  12) 


ink  manufacturers  and  with 
newspapers  concerning  the  use 
of  standard  color  inks  and  this 
committee  is  working  in  these 
directions  also. 

“If  all  these  steps  are  fol¬ 
lowed  to  the  letter  and  a  rep¬ 
resentative  normal  run  of 
tear-sheets  are  not  acceptable 
to  you,  send  me  the  entire  group 
of  tear-sheets  plus  original  copy 
(if  available),  original  plates, 
progressive  engraver  proofs,  a 
representative  set  of  mats  (or 
plates)  supplied  to  the  newspa- 
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Joseph  McMullen 


O.  M.  Harper 

keep  them  up  to  standards  set 
by  the  AN  PA  and  the  4-A’s. 

Mr.  Harper,  who  has  been 
working  on  color  printing  since 
1904,  on  newspaper  color  since 
1924,  and  on  ROP  color  for 
the  past  eight  years,  expressed 
confidence  that  the  problem  of 
uniformity  in  ROP  color  was 
being  licked.  The  Tulsa  Tribune 
and  World,  for  which  he  is 
mechanical  superintendent,  is 
now  averaging  about  20  color 
advertisements  a  week. 


Inspection  of  Union 
Records  Is  Allowed 

PA.SCO,  Wash. 
.4  Federal  Court  order  will 
permit  the  Scott  Publishing 
Co.  to  inspect  records  of  the 
local  typographical  union  in 
order  to  prepare  its  $1,000,000 
treble-damage  suit  against  the 
union  and  other  defendants. 

Minutes  of  the  local’s  meet¬ 
ings  and  of  the  scale  committee 
sessions  from  1950  to  date  may 
be  photographed,  copied  and 
inspected.  Also  included  in  the 
order  are  contracts  between  the 
union  and  the  Coltimhia  Basin 
\  Pit's. 

The  Scott  company,  which 
publishes  the  Tri-Citij  Herald. 
N.Y.  News  Chanjies  charges  that  the  union  and  the 

_  Columbia  Basin  News,  with  the 

(arciilatioii  System  international  Typo- 

The  iVcw  York  News  has  graphical  Union,  conspired  to 
taken  over  suburban  and  coun-  monopolize  the  newspaper  field, 
try  routes  on  Long  Island  • 

Thf  e-hu-- 

fleet  is  being  enlarged  to  pro-  Waterblry,  Conn, 

vide  seiwice  out  to  Montauk  .4  32-page  tabloid  comprised 
Point.  the  20th  annual  Baby  Edition 

Circulation  Manager  William  of  the  Waterbary  Sundaii  R(- 
Welkowitz  said  the  Rockaway  publican  published  April  28. 
firm  has  distributed  45,000  Telegraph  Editor  George  T. 
daily  and  100,000  Sunday  Dillon  of  the  Waterburii  Amen- 
copies.  can  prepared  it. 


Charles  L.  Andrews 


Vernon  R.  Spitaleri 


Financial  Consultants 
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HAMILTON,  STUBBLEFIELD.  TWINING 
&  ASSOCIATES 


NATION-WIDE  PERSONAL  SERVICE  FOR  DAILY  NEWSPAPERS 


SAN  FRANCISCO 
W.  R.  (Ike)  Twining 
111  Sutter 
Exbrook  2-5671 

DALLAS 

Dewitt  (Judge)  Landis 
Federal  Union  Life  Bldg. 
Riverside  8-1175 


WASHINGTON.  D.C. 

William  T.  Stubblefield 
1737  DeSales  St..  N.W. 
Executive  3-3456 


CHICAGO 

Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755 


ATLANTA 
Jack  Barton 
Healy  Bldg. 


MACHINERY  and  SUPPLIES 


Composing  Room 
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MODKL  (i  4 'I  Intertyi*  "ith  Mi))ii- 
saw  and  iiuadder.  K  Mmd  disli.  P<isi- 
war.  Comiiton  Priinin«  Co..  1029  W. 
Washinifton,  Los  A.iv.'eles,  California. 


Benefit  from  our  Vast  Newspoper  Audience 


Old  China  hand  American  re¬ 
porters  who  were  stationed  in 
Chungking,  wartime  capital  of 
China,  or  vi.sited  Yenan,  capi¬ 
tal  of  the  Chinese  Communists, 
during  World  War  II,  will  most 
likely  remember  how  Chou 
Enlai  and  his  information 
secretary,  Miss  Kung  P’eng, 
skillfully  created  an  illusion  for 
the  foreign  reporters  that  they 
were  not  communists  but 
“agrarian  reformers.”  They 
were  quite  successful  until  they 
took  over  the  China  mainland 
when  people  gradually  learned 
the  true  face  of  the  Chinese 
Communists. 


(3)  I.NTKRTYPKS  L-2  (tiiKh  si>eed. 
app*  12  lines  |>er  minute),  serial  No. 
19850  (front  chankte),  serial  Nos.  16635 
ti  16309  iback  rhaime),  all  3  equipiied 
v>ith  2  maKa/ines.  2  m  Ids.  tras  |)ot, 
metal  feeiler,  motor,  blower  &  tele¬ 
typesetter  keylHiards.  all  in  excellent 
condition.  / 

F-4-SM-2  INTERTYPE  mixer,  serial 
No.  17121,  e<iuipiK.*d  with  4  full  makra- 
zines  &  2  au.x.  ms^azines.  quadiler, 
mohr  saw,  si.x  iMicket  disk  with  4 
molds,  automatic  blade  changer,  i?a» 
ix)t,  blower,  metal  ff^eder.  motor,  ex¬ 
cellent  condition. 

M  AN  H  ATT A  N  U  NOTY  P  E 
SUPPLY,  INC. 

204  Elizabeth  Street 
New  York  12,  N.  Y.  Walker  5-0100 
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Newspaper  Brokers 


Publications  For  Sale 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Propertie, 

W.  H.  Glover  Co..  Ventura,  Calif. 


ESTABUSHED  CONNECTICUT  Week¬ 
ly  w'itlt  fine  i>otential  available  for 
purchase  or  partnership.  Now  jfros.s- 
inu  $20,000.  no  plan*.  .$.5,000  in  cash 
will  hantlle.  Box  183H,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  properties  of  invest¬ 
ment  quality ;  The  DIAL  Agency.  66 
Adelaide.  Detroit,  Mich.  WO  3-3926. 


Business  Opportunities 


WE  HAVE  FINANCIALLY  resiam- 
sible  buyers  wanting  dailies,  all  sittes. 
Will  not  hiiirtrle.  NEWSPAPER  SERV¬ 
ICE  COMPANY.  601  Georgia  Savings 
Bank  Bldt:..  .Atlanta,  Ga. 


SUCCESSFUL  FOR.MER  PUBLISHER 
weekly  newspa|>ers  who  lacks  only 
capital  to  step  up  to  Itirtter  oiteration, 
weekly  or  daily,  wants  working  general 
managership  of  ea.stern  property  pre¬ 
ferably  with  investment  interest.  Age 
-  early  forties.  Throughly  exiierieneed 
editorial,  advertising  and  printing. 
Opiiortunity  for  the  owner  who  wishes 
to  let  up  yet  keep  interest.  Please 
write  fully.  Box  1805,  Editor  &  Pul>- 
lisher. 


SALES  -  PURCHASES  handled  with 
diecretion.  Write  Publishers  Service, 
P.  O.  Box  3132,  Greensboro.  N.  C. 


8  Standard  Fonts  Intertyiie  .Matrices 
6  Pt.  Ideal,  bold  Nc.  1571  ;  3  Standartl 
Fonts  (Plus  Saris)  Intertyiie  .Matrices 
6  Pt.  Ideal,  Isild  No.  1571  ;  2  Boxes 
6  Pt.  Ideal,  ladd  No.  1571  Intertyiie 
Sorts ;  1  Short  Font  Intertyiie  Matrices 
6  Pt.  Ideal,  bold  No.  1.571  :  1  Standard 
Font  Intertyiie  .Matrices  8  Pt.  Regal 
No.  1  No.  2345  TTS:  1  Box  Intertype 
Matrices  Sorts  8  Pt.  Regal  No.  1  No. 
2345;  2  Short  Fonts  Intertype  Matrices 
6  Pt.  Condensed;  INTBRTYPE  MOLD 
CAPS  2  36  Pt.  .30  em  Mold  Caps 

U-4276 :  2  30  Pt.  30  em  Mold  Caps 

U-4276:  2  24  Pt.  30  em  Mold  Caps-  2 

I.ietter  U-4054 :  2-  18  Pt.  30  em  Mold 
Calls  2  Ijetter  U-4054 ;  All  Good  Con¬ 
dition.  News  Publishing  Company. 
B.  M.  Parks.  227  East  Washington 
Boulevard,  Fort  Wayne.  Indiana. 


itit  WE  aie  interested  in  listing  only 
safe  and  sound  newspaiier  and  maga¬ 
zine  proiierties.  Styiies,  Rountree  & 
Co..  625  Market,  San  Francisco  6.  Cal. 


I  am  a  reporter  myself,  and 
a  one  hundred  percent  supiiorter 
of  freedom  of  the  press.  I  fully  i 
understand  reporters’  loyalty  to 
their  profession  and  their  com¬ 
petitive  spirit  in  covering  news. 
But.  on  the  other  hand.  I 
believe  they  should  also  use 
their  f'^Yifessional  wisdom  to 
avoid  the  kind  of  comjietition 
that  disregards  the  after-effects 
of  their  reports. 

Ba.sed  on  the  principle  of 
fieedom  of  the  press  and  the 
ill  effects  of  ex-parte  reporting. 

I  would  like  to  offer  the  follow¬ 
ing  suggestions  to  my  fellow 
reporters  and  the  authorities: 

1.  In  order  to  obtain  re¬ 
ports  from  as  many  sources  as 
possible,  the  State  Department 
should  allow  reporters  to  visit 
Red  China,  hut  not  until  Red 
fhina  has  released  all  American 
prisoner.-!  and  removed  all 
other  obstacles.  Then,  and  only 
then,  can  reporters  go  in  with 
a  deal  conscience  and  enjoy 
freedom  of  the  iiress  without 
harming  the  nation  or  any  in¬ 
dividual. 

2.  The  reporters  who  are  to 
vi.sit  Red  China  must  have  suf- 
fident  ability,  lingui.stic  back¬ 
ground.  study  and  preparation. 

The  .\merican  news  world 
should  ])ool  reporters  from  lead¬ 
ing  newsjiapers,  magazines  and 
hroadca.^ting  companies,  or 
choose  from  AP,  UP  and  INS 
to  visit  Red  China  first. 

I.  Instead  of  competing  for 
“scoops”,  these  reporters  should 
compete  in  accuracy  and  pro¬ 
foundness. 

It  is  vei-y  much  hoped  that 
my  American  fellow  reporters 
will  not  be  offended  by  my  good- 
mtentioned  outspokenness  in 
this  article,  although,  as  a 
Chinese  proverb  goes,  “sincere 
admonitions  may  grate  on  the 
ear.” 


IT'S  NOT  the  dciwn  jiayment  that 
buys  the  newiniaiier  —  it’s  the  pei> 
■onality  and  ability  of  the  buyer.  This 
Is  why  we  insist  on  personai  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


National  Advertising  Space 


GULF  BEACH  JOURNAL 
TREASURE  ISLAND.  FLORIDA 
P.O.  Box  8008,  MADERIA  BEACH 


NEWSPAPER  SERVICES 


RALPH  J.  ERWIN 
newspaiiers  and  radio  stations.  1443 
S.  Trenton,  Tulsa,  Okla. 


Special  Editions 


SPECIAL  EDITIONS 
Available  after  June  first.  Make  your 
reservations  now  for  1968  59  and  60. 
Samples  and  references  on  request. 
Commission  basis  only  at  preferred 
rate.  For  full  inform.ation,  write 
Siie<-ial  Editions  P.O.  Box  263,  Austin 
62.  Texas, 


MAY  BROTHERS.  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


Newsprint 


BEHRENS  PULP  &  PAPER  CO. 
All  Sizes  Standard  Canadian  Newsprint 
70  E.  46  St.  N.  Y.  MU  6-6678 


MIDWEST  NEWSPAPERS 
in  proven  fields.  Herman  Koch,  2923 
Virginia  St..  Sioux  City,  Iowa. 


Press  Engineers 


Press  Room 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66 
Cal.  Day  or  Nite  Phone:  EX  1-6238. 


Newspaper  Press  Installations 
MOVING-REPAIRING— TRUCKING 
Expert  Service — World  Wide 

SKIDMORE  AND  MASON.  INC. 
66-69  Frankfort  Street 
New  York  38,  N.  Y. 

Barclay  7-9776 


UPPER  FORMER  for  Unitubular 
Press.  Also  substructure  for  a  four 
unit  Unitubular.  George  C.  Oxford. 
P.O.  Bo.x  903.  Boise,  Idaho. 


Newspaper  Appraisers 


NEWSPAPER  VALUATIONS 

Tax  and  all  other  purposes 
Over  130  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn.  N.  Y. 


PAUL  F.  BIRD 

Press  Erector,  Moving,  Rebuilding 
Flatbed  Semi-Cylindrical  Tubular. 
7  Oak  Court.  Islip,  New  York 
JU  1-0687 


Advertising  Rates 

CLASSIFIED 

Line  Rules  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  50c  per  line  each 
insertion;  3  times  @  55c;  2  @  60c; 
1  (fl)  b3C.  Add  2oc  for  Box  Service. 
ALL  OTHER  CLASSIFICATiONS: 
4  times  @  95c  per  line  each  insertion; 
3  times  @  $1.00;  2  times  €>  $1.05; 
1  @  $1.10.  3  line  minimum.  Add  20c 
for  Box  ^nrice. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy.  _ 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co..  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst.  N.  J. 


Publications  For  Sale 


WEEKUES-DAILIES 
WE  OFTER  an  outstanding  list  of 
Western  pairers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge 
or  obligation. 

JACK  L.  STOLL  &  ASSOCIATES 
422  Hollywood  Security  Bldg. 

6381  Hollywood  Blvd. 

Los  Angeles  28.  Calif. 


MACHINERY  and  SUPPLIES 


Composing  Room 


IOWA  WEEKLY  in  $45,000  gro-ii 
cliiss,  |>riced  at  $35,000  for  quirk  sale. 
Bailey-Krehbiel,  Bo.x  88,  Norton,  Kan. 


LUDLOW,  22>A  em.  rebuilt  $2,260. 
Good  selection  of  cabinets,  mata.  etc. 
Midwest  Matrix  Mart 
6.33  Plymouth  Court,  Chicago  6,  III. 


LONG  ESTABLISHED  DAILY 


STEEL  COLUMN  RULE 


on  Pacific  Coast :  gross  $200,000 ;  down 
payment  $100,000;  includes,  all  current 
assets ;  with  ample  working  capital : 
only  local  paper;  exclusive  listing. 


DISPLAY  RATES 


FOR  shrinking  ads  One  Point  body. 
Hairline  face  top  and  bottom,  nny  col¬ 
umn  width  and  height  Send  for  free 
survey  card. 

LEO  W.  HAUSMAN 
107  i?.  33  .St.,  Phila..  Pa. 


Lines  Time  Times  Times  Times  Times 
564  $510  $430  $405  $370  $330 

282  290  240  228  210  190 

141  165  140  128  123  110 

70  105  95  84  72  66 

35  62  54  48  45  40 

Editor  &  Publisher 

1700  Times  Tower  N.  Y.  36,  N.  Y. 
Phone  BRyant  9-3052 


J.  R.  SABBERT 


3937  Orange  St.,  Riverside,  Cal. 


VVE  RK  THE  LAR(;EST  distributor  of 
Newsi>a|Ter  Form  Trucks  in  the  World 
—  there  must  be  a  reason  — $84.50  to 
$97.50  each,  FOB  Elkin.  None  better 
at  any  price.  Write  for  descriptive 
circular.  L.  &  B.  Sales  Company.  P.O. 
I)ra\ver  5(>0,  Elkin.  North  Carolina. 


NEIGHBORHOOD  WEEKLY,  liberal, 
in  most  exciting  neighborhiMid  in 
metropolitan  New  York.  Perfect  for 
young  journalist  with  a  little  capital. 
$15,000  gross.  Box  1853,  Editor  & 
Publisher. 


MACHINERY  and  SUPPLIES 


Pre$$  Room 


PUBLIC  AUCTION 

ASSIGNEE  SALE 
Re:  THE  PORTSMOUTH  TIMES 
DAILY  NEWSPAPER  PLANT 

SATURDAY 

MAY  11,  1957—12  NOON  (E.S.T.) 

1525  HikK  St.,  Portsmouth,  Va. 

A.C.  MOTOR  EQUIPMENT 
1-HOE  DOUBLE  SEXTUPLE  VER¬ 
TICAL  DESIGN  SUPER- PRODUC¬ 
TION  NEWSPAPER  PRESS,  22% " 
Cut-off,  consistiUK  of  6  Press  Units 
&  2  Double  Hifrh  Sliced  Folders.  Press 
mounted  on  substructure  with  Kohler 
3-arm  reels,  automatic  tensions,  etc. 
Cutler-Hammer  Newspaper  Conveyors, 
Stereo  Plate  Conveyor,  etc.  Will  be 
sold  as  Double  Sextuple  (6  units  &  2  I 
folders)  or  as  2  Single  Sextupics  ! 
(Each  3  units  &  1  folder).  I 

COMPLETE  STEREOTYPE  EQUIP-  ; 
MENT  for  ojierating  a  first-rate  daily  | 
newspaiier  plant 

1— MODEL  30  UNOTYPE  BLUE  1 
STREAK  MIXER  MACHINE  w.  ' 
Swinging  Keyboard,  2/72-ch  &  2/90-  i 
ch  main  magazines,  4  wide  34-ch  aux.  ! 
unit,  electric  pot,  etc.  [ 

1-  LATE  MODEL  26  LINOTYPE  ' 
MIXER  MACHINE  w.  Swinging  Key-  ' 
board,  2  main  &  2  aux.  magazines,  I 
electric  ixit,  etc.  i 

1—  LATE  MODEL  14  LINOTYPE  .MA-  ! 

CHINE  w.  Swinging  Keyboard,  3  I 
main  &  3  aux.  magazines,  electric  I 
pot,  etc.  ' 

2- .MODEL  14  FAN  STYLE  LINO¬ 
TYPE  MACHINES  w.  magazines', 
elect,  pots,  etc. 

6— MODEL  8  FAN  STYLE  LINOTYPE 
MACHINES  w.  magazines ;  4  with 
elect,  pots — 2  with  gas  pots 
1— MODEL  6  UNOTYPE  MACHINES 
w.  magazine,  electric  pot,  etc. 

44 — FONTS  of  Lino  &  Intertype  Mats — 
Many  2-letter  Display  fonts 
10 — ENtra  Mags,  Steel  Mag.  Rack,  etc. 
1— LATE  LUDLOW  22%  em  TYPE- 
CASTER,  w.  electric  i>ot,  etc. 

1 — LUDLOW  Universal  &  2-Standard 
Size  Angle  top  20-dr.  Mat  Cabinets 
38— FONTS  of  LATE  LUDLOW 
MATS,  in  series  up  to  72  pt. 

17 — Ludlow  Sticks,  Spacing  Mats,  etc. 

1 — MODEL  E  ELROD  Strip  Material 
Maker  w.  molds,  elect,  pot,  etc. 

1 — MONOTYPE  Giant  (faster  &  1- 

Material  Maker,  each  with  molds, 
electric  pot,  etc. 

1— VANDERCOOK  No.  325  Full  Page 
Proof  Press 

1—  VANDERCOOK  No.  22  Electric  Gal¬ 
ley  Proof  Press 

2 —  All  Steel  8'  Newspaper  Tables 
6 — Steel  6'  &  8'  Dump  Banks 

4 — Morrison  Saws  (Like  New) 

1 —  Rouse  Vertical  Power  Miterer 

4 — Strip  Material  Storage  Cabinets 
44 — Newspaper  Mobile  Turtles,  Metal 
Dump  Trucks,  etc. 

2 —  Large  Air  Compressor  Units 
LARGE  QTY.  LINO  &  STEREO 

METAL 

Approx.  8  Tons  NEWSPRINT  in  rolls 
Misc.  includes  Model  1250  Multilith, 
Addressograph  &  Graphotype  Ma¬ 
chines,  Photographic  equipment.  Ma¬ 
chine  Shop,  Excellent  Office  ^uip. 


INSPECJTION :  By  appointment  or  Day 
Previous  to  Sale  &  Morning  of  Sale. 
Plant  phone  in  Portsmouth,  Virginia: 
EXPORT  3-2541 


SCHWARTZ  BROS.  Auctioneers 
Sale  by:  MORRIS  SCHWARTZ,  Auct. 
277  Broadw'ay,  New'  York  7,  N.  Y. 
N.  Y.  PHONE:  WOrth  4-1370 


NOTE:  25%  Deposit  Required 


6  Scott  Rotary  Units 

JONES  Automatic  Tension  governors 
Two  100  H.P.,  DC  Cutler-Hammer 
Drives 

22  %"  Cut-Off 

PRESS  is  in  good  shape  but  can’t 
meet  our  demand  for  color.  It  is  now 
in  operation  and  may  be  checked  and 
seen  at: 

JOURNAL-TRIBUNE 
SIOUX  CITY,  IOWA 


MACHINERY  and  SUPPLIES 


Press  Room 


GOSS  PRESS 
48-Page  Rotary 

3— HSLC  Floor  Units 
1 — Double  Folder  &  Conveyor 
Length  cutoff  22%inches 
AC  Full  Automatic  Motor  Drive 
Pony  Autoplate  &  Kemp  Pot 
Inquire 

John  Griffiths  Co.  Inc. 

415  Isexinprton  Ave.,  New  York  17,  N.Y. 

GOSS  24-PAGE  PRESS 

High  Speed.  Single  Width,  3  Decks 
22%  Inch  Cut  Off 
.Motor  Assembly  and  Controls 
One  Color  and  Black 
Early  1958  Delivery. 

Now  in  Operation. 

Rapi(d  City  Daily  Journal 
Rapid  City,  South  Dakota 

E.  H.  Lighter,  Bus.  Mgr. 


UPPER  Former  for  Unitubular.  Sub¬ 
structure  with  spindles',  tension  blocks 
for  4-Unit  Unitubular.  Available. 
George  C.  Oxford,  Box  903,  Boise,  Idaho. 


6  UNIT  SCCTT  PRESS 

Straight  Unit  Underfed  Type 
(2  UNITS  new  in  1951— plus  upper 
formers — additional  drive.) 

PRINTS  48  pages  straight— 96  Collect 
DOUBLE  folder  sheet  cut— 23A 
FULLY  automatic  AC  double  motor 
chain  drive  for  parallel  operation  com¬ 
plete  with  AC  controllers. 

C  &  H  Conveyor — Pony  Plate  Caster 
PRESS  well  maintained 
NEVER  run  at  excessive  speeds 
AVAILABLE  immediately  at  very  at¬ 
tractive  sale  price. 

Airmail  or  Wire 
Publisher  Hammond  Times 

I  Hammond,  Indiana 

!  _ _ _  _ 

j  Goss  Double  Wiidth 

I  Unit  Type  Press 

i  Can  Be  Seen  In  Operation 

!  FCRT  WAYNE.  INDIANA. 

"NEWS  SENTINEL" 

Being  Replaced  With  New 
Goss  Headliners 
6-UnIt,  2  folders.  Substructure 
Cline  Reels  and  Tensions 
AC  Drive 
23  9/16"  Cutoff 

Available  Early  1958 
Newspaper  Printing 
Corporation, 

Fort  Wayne,  Inidlana 
or 

The  Goss  Printing 
Press  Company 

Division  of 

Miehlc-Goss-Dexter  Incorporated 
5601  West  31st  Street 
Chicago  50,  Illinois 


ROLL  ARMS  for  Unitubular  holding 
6  rolls,  electric  hoist.  Will  sell  separate 
roll  arms.  George  C.  Oxford,  Box  903, 
Boise,  Idaho. 


FOR  SALE  Duplex  8  page  Flat  Bed. 
Excellent  condition.  Recent  use.  Quar¬ 
ter  Fold,  new  blankets  and  rollers. 
Apply  Box  1704,  Editor  &  Publisher. 


MACHINERY  and  SUPPLIES 


Press  Room 


WE  OFFER  ONE  OF  THE  LARGEST 
AND  FINEST  SELECTION  OF  USED 
NEWSPAPER  PRESSES,  MANY 
WITH  MODERN  COLOR  FACILI’HES. 


FULL  R.C.P.  CCLCR 
12  SCCTT  UNITS 

Plus  6  Super-imposed  COLOR  Units 
3  Double  Folders.  Balloon  Formers 
Reels  &  Pasters — 23916 — AC. 

Location :  Miami  Daily  News. 

(Can  Divide  into  3  Octuples.) 

24  PG.  GCSS  DEKATUBE 

6  COLOR  Pans  &  Compensators  for 
Colors.  Balloon  Former — Vacuum-back 
Stereo.  Press  Only  6  Years  Old. 
Location:  Appleton,  Wise. 

3  UNITS  SCOTT 

with  2  extra  COLOR  Couples.  Floor 
Fed  Press— 23916 — Stereo — AC. 

Location :  Portsmouth,  Va. 


DUPLEX  METROPOLITAN 

8  Units — 2  Double  Folders  Leads  for 
SPOT  COLOR. 

(Can  Divide  into  2  Octuples.) 

Location :  Winnipeg,  Canada. 

6  UNIT  SCOTT 

Multy-type- 22%"  Cut-off.  Lends  for 
SPOT  COLOR.  3-arm  Reels  &  Ten¬ 
sions.  Complete  Stereo. 

Location :  Detroit,  Michigan. 

3  "unit  hoe 

Floor  Fed.  22%"  Cut-off  A.C.  Steel 
Cylinders  —  Roller  Bearings  —  Spray 
Fountains. 

Location :  Perth  Amboy,  N.  J. 

2  UNIT  HOE 

Floor  Fed  —  22% "  Cut-off.  Double 
Folder — Complete  Stereo — AC. 

Location :  Gastonia,  N.  C. 

l6~'3rPG.  GOSS 

Single  Width — 23916"  Cutoff. 

Complete  Stereo. 

Location :  Cleveland,  Ohio. 

16  PG.  DUPLEX  TUBULAR 

%  &  ’+  pg.  Folder— Stereo— AC. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  ST..  NEW  YORK  17,  N.  Y. 

oxford  7-4590 


NEW  COLE  QUARTERFOLDER 

Portable,  adaptable  all  types  rotary 
presses  except  flat  beds.  Moderate  price. 

OKLA.  CITY  MACHINE  WORKS 

1633  W.  Main,  Oklahoma  City,  Okla. 
Call  RE  6-8841. 


20  PAGE 

DUPLEX  TUBULAR 

Rotary  Newspaiier  Press 
Serial  #23358-109. 

%  and  %  page  folder. 

3  phase,  60  cycle.  5  H.P.  A.C.  Drive. 
22  %"  cutoff. 

Full  Stereotype  Equipment. 

Press  located  middle  west. 

Can  be  seen  in  oiieration  by 
appointment.  Jerome  Feldman 

NEWSPAPER  EQUIPMENT 
SERVICES  INC. 

2117  E.  7th  PI.,  Los  Angeles,  Calif. 
Phone  VAn  Dyke  8534 


PRESS  MOTOR  DRIVES  of  26.  40. 
60,  76  H.P.  A.C.  George  C.  Oxford, 
Box  90S,  Boise.  Idaho 


Wanted  to  Buy 


WANTED.  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co..  422  West  8th. 
Kansas  City  5.  Mo. 

EDITOR  SC 


MACHINERY  and  SUPPLIES 


Stereotype 

NEW  HALL  MAT 
ROLLER 

Amply  heavy  enough  for  the  smel' 
daily  and  all-around  purposes.  Equip¬ 
ped  with  5  H.P.  motor  end 
other  features. 

We  also  make  Form  Tables.  6’  and 
8'  Mekeup  Tables,  pumps,  chippinq 
blocks,  etc. 

Also  many  other  useful  rebuilt  arti¬ 
cles. 

THOMAS  W.  HALL  CO. 
STAMFORD,  CONN. 


CHIPS  CANT  FLY 

with  Brett-Guard,  the  revolutionary 
new  safety-guard  on  your  stereo  saw. 

In  hundreds  of  stereo  plants  today, 
oiierators  work  with  their  fingers 
within  a  fraction  of  an  inch  from 
the  blade  .  .  . 

they  clearly  see  what  they  saw  throuch 
the  transparent  Plexigla-s-Safety-glss* 
.shield  .  .  . 

yet  their  fingers  and  eyes  are  fully 
protecterl  at  all  times. 

Write  or  phone  today  for  a  free 
30-day-trial  and  learn  to  know  Brett- 
Guard  in  your  own  shop  without 
rihligation.  State  manufacturers  names 
your  table  saws. 

BRETT-GUARD  COMPANY 
ENGLEWOOD,  NEW  JERSF.Y 
LOWELL  8-2600 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  IS  OXford  7-46K 


HAVE  BUYER  for  2  Intertypes  for 
TTS  and  one  manual  straight  matter. 
Must  be  sound  condition  less  than  20 
years  old.  Richard  E.  Sylte,  6625  No. 

Talman,  Chicago  45,  111. _ 

WILL  Buy  for  Cash.  Complete  PlanU, 
also  Individual  Machines  and  F.quip- 
ment — anywhere  in  U.S.A. 

PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y- 

WANTED:  8-page  Duplex  or  Goii 
flat-bed.  Advise  serial  no.  and  whes 
ivailable  —  Northern  Machine  Works 

123  N.  4th  St.,  Phila.  6.  Pa. _  _ . 

INTERESTED  in  purchasing  6  -  unit 
,  Duplex  Unitubular  with  color  cylinder 
and  end  paper  roll  brackets  for  deliveiT 
any  time  within  11  months.  RMUiit 
Tubular  Stereo  as  well.  The  Citiseo 
Co.,  793  N.  Jackson  St.,  Milwaukee 

2.  Wisconsin.  _ 

INTERTYPE  MODE^L  F  with  4  side 
magazines  and  quadder.  Compton  Print¬ 
ing  Co.,  1029  W.  Washington.  Da 

Angeles,  California. _  _ _ 

KEMP  metal  pot 
3  to  8  ton  size 

Dealer  Box  903,  Boise.  Idatm _ 

WANTED  TO  BUY: 
STEREO  EQUIPMENT,  heavy 
'  iiony  Autoplate  for  239i6  cut  off,  sts-ti 
\  curved  router  Hammond  easy  kaswr 
i  eight  with  pot  attached.  Box  Inl*' 

Editor  &  Publisher. _ _ 

TWO  High  Speed  Press  Units  wj® 

I  folder  any  make.  Dealer  Box 
Boise.  Idaho. 

PUBLISHER  for  May  4,  1957 


84 


imal' 

luip. 

ntrrf 

and 

pinq 


arti- 


)ush 

isn 


retl- 

im»- 


FES 

I6K 

for 

:ter. 

20 

No. 


tnts. 

luip- 


’ES 

Y. 

hen 

rkt. 


unit 

ider 

ferr 

uiie 

iien 

jkee 

side 

int- 

Loi 


Intj 

a-hi 

star 

814. 

vitb 

901. 


957 


HELP  WANTED 


Administrative _ 

NEWSPAPER 

ACCOUNTANT 

CONTROLLER  of  one  of  lartcest  news¬ 
papers  in  America  wishes  to  add  to  his 
staff  an  assistant  who  has  served  as 
chief  accountant  of  newspaper  havinir 
from  50,000  to  75,000  or  more  daily 
circulation.  For  college  graduate  from 
35-38  years  of  age,  preferably  with 
accounting  major,  here  is  an  unusual 
opportunity  to  join  growing  organiza¬ 
tion  famed  for  its  policy  of  advancing 
ability  as  fast  as  demonstrated  and 
rewarding  it  generously  as  fast  as 
deserved. 

LOCATEIl  in  large  midwest  community 
olfering  family  man  choice  of  city  or 
suburban  living  with  every  important 
cultural,  educational  and  social  advan¬ 
tage,  this  opportunity  will  pay  what 
it  takes  to  get  best  available  man  for 
the  job.  For  interview,  please  state 
details  of  education,  business  connec¬ 
tions,  with  elaboration  of  newspaper 
experience.  Address,  in  confidence  to 
Box  1815,  Editor  &  Publisher.  A  copy 
of  this  advertis-ment  has  been  circulateei 
among  our  accounting  personnel. 


TRAVELING  AUDITORS 

THIS  national  association  of  publishers, 
advertisers  and  advertising  agencies  in¬ 
vites  applications  for  positions  on  its 
large  staff  of  traveling  auditors.  These 
positions  offer  opportunity  for  good 
salaries,  security  and  contact  with  high 
grade  clientele,  and  require  continuous 
travel.  Retpiirements :  age  between  28 
and  50 ;  background  that  includes  ac¬ 
counting  experience :  proven  ability  to 
get  along  with  associates  and  clientele ; 
references  that  will  stand  thorough  in¬ 
vestigation.  Success'ful  applicants  will 
be  given  thorough  training  course  be¬ 
fore  assignment  to  field  work.  If  you 
believe  that  you  might  be  interested, 
write  us  with  complete  information 
regarding  your  experience,  length  of 
time  in  various  positions,  age,  reasons 
for  wishing  to  change  positions,  etc. 
Your  letter  will  be  considered  in  con¬ 
fidence.  Interviews  by  appointment 
only. 

Audit  Bureau  of  Circulations 
123  North  Waclter  Drive 
Chicago  6,  Illinois 


GENERAL  MANAGER  for  large 
weekly  paper.  Salary  plus  share  of 
profits,  with  chance  to  acquire  inter-  ' 
est.  Box  1850,  Editor  &  Publisher.  i 


_ _ Circulation _ 

PROMOTION  MINDED  circulation 
manager  for  group  of  four  weekly 
newspapers  and  small  daily  serving 
upper  Hudson  Valley.  Write  Box  1724, 
Editor  &  Publisher. 


VIGOROUS  CIRCULATION  MAN¬ 
AGER  for  competitive  afternoon  New 
England  daily.  Tough,  challenging,  but 
jnth  future.  Box  1726,  Editor  &  Pub¬ 
lisher. 


Man  to  become  assistant  in  either 
country  or  city  circulation  department. 
One  select^  must  have  had  experience 
•n  preparing  promotion  and  contest 
material,  also  branch  office  and  motor 
route  experience,  and  experience  in 
South  or  Mid-West.  Good  future. 

WRITE,  giving  full  resume  of  experi¬ 
ence,  and  state  whether  city  or  country 
department,  age  and  references  to  ^x 
1841,  Editor  &  Publisher. 


leader,  experienced  producer.  Super- 
train  district  men.  Develop  sub¬ 
urban  districts  from  many  motor 
routes.  Opi>ortunity  unusual.  South- 
ea^rn  rapidly  growing  city.  Box  1818, 
Editor  &  Publisher. 


HELP  WANTED 


Circulation 


EXPANDING  comiietitive  eS  f7orida 
city,  seeks  street  sales  exi>ert  reorgan¬ 
izer,  employ  temporary.  Possible  per¬ 
manent  opportunity  for  fast  producer. 
Write  your  record,  requirements.  Box 

1812,  Editor  &  Publisher. _ 

DISTRICT  MANAGER  for  New  Jer¬ 
sey  daily.  Bright  future  for  right  man. 
We  operate  on  Little  Merchant  Plan. 
Salary  and  bonus.  Write  Box  1854. 
Editor  &  Publisher,  giving  experience, 
salary  requirements,  references. 


Display  Advertising 


I  ACCOUNT  EXECUTIVE 

I  SPECIAL  PROMOTIONS 
MAN 

I  GENERAL.  RETAIL 
MANAGER 

WE’RE  e.xpanding  our  advertising  de¬ 
partment,  and  are  seeking  TOP  MEN 
for  these  positions. 

,  THESE  are  top  notch  jobs  on  a  lop 
I  notch  paiier,  and  require  men 
I  thoroughly  e.xperienced,  who  are 
SALESMEN. 

THEY  must  understand  merchandis¬ 
ing  and  retailing  practices  and  use  a 
system  of  planned  advertising  based 
on  retail  budgets. 

THIS  newspai>er,  published  daily  and 
Sunday  A.M.,  has  a  circulation  of 
Ifi.OOO  in  a  community  of  30,000. 
Pleasant  working  and  living  condi¬ 
tions  in  Northwest — a  hunting  and 
fishing  paradise. 

MAIL  complete  resume,  and  sample 
layouts  to  Box  163fi,  Elditor  &  Pub¬ 
lisher. 


IN  THE  MOUNTAIN  WEST— where 
life  (except  newspaper  life)  slips  along 
at  a  leisurely  tempo,  where  the  clim¬ 
ate,  hunting,  fishing,  recreation,  and 
business  is  always  good — there  is  an 
opening  for  an  aggressive  young  self¬ 
starter,  in  our  retail  advertising  de¬ 
partment.  This  young  feller  must  be 
now  producing  excellent  linage,  as  he 
will  have  to  do  for  us.  The  advantages 
out  here  for  real  living,  and  business 
,  futures  will  far  more  than  compensate 
!  the  moderate  salary  levels  which 
maintain  in  this  part  of  the  country, 
i  The  young  producer  who  hankers  for 
the  opportunities  and  advantages  of 
the  growing  mountain  west  on  a  seven 
I  day  paper  of  about  30,000  circulation 
i  in  a  70.000  population  town  (chart 
1  area  10)  should  give  at  once  his  full 
background  and  qualifications,  etc.  to 
Box  1603,  Editor  &  Publisher. 


ADVERTISING  SALESMAN:  At  least 
one  years  experience  in  display  selling 
and  layout.  Paid  holidays,  two  weeks 
vacation,  ideal  climate,  clean  progres¬ 
sive  growing  town  of  13,000.  Write 
full  details ;  publisher.  Daily  Press, 
Artesia,  New  Mexico. 


IMMEDIATE  OPENING  for  experi¬ 
enced  display  salesman  capable  of 
making  good  layouts  and  servicing  ac¬ 
counts.  Write  W.  C.  Allis,  Publisher. 
Cheektowaga  Times.  343  Maryvale 
Drive,  Buffalo  25,  New  York.  State 
experience  and  salary  expected. _ 

EXPERIENCED  ADVER'OSING  MAN 
under  35  for  6-man  staff  on  afternoon 
daily,  10,000  circulation  in  Virginia 
college  town.  Must  be  able  to  produce 
good  layouts  and  copy  as  well  as  sell. 
Opportunity  for  advancement.  Good 
pay,  hospitalization,  insurance  and  re¬ 
tirement.  Give  full  details,  including 
salary  expected.  The  Free  Lance-Star, 
Fredericksburg.  Virginia. 

AD  MANAGER— SALESMAN.  $100.00 
weekly,  plus  incentive  bonus,  hospital¬ 
ization,  insurance.  Send  resume’,  noting 
training,  experience,  personal  back¬ 
ground.  Ours  is  a  6,000  ABC,  32-page 
top  flight  weekly  in  wonderful  com¬ 
munity,  growing  trading  area.  Unique 
opportunity  for  right  man.  Write  or 
phone :  The  Easton  Star  -  Democrat. 
Easton,  Maryland. 
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HELP  WANTED 


Display  Advertising 


EXPANDING  New  Jersey  daily  needs 
additional  local  display  salesman  to 
handle  accounts  in  fast-growing  terri¬ 
tory.  Incentive  in  addition  to  salary. 
Liberal  insurance  and  vacation  pro¬ 
gram.  Write  Box  1711,  Editor  &  Pub¬ 
lisher.  giving  experience  and  salary 
requirement.  Mention  references. 


DISPLAY  ADVERTISING 

UNUSUAL  opportunity  for  a  young 
man  25-30  with  background  in  news¬ 
paper  display  advertising  and  space 
sales.  We  have  job  on  a  non-competi¬ 
tive  daily  of  over  100,000  circulation 
located  in  chart  area  2,  a  fast  growing 
industrial  area. 

FOR  THE  aggressive  young  man  who 
is  seeking  a  real  future  and  who  has 
creative  sales  ability  and  good  selling 
personality  and  who  after  staff  train¬ 
ing  can  assume  responsibility  of  big 
accounts  and  sell  the  small  ones  we 
can  offer  steady  employment  on  a  good 
living  s.'tlary  basis,  paid  insurance  and 
liberal  retirement  plan,  plus  other 
fringe  benefits.  Reply  stating  all  quali¬ 
fications  to  Box  1842,  Editor  &  Pub¬ 
lisher. 

G ENER^A lT  ^ADVERTISING  S ALES- 
MAN  on  his  way  up,  to  handle  major 
general  advertising  classifications.  We 
want  the  kind  of  man  who  is  anxious 
and  able  to  move  into  a  position  of 
greater  responsibilities.  Preference 
given  to  a  man  presently  employed 
on  a  smaller  Midwestern  daily  news¬ 
paper.  There  are  exceptional  opi>or- 
tunities  here  for  such  a  man.  whose 
future  is  before  him.  All  applications 
held  confidential.  Write  or  wire  Louis 
D.  Young.  Advertising  Director,  ’The 
Indianapolis  Times,  A  Scripps-Howard 

Newspaper.  _ _ 

GOOD  DAILY  in  good  town  needs  good 
young  man  as  advertising  salesman. 
Will  pay  good  salary.  Write  or  call 
Kendall  Somers.  Niles  Daily  Star,  Niles, 

Michigan. _  _ _ 

HERE’S  REAL  OPPOR’TUNITY  for 
beginning  ad  salesman  to  get  feet  on 
the  ground  and  learn  all  phases  retail 
advertising  on  prize  -  winning  small 
Colorado  daily.  Friendly,  pleasant  town, 
fine  climate.  Near  mountains.  Salary 
plus  commission  with  guaranteed  in¬ 
creases  at  six  months  and  one  year. 
Five  day  week.  Christmas  bonus.  Job 
open  June  1-15.  Daily  Gazette,  Rocky 
Ford.  Coloi^do. _ _ 

Strictly  Retail 

’’Men  wanted,  and  we  mean  men.  Who 
sell  hard,  die  hard,  and  come  back  with 
the  order.  These  are  tough  jobs.  They 
pay  well,  and  they’ll  pay  more  than 
well  for  men  who  show  us  where  the 
ads  are.  A  growing  daily  200,000  class. 
Chart  area  2.  Starting  salary  range 
$5,000-310,000,  depending  on  experience. 
No  references  investigated  till  first  in¬ 
terview.”  Box  1840,  Editor  &  Publisher. 

THIS  IS  the  nation’s  outstanding  ad 
manager  opportunity  in  the  small  daily 
field  today.  Western  newspaper,  ex¬ 
panding  market,  aggressive  manage¬ 
ment.  Salary  open.  If  you  are  im¬ 
aginative  and  can  sell,  if  you  can 
organize  and  coach  a  staff  to  a  high 
peak  of  sales  productivity,  if  you  are 
eager  to  find  just  the  spot  where  you 
can  develop  an  enviable  record  ^  of 
achievement,  this  is  your  opirortunity . 
Outline  completely  your  experience  in 
first  letter  to  Box  1822,  Editor  &  Pub¬ 
lisher _ 

ADVERTISING  SALESMAN  excellent 
opportunity  to  grow  with  rapidly  ex¬ 
panding  weekly  in  real  live  advertis¬ 
ing  area.  Write  giving  references  and 
salary  expected.  Vestal  News,  Vestal, 
New  York. 


Editorial 


I  REPORTER— For  AM  daily  and  Sun- 
I  day.  Beat  and  general  assignment 
work.  Five  day  week.  Salary  $60 
to  $80  weekly  ba.sed  on  experience. 
Send  references,  background  to  Carlton 
Thomas,  Wilmington.  North  Carolina, 
1  Morning  Star. 


HELP  WANTED 


Editorial 


MORNING  NEWSPAPER  located  in 
city  of  350,000,  middlewest,  looking 
for  toi)-notch  copyreader.  Position 
pays  very  good  s'alary.  Group  insur¬ 
ance,  hospitalization,  paid  for  plus 
other  benefits.  Applicants  must  fur¬ 
nish  good  references  and  have  no  less 
than  3  years  experience.  Write  Box 
1857,  Editor  &  Publisher. 

WANTED — Reporter  or  reporter  pho¬ 
tographer  (male)  for  award  winning 
paper  in  growing  community.  Salary 
o|)en.  Must  own  c«r.  Personal  inter¬ 
view  necessary.  Write  John  Nixon, 
Peru  Daily  Tribune.  Peru.  Indiana. 


CITY  EDITOR 

For  the  Geneva  (New  York)  Times 

will  be  named  within  month.  If  choice 
is  from  present  staff,  top  desk  or 

writing  job  will  be  available.  Modem 
plant  in  beautiful  Finger  Lakes  Re¬ 
gion.  High  local  news  volume  product. 
Demands  si)eed,  curiosity,  accuracy. 

Write  all  details  to  G.  B.  Williams, 

Editor. 


NEED  another  reiiorter  or  editor-re- 
liorter ;  car  required.  Growing  weekly 
chain.  Will  consider  June  graduates. 

j  Manville  (New  Jersey)  News. _ 

EDITOR:  We  will  nee<l  dei>endable. 
conscientious,  working  Managing  Edi¬ 
tor  in  3-mun  department :  fast  ac¬ 
curate,  friendly.  i>ersonality,  western 
type,  some  reporting ;  must  know  how 
to  meet  early  deadlines,  play  up  local, 
handle  I'l'S  tai>e.  No  drinker,  floater, 
$86  plus  benefits  for  6V4  days.  Health¬ 
ful  climate,  mountains,  scenery,  fish¬ 
ing,  hunting.  camping.  Montrose 
(Colo.)  Daily  Press. 

REPORTER.  sports  editor,  small 
afternoon  daily.  (Camera  experience 
helpful.  Prefer  single  man.  Bryan. 
Ohio,  Times. 

CITY  EDITOR,  alert  afternoon  and 
Sunday  daily.  Please  send  qualifications 
and  references  to  E.  J.  Karrigan,  Amer- 
ican-News,  Aberdeen.  South  Dakota. 

I  COUNTY  SEAT  reporter  for  daily 
I  newspaper  in  10-20,000  circulation 
class.  Group  newspaper  operation.  All 
benefits  including  retirement  plan. 
Salary  in  line  with  experience.  Write 
or  wire  Fred  G.  Eaton,  Managing  Edi¬ 
tor.  The  Saratogian.  Inc.,  Saratoga 
Springs,  New  York. _ 

I  AM  LOOKING  for  a  man  with  pre¬ 
vious  experience  on  dailies  for  a  five- 
man,  night  side  copydesk.  Pays  $90. 
He  must  be  capable,  sober,  congenial 
and  reliable.  Prefer  a  man  from 
small  or  medium  dailies  with  at  least 
three  years  experience,  including  desk 
work,  but  will  consider  others.  Five- 
day  week,  some  fringe  benefits,  pleas¬ 
ant  working  conditions,  in  college  town 
in  Texas  Gulf  coast  oil.  chemical  and 
rice  belt.  Write  Don  Streater,  news 
editor,  Beaumont  (Texas)  Knterpri.se. 
Give  experience  details,  personal  data, 

and  references. _ 

SPORTS  EDITOR  for  small  daily 
Chart  Area  12.  Box  1712,  Editor  A 

Publisher. _ 

WESTERN  Washington  daily  has 
opening  for  experienced  wire  editor. 
Must  be  sharp,  fast  headline  writer : 
competent  copy  editor  with  keen  news 
judgment ;  good  on  makeup ;  and  reli¬ 
able  worker.  Good  pay.  Give  full 
background,  salary  requirements  first 

letter.  Box  n05,  Editor_*  Publisher. _ 

ASSISTAN’T  WIRE  hTHTDR  on  40,000 
circulation  daily.  Applicants  can  be 
either  experienced  or  beginners  with 
some  desk  experience.  Submit  full  de¬ 
tails  to  the  ^itor.  Telegraph  Herald, 
Dubuque,  Iowa. _ _ 

AWARD  WINNING  Kentucky  Daily 
^itor  opportunity.  Need  all  round 
man  for  6,600  afternoon  paper,  modem 
plant,  UP,  TTS,  Fairchild.  Submit  ex- 
Iierience  record  and  references.  Write 
Maurice  K.  Henry,  Daily  News,  Middles- 
boro,  Kentucky. _ 

FREE 

MONTTILY  JOB  MARKET  letter,  with 
list  of  available  jobs  and  nationwide 
employment  conditions.  Bill  McKee 
Birch  Personnel,  69  E.  Madison.  Chi¬ 
cago.  Illinois. 
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Editorial 


HELP  WANTED 

Promotion — Public  Relation* 


INSTRUCTION 

Classified  Advertising 


'  APABLE  NEWSMAN  noedt'd  by  lop 
^emi-weekiy  in  prowiipr  community  of 
15,000  in  Middle  Tennessee,  opportunity 
*»>r  advancement.  Gotd  pay.  Tullahoma 
News.  Tullahoma,  Tennessee. 


COLUMNIST  —  MIAMI 


Hard  hittiiiK,  responsible  trussip  writer 
wanted  by  lively  Sunday  newsi)a|)er 
A'ith  a  national  circulation.  .Must  be 
able  to  turn  out  a  racy,  revealing  and 
exclusive  column  on  the  behind-the- 
soenes  hi  jinks  of  top  celebrities  stay- 
in;;  in  or  piissiiiK  ihroUKh  the  Miami 
area.  .\  terrific  job  for  the  riitht  iruy. 
Tell  us  about  yuur.self  in  a  fast  letter 
■  >  Box  1S37,  Editor  &  Publisher.  _ 

COPY  DESK  editor  with  at  least  year's 
exiierience.  Give  backiiround  and  salary 
exjiected.  Missoulian,  Missoula.  Mont. 

COPY  READER — Exiierienced,  accurate 
desk  man  for  Northern  New  Enirland 
morninp:  daily.  Prime  opiiortunity  for 
young  man  luoking  for  step  up :  this 
;>osition  can  lead  to  better  one  for 
right  man.  No  hacks,  drifters,  bottle 
babies.  Box  1846,  Editor  &  Publisher. 

EDITOR  for  northern  daily  10.000  cir¬ 
culation.  capable  directing  staff  of  six, 
and  of  gotd  writing,  including  edi- 
■.orials,  for  growing,  aggressive  pai«r 
with  indeiiendcnt  Republican  iiolicy. 
Man  we  are  looking  for  is  that  rare 
individual  who  is  not  only  capable 
taking  entire  charge  news  side  and 
producing  lively  paper  in  one  of  the 
finest  plants  of  its  size  in  the  country, 
but  also  must  be  a  good  manager  and 
have  reasonable  respect  for  cost$$S. 
Must  not  be  afraid  of  hard  work  for 
reasonable  salary  and  chance  to  partici¬ 
pate  in  the  profits.  Only  city  in  hub 
city  of  area  which  has  been  termed 
"America’s  last  frontier”  with  indica¬ 
tions  of  phenomenal  growth  during 
next  decade,  so  man  selected  must  show 
he  iKissesses  capability  growing  with 
paiier  as  circulation  increases  to  50.000 
class.  Box  18.30,  Editor  &  Publisher. 
EXPERIENCED  REPORTERS,  sports 
writer,  desk  man.  morning  and  evening 
paiiers.  Best  of  working  conditions, 
Iiensioii  and  vacation  program.  Five 
day  week.  Managing  Editor,  Muncic 
N'ewspaiiers.  Inc.,  Munc]e,  Indi.ana. 
GENERAL  REPORTER  FOR  AFITiR- 
N'OON  DAILY.  Edwardsville  Intelli- 
ge^er.  Ei^’ardsville,  Illinois. 

INTELLIGENT  YOUNG  LADY 

;issistant  to  extremely  able  women’s 
paue  editor.  Chart  Area  1.  Box  ISIG, 
Eilitor  &  Publisher. 


JUVENILE  EDITORS 


LEADING  Chicago  educational  pub- 
!i.>her  needs  several  juvenile  editors 
fully  ex))erienced  in  trade  or  textbooks* 
n  ihe  fields  of  natural  history,  physical 
ibcience,  social  studies.  Challenging  op- 
l>ortunity.  Write  1827,  Editor  & 

Publisher. _ _ _ 

MriT\\^T”  DAI  L Y  has  r  i^eirii  ng^  for 
general  reix>rter,  able  to  use  camera, 
nterested  in  advancement  and  long 
*erm  opportunity.  Write  Tribune,  Fort 
Scott.  Kas.__ _  _ 

REPORTER 

Henry  Leader,  Courier-News. 

Plainfield,  New  Jersey. 


REPORTER  -  PHOTOGRAPHER  — 
Central  Illinois  daily  (17,500)  has 
<)pt>ning  f<»r  fast,  accurate  reporter, 
preferably  with  2-3  years  experience, 
WriU?  Dean  McNaughtun,  Pekin  Daily 
Times. 


REPORTER  NA/ANTED 

Reporter  preferably  with  three 
years  experience  growing 
newspaper  in  Pennsylvania’s 
third  largest  city.  $111.00. 
Top,  5  day  week.  Write 
Joseph  Meagher,  Managing 
•ditor,  Erie  Times,  Erie, 
Pennsylvania.  Send  complete 
resume  and  references  which 
will  be  checked. 


REPORTER  with  enthusiasm  and 
some  camera  experience  for  small  j 
daily  in  attractive  Southwestern  Ohio  i 
city  of  14,000.  This  is  a  chance  to  i 
grow  with  a  respected  group  opera-  i 
tion.  Staff  of  five.  Seventy-five  dol-  , 
lai*s  to  start.  R.  S.  Rochester,  Editor, 
Record-Herald.  Washington  ('ourt  ] 

House.  Ohio.  _ _  _  , 

SPORTS  ^ITOR  for  *  fU^-d^  PM 
paper.  Give  all  particulars  including 
references  (which  will  be  checked)  | 
and  salary  minimum.  Write  or  wire  ' 
Jim  Wilson,  Managing  Editor,  News, 

Wilmington,  North  Carolina.  _ 

REPORTER  for  fast  growing  weekly  i 
in  expanding  college  town.  Must  be 
qualified  to  bec<*me  associate  editor 
after  short  training  period.  Unusual 
benefits.  Will  consider  beginner.  Give 
references  and  salary  expected.  Vestal  ; 
News,  Vestal.  New  York.  _ 

W' ANTED — Experienced  editorial  de¬ 
partment  staff  member  familiar  with 
rewrite  and  copy  editing,  police  and 
political  reporting,  morning  daily  in 
city  in  Northern  New  York,  five  night 
week.  Write  Box  1851,  Editor  &  Pub-  : 
Usher,  stating  name,  age.  street  ad¬ 
dress,  telephone,  experience,  education 
and  references. 


Mechanical 


WANTED  Combination  working  fore¬ 
man  or  pressman.  3  unit  Hoe.  Night  | 
Scale-  37*2  h'ur.  $101,  other  l>ene-  | 
fits.  E.  J.  Byrne.  Jamesiown,  New*  i 
York,  Sun.  i 


FOREMAN  I 

wanted  for  night  shift,  5:30  P.M,  to  . 
1  :45  A.M.,  five  nights  a  we<*k.  Modern  ; 
shop,  good  salary,  €‘xcelleni  conditions,  j 
Union  or  eligible.  Phone  collect  or  i 
write  full  details  to  Manager,  Logans- 

port  Press,  Ixigansport.  Indiana. _ 

EXPERIENCED  Floornian  wanted  by 
large  Southern  Central  Massachusetts 
weekly  newspaper  and  publishing 
plant.  Ideal  working  conditions*.  Steady 
position.  Write  P.O.  Bo.\  528,  Web-  \ 
ster.  Mass.  j 


Photography 


PHOTOGRAPHERS:  j 

Have  you  shot  | 

Blood  and  Gore?  j 

j  Semi  sets  old  or  new  with  clippings. 

I  R()yilltie^•.  P.I.P.,  507  r,th  Ave.,  N.Y.C.  ' 

PHOTOGRAPHER-WRITER:  Youtik 

j  man  or  woman.  If  you’d  like  to  take 
■  pictures  of  1100  lovely  girls,  if  you 
I  can  prwess  gm>d  pictures  in  a  mod- 
1  ern,  pace-making  darkroom,  if  you 
j  can  write  lively  features,  if  you  like 
!  a  college  atmosphere  in  a  dee  p  South- 
I  ern  city  where  the  cost  of  living  is 
U>w,  we’d  like  to  hear  from  you. 

I  Attractive  salary  with  chances  for 
1  advancement.  Write  Leo  C.  Muller, 
j  Mississippi  State  Colh'ge  for  Women, 

I  Columbus,  Mississippi.  i 


Promotion — Public  Relations 


i  PUBLICITY  ASSISTANT 

I  IMMEDIATE  opening  with  excellent 
I  potential  for  young  man,  21-2f>  years, 

I  in  Chicago  Tribune  promotion  de¬ 
partment.  Must  have  journalism  de¬ 
gree  and  at  least  one  year  newspaper 
I  or  publicity  writing  experience.  In- 
j  teresting  variety  of  assignments  cov¬ 
ering  advertising  and  publishing  fields 
j  calls  for  initiative  and  follow  through. 

1  Go^»d  salary  and  broad  company  bene- 
1  fits.  Prompt  interviews  for  qualified 
,  candidates.  Send  personal  data  and 
!  resume  to  .Anthony  Marcin,  R<M»m 
'  1412. 

I  Chicago  Tribune 

I  435  N.  Michigan  Ave. 

:  Chicago,  Illinois 


Publications 

and 

PuGscntatlons 

Specialist 

A  large  mid-west  firm  has  an 
opening  for  a  young,  imagina¬ 
tive  and  rreatis'e  individual  to 
be  responsibU  for  the  prepara¬ 
tion  of  publication  and  presen¬ 
tations  of  thi  important  te<'hni- 
cal  information  of  an  engineer¬ 
ing  office,  and  to  develop  new 
and  more  effective  means  of 
such  technical  communications. 

The  position  nquires  a  work¬ 
ing  knowledge  and  a  familiar¬ 
ity  with  publication  materials 
and  practices.  A  technical  edu¬ 
cation  or  training  is  important 
and  the  individual  should  have 
technical  writing  experience  and 
experience  in  the  promotional 
activities  field. 

Applicants  are  to  indicate  any 
past  experience  in  devising  new 
promotional  methods  and/or  rea¬ 
sons  why  th«‘y  feci  they  have  the 
creative  talent  for  this  phase 
of  the  work. 

PLEASE  REPLY  IN  CONFIDENCE 
TO; 

BOX  18(10,  EDITOR  &  PUBLISHER 


EDITOR,  new  employee  publication 
foi  progressive  idahe  mining  and 
smelting  company.  Must  b(  experi¬ 
enced  in  all  phases  of  house  organ. 
$6,000 — $7,200.  linitial  interview  in 
San  Francisco.  Send  samples  of  work 
and  resume  to  Box  1801,  Editor  & 
Publisher. 


MORE  SALES-POWER 

FOR  CLASSIFIED  STAFFERS! 

ABILITY  to  sell  more  linage  and  sign 
up  more  contracts  .  .  .  New  pridr 
and  happiness  in  their  work  —  th<s« 
arc  benefits  enrollees  from  over  200 
daily  papers  report  they’ve  gained 
from  the  Howard  Parish  Course  in 
Classified  Advertising. 

YOU  get  individualized  attention  in 
this  20-les8un  correspondence  course 
It  explains  tested  sales,  servicing  and 
copywriting  techniques  that  pay  oS 
in  easy-to-follow  style. 

TOTAL  FEE,  $66.  For  more  sales- 
puwer,  increased  copywriting  ability, 
and  greater  job-happiness,  mail  your 
application  with  initial  115  payment 
toiluy. 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plans 
2900  N.W.  79th  Street, 

Miami  47,  Florida 


SITUATIONS  WANTED 


Administrative 


PUBLISHER'S  ASSISTANT.  Can 
prove  top  calibre  by  past  record  which 
includes  ownership  of  one  daily  and 
several  weeklies.  Experienced  general, 
display  and  classified  manager.  Sober, 
no  floater.  Civic  mind^.  Prefer 
Southern  California.  Let’s  talk  it  over. 

Box  1707 .  Editor  &  Publisher^  _ _ 

SUCCESSFUL  FORMER  PUBLISH¬ 
ER  weekly  newspapers  who  lacks  only 
capitiil  to  step  up  to  larger  operation, 
weekly  or  daily,  wants  working  gen¬ 
eral  managership  of  eastern  property 
preferably  with  investment  interest. 
Age— early  forties.  Thoroughly  experi¬ 
enced  editorial,  advertising  and  print¬ 
ing.  Opiwrtunity  for  the  owner  who 
wishes  to  let  up  yet  keep  interest. 
Please  write  fully.  Box  1806,  Editor  4 
Publisher. 


SEEKING  AN  EXPERIENCED  news 
writer  with  an  interest  in  social 
sciences  for  public  relations  position. 
Write  full  particulars  to:  Pontiac 
Area  United  Fund,  319  National  Build¬ 
ing,  Pontiac,  Michigan. 


INSTRUCTION 

Linotype  School 


OHIO  UNOTYPE  SCHOOL 
LOGAN.  OHIO 

Linotype.  Intertype  Instruction 
Free  Information 


Circulation 


CIRCULATION  MANAGER  now  em¬ 
ployed  by  small  Southwest  daily,  ex¬ 
perienced  in  city  district  and  country 
circulation  management,  desires  man¬ 
ager.  assistant,  or  country  job  on 
daily  in  Chart  Areas  4,  5,  9,  «r  12. 
Box  1807,  Editor  &  Publisher. 

CIRCULATION  MANAGER  th. .rough¬ 
ly  grounded  in  all  phases  of  circuls- 
j  tion  development  and  maintenance 
{  seeks  same  yiosition  on  small  or  medi¬ 
um  daily.  Age  34.  Personable  and 
.  conscientious.  Excel  in  carrier  and 
i  mail  promotion.  $125  minimum.  Box 
!  1828,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Circulation 


CIRCULATION  DIRECTOR  will  con¬ 
sider  change.  Chart  Area  3-4-5  only. 
8  to  15  thousand  class.  Tops  in  mail 
and  carrier  promotion.  Full  knowledge 
of  A.B.C.  Efficient  operation.  Box 

171.3,  Editor  &_Publisl^r. _ _ _ 

aggressive  "  CIRCULATOR^  fa¬ 
miliar  all  phases,  now  stymied  num¬ 
ber  two  spot,  want  challenging  situa¬ 
tion  medium  sized  daily.  Age  36,  fam¬ 
ily  man,  nine  years  experience,  avail¬ 
able  30  days  notice.  Prefer  West  Coast 
state  or  Arizona.  Box  1X02,  Editor 

6  Publisher. _ _  _ 

40  YEARS  OLD.  23  years  exiicrience. 
18  years  on  XOOOO  evening  and  Sunday. 
Presently,  and  past  5  years  manager 
.50000  morning  and  7.5000  Sunday. 
Background  includes  all  phases :  ABC, 
little  merchant,  mail,  office,  all  with 
emphasis  on  cost  control.  Unexcelled 
personnel  relations  laith  dealership 
and  employee  operations.  Will  supply- 
references  and  valid  reasons  for  seek¬ 
ing  change.  College  experience.  Naval 
Officer.  World  War  II,  clean  habits, 
married.  Box  1S19,  Editor  &  Publisher. 


Classified  jddrertising 

PROVEN  SUCCESSFUL  Classified 
manaf^er  available  to  Southern  CalU 
fomta  paper,  large  or  small.  Guai'an- 
teed  top  performer,  record  and  hack- 
ground.  Ready  to  help  your  paper. 
Write  ‘‘ADVERTISER.’’  7523  Eti- 
wanda,  Reseda.  Calif. 

Display  Advertising 

ADVERTISING  MANAGER,  top- 
ftifrht,  good  layouts,  selling,  experi¬ 
enced  all  daily  departments.  Hill  Frye, 
Wagtmer,  Oklahoma. 

LOVE  JOH  but  HATE  CLIMATE  I 
AGGRESSIVE  ad  saU^amnn  seeks  op¬ 
portunity  Chart  Areas  4,  9  or  12. 
College  graduate  under  35.  Experi¬ 
ence  7  loyal  years  fine  Eastern  daily. 
Prepares  balanced  layouta,  excellent 
«^y.  Proven  managerial  capabilities. 
Desires  challenging  retail  managership 
or  promising  sales  job  on  daily  or 
weekly  paper.  Present  salary  over 
16,500  and  more  than  earns  it.  Air¬ 
mail  Box  1818,  Editor  &  Publisher. 

MATURE  CARFIER  woman,  employe<l 
department  store,  wants  job  in  Chart 
Area  9.  Can  plan,  layout,  write  and 
sell  successful  program  or  item  adver¬ 
tising  .  ,  ,  write  features,  publicity, 
magazine  articles.  Box  1820.  Editor  & 
Publisher. _ 

NOW  EMPLOYED — 10  years  experi¬ 
ence.  Age  36,  married.  Advertising 
manager  or  assisUnt.  Chart  Area  10 
or  12.  Box  1838,  Editor  &  Publisher, 
SPECIAL  EDITIO^^S.  See  our  ad 
under  newspaper  servio«‘s.  P.O.  Box 
263,  Austin  62,  Texas. 


_ Editorial 

PICTURE  EDITOR.  National  maga¬ 
zine  experience.  Know  photography. 
»  A.  Box  1327,  Editor  &  Publisher. 

WRITER  FOREIGN  AFFAIRS,  U.  N. 
rorrespondent.  Merchant  Marine  and 
traveh  seeks  free-lance  opportunities 
Poesibly  leading  to  permanent  post, 
preferably  in  New  York  or  California. 
Exclusive  stories.  Rounded  education, 
wiguages,  excellent  references.  Box 

1306,  Editor  &  Publisher. _ 

newsman,  writing  or  editing. 
•3  yfsrs  on  four  papers,  looking  for 
freedom  to  report  and  congenial  at- 
niMphere.  Box  1515.  Editor  &  Pub¬ 
lisher^ 

IIESKMAN.  able  e<litor,  presently  key 
man  on  daily,  wide  reportorial  back¬ 
ground.  college.  Box  1612,  Editor  & 
Publisher. _ 

^“■,E1>1T0R;  may  I  HELP  YOU? 
All-Around  newsman,  still  nosy  after 
‘‘  years’  press  association  e.xperlence, 
relocate  Los  Angeles  area.  Spot. 
*Ports,  features,  copy  desk,  promo- 
^on-Name  it.  Box  1635,  Editor  & 
publisher. 


SITUATIONS  WAIVTED 


Editorial 


REPORTER — 5  years  on  40,000  a.m.- 
p.m.  Presently  top  beat.  Have  desk, 
makeup,  rewrite,  camera  experience. 
Young,  married,  college  grad.  Box 
1701,  Editor  &  Publisher. 

WRITER  -  PHOTOGRAPHER.  some 
newspaper  exiterience,  wants  job  on 
small  pajicr.  Box  1621,  Editor  &  Pub¬ 
lisher _ 

**EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  from  coast-to-coast  at  no 
charge  to  employer.  Phone.  Write  or 
Wire  MIDTOWN  AGENCY.  130  West 
42  St.,  N.  Y.,  N.  Y.  W1  7-5745. 

NEGRO  REPORTER7~JLSrjT~3  years 
weekly  and  daily  experience,  wants 
change.  Strong  on  features.  Excellent 
referenee.  Box  1706,  Editor  &  Pub- 
lisher. _ _ _ 

i  NOTHING  TO  OFFER  but  Ulent, 

I  youth,  experience,  education,  ambition, 
i  sobriety.  J-Grad.  married.  30.  Morn- 
I  ing,  evening  daily,  college  publications 
experience.  Seek  newspaper,  public 
relations  or  personnel  work  with  future, 
integrity.  Not  less  than  between  $6,000- 
I  $7,000.  Chart  Area  6.  Michigan,  Illi¬ 
nois,  Indiana  preferred.  Box  1721, 
Editor  and  Publisher. _  _ 

I  SEASONED,  smooth-writing,  person¬ 
able  newsman,  lightning  on  heads  and 
rewrite,  7  years  all  desks,  all  beats, 
seeks  responsibility  large  daily.  Chart 
I  Area  1  or  2.  Can  arrange  interview. 
Box  1716,  Editor  &  Publisher. _ 

VERSATILE  NEWSMAN  ktoking  for 
I  advancement  opportunity  in  athletic 
publicity  position,  with  sports  staff,  or 
I  with  radio-newspaper  affiliation.  Now 
,  radio-TV  news  director  Chart  Area  11. 
Not  just  a  newscaster-wire  ripper. 
Experienced  athletic  publicist,  sports- 
I  caster,  sports  and  general  news  r^ 

!  porter  in  newspaper  and  radio.  J- 
!  grad,  young,  family.  Bt>x  1702.  Editor 

I  &  Publisher.  _ 

j  MAYBE  WE  CAN  HELP  YOU!  Ai- 
I  though  the  shortage  of  qualified  help 
I  is  hitting  us.  too,  we  have  put  nearly 
I  500  iteople  to  work  during  the  Inst 
twelve  months.  Tell  us  what  you  nee<l. 
,  and  we’ll  help  you  if  we  can.  Bill 
McKee.  Birch  Personnel.  59  E.  Mndi- 
Chicago,  Illinois. 

;  AVAILABLE  IMMEDIATELY 

i  FORMER  editor  and  publisher  of  New 
i  York  weekly,  with  experience  in 
:  every  phase  of  newspaiicr  work,  wants 
job  on  medium-size  daily  as  reporter, 
feature  writer  or  desk  man.  College, 
40,  married,  children.  F’ast,  accurate, 
top  prftduct-r.  A-1  references.  Box 
1847,  Editor  &  Publisher,  or  call 

Richmond  Va.  88-6348.  _ 

AWARD  WINNING  Negro  Reporter, 
I  28,  family,  seeks  reporting  job  or 
1  near  New  York  City.  Six  years  ex- 
I  perieni-e.  College  grad.  Personable.  In- 
I  dustrious.  Box  1832,  Editor  &  Pub¬ 
lisher. 


I  DESK  MAN 

I  Wire  editor,  city  editor,  copy  editor. 

I  Fast,  accurate.  34  years  experience. 

Prefer  South  or  East.  Write  Editor, 

I  Box  268,  Gulfport,  Mississippi. _ 

DESK  OR  REPORTER— 12  years  top 
experience.  Single.  32,  sober.  J-grad. 

I  Chart  Areas  12,  4.  Box  1846,  Editor 
j  &  Publisher. _ 

I  EXPERIENCE  AND  KNOW-HOW— 
:  Responsible,  competitive  editor  with 
!  flair  for  personnel  and  management. 

Qualified  in  every  way,  excellent  back- 
I  ground,  reputation  and  references. 
I  Box  1127,  Editor  &  Publisher. _ _ 

i  EDITOR 

!  with  the  background  and  the  ability 
to  bring  prestige,  influence  to  your 
editorial  page.  Top  references  and 
experience  plus  a  fine  record  make 
further  investigation  worth  your 
while.  Reply  Box  1811,  Editor  £  Pub¬ 
lisher. 


reporter.  J-Grad.  26,  draft-exempt.  I  I’IRST-CLASS  deskman  or  reporter, 
tn,  June.  Box  1717,  Edi-  '  All-around  man.  Experienced.  Box 

“f  «  Publisher.  1826.  Editor  &  Publisher. 

■“  EDiTOR&PUBLISHERfor  May  4.  1957 


I  SITUATIONS  WANTED 


Editorial 


FOREIGN  CORRESPONDENT, 
i  Vienna.  Interviews,  kx-al  residents 
abroad:  int(»rnational  features:  spot 
news  on  pay-on-use  basis.  Assign- 
i  munts  Europe.  Near  East  plus  ex- 
j  i>enses.  Bernhaut-Rodgers,  Berggasse 

I  25/19,  Vienna  9,  Austria. _ 

I  HELP!“"N^garTn  Publicity!  Wants 
I  out.  10  years  Southwest  125,000  daily. 

I  3  yeai*a  NY  headquarter  of  chain. 

I  Varied  domestic  and  foreign  assign- 
I  ments,  primarily  cityside,  but  all  beats 
I  including  amusements  and  fashion. 

I  New  York  City,  Washington  or  Bos- 
!  ton  area.  Box  1808,  Editor  &  Pub- 

I  IUIht. _ _ 

.  IF  YOU  AREN’T  satisfieil  with  your 
use  of  pirturt*s,  I  can  improve  cover¬ 
age  and  usage  if  you'll  let  me  show 
you  how.  Available  June  1.  Box  1821, 

Editor  &  PubMsher. _ 

i  MANAGING  EDITOR,  resourceful 
:  imaginative,  outstanding  record,  de- 
I  sirt's  chance  to  repeat  past  successes 
!  in  highly  competitive  field.  Available 
June  1.  Box  1829,  Editor  &  Publisher. 

REPORTER,  EDITOR,  31,  BA,  Eng¬ 
lish:  MS.  Ci>lumbia  Journalism.  2 

I  years  New  York  state  dailies  (bureau, 

I  city,  desk,  sports  t»ditor)  ;  2  years 

news  editor,  top  business  magazine 
house,  New  York  City.  Want  respon¬ 
sible  job  reporting,  editing,  managing 
on  aggressive  daily.  Chart  Areas  1,  2. 
Box  1831.  Editor  &  Publisher. 

^  R^l^RTER  — FE'aTURE  WRITER, 

I  30,  solid  news  background,  agile 
'  writer.  New  York  City  area.  Box 
1809,  Editor  &  Publisher. 

SPORTS-EDITOR  ;  General  Assignment 
'  — Serious  illness  in  family  nwessitates 
immediate  move  to  Albany-Schenertady- 
'  Troy  area  or  50  miles  radius.  Present 
;  sports  editor  of  12.000  pm  daily. 

;  Nine  years  exi>erience,  sports,  police. 

,  city  hall,  court,  feature  a.ssignment 
and  general  assignment;  quaIifi(Hl 
photographer,  Fairchild  operator.  Pre¬ 
fer  sports  but  will  accept  any  reason¬ 
able  offer.  35  years  old,  married, 
steady.  Clips  and  references  furnished. 
Available  for  immediate  interview. 
Box  1839,  Editor  &  Publisher. 

SPORTS,  news,  30,  single,  graphic. 
5  years  dailies,  Missouri  U.  Box  1834, 
Editor  &  Publisher. 

I  SPORTS  WRITER 

Available  August  1.  Two  years  large 
1  daily,  2  years  Army  PIO  work,  24, 
ambitious.  J-grad.  SDX.  Prefer  lively 
college  town.  Box  1817,  Editor  &  Pub¬ 
lisher. 

STYMIED  HERE.  Want  larger  paper 
— anywhere.  J-grad  two  yc^ars  experi- 
ence.  Box  1823,  Editor  A  Publisher. 
TEN  YEARS  experience  most  beats, 
desk.  Like  managerial  job  in  South, 
coast  possibly.  Single,  34,  college 
graduate.  Box  1810,  Editor  A  Pub¬ 
lisher 

TOP  DRAWER  news  man.  12  years 
metropolitan  dailies ;  advertising,  pub¬ 
lic  relations  (own  agency),  editorial, 

I  35,  single,  top  writer.  Seek  large 
1  daily.  Chart  Areas  2  or  12.  Available 
I  one  month.  Box  1849,  Editor  A  Pub- 
I  lisher. 

WIRE  EDITOR  available  first  week 
of  June.  Sober,  family  man,  six  years 
experience.  Has  handled  AP  wire  on 
daily  in  city  of  21,000.  Must  have 
$100  a  week.  Ready  to  move  furniture 
1  and  family  to  permanent  living  qnar- 
I  ters  in  chart  areas  1,  2  or  6.  Box 
1835.  Editor  A  Publisher. 

1  WOULD  work”  hard'  as'~^^ai 

I  amusement/travel  editor.  A-1  movie 
reviews.  Box  1825,  Editor  &  Publisher. 

I  YOUNG  MAN,  some  newspaper  back- 
I  ground,  heavy  metropolitan  radio  and 
'  TV  experience,  seeks  Radio-TV  news- 
writing  or  other  spot.  Box  1844,  Editor 
I  A  Publisher. 

YOUNG~MANrT27"4F,”l^ing  ~fS^ 

large  metropolitan  daily  or  magazine 
who  desires  g<M>d  feature  writer  or 
general  reporter.  Have  had  one  year 
experience  on  large  daily.  Box  1804, 
Editor  A _Puhlisher. 

I  NEW  LIk'E  for  your  sports  page. 

I  Now  leading  daily.  Layout,  writing. 

I  Quantity,  quality.  Nationally  recog- 
'  nized  several  sports.  Box  1852.  Edit<ir 
A  Publisher. 


SITUATIONS  WANTED 


REPORTER,  Genera!  Assignment,  (no 
siMirts),  2  years  daily  expt*rience.  2T. 
single,  veteran  (U.S.M.C.)  Seeks  siK't 
in  Chart  Areas  1  or  2.  Now  in 
N.Y.C.,  but  will  relocate  if  necessar>. 
Box  1855,  Editor  A  Publisher. 

WASHINGTON,  D.  C.  age  30;  7 

year:!  experience  U.S.  Government 
foreign  affairs,  writing.  radu*-TV. 
public,  congressional  relations :  e<*<- 

nomic  research ;  Near  East  area  eni- 
phasis.  Thoroughly  familiar  with 
Washington  political  scene.  Numerous 
clubs.  Desire  |K>sition  on  Washington 
bureau  staff,  or  reporting  for  small 
paper  with  nc  Washington  bureau. 
F'ull  or  part-time.  Salary  unimportant. 
Box  1856,  Editor  A  PublLsher. 


Mechanical 

COMPOSING  ROOM  SUPERINTEND¬ 
ENT  (union)  for  daily.  15  years  varied 
comiKisiiig  e\|>erience.  Available  June 
15.  High-production  know-how,  thorough 
knowledge  of  all  composing  proceases, 
various  cost-cutting  methods  and  ITU 

Ift^. _ Box  1511,  Editor  &  Publisher 

PRINTER  AD-MAN  seeks  situation — 
in  the  East.  Box  1848,  Editor  A 
Publisher. 

Photography 

AWARD  WINNING  press  pWogr*. 
pher.  Vet.  Age  27.  Three  years  experi¬ 
ence  as  photographer  (st>me  reporting) 
desires  photo  joh  in  metropolitan  cen¬ 
ter.  Box  1626,  Editor  A  Publisher. 

PHOTO-JOURNAU^r  wa-s  top  fn  e- 
lance  abroad  in  news  and  magazine 
fields,  recently  immigrated,  seeks  free¬ 
lance  or  iMTmanent  connections,  New 
York.  Specializes  human  interest 
themes.  Hans  Kaufmann,  c/o  The  Pick¬ 
wick  Arms  Hotel.  230  E.  51  St..  New 
York.  N.  Y.  EL  5-0300. 

Promotion — Public  Relations 

CAN  KEEP  PRINTING,  plating,  ar- 
costs  down.  Editor  17  years.  Columnist 
12  years.  College.  Four  management 
Courses.  Newspaiier,  magazine,  house 
organ,  public  relations  experience. 
Pi*e>«nt  company  for  22  years.  Char. 
Areas  12  and  4.  Box  1618,  Editor  A 
Publisher. 

EXPERIENCED  REPORTER. 
writeman,  copyreader,  now  working 
Chicago  area  seeks  Public  Relations  job 
New  York  area.  Age  40.  Married, 
college  graduate.  12  years  experience 
Box  1718.  Editor  A  Publisher.  _ 

REPORTER.  A-1  writer  now  on  top 
metropolitan  daily  seeks  go<>d  public 
relations  job.  13  years  news  experi¬ 
ence.  36.  family.  Box  1703.  Editor  A 

Publisher. _  _ _ 

experienced  editorial  worker 
(woman)  available  for  position  on 
trade  journal,  magazine  or  public  re¬ 
lations.  G<H>d  feature,  news,  promo¬ 
tional  and  editorial  writer.  Some 
make-up  exi>€rience.  Capable  of  assist¬ 
ing  busv  executive  on  speH'ches.  radu- 
and  TV  scripts.  Give  facts  on  job. 
Box  1824,  Kditc^  A  Publisher 
EXPERIENCED  RADIO  TV  newsman 
M.A.  Journalism  desires  inter^ting 
public  relations  job.  Box  1803,  Kdit<»r 

A  Publisher.  _ _ 

UNDER  30--PubIic  Relations  Dynamo 
for  tough  challenge.  Nine  years  ex¬ 
perience  top  national  accounts  Con- 
8um€’r-Industrial.  Will  leave  New*  Yotk 
City.  Box  1842  Editor  A  Publisher. 


SUCCESSFUl-  young  (36)  newspape." 
commercial  printing  saU-sman  must 
mo\o  to  San  Francisco  bay  area,  and 
wants  t<»  become  associated  (work  fori 
with  a  progre.ssive  ntw.spaper  com¬ 
mercial  printing  department.  Reason 
for  move:  Wife  to  spend  next  two 
years  completing  her  Lit.  Ph.D.  Will 
mak(>  self  available  for  work  at  end 
of  August.  1957.  b'or  reference's  and 
bsckground  please  write  Box  1832, 
Editor  &  Publisher. 


Shop  Talk  at  Thirty  the  fourth  estate 


Ban  on  Travel  to  Communist  China? 
A  Chinese  Newspaperman  Answers 


By  Trent 


By  Howard  II.  S.  Chao 

When  I  was  a  reporter  in 
China  and  the  Far  East  during 
the  war  years,  I  had  the  ex¬ 
perience  of  working  shoulder 
to  shoulder  with  American  re¬ 
porters.  I  greatly  admired  their 
loyalty  to  truth  and  their  pro¬ 
fession,  their  courage  in  report¬ 
ing  and  their  ingenuity  in  out¬ 
smarting  one  another  in  getting 
the  news.  Now,  who  does  not 
want  to  compete  in  getting  big 
news  such  as  “Inside  Red 
China”? 

Not  only  reporters  under¬ 
stand  that  news  about  the 
goings-on  in  Red  China  is  big 
news,  the  American  Government 
does  also,  and  the  Red  Chinese 
Government  sees  it  even  more 
clearly. 

The  reporters  who  ignored 
the  restrictions  and  slipped  into 
Red  China  anyway  must  have 
had  the  elated  feeling  of  un¬ 
covering  buried  treasure  per¬ 
haps  even  being  grateful  to  the 
Chinese  Communists  who  helped 
them  achieve  so  much.  On  such 
a  huri-ied  trip  and  cherishing 
such  a  feeling,  they  certainly 
would  have  recorded  anything 
they  heard  and  taken  pictures 
of  anything  they  saw.  On  the 
other  hand,  the  Chinese  Com¬ 
munists  showed  and  told  them 
everything  that  fitted  in  with 
Red  China’s  planned  propa¬ 
ganda.  Common  sense  tells  us 
it  is  more  than  possible  that 
these  reporters  fell  into  the  trap 
prepared  by  Peking  without 
knowing  it. 

If  a  reporter,  with  little 
preparation  and  previous  study 
on  Red  Ghina,  sneaked  into 
mainland  China  and  traveled 
about  like  a  tourist  for  one 
month,  we  would  not  expect  him 
to  bring  back  a  true  and  com¬ 
plete  picture  of  Red  China  with 
him.  It  takes  study  and  pre¬ 
paration  to  report  news  from 
overseas;  it  requires  the  tool 
of  language  even  more. 

Among  the  masses  of  China, 
there  are  only  a  handful  of 
them  who  are  college  educated. 
There  are  even  fewer,  among 
the  college  educated,  who  know 
English  well  enough  to  converse 
in  it.  Among  the  latter  group, 
there  is  a  pitifully  small  num¬ 
ber  who  are  permitted  to  have 
any  contact  with  these  “for- 
eigfners”.  How  can  any  reporter 
expect  to  get  a  true  picture  of 


{The  conductor  of  this  col¬ 
umn,  Robert  U.  Brown,  is  on 
a  post-convention  vacation.  We 
present  “another  viewpoint” 
on  the  subject  of  reporting  by 
U.S.  newsmen  in  Red  China. 

{The  writer  Howard  Hao- 
sheng  Chao  is  a  veteran  Chinese 
newspaper  reporter.  He  covered 
the  China-Burma  theatre  of 
World  War  II  the  meeting  of 
Chiang  Kai-shek  and  Mao 
Tse-tung  General  Marshall’s 
mission  and  other  noteworthy 
events.  He  worked  in  Japan 
before  coming  here  in  1952  to 
study  at  Illinois  College,  Jack¬ 
sonville  III.  He  teaches  in  the 
Chinese-Mandarin  Language 
Department  at  the  Presidio, 
California,  and  writes  for 
Newsdom,  which  is  published 
both  in  Hong  Kong  and 
Taiwan.) 

Red  China  if  he  can  only  talk 
to  a  few  carefully  screened 
people? 

*  *  * 

Take  “Inside  Red  China”, 
which  appeared  in  the  April 
16th  issue  of  Look,  for  in¬ 
stance.  Two  newsmen  stayed 
in  Red  China  for  only  one 
month,  took  one  trip  to 
Shanghai  from  Peking,  and 
brought  back  the  following  con¬ 
clusions  for  the  American 
public : 

1.  “The  Communist  regime 
is  firmly  in  the  saddle 
and  is  there  to  stay  .  .  . 

2.  China  is  not  a  Soviet 
satellite  .  .  . 

3.  The  opposition  has  been 
liquidated  or  won  over  .  .  . 

4.  Living  standards,  though 
still  low,  are  rising  .  .  . 

5.  Little  evidence  of  anti- 
American  feeling  .  .  .” 

What  is  the  influence  this 
report  has  created?  It  tells  the 
American  reader  there  is  “little 
evidence  of  anti-American  feel¬ 
ing  in  Red  China.”  The  reason 
why  relations  between  Red 
China  and  the  United  States 
have  not  been  improved  is  as 
Chou  Enlai  said:  “The  Chinese 
Government  has  repeatedly 
voiced  its  desire  to  improve 
these  relations  .  .  .  However, 
the  U.S.  Government  has  not 
taken  corresponding  steps.”  This 
leads  us  to  think  that  the 
100,000  Americans  who  died  or 


were  wounded  in  the  Korean 
war  were  a  mistake  made  by 
the  United  States,  and  the  im¬ 
prisonment  of  Americans  in 
Red  China  was  due  to  their 
own  misbehavior.  Judging  from 
the  first  two  conclusions  of  this 
report  (China  is  not  a  Soviet 
satellite  and  the  Communist 
regime  is  to  stay)  and  the 
wish  of  many  a  Chinese  (for 
closer  ties  with  the  West),  the 
United  States  should  recognize 
Red  China.  Looking  at  their 
third  and  fourth  conclusions 
(opposition  liquidated  or  won 
over  and  living  standards 
rising)  and  the  freedom  these 
two  reporters  described.  Red 
China  already  is  heaven  on 
earth. 

Furthermore,  their  report 
tells  the  free  Chinese  in  Tai¬ 
wan,  and  numerous  Chinese 
refugees  in  Hongkong  and 
other  places,  that  the  mainland 
is  paradise  and  there  is  no  hope 
staying  in  Taiwan  or  being  in 
exile  elsewhere.  And  it  tells  the 
twelve  million  overseas  Chinese 
that  supporting  Free  China  is 
like  betting  on  a  dead  horse  and 


they  should  lose  no  time  in 
serving  “a  government  that  has 
made  them  proud  to  be 

Chinese.”  This  report  has  even 

greater  usefulness  to  Red  China. 
She  can  point  at  it  and  tell 
the  Chinese  on  the  mainland: 
“Look  here,  even  the  United 
States  knows — and  fears — the 
strengrth  of  Red  China.”  The 
Chinese  Communists  can  say  to 
the  free  Chinese  in  Taiwan: 
“Even  the  United  States  says 
Taiwan  is  a  hopeless  cause. 
Why  don’t  you  oppose  Chiang 
Kai-shek  and  help  us  liberate 
Taiwan  peacefully?”  They  can 
say  to  the  overseas  Chinese: 
“This  report  tells  you  the 

United  States  is  about  to  recog¬ 
nize  us,  and  Taiwan  will  soon 
be  finished.  Who  will  protect 
you,  then?  Join  us  quickly  who 
will  make  you  proud  to  be 
Chinese.” 

This  first  pictorial  report  on 
Red  China  by  American  re¬ 
porters  is  misleadingly  incom¬ 
plete  and  superficial,  and  con¬ 
tains  more  conclusions  than 

facts. 

{Continued  on  page  83) 
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AYER  AWARD  WINNERS 
PREFER  LINOTYPE! 


The  Goshen  (Ind.)  News 
Ayer  Cup  Winner 
Linotype  Ionic 

The  Courier-Journal  (Louisville,  Ky.) 

First  in  "50,000  circulation  class" 

Linotype  Corona 

The  Philadelphia  (Po.)  Inquirer 
Second  in  "50,000  circulation  class" 

Linotype  Corona 

The  Christian  Science  Monitor 
Third  in  "50,000  circulation  class" 

Linotype  Excelsior 

The  Burlington  (Vt.)  Free  Press 

Second  in  "10,000-50,000  circulation  class" 

Linotype  Corona 

The  Ponca  City  (Okla.)  News 

Third  in  "10,000-50,000  circulation  class" 

Linotype  Excelsior 

The  Lock  Haven  (Pa.)  Express 

First  in  "less  than  10,000  circulation  class" 

Linotype  Ionic 

The  Daily  Times  (Gainesville,  Ga.) 

Second  in  "less  than  1 0,000  circulation  class" 
Linotype  Corona 

The  Emporia  (Kan.)  Gazette 

Third  in  "less  than  10,000  circulation  class" 

Linotype  Corona 

The  Middletown  (N.  Y.)  Daily  Record 
The  Honorable  Mention  for  tabloids 
Linotype  ProType  head  dress 


-^ergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y.  (  •  LINOTYPE  • 


Set  in  Linotype  Erttar  and  Spartan  famitiet 


A^rnciat;  Atlanta,  Boston,  Chicago,  Clevelond,  Dollas,  Los  Angeles,  New  York,  Son  Francisco.  In  Canada:  Conadian  Linotype,  Limited,  Toronto,  Ontario 
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IN  BIG*  BOOMING  COLUMBUS 

II  lakes  Ihe  ^ 

EVENING  TEAM!  i 


You  need 

both  evening  papers 
to  tap  the  profitable 
Columbus  audience 


Columbus  has  really  stepped  ahead  since 
1947 ;  up  48%  in  population,  99%  in  spendable 
income,  66%  in  retail  sales. 

Newspaper  circulations  soared  too.  The  Eve¬ 
ning  Citizen  gained  17%;  The  Evening  Dis¬ 
patch  22%. 

Matter  of  fact,  Metropolitan  Columbus  fami¬ 
lies  today  buy  more  than  THREE  TIMES  AS 
MANY  EVENING  PAPERS  as  morning  papers.  It 
now  takes  the  combined  coverage  of  BOTH 
evening  papers  to  do  the  job. 

Buying  the  COMPLETE  EVENING  TEAM  de¬ 
livers  your  message  to  nearly  97  out  of  100 
homes  in  Metropolitan  Columbus. 

No  other  combination  of  two  Columbus  dailies 
reaches  so  many  readers  ( 14%  more  net  cover¬ 
age  at  the  family  level)  at  so  low  a  cost  (com¬ 
bined  milline,  $3.05. ) 

Next  step?  Call  us!  We  ll  show  you  how  to  be 
really  big  in  BIG  Columbus. 


HOW  BIG  IS  COLUMBUS? 

MN  POPULATION  Columbus  ranks  THIRD 
in  Ohio  and  35th  among  the  nation’s  200  top 
counties.  Now . 630,700. 

*IN  SPENDABLE  INCOME  Columhus  ranks 
THIRD  in  Ohio  and  3Ist  among  the  nation’s 
200  top  counties.  Per  Family . $7,020. 


( Sources:  Metropolitan  Circulations,  ABC  Audits,  3  '21  47- 
56.  Households  and  Populations,  C.  of  C.  estimates, 
I  1  47-57.  Retail  Sales  and  Spendable  Income,  SMSBP, 
1947-55.) 

THE 

COLUMBUS 

CITIZEN 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK.WorM-refcgromCrh*  Sun  COLUMBUS . Cifizen 

CLEVELAND . Pruis  CINCINNATI . Poit 


PITTSBURGH . Pr«i  KENTUCKY . PosI 

SAN  FRANOSCO . Nuws  Covmgfon  udilron,  Cincinnati  Pott 

INDIANAPOLIS . Tim;  KNOXVILLE  ....  Ncwi-Swifiiw/ 


■rtingnt,  230  Pork  Avanu*.  Naw  Tarit  City 
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DENVER  ...  Rocl[)<  Mounfom  Nuwi  EVANSVILLE . Pr;i 

BIRMINGHAM  ....  Poif-HuroM  HOUSTON . Preif 

MEMPHIS . Pnu-Uimitar  FORT  WORTH . Prrii 

MEMPHIS  .  .  .  Commarcial  Appaol  ALBUQUERQUE . Tribunt 

WASHINGTON . Ntw,  EL  PASO . Htrald  Poil 


Chicaga  San  Franciica  DatraH  Clncinnoti  PhilaKalphIa  DaNot 


